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the  onty 


GROWING 

Newspaper 
in  Chicago 

in  this  postwar  era 


The  daily  average  circulation  of  the  Chicago 
Daily  News  for  the  six-month  period  ending 
March  31,  1955  was  591,341  ...  up  101,627 
over  the  same  period  in  1946  .  .  .  and  up 
18,318  over  the  same  period  in  1954. 

Source:  ABC  Publishers’  Statements  for  6- 
month  periods  ending  March  31,  1946  and 
March  31,  1954;  and  figures  for  6-mpnth  period 
ending  March  31,  1955  as  filed  with  the  Audit 
Bureau  of  Circulations,  subject  to  audit. 
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SCOTT  • 


SCOTT 


The  Scott  Ideal  Matrix  Moulding  Machine 
rolls  any  kind  of  matrix.  The  form  is  started 
under  the  upper  cylinder  by  the  application 
of  a  crossed  belt  drive  which  permits  the  cyl« 
inder  to  vary  its  surface  speed  between  and 
without  slippage.  This  drive  allows  the 
upper  cylinder  to  find  its  own  float  without 
strain  on  the  matrix.  Powerful  rolling  mill 


effect  and  straight  line  pressure  assures  easy 
operation. 

With  the  Scott  free  moulding  cylinders  all 
imperfections  are  eliminated,  thus  produc¬ 
ing  sharp,  full  depth  rolled  mats  free  from 
mechanical  buckling. 

Your  inquiry  regarding  these  Scott  Ideal  Mat¬ 
rix  Machines  is  invited. 


Buy  with  Confidence . . .  Buy  |5  C  O  T  T 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


7-UP  IS  THE 

FIRST  THIRST  CHOICE 

OF  THIS  TWIN! 


Whafs  up  in  St.  Paul?  7-UP,  that’s  what!  It’s  riding  high 
on  the  crest  of  a  popularity  wave,  with  a  62.9%  preference 
rating  among  soft  drink  buyers  in  the  St.  Paul  “half”  of  the 
Twin  Cities  market,  according  to  the  brand  new  1955  St.  Paul 
Consumer  Analysis  Survey. 

And  what’s  more,  Mr.  and  Mrs.  St  Paul’s  bubbling  enthu¬ 
siasm  for  7-UP  isn’t  likely  to  change  •  •  •  thanks  to  a  con¬ 
sistent  vigorous  long-run  advertising  campaign  that’s  still  going 
strong  in  the  St.  Paul  Dispatch-Pioneer  Press. 


Bottled  Soft  Drink  Brand  Preference  in  St.  Paul 


This  Twin  Reads 
The  Dispatch- 
Pioneer  Press 


Don’t  just  guess  about  where  YOU  stand  in  the  St.  Paul  “half”  of  the  land-o’- 
plenty  Twin  Cities  Market.  Get  the  straight  facts  from  the  1955  Consumer  Analysis 
Survey.  It’s  a  crystal-clear  picture  of  the  brand  preferences  and  buying  habits  of  the 
427.800  people  who  read  .  .  .  and  BUY  from  .  .  .  the  St.  Paul  Dispatch-Pioneer 
Press.  For  your  copy,  contact  your  Ridder-Johns  representative  or  write,  using  your 
company  letterhf*ad.  to  Consumer  .Analysis,  Dept.  A. 


ST.  X  PAUL 


m  DISPATCH 

*  »IDDE«  NtWSPArtR 

PIONEER  PRESS 


.  REPRESENTATIVES 

•  RIDDER-JOHNS,  INC. 

•  NEW  YORK  -  CHICAGO'-  DETROIT 

•  SAN  FRANCISCO  -  LOS  ANGELES 

•  ST.  PAUL -MINNEAPOLIS 
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The  Telephone  Pole 
That  Became  a  Memorial 

The  cottage  on  Lincoln  Street  along  before  he  finished  — and 
in  Portland,  Oregon,  is  shaded  by  Danny  joined  the  Army  and 
trees  and  covered  with  ivy.  went  o\  erseas.  /\nd  there  he  gave 

Many  years  ago  the  owners,  country. 

A.  11.  Feldman  and  his  wife,  re-  Not  very  long  ago  the  overhead 
modeled  the  house  to  fit  their  telephone  lines  were  removed 

dreams  .  .  .  and  set  out  slips  of  ivy  on  Lincoln  Street.  1  he  ivy- 

around  it.  And  when  their  son,  covered  telephone  pole  in  front  of 

Danny,  came  along,  he,  too,  liked  the  Feldman  home  was  alxjut  to 

to  plant  things  and  watch  them  be  taken  down.  Its  work  was  done, 

grow.  One  day,  when  he  was  only  put,  when  the  telephone  crew 
nine,  he  took  a  handful  of  ivy  arrived,  Mrs.  Feldman  came  out 

slips  and  planted  them  at  the  base  to  meet  them.  “Couldn’t  it  lx?  left 

of  the  telephone  pole  that  stood  standing?’’  she  asked.  And  then 

in  front  of  the  house.  she  told  them  about  her  son. 

Time  passed  .  .  .  and  the  ivy  So  the  pole,  although  no  longer 
grew,  climbing  slowly  to  the  top  needed,  wasn’t  touched  at  all. 
of  the  pole.  Like  the  ivy,  Danny  And  there  it  is  today,  mantled  in 
grew  too.  I  le  finished  high  school,  ivy,  a  living  memorial  to  Sergeant 
went  to  college.  The  war  came  Danny  Feldman. 

BELL  TELEPHONE  SYSTEM 
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WLt  Our  Readers  Sc 


A  Correction 

To  THE  Editor:  Calling  your 
attention  to  what  easily  might 
become  a  seriously  controversial 
error  in  the  April  30  issue  of 
Editor  &  Publisher.  On  Page 
112,  a  Mr.  “A.  M.  Piper,  Cedar 
Rapids  (Iowa)  Gazette”,  is 
quoted  as  raising  a  question  as 
to  why  there  are  no  Negro 
members  of  the  ASNE. 

The  question  came  up  in  one 
of  the  ASNE  panel  discussions, 
on  the  subject  of  desegregation 
in  our  schools,  and  how  it  is 
being  reported  in  the  press. 

As  a  substantial  co-owner  of 
the  Cedar  Rapids  Gazette,  of 
which  I  was  for  many  years 
the  editorial  chief,  I  can  assure 
you  there  is  no  A.  M.  Piper  on 
the  editorial  staff  or  in  any 
other  department  of  that  news¬ 
paper.  Harry  Boyd,  an  ASNE 
member  who  was  in  attendance 
at  the  convention,  is  editor  of 
the  Gazette.  Without  consulting 
him,  I  am  convinced  he  did  not 
raise  the  question  as  reported. 

Verne  Marshall 
Cedar  Rapids,  Iowa. 


(E  &  P  regrets  the  mistake 
in  identification.  Mr.  Piper  is 
editor  of  the  Council  Bluffs 
(Iowa)  Nonpareil.  —  ED.) 


sion’s  words  closely.  If  ever 
there  was  a  prize  example  of 
the  doggerel  of  the  “Intellect- 
ual”  this  is  it.  By  “Intellectual” 
I  mean  one  whose  mind  has  be¬ 
come  so  keen  that  it  can  im¬ 
mediately  reject  all  intelligence 
that  does  not  agree  with  it* 
preconceived  theories,  and  at 
the  same  time  has  become  so 
calloused  that  it  accepts  con¬ 
formity  as  the  true  meaning  of 
freedom.  What  giants  are  these 
who  in  the  name  of  an  agency 
for  the  Freedom  of  the  Press 
can  cast  the  press  into  a  mold 
of  conformity  that  no  newspa¬ 
per  monopoly  would  dare  at¬ 
tempt,  and  then  go  on  to  win 
greater  heights  and  “educate" 
the  reader  to  accept  this  con¬ 
formity  as  the  true  aspirations 
of  the  “people”  for  their  press? 

May  I  suggest  a  beatitude 
for  Dr.  Hutchins.  He  can  use 
it  to  open  his  next  sermon  on 
“Freedom”  of  whatever  it  may 
be  he  wishes  controlled.  Blessed 
are  the  “Intellectuals”  for  by 
the  divine  right  of  their  doctor¬ 
ates  they  shall  control  the 
minds  of  the  people. 

Howe  C.  Monteith 
Worcester,  Mass. 


The  Intellectuals 

To  THE  Editor:  Dr.  Robert 
M.  Hutchins,  speaking  at  the 
ASNE  Conference  revived  his 
ld47  appeal  for  an  independent 
agency  to  appraise  and  report 
annually  on  the  performance  of 
the  press.  Three  of  the  editors 
present  answered  him  to  some 
degree,  but  it  seems  to  me  that 
they  missed  the  most  insidious 
points  of  his  proposal. 

Dr.  Hutchins  proposes  now, 
as  his  1947  Commission  on  the 
Freedom  of  the  Press  did,  that 
“Some  agency  which  reflects 
the  ambitions  of  the  American 
people  for  its  press  should  exist 
for  the  purpose  of  comparing 
the  accomplishments  of  the 
press  with  the  aspirations  which 
the  people  have  for  it.  Such  an 
agency  would  also  educate  the 
people  as  to  the  aspirations 
which  they  ought  to  have  for 
the  press.” 

That  would  really  be  some 
agency.  Examine  the  Commis- 
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Headlines: 

Flier  Saved  From  Sea  To 
Await  Stork  .  .  .  Suitor  Kills 
Woman  With  Mate,  Himself.—  [j 
Durham  (N.  C.) 


Sun. 


5,000  Sit  in  Ice  Rink  To  Hear  [] 
Butt  Sermon.  —  Waco  (Tex.)  Ji 


News-Tribune. 


Rear  End  Collision  Causes 
$1,000  Damage.  —  Lower  Co¬ 
lumbia  Eagle,  Cathlamet,  Wash. 


Scranton  Bus 
day.  —  Hazleton 
Speaker. 


Talks 

(Pa.) 


Mon- 

Plai* 


Moore  Threatened  With  Loss 
of  Possible  Victory. — Ftdlerto* 
(Calif.)  News  Tribune. 


Man  Should  Work  For  Com¬ 
mon  Goo. — San  Rafael  (Calif) 
Independent-Journal. 
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No.  US  in  a  series  of  friendly  talks . . . 


^  Want  More  Readers? 


We  have  just  read  some  interesting  figures  in  our  news¬ 
paper. 

The  story  said  that  for  the  third  straight  year  racing 
has  led  all  sports  in  attendance  figures,  with  a  total  of 
50,408,584  paid  admissions  for  the  year. 

Major  league  baseball,  said  the  story,  had  a  paid  attend¬ 
ance  of  16,000,000,  collegiate  football  13,749,000  and  bowl¬ 
ing  17,000,000  participants.  Far  below  these  figures  were 
the  2,190,000  total  of  paid  admissions  for  pro  football  and 
the  3,500,000  total  for  wrestling  bouts.  These,  mind  you, 
were  all  figures  representing  a  whole  year’s  attendance. 

Reading  them,  we  just  couldn’t  help  thinking:  “Gee  whiz! 
What’s  all  the  shooting  for?  The  movies  have  50,000,000 
admissions  EVERY  WEEK!” 

Americans  like  to  look  at  movies... and  read  about  them,  too. 
End  of  today’s  sermon. 
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The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  Yoric  36,  N.  Y. 
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LONG  ISLANO  DAILY  PUESS 


LONG  ISLAND 
SVNDAY  PRESS 


ItIalcolm  (mike)  JOHNSON  of  Robinson-Hannagan  Associ¬ 
ates,  public  relations  firm,  is  shown  (right)  getting  belated 
recognition  for  his  contribution  to  the  motion  picture,  “On  the 
Waterfront,”  which  won  eight  “Oscars”  in  the  recent  Academy 
Awards.  Mike  wrote  a  Pulitzer  Prize  series  on  waterfront  crime 
while  we  both  worked  for  the  late  New  York  Sun.  From  these 
superb  stories  stemmed  the  movie — but  no  Oscar  for  Mike.  So 
his  co-workers  at  Robinson-Hannagan  bought  him  a  handsome 
Winged  Victory,  which  is  being  presented  above  at  the  Over¬ 
seas  Press  Club  by  Budd  Schulberg,  author  of  the  motion 
picture,  and  Inez  Robb,  Scripps-Howard  columnist,  who  wrote 
that  Mike  rightfully  had  an  Oscar  coming  to  him. 

★  ★  ★ 

Reporter’s  Report 

— ^Virgil  Pinkley,  Lob  Angeles  Mirror  and  Daily  News,  flew 
to  the  ANPA  Convention  from  a  quick  tour  of  the  Near  and 
Middle  East.  .  .  .  C.  E.  Palmer,  Texarkana  Gazette  and  iVewt, 
told  me  he’s  been  back  this  year  in  Colombia,  South  America, 
which  we  toured  a  few  years  ago  with  Vergil.  ...  And  another 
member  of  that  tour,  William  R.  Mathews,  Tucson  Star,  said  he’s 
been  so  busy  getting  settled  in  his  new  building  and  helping  hit 
fast-growing  city  to  continue  doing  so  that  he  has  had  no  world 
travels  this  year.  He  flew  from  the  ANPA  last  year  to  Russia.  .  .  • 
Ward  Morehouse,  Colorado  Springs  Free  Press  columnist  and  ex- 
New  York  drama  critic,  escaped  injury  in  an  auto  collision.  .  .  • 
Robert  Meyer  Jr.  has  brought  out  a  useful  booklet  (tl)  fo^ 
newspaper  shops,  “American  Events,’’  listing  4,000  festivals,  fairs, 
sports  events  from  May  to  November,  1955.  (His  address:  Box 
121,  Cooper  Station,  New  York  3,  N.  Y.).  .  .  .  Sy  Presten,  PR 
man,  writes:  “Thought  you  might  be  interested  in  knowing  that 
the  poem  ’Ode  To  A  Newspaperman’  in  Clippings  April  23  was 
written  by  the  then  managing  editor  of  the  San  Francisco 
Chronicle,  the  late  Karl  M.  Anderson.  He  was  the  father  of  mj 
pretty  associate,  Meredith  Anderson.”  .  .  .  And  Frank  W.  Loveriag, 
Tampa,  Fla.,  writes:  “Isn’t  it  ridiculous  that  the  reading  and 
listening  millions  have  to  suffer  mentally  under  the  repeated 
impact  of  ’hoses’  as  plural  of  hose?  My  Webster’s  Abridged 
gives  the  plural  of  hose  as  hose.  That’s  good  enough.  As  weD 
say  gooses  or  sheeps.”  ...  Incidentally,  why  not  include  a 
hyphen  in  de-segregation?  It  messes  you  up  with  desecratioa 
when  it’s  written  desegregation. 
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LONG  ISLAND  SUNDAY  PRESS 
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NOW. . . 

By  popular  request ...  a  new 
crossword  puzzle  contest — 

GOINWORD 

To  meet  the  demand  of  newspapers  we  are  offering  a  new  type 
of  circulation  building  puzzle  contest.  Developed  by  the  creators 
of  the  nation’s  leading  crossword  puzzles,  "COINWORD”  is  the 


perfect  answer  to  current  newspaper  needs. 


"COINWORD”  will  be  ready  for  launching  soon.  Send  for  sam¬ 


ples  and  reserve  your  territory  now. 


wire,  write  or  phone 


1955 
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Lou  Schneider  is  sales  manager  of  Rayflex  Fabrics,  New  York, 
manufacturers  of  fabrics  for  women’s  foundation  garments.  Rayflex 
was  one  of  the  first  to  develop-in  1953— a  Dacron  fabric  suitable 
for  tho.se  garments. 

To  promote  the  new  fabric,  D.  J.  Ferro  As.sociates,  New  York 
advertising  agency,  suggested  small-space  advertisements 
cxclusii'ehj  in  The  New  York  Times  Magazine. 


verss 

Newi 

tion 


“This  seemed  ridiculou.s,”  Lou  Schneider  recalls.  “We  don’t  sell 
to  consumers,  who  make  up  a  large  part  of  The  New  York  Times 
audience.  We  sell  to  manufacturers  who  sell  to  retailers  who  sell 
to  consumers.’’ 


After  much  di.scu.ssion,  however,  he  decided- with  “fingers  cros.sed’’ 

—to  give  it  a  try. 

Almo.st  immediately  Rayflex  .salesmen  reported  trade  reaction. 
Manufacturers  wanted  to  use  Rayflex  with  Dacron.  Retailers  wanted 
garments  made  of  Rayflex  with  Dacron.  Consumers  wanted  the 
names  of  retailers  stocking  garments  made  of  Rayflex  with  Dacron. 

“Iii  six  months  our  .sales  increa.sed  an  average  of  459^,’’ 

Lou  Schneider  reveals.  “It  seems  obvious  to  me  that  The  New  York  Times 
—as  oiir  onlij  advertising  medium-hasi  been  the  major  factor  in  this 
immediate  acceptance  among  manufacturers,  retailers  and 
consumers  nationally.’’ 

Are  your  fingers  cros.sed  about  advertising  in  The  New  York  Times? 
Then  let  a  New  York  Times  repre.sentative  show  you  how  you, 
too,  can  put  The  Times  to  profitable  use. 
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31  Dailies  Take  Top  Prizes 
In  E&P  Promotion  Contest 


Presentation  of  Certificates, 
Plaques  Set  for  NNPA  Meeting 

By  Robert  B.  McIntyre 


THIRTY-ONE  newspapers,  win¬ 
ners  of  Editor  &  Publisher’s 
20th  annual  Newspaper  Pro¬ 
motion  Contest,  will  receive 
bronze  plaques  and  certidcates 
of  merit  this  week  from  Robert 
U.  Brown,  president  and  editor 
of  El&P,  during  the  25th  anni¬ 
versary  meeting  of  the  National 
Newspaper  Promotion  Associa¬ 
tion  in  Chicago,  May  8-11. 

14  Judges,  190  Entries 

Winners  of  the  contest  to 
pick  the  best  promotion  of 
1954  were  selected  by  a  panel 
of  14  judges  from  a  total  of 
190  entries  submitted  by  73 
dailies. 

For  the  first  time  in  the  20- 
year  history  of  E&P’s  contest, 
women  were  included  among 
the  panel  of  judges. 

The  awards  to  be  presented 
by  Mr.  Brown  this  week  will 
include  eight  bronze  plaques 
for  best  of  show  in  each  of 
eight  categories  and  23  certifi¬ 
cates  of  merit  to  the  runners 
up. 

The  Winners 

Winners  for  their  1954  pro¬ 
motions  in  each  classification 
follow: 

CLASSIFICATION  I:  Best 
series  of  six  or  more  ads  dur¬ 
ing  1954,  designed  to  obtain 
national  newspaper  advertising, 
and  run  in  one’  or  more  trade 
papers,  other  newspapers,  or 
own  newspaper. 

BRONZE  PLAQUE  to  the 
Minneapolui  (Minn.)  Star  & 
Tribune  for  its  “What  Makes 
a  Newspaper  Great?”  series 
which  judges  recalled  as  being 
one  of  the  longest  continuous 
promotions  in  the  trade  press, 
including  Editor  &  Publisher. 

Creative  quality  of  copy  and 
snles  effectiveness,  the  judges 
•greed,  helped  the  Star  &  Trib¬ 
une  to  accomplish  its  purpose: 
creating  and  implanting  a 
strong  positive  impi'ession  of 
file  dailies  as  outstanding  pa¬ 


pers  with  large  circulation  and 
high  reader  regard  serving  a 
regional  market. 

Certificates  of  Merit  to: 

•  The'  Wall  Street  Journal 
for  series  of  black  and  white 
ads,  each  explaining  a  way  in 
which  the  Journal  is  different 
from  other  dailies.  One  ad,  for 
example,  showed  a  youngster 
looking  at  the  paper  over  his 
dad’s  shoulder.  The  headline, 
“.  .  .  but  dad,  there’s  no  comic 
in  your  paper!”  led  the  reader 
into  what  the  judges  labeled 
“an  easy-to-read,  logical  sales 
story.” 

•  The  Philadelphia  (Pa.)  In¬ 
quirer  for  black  and  white  ad 
series  extolling  market  merits 
of  “Delaware  Valley,  U.  S.  A.” 
and  showing  how  it  leads  in 
linage  in  various  classifications. 
“Impressive  use  of  market 
data,”  judges  ruled  on  this 
one.  Series  ran  in  Editor  & 
Publisher  and  other  trade  pub¬ 
lications. 

•  The'  Indianapolis  (Ind.) 
Star  and  News  for  black  and 
white  ads  based  on  theme:  “In 
Indianapolis  they  buy  more  be¬ 
cause  they  have  moreV'  Judges 
were  taken  by  the  effectiveness 
of  this  campaign  in  capturing 
reader  interest  through  use  of 
“amusing  illustrations  and 
down-to-earth  selling  copy.” 

CLASSIFICATION  II:  Best 
direct  mail  promotion  piece,  de¬ 
signed  to  obtain  national  ad¬ 
vertising. 

BRONZE  PLAQUE  to  the 
St.  Paul  (Minn.)  Dispatch-Pi¬ 
oneer  Press  for  booklet  on 
“Why  Whiskey  Salesmen  Don’t 
Make  More  Money.”  The  “fact- 
packed”  booklet,  mailed  to  top 
management  of  all  distillers 
and  brewers  throughout  the 
U.  S.,  resulted  in  requests  for 
reprints  ranging  from  one  to 
4,000.  Judges  said  booklet  was 
evidence  that  newspaper  had 
desire  and  was  competent  to 
serve  liquor  industry  beyond 


run-of-mill  assistance  and  at 
same  time  enabled  newspaper 
to  say  “thank  you”  to  liquor 
industry  for  the'  more  than 
300,000  lines  of  national  adver¬ 
tising  run  the  previous  year. 

Certificates  of  Merit  to: 

•  The  New  York  Mirror 
for  mailing  dramatizing  how 
that  p  a  p  e  r’s  merchandising 
builds  grocery  sales.  Die-cut, 
pop-up  brochure  opening  up  to 
simulate  a  store'  dealer  in  his 
window  did  the  trick  for  the 
Mirror.  Figures  used  in  the 
mailing,  plus  testimonials  from 
success-happy  advertisers,  con¬ 
vinced  judges  that  Mirror  mer¬ 
chandising  had  something. 

•  The  Phoenix  (Ariz.)  Re¬ 
public  and  Gazette  for  48-page 
three-color  booklet  about  “The 
Adventures  of  Don  Quixow. 
The  ingenious  gentleman  from 
Manhattan,  or  .  .  .  ’The  Dis¬ 
covery  of  the  Arizona  Market.” 
Told  in  modem  fairy-tale  tech¬ 
nique’,  this  promotion  piece 
caught  the  judge’s  fancy  for 
the  “outstanding  way  in  which 
it  tied  facts  and  fancy”  into 
a  “superb”  marketing  story. 
“When  you  got  to  the  end,” 
they  said,  “you  were  sorta 
sorry  the  story  was  finished.” 

•  The  Chicago  Sun-Times  for 
chain  of  die-cut  dolls  that 
opened  up  into  what  judges 
felt  was  “an  interesting,  con¬ 
vincing  sales  story”  on  the 
Chicago  women’s  market. 

CLASSIFICATION  III:  Best 
sales  presentation  designed  to 
obtain  national  advertising, 
which  may  include  presentation 
of  products  inventories  or  mar¬ 
ket  re.search  (as  many  separate 
entries  as  desired). 

BRONZE  PLAQUE  to  the 
Dallas  (Tex.)  Morning  News 
for  a  88-page  “factual,  statisti¬ 
cal  and  photographic  record” 
of  the  Dallas  market.  Judges 
agreed  that  they  appreciat'^d 
fact  that  paper  didn’t  westa 
reader’s  time  with  glowinr 
statements  and  unsupported 
claims.  “These  are  pure’  facts,” 
they  nodded,  “with  sources 
cited.” 

Certificates  of  Merit  to: 

•  The  Wall  Street  Journal 
for  its  second  study  of  the 


NNPA  to  Fete 
21  Ex-Presidents 

Chicago 

Past  presidents  of  the  Na¬ 
tional  Newspaper  Promotion 
Association  are  to  be  honored 
at  the  25th  annual  convention 
of  that  group  when  it  opens 
at  the  Drake  Hotel  here  May 
9.  (E&  P,  April  30,  page  82.) 

NNPA  also  will  distribute  to 
its  members  the  first  copies  of 
a  “Promotion  Primer,”  a  basic 
book  on  newspaper  promotion 
written  by  13  members  of  the 
association  and  published  as  a 
guide  to  promotion  work  on 
smaller  papers. 

Most  of  the  21  past  pres¬ 
idents  have  accepted  invitations 
to  attend  this  25th  convention. 
They  will  receive  special  hon¬ 
ors  during  the  Monday  night 
dinner,  when  William  E.  Coyle 
of  the  Washington  Evening 
Star,  second  vicepresident  of 
NNPA,  will  make  the  awards. 
Ivan  Veit  of  the  New  York 
Times  will  respond  for  past' 
presidents. 

reading  preferences  of  execu¬ 
tives  and  directors  in  the  U.  S. 
First  Study  was  made  in  1952. 
Thus  judges  found  “interesting 
comparisons”  showing  both  sta¬ 
bility  and  change.  The  14-page 
two-color  booklet  told  a  “mighty 
convincing”  story. 

•  The  Dallas  (Te'x.)  Times 
Herald  for  its  “Golden  Bonus 
Market”  presentation  in  a  self- 
easeling  ring  binder.  Judges, 
in  addition  to  wealth  of  mar¬ 
ket  data,  liked  flexibility  of 
presentation  in  that  it  was  pro¬ 
duced  in  single-sheet  form. 
When  all  pages  are  used,  it 
becomes  detailed  presentation. 
By  withholding  certain  pages, 
presentation  becomes  shorter. 

•  The  Minneapolis  (Minn.) 
Star  and  Tribune  for  its  “Sales 
Geography  Plan”  which  re¬ 
sulted  in  re-allocation  of  co-op 
funds  by  General  Electric  and 
in  re-alignment  of  GE’s  distri¬ 
bution  system  in  the  upper 
Mid- west.  Of  particular  inter¬ 
est  to  the  judges  was  that 
part  of  the  presentation  con¬ 
taining  a  “Minnesota  Home¬ 
maker  Survey,”  a  study  of 
products  and  appliances  on 
hand  and  in  use  in  Minnesota 
homes.  Said  the  judges:  “Here 

(Continued  on  page  10) 
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ADVERTISER  AND  AGENCY  MEN  shared  the  duties  of  judging  Classi¬ 
fications  I,  II,  and  III.  Shown  (left  to  right)  are:  Mrs.  Hilde  Potter, 
director  of  advertising,  Fromm  &  Sichel,  Inc.,  Julian  Braun,  director  of 
media  and  research,  Hirshon-Garfield,  Inc.;  and  Daniel  S.  Heath,  media 
director,  Haxard  Advertising  Company. 


Winners  in  Classification  II. 


EXPLANATION  of  what  makes 
newspaper  great  won  the  bronze 
plaque  for  the  Minneapolis 
(Minn.)  Star  &  Tribune  in  Classi¬ 
fication  I — ads  designed  to  ob¬ 
tain  national  advertising.  Cer¬ 
tificates  of  merit  went  to  the 
Wall  Street  Journal,  the  Philadel¬ 
phia  Inquirer  and  the  Indi¬ 
anapolis  Star  and  News. 


BRONZE  PLAQUE  for  best  direct 
mail  piece  in  Classification  II  was 
awarded  to  the  St.  Paul  (Minn.) 
Dispatch  Pioneer  Press  (upper 
right)  for  booklet,  "Why  Whis¬ 
key  Salesmen  Don't  Make  More 
Money."  Certificates  went  to  the 
New  York  Mirror  (top  center); 
the  Phoenix  (Ariz.)  Republic  and 
Gazette  (lower  left);  and  the 
Chicago  Sun-Times  (lower  right). 


FACTUAL,  STATISTICAL,  PHOTOGRAPHIC  RECORD  of  Dallas  mar- 
ket  won  the  bronze  plaque  for  the  Dallas  (Tex.)  Morning  News  in 
Classification  III  (center).  The  Wall  Street  Journal  (bottom);  the 
Dallas  (Tex.)  Times  Herald  (upper  left);  and  the  Minneapolis  (Minn.) 
Star  and  Tribune  (upper  right)  all  won  certificates. 
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TOP  WINNER  CLASSIFICATION  IV  was  the  antry  of  the  Louisville 
(Ky.)  Courier-Journal  (lower  left]  on  "Downtown  Louisville"  promo¬ 
tion.  Certificates  went  to  the  Wall  Street  Journal  (top);  and  the 
Minneapolis  (Minn.)  Star  and  Tribune  (lower  ri  ght). 
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VIVID  PORTRAYAL  OF  OVERALL  PROMOTION  earned  the  Appleton 
(Wis.)  Post-Crescent  the  bronze  plaque  in  Classification  VI  (left).  Th* 
Sidney  (Ohio)  Daily  Nows  took  the  only  certificate  awarded  in  this 
group— a  package  presentation  by  papers  in  the  under  50,000  categoey-. 
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CALM,  COOL  AND  COLLECTED  judges  doing  the  honors  on  entries 
in  Clauifications  IV  and  VI  are  (left  to  right):  Lawrence  W.  Merahn, 
promotion  director,  New  York  World-Telegram  &  Sun;  Mrs.  E.  M. 
Sheldon,  space  buyer,  Hicks  &  Greist,  Inc.;  and  C.  B.  Donovan,  media 
director,  Charles  W.  Hoyt  Company. 


■as 


Classified  Advertising 


E  &  P  Awards 


{Continued  from  page  7) 


is  an  excellent  combination  Certkcate'  of  Merit  to: 
market  research  and  circula-  ,  ^he  Sidney  (Ohio)  Daily 

tion  analysis  piece.  News  for  package  presenta- 

Judges  tion  of  a  wide  range  of  local 

Judges  for  Classification  I,  promotions,  running  from  such 
II,  and  III  were:  Mrs.  Hilde  things  as  cooking  school  and 
Potter,  director  of  advertising,  baby  editions,  to  football  pages 
Fromm  &  Sichel,  Inc.,  exclu-  and  home  heating  sections, 
sive  distributors  of  Christian  Both  newspapers  in  Classifi- 

Brothers  wines  and  brandy;  cation  VI  were  praised  by 
Julian  G.  Braun,  director  of  judges  for  showing  “an  amaz- 
media  and  research,  Hirshon-  ing  amount  of  imagination  and 
Garfield,  Inc.,  advertising  agen-  ingenuity”  in  devising  worth- 
cy;  and  Daniel  S.  Heath,  media  while  linage  builders, 
director.  Hazard  Advertising  Judges 

Company.  Judges  for  Classifications  IV 

There  was  a  total  of  87  en-  and  VI  were:  Mrs.  E.  M.  Shel- 
tries  in  Classifications  I,  II,  don,  space  buyer,  Hicks  & 
and  III  —  21  for  Classification  Greist,  Inc.,  ad  agency;  Law- 
1,  49  for  Classification  II,  and  rence  W.  Merahn,  promotion 
17  for  Classification  III.  director.  New  York  World- 

CLASSIFICATION  IV:  Best  Telegram  and  Sun;  and  C.  B. 
Presentation,  printed  or  hand-  Donovan,  media  director, 
lettered,  developed  to  produce  Charles  W,  Hoyt  Company,  ad 
new  local  advertising  general,  agency. 

or  designed  for  a  special  classi-  Out  of  a  total  of  28  entries 
fication  of  accounts  or  an  indi-  submitted  for  Classifications 
vidual  account.  IV  and  VI,  24  were  in  Classifi- 

BRONZE  PLAQUE  to  the  cation  IV  and  four  were  in 
Louisville  (Ky.)  Courier-Jour-  Classification  VI. 
nal  for  its  “Downtown  Louis-  CLASSIFICATION  V:  Most 
ville”  campaign  aimed  at  keep-  outstanding  single  campaign 
ing  retail  business  in  the  heart  designed  to  obtain  classified  ad- 
of  town  and  away  from  vertising,  consisting  of  ads  run 
suburban  shopping  centers,  in  own  newspaper  (or  other 
Judges  ruled  this  one  “a  well-  local  media)  and  direct  mail 
thought-out  plan”  aimed  at  pieces  (or  both),  and  presented 
helping  all  classes  of  retailers;  in  portfolio  form, 
one  “that  should  pay  dividends  BRONZE  PLAQUE  to  the 
for  a  long  time'  to  come.”  Seattle  (Wash.)  Times  for  its 

•  The  Minneapolis  (Minn.)  “Better  Homes”  contest  to  in- 
Star  and  Tribune  for  local  au-  crease  real  estate  linage  and  to 
tomotive  presentation  featur-  which  4,893  entries  were  re- 
ing  detailed  sales  facts,  and  of-  ceived,  indicating,  the  judges 
fering  “The  5Ws  of  the  Hen-  felt,  that  many  people  had  ac- 


TAKES  TWO  to  judge  Classification  V — single  campaign  for  Classified. 
Shown  (left  to  right)  are:  Miriam  Tally,  CAM,  Fairchild  Publications, 
Inc.;  and  Allen  B.  Siltes,  field  director,  Bureau  of  Advertising,  ANPA 


for  local  youngsters  to  which  "BETTER  HOMES  CONTEST  PROMOTION  (upper  lett)  ot  the 

3,0r0  responded.  Ads  were  run  (W«h.)  Times  was  awarded  bronze  pl^«qu«  in  Classification  V.  ^il.es 

receiving  certificates  were:  Chicago  Daily  Nows  (lower  right);  Wash- 
just  as  received.  Judges  liked  ^  ,  Times-Herald  (iLer  left  ;  Chicago  American 

this  touch;  felt  it  added  zest  ^^e  Houston  (Tez.)  Chronicle  (upper  right), 

and  interest  to  reading  of  ads. _ ; - - — 

•  The  Washington  (D.  C.)  tation  is  refreshing,”  the  judges  B.  Sikes,  field  director.  Bureau 

Post  and  Times-Herald  for  full-  agreed.  “Here  is  a  campaign  of  Advertising,  ANPA. 
page  promotion  of  classified  easily  adaptable  to  any  size  A  total  of  24  entries  were 

which  judges  found  to  be  “top-  newspaper.”  submitted  for  Classification  V. 

flight  promotion  through  fea-  •  The  Chicago  American  for  CLASSIFICATION  VII:  Cir- 

turing  stories  of  satisfied  cus-  campaign  built  around  a  $2.00  culation  program  embracing 
tomers  in  large  space  and  with  Want  Ads  Service.  Judges  ap-  any  form  of  printed  promo- 
emphasis  on  authenticity.”  preciated  specific  examples  of  tion  or  carrier  boy  and/or 

•  The  Houston  (Tex.)  just  how  the'  American’s  $2.00  dealer  activities,  special  events, 
Chronicle  for  ads  urging  read-  Want  Ads  were  promoted  to  etc. 

ers  to  call  “Miss  Classified  at  Chicagoans.  BRONZE  PLAQUE  to  the 

her  magic  number  .  .  .”  Judges  Judges  Minneapolis  (Minn.)  Star  and 

noted  that  the  results  of  this  Judges  for  Classification  V  Tribune  for  its  “Open  House'” 
promotion — 1,353,491  lines  of  were:  Miriam  Tully,  classified  invite  to  non-carriers  to  visit 
classified — “clearly  speak  for  advertising  manager,  Fairchild  the  paper’s  circulation  agency 
themselves.  Its  simple  presen-  Publications,  Inc.;  and  Allen  (Continued  on  page  11) 


For  All-Around  Circulation  Program 


CAREFULLY  combing  Clat$ific«- 
tion  VII  entries:  Margaret  Herbst, 
owner  of  Margaret  Herbst  Pub¬ 
lic  Relations,  is  flanked  by  W. 
Clemens  Bentley,  promotion  man¬ 
ager  of  This  V/eak  (left),  and 
Stanley  Lewis,  circulation  pro¬ 
motion  manager  of  American 
Weekly  and  Haarst  Promotion 
Enterprises. 


BEST  PROGRAM  by  the  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une  (upper  left)  was  awarded 
the  bronze  plaque  In  Classifica¬ 
tion  VII.  Certificates  were  won 
by:  the  Toronto  (Ont.)  Star 
(upper  right);  the  Houston 
(Tex.)  Chronicle  (lower  left); 
and  the  Long  Beach  (Calif.)  In¬ 
dependent  Press-Telegram  (lower 
right). 


office  in  their  respective  towns; 
see  a  display  of  prizes  and  hear 
the  agent  describe  benefits  of 
routework.  Fact  that  11,000 

non-carriers  accepted  the  offer  _ 

and  filled  out  cards  as  future 
route  prospects  plus  fact  that 
agency  division  wrote  17,000 
new  morning,  evening  and  Sun- 
day  orders  a  of  about 
60c  per  order,  convinced  judges 
that  “this  was  mighty  good 

Certificates  of  Merit  to: 

•  The  Toronto  (Ont.)  Star 
for  Canada  Quiz  Contest  which 
pulled  239,373  entries.  Judges 
liked  “consistency  and  organi- 
zation”  of  this  promotion  which 
succeeded  in  retaining  60%  of 
the  new  business  secured  by 

•The  Houston  (Tex.) 

Chronicle  for  series  of  promo- 

tions  built  around  variety  of 

themes  such  as  editorial  con- 

tent,  advertising,  carrier  con-  L  Cyr^  SB 

test,  etc.  “It  was  an  interest- 

ing  and  imaginative  way  to 

sell  the  Chronicle’s  ‘New  Look’,” 

the  judges  decreed. 

•  The  Long  Beach  (Calif.) 

Independent  Press-Telegram  for  rj 

its  “This  Is  Your  Life”  carrier  If 

promotion  which  portrayed  in 
detail  just  what  a 
means  to  the  newspaper  and  its 
community.  Results,  prepara- 
tion,  organization  and  method 
of  presentation  were  all  cited 
ky  the  judges  as  contributing 
[Continued  on  page  12) 
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ScRIOUS  THOUGHT  is  given  to  promofion  pieces  entered  in  Class!-  H.  B.  Humphrey,  Alley  &  Richards,  Inc.;  Maxwell  Fox,  director  of  pub- 

ficafion  VIII  by  (left  to  right);  Harry  M.  Billarback,  media  director,  lie  relations,  The  Advertising  Council,  Inc.;  and  Eleanor  Harvill,  re- 

search  director.  Hill  &  Knowiton,  Inc.,  public  relations. 

E  &  P  Awards 

(Continued  from  page  11) 


to  their  decision  to  give  the 
nod  to  the  Press-Telegram. 

Judges 

Judges  for  Classification  VII 
were:  Margaret  Herbst,  owner 
of  the  New  York  public  rela¬ 
tions  firm  bearing  her  name; 

Stanley  Lewis,  circulation  pro¬ 
motion  manager,  American 
Weekly  and  Hearst  Promotion 
Enterprises;  and  W.  Clemens 
Bentley,  promotion  manager. 

This  Week  magazine. 

Total  of  30  entries  were  sub¬ 
mitted  under  Classification  VII. 

CLASSIFICATION  VIII: 

Single  community  service  ac¬ 
tivity  aimed  at  improving  eco¬ 
nomic  aspects  or  general  pub¬ 
lic  welfare  inte  rests  of  the 
area. 

BRONZE  PLAQUE  to  the 
South  Bend  (Ind.)  Tribune  for 
“The  Studebaker  Story”  which 
played  a  vital  role  in  keeping 
the  Studebaker  Corporation  in 
South  Bend  after  labor-man¬ 
agement  dispute  nearly  forced 
corporation  to  move.  Ruled  the 
judges:  “This  topflight  editor¬ 
ial  and  news  campaign  typified 
the  leadership  a  community  has 
a  right  to  expect  from  its  news¬ 
papers.” 

CeHificates  of  Merit  to: 

•  The  Louisville  (Ky.)  Cour-  "THE  STUDEBAKER  STORY"  told  by  th*  South  Bend  (Ind.)  Tribune  (upper  left)  won  the  bronze  plaqH 

iMiwanl  on/l  Timot,  fny  hand*  down  in  Classification  VIII.  Certificates  were  awarded  the  entries  of  the  Louisville  (Ky.)  Courie^ 

Mr-jouimai&na  limes  lor  ine  5^  Louis  (Mo.)  Globe-Democrat  (lower  left);  the  Buffalo  (N.  Y.)  Courier- 

Kentucky  Bookmobile  Project  Exp?eM  (lower  center);  and  the  Salt  Lake  City  (Utah)  Tribune  (lower  right). 

(Continued  on  page  73)  ‘  i 
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6  Pulitzer  Prizes  Awarded  Pulitzer  Prizes 

1~1  A  •  1  MeriloriouB  Public  Service- 

r  or  Anti-Lrime  Lrusades 

Local  Reportins — Mrs.  Gai 

Columbus  (Ga.)  Ledger  Gets  Medal 

For  Ousting  ‘Sin  City’  Rackets  dictedtyX"  T“.r?re*»  a^I 

By  lUy  Erwin  .  .  .  ,  ...  Uwk,  (D.C)  D.I 


Six  1955  Pulitzer  Prizes  in  Journalism  were  won  by  crusades 
■gainst  crime  and  corruption  in  news  and  editorial  pages,  the 
lund  of  campaigns  that  were  close  to  the  heart  and  hand  of 
Joseph  Pulitzer. 

Classified  as  crusading  journalism  were  the  winners  of  six 
of  eight  journalism  awards,  announced  Monday  by  Dr.  Grayson 
Kirk,  president  of  Columbia  University.  Crime  (anti-crusade) 
does  pay — in  Pulitzer  Prizes  to  newspapermen. 

Public  Service  Tjjg  unfolding  story  of  the 

The  coveted  gold  medal  for  final  prosecution  of  the  Crim- 
Distinguished  and  Meritorious  inals  was  covered  by  the  news- 
Public  Service  was  awarded  to  paper  with  skill,  perception 
the  Columbus  (Ga.)  Ledger  and  and  courage.  John  W.  Bloomer 
Sunday  Ledger-Enquirer  for  its  is  managing  editor  of  the  Led- 
complete  news  coverage  and  ger. 


Public  Service 

The  coveted  gold  medal  for 
Distinguished  and  Meritorious 
Public  Service  was  awarded  to 
the  Columbus  (Ga.)  Ledger  and 
Sunday  Ledger-Enquirer  for  its 
complete  news  coverage  and 
fearless  editorial  attack  on 
widespread  corruption  in  neigh¬ 
boring  Phenix  City,  Ala. 

The  Columbus  Ledger,  has 
battled  the  daddies  across  the 
river  and  state  line  for  at 
least  two  decades.  A  political 
spokesman  for  the  Phenix  City 
racketeers  had  the  audacity  to 
introduce  a  legislative  bill  to 
fight  the  newspaper  in  1953. 
He  introduced  a  bill  in  the 
Alabama  House  of  Representa¬ 
tives  to  make  it  possible  for  a 
municipality  to  sue  for  libel. 

“For  20  years,”  he  whined, 
“the  Columbus  Ledger  has  been 
jumping  all  over  Phenix  City.” 
That  statement  dates  the  news¬ 
paper’s  crusade  against  the 
city’s  rackets. 

Martial  Law  Extra 

Crusading  against  the  chronic 
civil  cancer  in  Phenix  City,  the 
Ledger  brought  out  a  late  eve¬ 
ning  extra  when  the  Alabama 
Governor  put  the  sin-sodden 
center  under  martial  law.  For 
years,  the’  racketeers  had  held 
the  court  house  and  city  hall  in 
Phenix  City  in  a  vice-like  (and 
vice-like)  grip.  They  denied 
public  records  to  Ledger  re¬ 
porters,  threatened  them,  beat 
them  up  in  the  streets. 


City  Editor  Carlton  Johnson, 
now  at  Harvard  as  a  Nieman 
Fellow,  directed  the  activities  of 
the  Phenix  City  staff  until  he 
left  in  September.  Assigned  as 
full-time  reporters  on  the  story 
were  Tom  Sellers  and  Ray  Jen¬ 
kins,  both  of  whom  have  been 
involved  in  violence  at  the  hands 
of  gangster  elements  in  the 
Alabama  town. 

Ledger  Editor  Robert  W. 
Brown  said:  “This  recognition, 
which  we  have  received  with  the 
mixed  emotions  of  jubilancy  and 
humility,  reflects  the  magnifi¬ 
cent  teamwork  of  the  entire 
staff  of  the  Columbus  Ledger.” 
(E  &  P,  Aug.  7,  1954,  page  14). 

In  receiving  the  award,  the 
Ledger  joined  its  morning  col¬ 
league,  the  Enquirer,  which 
won  the  Pulitzer  prize  in  1926 
for  its  attacks  on  the  Ku  Klux 
Klan. 

Local  Reporting 

Mrs.  Caro  Brown,  i.olitical 
reporter  for  the  Alice  (Tex.) 
Daily  Echo,  won  t’  e  T.ocal  Re¬ 
porting  (edition  time)  award 
for  her  expo.'urr  of  corruption 
and  illegal  practices  in  Duval 
County,  adjoining  her  own 
county.  She  covered  for  her 


newspaper  and  the  Associated 
Press.  Earlier,  as  a  columnist 
she  had  won  a  contest  con¬ 
ducted  by  the  Texas  Press  As- 
•sociation. 

At  the  risk  of  her  life,  Mrs. 
Brown  exposed  the  terrorism 
and  dishonesty  rampant  in  Du¬ 
val  County,  ruled  for  years  by 
a  chosen  few  armed  with 
rifles,  pistols  and  political 
chicanery. 

The  slight  woman,  who 
weighs  100  pounds,  and  who  be¬ 
gan  on  the  Echo  as  a  proof¬ 
reader,  received  a  letter  from 
Texas  Atty.-Gen.  John  Ben 
Shepperd  stating: 

“I’m  sure  few  people  outside 
Duval  County  realize  that  what 
you  have  done  was  done  at  the 
risk  of  your  life,  and  that  even 
your  young  daughter  has  lived 
under  threats  of  physical  mis¬ 
treatment  and  violence.  Your 
greatest  compensation,  I  am 
sure,  is  the  satisfaction  of  hav¬ 
ing  helped  to  bring  40  years 
of  corruption  and  terrorism  to 
an  end.  Duval  County  is  no 
longer  the  ‘land  of  murder  and 
mayhem.’  ” 

Land  Racket 

Roland  K.  Towery,  managing 
editor  Guero  (Tex.)  Daily  Rec¬ 
ord  won  the  award  for  Local 
Reporting  (edition  time  not  a 
factor)  for  his  initial  exposure 
and  subsequent  coverage  of  a 
Texas  land  scandal  involving  a 
1100,000,000  fund  set  up  by  the 
state  to  help  veterans  buy  land. 

Mr.  Towery,  whose  articles 
were  published  exclusively  in 
the  Record,  learned  that  pro¬ 
moters  had  persuaded  veterans 
to  apply  for  loans  on  tracts 
the  promoters  owned.  The  pro¬ 
moters  then  took  the  applica¬ 
tions  to  the  Veterans’  Land 
Board,  which  bought  the  land 
at  higher  prices  than  the  owner 
had  paid.  One  schemer  collected 
$780,000  from  the  state  by 
signing  up  117  veterans. 

Mr.  Towery,  31,  is  a  veteran 
himself  and  after  the  fall  of 
Corregidor  he  spent  more  than 


Meritorioiu  Public  Service — 
Columbus  (Ga.)  Ledger  and 
Sunday  Ledger-Enquirer. 

Local  Reporting — Mrs.  Garo 
Brown,  Alice  (Tex.)  Daily 
Echo;  Roland  Kenneth  Towery, 
Guere  (Tex.)  Record. 

National  Reporting — Anthony 
Lewis,  Washington  (D.C.)  Daily 
ISews. 

International  Reporting  — 
Harrison  E.  SaUsbnry,  Ness 
York  Times. 

Eklitorial  'Writing  —  Royee 
Howes,  Detroit  (Mich.)  Free 
Press. 

Cartoons — Daniel  R.  Fita- 
patrick,  St.  Louis  (Mo.)  Post- 
Dispatch. 

News  Photography — John  L. 
Gaunt  Jr.,  Los  Angeles  (Calif.) 
Times. 

m  •  m 

Biography  —  “The  Taft 
Story,”  by  WiUiam  S.  White, 
Ness  York  Times. 

three  years  in  Japanese  prison 
camps. 

National  Reporting 

Anthony  Lewis,  general  as¬ 
signment  reporter  for  the 
Washington  (D.C.)  Daily  News, 
a  Scripps-Howard  newspaper, 
won  the  National  Reporting 
award  for  a  series  of  news 
stories  dealing  with  the  case  of 
Abraham  Chasanow,  a  Navy 
Department  employe. 

Mr.  Chasanow  had  been  dis¬ 
missed  as  a  security  risk  de¬ 
spite  the  fact  that  a  hearing 
board  had  found  accusations 
made  against  him  to  be  without 
justification.  He  was  restored 
to  duty  and  the  Navy  acknowl¬ 
edged  it  had  committed  a 
“grave  injustice.” 

Mr.  Lewis,  28,  was  a  desk- 
man  in  the  Sunday  Department 
of  the  New  York  Times  from 
1948  to  1952,  when  he  joined 
the  Washington  Daily  News. 

International  Repotting 

The  International  Reporting 
Award  went  to  Harrison  E. 
Salisbury,  New  York  Times, 
for  a  series  of  articles,  “Russia 
Re-Viewed,”  based  on  his  six 
years  as  a  Times  correspondent 
in  Russia.  The  stories  were 
(Continued  on  page  72) 


Anti-Trust  Complaint 
Due  in  Court  Soon 

Filing  of  formal  complaints  The  avenue  of  negotiation 


charging  illegal  price-fixing  in 
the  long-standing  advertising 
agency  recognition  system  was 
imminent  as  Editor  &  Pub¬ 
lisher  went  to  press  Thursday. 

The  American  Newspaper 
Publishers  Association  and  the 
American  Association  of  Ad¬ 
vertising  Agencies  were  the 
only  groups  to  publicly  identify 
themselves  as  prospective  de¬ 
fendants  in  the  far-sweeping 
anti-trust  prosecution,  but  at 
least  four  other  trade  associa¬ 
tions  in  the  publishing  business 
were  given  a  deadline  of  May 
5  to  indicate  a  desire  to  par¬ 
ticipate  in  negotiations  with 
the  Department  of  Justice  for 
a  consent  decree. 

‘In  Several  Days’ 

Judge  Stanley  N.  Barnes, 
assistant  Attorney  General,  told 
E  &  P:  “I  do  not  wish  to  be 
arbitrary  or  to  fix  deadlines 
but  it  seems  to  me  that  action 
within  the  neit  several  days 
would  be  reasonable.” 

That  comment  followed  Judge 
Barnes’  full-dress  explanation 
of  the  contemplated  action  in  a 
statement  to  a  Senate  commit¬ 
tee.  (See  elsewhere  on  this 
page.)  He  expressed  the  atti¬ 
tude  that  the  publicity  given 
the  matter  at  the  ANPA  Con¬ 
vention  last  week  (E  &  P,  April 
30,  page  11)  had  forced  the 
Department’s  hand  in  going  to 
court. 

Statements  by  Elisha  Han¬ 
son,  ANPA  counsel,  and 
George  Link  Jr.,  AAAA  coun¬ 
sel,  precluded  the  use  of  pre¬ 
filing  negotiations  to  arrive  at 
a  settlement  out  of  court.  Judge 
Barnes  asserted.  However  he 
eased  away  from  this  position 
in  the  light  of  Attorney  Gen¬ 
eral  Herbert  Brownell’s  pro¬ 
nouncement  of  a  policy  to  give 
prospective  defendants  every 
opportunity  to  avoid  litigation. 

Doors  Still  Open 

Judge  Barnes,  in  his  conver¬ 
sation  with  E  &  P,  expressed 
doubt  that  pre-filing  discussions 
might  be  useful  in  the  adver¬ 
tising  case.  He  has  been  ad¬ 
vised,  he  said,  that  some  of  the 
directors  of  ANPA  are  anxious 
to  join  in  consent  decree  nego¬ 
tiations,  but  he  pointed  out: 
‘‘I’m  not  sure  whether  we 
ought  to  deal  with  some,  but 
not  all,  of  the  interested  re¬ 
spondents.  We  might  find  it 
necessary  to  prosecute  the  com¬ 
plaint  in  the  end  anyway.” 


was  not  definitely  foreclosed. 
Judge  Barnes  made  clear,  but 
he  was  leaving  it  entirely  up 
to  ANPA  to  reopen  talks. 
Meanwhile,  the  formal  com¬ 
plaints  awaited  only  the  final 
decision  to  put  them  on  record 
in  the  Federal  Court  for  the 
Southern  District  of  New  York. 

Cranston  Williams,  ANPA 
general  manager,  advised  on 
Thursday  that  nothing  further 
had  been  done  and  the  associa¬ 
tion’s  officers,  entrusted  by  the 
membership  to  handle  the  mat¬ 
ter,  were  standing  firm  on 
Counsel  Hanson’s  declaration 
that  this  case  was  an  attempt 
to  make  the  newspaper  business 
“a  guinea  pig”  in  the  Anti- 
Trust  Division’s  effort  to  amend 
the  Sherman  Act  through  judi¬ 
cial  decision  rather  than 
through  legislative  enactment. 

Levy  for  Legal  Defense 

The  ANPA  membership,  it 
was  learned,  authorized  the 
Board  of  Directors  to  apply  a 
special  levy  of  10%  of  the  an¬ 
nual  dues  to  establish  a  legal 
defense  fund  if  it  becomes 
necessary. 

Commenting  on  Judge 
Barnes’  accusation  that  counsel 
for  ANPA  and  AAAA  had 
sought  to  try  the  case  in  the 
press,  even  before  the  com¬ 
plaint  had  been  filed,  Mr.  Wil¬ 
liams  said: 

‘‘The  Attorney  General  and 
his  assistant  wei’e  informed  that 
a  complete  report  on  their  dis¬ 
cussions  with  our  official  com¬ 
mittee  would  be  made  in  the 
convention.  Anything  of  this 
type  reported  to  the  member¬ 
ship  ought  to  be  public  infor¬ 
mation.” 

Mr.  Williams  had  issued  to 
the  press,  after  the  ANPA’s 
executive  meeting,  copies  of 
Mr.  Hanson’s  report.  Almost 
simultaneously,  in  Washington, 
Mr.  Brownell  informed  report¬ 
ers  of  the  prospective  case  and 
AAAA’s  counsel  followed  with 
a  formal  statement,  the  gist  of 
which  nava1'''led  Mr.  Hanson’s 
contention  that  th“  Federal 
Trade'  Commission  had  found 
nothing  to  prosecute  in  the 
agency  recognition  system  25 
years  ago  and  there  has  been 
no  changre  in  the  law  since 
then. 

Seen  As  Threat  to  Press 

‘‘The  charges  revealed  to  me' 
by  Judge  Barnes  are  not  sup¬ 
ported  by  any  act  or  actions  of 
the  AAAA,”  said  Mr.  Link. 

Mr.  Hanson  is  of  the  belief 


ANPA  OFFICERS — Pictured  after  close  of  69th  convention  are:  Loft  to 
right — D.  Tennant  Bryan,  Richmond,  new  treasurer;  Richard  W.  Slocum, 
Philadelphia,  re-elected  president;  and  William  Dwight,  Holyoke,  re¬ 
elected  first  vicepresident. 


that  successful  prosecution  of 
the  case,  resulting  in  abandon¬ 
ment  of  agency  credit  rating 
and  commission  practices  that 
antedate  1917,  would  be  one 
more  step  toward  governmental 
control  of  the  flow  of  informa¬ 
tion  not  only  to  the  public  but 
in  normal  business  activity. 

Originally  mentioned  as  a 
possible  defendant,  the  Pub¬ 
lishers  Association  of  New 
York  City  scrapped  its  own 
agency  accrediting  system  last 
Summer.  All  of  its  members 
are  members  of  ANPA  indi¬ 
vidually.  Whether  the  Justice 
Department  intends  to  include! 
the  New  York  City  group  in 
any  complaint  could  not  be 
determined  this  week  since  no 
one  concerned  was  making  any 
comment  following  a  confer¬ 
ence  in  which  William  Mapel 
and  George  Townley,  president 
and  counsel  of  the  publishers’ 
group,  discussed  the  situation 
with  Judge  Barnes. 

Attorney  General  Brownwell 
told  a  U.  S.  Chamber  of  Com¬ 
merce  section  meeting  that  his 


anti-trust  suits  are  ‘  aimed  at 
making  real  strides  toward 
either  cracking  restraints  on 
entry  of  new  businesses  into  an 
industry  or  controls  over  price.” 

Trustbusters  in  the  previous 
Administration,  he  said,  be¬ 
came  involved  in  “mere  doc¬ 
trinal  perambulation.” 

Pre-trial  settlements  have 
“jumped  sharply”  under  the 
present  policy,  Mr,  Brownell 
declared. 

The  Anti-Trust  Division  has 
not  identified  all  of  the  pros¬ 
pective  respondents  in  the  ad¬ 
vertising  case  but  the  draft  of 
a  complaint  that  has  been  the 
basis  for  talks  contained,  in 
addition  to  three  already  men¬ 
tioned,  the  Periodical  Publishers 
Association,  the  Associated 
Business  Papers  and  the  Agri¬ 
cultural  Publishers  Association. 

The  Agricultural  group  de¬ 
clined  to  permit  FBI  agents  to 
search  its  files  and  the  Depart¬ 
ment  of  Justice  did  not  seek 
subpoenas  because  it  had  ac¬ 
cumulated  data  from  the  files 
of  other  associations  which  did 
not  resist  the  search. 


Theory  of  Case  Explained 

An  explanation  of  the  government’s  proposed  complaint 


against  allegsd  price-fixing  in 
given  this  week  by  Assistant 
Barnes.  He  stated: 

As  a  law  enforcement  officer, 

I  do  not  propose  to  try  any 
cause,  pending  or  proposed,  in 
the  public  press.  Our  prized 
tradition  of  unbiased  trial  bars 
any  prosecutor  from  unseemly 
comment  on  such  proceedings. 
However,  public  responsibility 
here  requires  some  explanation 
of  those  violations  the  Govern¬ 
ment  charges,  and  those  pro¬ 
cedure's  chosen  to  strike  down 
the  actions  alleged  to  be  illeg^l. 

The  story  begins  with  a  let¬ 
ter  to  me,  or  more  accurately  to 
the  Attorney  General,  dated 


the  advertising  business  was 
Attorney  General  Stanley  N. 


10  days  after  I  took  office  on 
May  1,  1953,  This  letter  of 
complaint  came  from  an  adver¬ 
tising  agent  claiming  he  had 
been  injured  by  acts  of  the  pro¬ 
posed  defendants.  He  charged 
that  he  had  previously  b^n 
given  the  “run  around”  by  the 
Department  of  Justice.  My  in¬ 
vestigation  first  disclosed  that, 
a  proposed  grand  jury  investi¬ 
gation  into  this  subject,  rec¬ 
ommended  by  a  field  office  in 
1951,  had  been  denied  by  Wash¬ 
ington. 

(Continued  on  page  75) 
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BOON  OR  BOGEY? 

Ivey,  St.  Petersburg  (Fie.)  Times 


RISING  PLATFORMS 

Parks,  New  York  Journal-American 


KEYHOLE  REPORTER 

Buescher,  Central  Press  Association 


Huge  Stepup 

T  reach  525,000  tons  annually, 

in  J3OWa.L0r  S  At  Bowater’s  Newfoundland 

mills  at  Comer  Brook,  already 
\/1iIIq  Iq  world’s  largest  integrated 

iTllilo  lo  kJC/li  pyjp  paper  mills,  capital 

With  its  Tennessee  mill  al-  expenditures  for  additional  im- 
ready  producing  newsprint  at  provements  are  expected  to 


By  1960,  the  capacity  of  the  trTY  ||  >  /^|  • 

mills,  together,  will  have  been  0llV  1^10.11X18 
increased  by  some  225,000  tons  J 

to  reach  525,000  tons  annually.  lVyToir\r» 

At  Bowater’s  Newfoundland  iVldlL/l  vJfCllllo 
mills  at  Comer  Brook,  already  j  y...  ,  . 

the  world’s  largest  integrated  |n  rtPOO K  Ivri 
pulp  and  paper  mills,  capital  J-Pl  VJWIS.!  J 11 


a  rate  beyond  expectations,  total  between  $8,000,000  and  Lawrence  Merahn,  prom^ion 
Bowater  Paper  Corporation  dis-  $10,000,000.  Expansion  here 


p  11  ^  argument.  The  Guild  as- 

l  011V  101X118  serted  that  its  Eagle  members 

y  ,  ^  ^  ,  had  a  vested  right  in  the  bene- 

^  p  I  tJUTIG  amounting  to  nearly  $1,- 

VJCllllo  000,000;  the  management  con- 

T~k  I  I  tended  all  contractual  relations 

n  Drooklvn  were  broken  by  the  strike  and 

J  that  the  “status  quo’’  condi- 

How  are  things  in  Brooklyn?  contract  ceased. 

Lawrence  Merahn,  promotion  Sale  Falls  Through 

snager  of  the  New  York  O.  Bundle  Gilbert,  in  charge 


closed  plans  this  week  for  ex-  calls  for  the  speed-up  of  six  pa-  ^  or  Id-Tele  gram  &  Sun,  was  of  sales  arrangements  for  the 

pansion  of  its  mills  in  New-  per  machines— one  to  the  extent  telling  ANPA  visitors  who  newspaper  property,  said  in- 

foundland  and  England.  of  an  additional  40  tons  a  day.  asked  that  things  are  great  in  dividual  items  will  be  up  for 

By  the  end  of  this  year  the  The  report  also  announced  Tj  auction  May  11-13. 

Bowater  organization  will  be  Bowater’s  intention  to  own  and  .  A"®-  n®  add,  Brooklyn-  Fortune  Pope,  publisher  of 

able  to  reclaim  the  title  of  the  operate  its  own  fleet  of  ships.  »tes  who  have  been  without  II  Progreaso  I talo- Americano, 

world’s  leading  producer  of  Earnings  Record  ,  withdrew  a  continf^nt  offer 

newsprint,  stockholders  were  rp^  ^-nort  also  disclosed  for  1 1  Retting  more  May  2 — one  day  prior  to  the 

told  in  the  annual  report.  Ca-  earnings  of  Bo-  ^  today  than  private  sale  deadline.  He  had 

_ X.* _ 1  x. _  ^**®  nrsi;  iime  earnings  oi  do  thev  ve  had  in  manv  a  Hnv  nocxntiafaH  it  woe  vonnrtaH  tr> 


Brooklyn  for  the  Telly.”  auction  May  11-13. 

And,  he  would  add,  Brooklyn-  Fortune  Pope',  publisher  of 
ites  who  have  been  without  II  Progreaso  I  talo- Americano, 


Earnings  Record  their  “own”  local  paper  since  withdrew  a  contingent  offer 

J  Jan.  28  are  getting  more  May  2 — one  day  prior  to  the 

The  report  also  (hsclosed  for  Brooklyn  news  today  than  private  sale  deadline.  He  had 
e  first  time  earnings  of  Bo-  they’ve  had  in  many  a  day.  negotiated,  it  was  reported,  to 


nadian  International  Paper  Co.  ^^ter  Corporation  of  North 
has  held  this  position  since  ^^^merica,  which  embraces  Corn- 
prior  to  World  War  II.  __  BvooIc  and  Calhoun  onera- 


ey  ve  had  in  many  a  day.  negotiated,  it  was  reported,  to 
“Our  Brooklyn  section  con-  pay  $675,000  for  the  assets. 


tains  an  average  of  24  columns 


prior  to  worm  war  ll.  __  Oxonk  and  Calhoun  onera-  "i'V"  —  “•'-‘“e.'-  .o  Mr.  Gilbert  said  several 

The  mill  at  Calhoun,  Tenn.,  tmn?  ^  Calhoun  oper  borough  news  daily,”  he  ex-  groups  discussed  a  sale,  but 

which  began  operations  in  July,  Tradinir  nrofit  before  taxes  1-^®,  *^®  those  deals  fell  through  also. 

1954,  marked  Bowater’s  entry  f  jc  months  ended  Dec.  Eagle  c^efully  over  Ike  Kaufman,  a  Guild  official 

into  the  U.  S.  newsprint  manu-  01  1954  totaled  $17  043  035  (in  ^  *1"^  found  that  it  and  former  Eagle  employe, 

factoring  field.  tL  rate  of  SnSn  fSs)  whnfnet  pro-  fveraged  18  columns  of  strictly  said  that  Mr.  Pope  was  pre- 

_  _ J. _ J  t^anauian  iunas>  wniie  nei  pro  local  news  dailv.”  noxod  tn  nnw  tKo  »n  na<>1rnor<> 


-  Uanauian  lunas)  wniie  nei  pro-  Wal  news  dailv  ” 

production  of  newspnnt  and  fits  amounted  to  $5,329,904.  Di-  The  , 

kraft  nu  n  at  Bowater’s  South-  _ ’  J 


kraft  pulp  at  Bowater’s  South-  rectors  have  recommended  a  m®  ana  Journal  Amen- 
em  acpordinir  to  the  renort  is  I®®  ,  *^5.  .j  recommenueu  a  ^jg^j  making  a 

em,  according  to  the  report,  is  fi^al  dividend  of  17%  cents  a  ,  ^  Brooklvn  readers  with 

f  share,  making  a  total  distribu- 

145,000  tons  and  60,M0  tons,  ^ion  for  the  15-month  period  of  S  Sen  it  was  closed 

mspective  y.  as  against  he  im-  27%  cents  per  share.  bv  a  rS  ?n  I 


pared  to  pay  the  $5.80  package 
that  Eagle  Publisher  Frank 


tial  capacity  of  130,000  tons  of 

newsprint  and  50,000  tons  of  * 

kraft  pulp.  Additional  plant  /Veius’  Typo  Chapel 

and  equipinent  are  being  in-  fJf,nors  Gene  McHugh 

stalled,  and  by  September  the 

level  of  newsprint  production  membra  of  the  Di 

should  reach  160,000  tons  an-  News  Chapel  of  Typographi 


can  also  have  been  making  a  Schroth  refused  to  give, 
play  for  Brooklyn  readers  with  Mr.  Kaufman  said  that  be- 
special  coverage.  fore  Mr.  Pope  met  with  Mr. 

'The  Eagle,  when  it  was  closed  Schroth  there  were  no  dif- 
by  a  Guild  strike  in  which  other  ferences  between  the  Guild  and 
unions  cooperated,  had  a  daily  Mr.  Pope. 


sale  of  about  130,000  copies. 


Mr.  Pope  was  unavailable  for 


nnnra  Gene  McHuah  '^®“y  "P  comment.  Mr.  Schroth  de- 

'Ti,  nno  n  ‘iw  ^^®  home-delivered  clared  that  “labor  difficulties” 

The  600  members  of  the  Daily  fist,”  Mr.  Merahn  estimated.  thwarted  the  sale. 


should  reach  160,000  tons  an-  News  Chapel  of  Typographical  Court  Action  , 

to"EuMne^J^’^S^jrh  \*ight  Publisher  Frank  D.  Schroth’s  ^  ...  , 

It  should  reach  175,000  tons.  n^^naging  editor,  upon  the  com-  March  16  announcement  that  he  Still  Critical 

Expansion  Abroad  pletion  of  his  35th  year  on  the  closing  the  Eagle  was  the  Rochester,  N.  Y. 

According  to  a  multi-million  New  York  Newa  staff.  subject  of  litigation  this  week  The  condition  of  Frank  E. 

dollar  plan  outlined  in  the  an-  The  presentation  was  made  us  the  Newspaper  Guild  of  New  Gannett  remained  “very  criti- 
nual  report,  principal  expan-  at  a  special  chapel  meeting.  The  York  petitioned  the  State  Su-  cai”  on  May  5,  although  the 

sion  in  the  United  Kingdom  inscription  on  the  plaque  reads:  preme  Court  to^  order  the  man-  publisher’s  physicians  reported 

will  take  place  at  Bowater’s  “Presented  to  Eugene  J.  Me-  agement  to  arbitrate  claims  for  fie  had  rallied  considerably 

Mersey  Mills  and  Thames  Mills.  Hugh  in  grateful  recognition  of  severance,  vacation  pay  and  during  the'  week.  Mr.  Gannett 

The  plan  calls  for  the  addition  his  ever-present  spirit  of  fair-  other  benefits.  suffered  a  fractured  vertebra 


The  plan  calls  for  the  addition  his  ever-present  spirit  of  fair-  other  benefits, 
of  four  new  high-speed  paper  ness,  consideration  and  encour-  Justice  Will 
machines — two  at  each  mill,  agement.”  reserved  decis 
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Justice  William  C.  Hecht  Jr.  in  a  fall  April  15.  He  is  at 
reserved  decision  after  hearing  Highland  Hospital  here. 


10  Years  After  VE-Day 

History  Vindicates 
Him,  Kennedy  Holds 

By  Campbell  Watson 


Monterey,  Calif. 
Ten  years  after  he  risked  his 
reputation  and  career  as  a 
newspapeitnan  to  pierce  censor¬ 
ship  with  a  beat  on  the  an¬ 
nouncement  of  Nazi  Germany’s 
surrender  —  VE-Day  -  minus- 
One  —  Edward  Kennedy  says 
he  has  no  reg^rets. 

His  admitted  “blow  against 
political  censorship”  was  not  a 
breach  of  confidence,  he  holds. 
And  now,  just  a  decade  later, 
he  firmly  believes  that  history 
has  vindicated  his  personal  de¬ 
cision  of  May  7,  1945,  to  tell 
the  world  in  an  Associated 
Press  dispatch  at  9:57  a.  m. 
EDT  that  the  war  in  Europe 
had  ended.  The  official  release 
had  been  set  for  May  8. 

‘Political  Censorship* 

“The  suppression  of  the  sur¬ 
render  news  was  not  military 
censorship  but  political  cen¬ 
sorship,”  insisted  Mr.  Kennedy 
in  an  interview  here  where  he 
is  associate  editor  and  publish¬ 
er  of  the  Peninsula  Herald. 

Not  only  was  it,  in  his  view, 
a  default  in  the  promise  to  lift 
censorship  as  soon  as  war  end¬ 
ed,  but  history  has  proven  that 
the  only  reason  for  deferring 
the  annuoncement  of  V-E  Day’s 
arrival  lay  in  Soviet  Russia’s 
unannounced  decision  to  use 
victory  as  the  first  step  in  the 
new  cold  war,  Mr.  Kennedy  re¬ 
ports.  He  had  suspected  this 
cold  war  move  since  1943,  he 
notes. 

The  Army’s  Action 
As  proof  of  his  vindication, 
Mr.  Kennedy  observes  that  the 
Army  long  ago  restored  his 
war  correspondent’s  credentials. 
More  important,  this  action 
was  based  on  his  presentation 
of  information  showing  the 
surrender  was  first  announced 
on  authority  of  the  Army. 

Furthermore,  Mr.  Kennedy 
reports,  he  has  received  indi¬ 
rect  but  unsolicited  word  from 
high  authority  indicating  his 
decision  of  10  years  ago  was 
correct  under  the  circums^’ances 
which  then  prevailed. 

He  Would  ‘Stand  ’Trial* 
Today  Ed  Kennedy  says  he 
still  waits  hopefully  for  a  hear¬ 
ing  or  “trial”  by  his  own  pro¬ 
fessionals  that  would  give  him 
the  full  opportunity  to  be  vin¬ 
dicated  on  the  charge  that  he 
violated  the  newspaperman’s 


pledge  of  confidence  when  he 
filed  an  “unauthorized”  sur¬ 
render  story. 

“I’m  willing  to  stand  or  fall” 
on  the  evidence  accumulated 
tnrough  the  years,  declares  the 
man  who  once  headed  the  AP's 
staff  of  100  persons  massed  in 
Paris  for  the'  closing  push  of 
the  Allies  in  World  War  II. 

Of  the  hundreds  of  reporters 
in  Paris  at  the  time,  only  17 
were  selected  to  cover  “an  im¬ 
portant  story”  on  May  7,  1945. 

Ed  Kennedy  was  among  the 
17.  As  the  group  flew  to 
Rheims,  Brig.  Ge'n.  Frank  A. 
Allen,  head  of  SHAEF  public 
relations,  told  the  group  what 
they  had  suspected.  There  was 
a  possibility  they  would  cover 
the  surrender  negotiations.  The 
officer  warned  that  premature 
word  might  prove  disastrous. 
He  exacted  a  pledge  “not  to 
communicate  the  results  of  this 
conference  or  the  fact  of  its 
existence  until  it  has  been  re¬ 
leased  by  Supreme  Head¬ 
quarters,”  Mr.  Kennedy  recalls. 

“I  gave  my  pledge  without 
reserve  and  in  good  faith,”  he 
reports.  “I  intended  to  honor 
n.  I  did  honor  it.” 

Mr.  Kennedy  recalls  that 
General  Allen  announced  that 
“General  Eisenhower  is  desir¬ 
ous  of  having  the  news  an¬ 
nounced  immediately  for  its 
possible  effect  in  saving  lives, 
but  his  hands  are  tied  at  a 
high  command  level  and  there 
is  nothing  we  can  do  about  it. 
The  release  has  been  set  for 
3  p.m.  Tuesday,  Paris  time.” 

Bedlam  In  Paris 

Back  in  the  Hotel  Scribe  in 
Paris,  the  reporter  found  bed¬ 
lam.  'Those  who  had  not  been 
permitted  to  make  the  Rheims 
trip  were  loud  in  their  denun¬ 
ciations  of  Army  public  rela¬ 
tions.  1710  “incomprehensible 
decision  to  hold  up  the  news 
for  36  hours  strained  the 
tempers  of  all  of  us,”  Ed  Ken¬ 
nedy  declares. 

It  was  after  a  short  walk 
through  the  rumor-laden  streets 
of  Paris  that  Mr.  Kennedy  “be¬ 
came  convinced  that  if  the 
formal  release  were  not  soon 
given,  the  news  would  break 
through  the  barrier  some  other 
way.  Then,  at  2:03  p.m.  Paris 
time.  Count  Ludwig  von 
Krosigk,  foreign  minister  of 


the  Doenitz  government  in 
Flensburg,  announced  the  un¬ 
conditional  surrender  in  a 
broadcast  beamed  to  the  world 
and  addressed  to  ‘German  men 
and  women’. 

“I  knew  the  Doenitz  govern¬ 
ment  could  not  have  broadcast 
its  announcement  without  the 
consent  of  the  Supreme  Com¬ 
mand.  It  was  clear  that  the 
command  itself  had  broken  the 
gag. 

“I  thought  the  matter  over 
carefully,  then  made  up  my 
mind.  I  went  to  the  chief  cen¬ 
sor  and  showed  him  the  text  of 
the  Flensburg  announcement. 

Basis  For  Decision 

“My  pledge  was  not  to  break 
the  news  ‘until  it  had  been  re¬ 
leased  by  Supreme  Headquar¬ 
ters.’  I  told  the  chief  censor 
that  since  the  Supreme  Head¬ 
quarters  had  released  the  news 
through  the  Germans,  I  felt  no 
further  obligation  to  observe 
the  gag.  The  censor’s  reply 
was,  ‘Do  as  you  please.*  ” 

It  was  not  difficult  to  reach 
the  AP  bureau  in  London.  You 
lifted  a  military  phone,  asked 
for  “Military,  London,”  then  re¬ 
quested  “Civilian,  London,”  and 
gave  the  desired  phone  number, 
Mr.  Kennedy  says. 

“It  was  not  a  desire  to  make 
a  scoop  that  activated  me,”  he 
adds,  “but  my  conviction  that 
my  duty  was  to  report  the 
news.  Here  was  admittedly 
political  censorship  in  clearcut 
violation  of  the  assurances  we 
had  received  after  a  long  strug¬ 
gle.” 

With  the  release  of  the  Ken¬ 
nedy  surrender  story  SHAEF’s 
press  quarters  rocked  with  the 
fury  of  the  damned.  Correspon¬ 
dents  held  what  Mr.  Kennedy 
today  describes  as  “a  lynch 
meeting.” 

SHAEF  had  now  clamped  the 
lid  tight.  Correspondents  could 
file  only  if  they  described  the 
surrender  “as  reported  by  AP” 
and  without  saying  more  than 
the  Kennedy  report  had  stated. 
AP  itself  went  under  a  suspen¬ 
sion  throughout  Europe  that 
lasted  for  seven  hours. 

Errors  in  Rewriting 

Two  errors  by  AP  added  to 
the  confusion,  the  former  cor¬ 
respondent  recalls.  On  the  as¬ 
sumption  that  the  surrender 
story  was  sent  through  censor¬ 
ship,  one  dispatch  was  rewrit¬ 
ten  to  contain  the  words  “an 
official  announcement  stated.” 

In  addition,  the  surrender 
scene  was  described  as  “a  little 
red  school  house”  instead  of  big 
red  school,  Mr.  Kennedy  re¬ 
ports,  observing  that  the  school 
was  a  block  long. 

Nerves  .^napped  around  the 
(Continued  on  page  74) 


Taylor  Wins 
Promotion  on 
Phila.  Bulletin 

Philaoelphu 

Robert  L.  Taylor  has  been 
appointed  business  manag^er  of 
the  Philadelphia  Bulletin.  He 
succeeds  the  late 
^|||||||h|  Harry  L.  Haw- 
g  \  kins,  who  was 
>  V  i  c  e  p  resident 

fSK  and  business 
<  Mr. 

:  Taylor  is  also 

j  a  vicepresident 
and  treasurer 
the  Bulletin 
Company. 

Taylor  He  joined  the 

Bulletin  in  1935 
following  graduation  from 
Princeton.  He  worked  for  sev¬ 
eral  years  in  the  circulation  de¬ 
partment,  then  moved  into  the 
promotion  department. 

When  the  Bulletin  started  a 
personnel  department  Mr.  Tay¬ 
lor  was  selected  to  be  its  first 
head.  He  then  left  the  Bulletin 
for  service  with  the  Navy  dur¬ 
ing  World  War  II.  Upon  his 
return  he  became  an  advertis¬ 
ing  salesman. 

In  1947  he  became  assistant 
to  Mr.  Hawkins,  dealing  pri¬ 
marily  with  production  opera¬ 
tions.  His  title  was  assistant 
business  manager. 

Mr.  Taylor  has  also  been 
elected  to  the  board  of  direct¬ 
ors  of  the  Bulletin  Co.  The 
other  directors  are  Robert  Mc¬ 
Lean,  Richard  W.  Slocum, 
Howard  W.  Stodghill  and  John 
S.  Williams. 

Other  officers  of  the  Bulletin 
Co.  are  Mr.  McLean,  president 
and  publisher;  Mr.  Slocum,  ex¬ 
ecutive  vicepresident  and  Ray¬ 
mond  D.  McGee,  secretary  and 
auditor. 

$1,000  *Thank  You* 
Note  for  Dr,  Salk 

San  Jose,  Calif. 
A  “thank  you”  note  worth 
$1,000  —  that’s  San  Jose’s  way 
of  showing  gratitude  to  Dr. 
Jonas  Salk,  inventor  of  the 
polio  vaccine.  The  San  Jost 
Mercury  and  News  prompted 
the  idea  and  publisher  Joseph 
B.  Bidder  started  the  fund  with 
$250. 

A  friendly  rivalry  was  set  up 
between  Mercury  columnist 
Frank  Freeman  and  News  col¬ 
umnist  Dick  Barrett  to  se^  who 
could  encourage  the  most  con¬ 
tributions.  Freeman  followers 
turned  in  $455 ;  Barrett’s  $194. 
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Advertiser  •  I^ewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


CASE  STUDY 


Norge's  Local  Impact 
Ad  Program  Pays  Off 


By  George  A.  Brandenburg 


Chicago 

How  “local  saturation  adver- 
Using,”  through  newspapers, 
can  boost  sales  of  washers  and 
refrigerators  has  been  dramati¬ 
cally  demonstrated  by  Norge,  a 
subsidiary  of  Borg-Warner 
Corp.,  this  spring. 

The  basic  pattern  of  the 
Norge  prognram  has  been  Sun¬ 
day  newspaper  magazine  sec¬ 
tions,  amply  supported  by  a 
tremendous  splurge  of  coopera¬ 
tive  tie-in  advertising  by  Norge 
dealers.  The  national  color  ads — 
two  a  month,  March  through 
May — were  placed  via  Tatham- 
Laird,  Chicago  agency,  which 
devised  the  advertising  strategy 
that  has  given  Norge  dealers 
great  local  impact. 

Sales  of  Norge  appliances  for 
the  first  quarter  this  year 
jumped  to  252%  of  the  corre- 
^  -  spending  1954  period  and  have 
continued  at  a  high  level,  ac¬ 
cording  to  Judson  S.  Sayre, 
president  of  Norge,  (E&P  April 
30,  p.  30).  The  Norge  newspa¬ 


per  campaign  was  launched  in 
mid-March,  appearing  in  ap¬ 
proximately  130  newspapers  in 
120  cities.  The  Metro  Sunday 
group,  plus  some  independent 
newspapers,  was  the  basic 
schedule.  In  order  to  provide 
color  in  every  possible 
market.  Parade  was  added  for 
the  two  ads  in  May. 

Supplementing  the  national 
and  local  newspaper  ads  has 
been  a  comparatively  modest 
schedule  of  color  advertising  in 
seven  national  magazines. 
Again,  the  magazine  ads  were 
“merchandised”  to  dealers  as 
part  of  the  local  saturation 
coverage  pattern. 

The  newspaper  expenditure  at 
the  national  level  by  Norge  was 
not  impressive  as  a  total  figure 
— $600,000  in  three  months  — 
but  the  campaign  as  a  whole 
has  exceeded  the  cost  of  the 
national  copy  by  more  than 
50%  through  money  spent  in 
local  tie-in  ads. 

The  dealer  response  under  the 


Swan,  Jones 
Are  Re-Elected 

Joyce  A.  Swan,  vicepresi¬ 
dent  and  general  manager, 
the  Minneapolis  (Minn.) 
Star  and  Tribune,  was  re¬ 
elected  late  last  week  as 
chairman  of  the  board  of  di¬ 
rectors  of  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

Richard  L.  Jones  Jr.,  pres¬ 
ident  and  publisher,  the 
Tulsa  (Okla.)  World  and 
Tribune,  was  re-elected  vice- 
chaiimnan  of  the  Bureau. 

Harold  S.  Barnes,  director 
of  the  Bureau  was  named  an 
ex-officio  member  of  the  Bu- 
i-eau’s  Board.  He  is  the  first 
Bureau  operating  head  to 
hold  board  membership. 

liberal  cooperative  advertising 
allowances  made  available  by 
Norge  and  its  distributors  has 
been  terrific,  according  to  Mac 
Lund,  T-L  agency  account  ex¬ 
ecutive,  who  showed  El&P  the 
tie-in  evidence  that  has  been 
collected  on  the  basis  of  the 
first  ad  in  March.  More  than 
1,300  tie-in  ads  were  used  by 
dealers,  representing  an  esti¬ 
mated  260,000  lines  of  local  ad¬ 
vertising,  much  of  it  in  run-of- 
paper  color. 

Continued  dealer  support  of 
succeeding  Norge  ads  in  the 


Sunday  magazine  sections  has 
been  equally  impressive,  Robert 
J.  Runge,  Norge  ad  director, 
told  E&P.  He  cited  an¬ 
other  “first”  for  this  campaign, 
that  of  including  a  special  dis¬ 
tributor  announcement  to  run 
adjacent  to  the  dealer  listing 
section  opposite  each  Norge  ad. 

In  most  cases  a  photograph 
of  the  distributor  in  that  area 
has  been  included,  introducing 
the  distributor  by  name  and 
address,  with  the  added  mes¬ 
sage:  “Be  sure  to  check  the 
Norge  dealer  advertisements  in 
this  and  other  area  newspapers. 

The  Norge  “power  program” 
was  carefully  outlined  in  ad¬ 
vance  in  the  “Norge  Advertis¬ 
ing  Atlas”  prepared  by  the 
agency  to  stress  the  local  im¬ 
pact  of  the  entire  campaign. 
Said  the  Atlas:  “This  campaign 
is  as  local  as  advertising  can 
get  —  yet  gives  you  all  advan¬ 
tages  of  full  color,  plus  many 
other  advantages  as  well  .  .  . 

Commenting  on  strategy 
back  of  the  Sunday  newspaper 
magazine  coverage  pattern,  the 
Norge  Atlas  stated: 

“1.  In  test  after  test  it  has 
been  proven  that  this  medium 
offers  stronger  readership  than 
any  other  section  of  the  news¬ 
paper,  even  comics  and  sports, 
and  where  individual  advertise¬ 
ments  have  been  measured  in 
(Continued  on  page  32) 
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^Newspaper  Offers  Non-Captive  Audience^ 
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Frrda  Rubenstein,  advertising  manager, 
Jay  Thorpe,  New  York,  not  only  agrees  with 
most  retailers  that  newspapers  are  the  most 
important  advertising  medium  available,  but 
adds  that  they  offer  “a  consistent,  daily  non¬ 
captive  audience.” 

Unlike  other  forms  of  advertising,  she  goes 
on,  the  reading  of  newspaper  ads  is  a  matter 
of  the  reader’s  own  choice.  “Newspapers  offer 
an  inter-change  of  needs;  the  store  wants  a 
large  audience — potential  sales;  the  customer 
wants  both  news  and  a  chance  to  window 
shop  at  home. 

“I  believe  that  women  all  over  the  country 
look  forward  to  the  large  Sunday  metro¬ 
politan  newspapers  because  of  the  huge 
amount  of  advertising  they  carry. 

“Even  women  who  live  near  their  favorite 
retail  stores  often  find  it  expedient  to  order 
by  mail  or  telephone  directly  from  the  news¬ 
paper  ads.” 


Freda  Rubenstein 
Jay  Thorpe 


Freda,  who  has  been  Thorpe’s  advertising  J 
mentor  since  1951  and  who  handles  the  purse  J 
strings  on  a  $260,900  newspaper  ad  budget,  ( 
also  feels  that  it  is  through  newspaper  adver-  1 
tising  that  new  fashions  are  most  easily  intro-  S 
duced  to  the  public  and,  consequently,  adopted  I 
by  the  public.  1 

“Each  store,”  she  says,  “benefits  from  the  B 
impact  of  the  collective  group  of  fashion  ads  B 
carried  in  a  particular  newspaper.”  B 

For  five  years  prior  to  joining  Thorpe  B 
Freda  was  advertising  and  publicity  director  g 
for  Flah’s,  a  specialty  shop  in  Syracuse,  j 
N.  Y.  I 

A  graduate  of  Syracuse  University  College  B 
of  Fine  Arts,  she  has  made  quite  a  hobby  out  B 
of  making  personalized  book  plates  and  greet-  I 
ing  cards  for  her  adult  friends.  For  the  | 
juveniles  of  her  acquaintance  she  writes  and  1 
illustrates  books  depicting  adventures  in  each  1 
child’s  life.  1 

Freda  describes  these  books  as  “limited  1 

editions,”  with  only  one  copy  of  each  in  ex-  1 

istence. — R.  B.  McI.  I 
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Fair  Trade  Pros, 


Cons  Get  Airing 


Local  newspapers  and  radio 
stations  this  week  were  urged 
to  “oppose  excessive  price-cut¬ 
ting  because  it  inevitably 
lowers  profits  of  local  adver¬ 
tisers,”  by  Emanuel  Katz, 
president.  Doeskin  Products, 
Inc.  He  was  one  of  four  panel¬ 
ists  who  debated  the  pros  and 
cons  of  Fair  Trade  and  its 
effects  on  advertising,  mer¬ 
chandising  and  sales  at  a  lunch¬ 
eon  meeting  of  the  New  York 
Sales  Executives’  Club. 

Mr.  Katz,  together  with  Jack 
Asthalter,  merchandising  man¬ 
ager  of  Scheaffer  Pen  Co., 
urged  continuance  of  Fair 
Trade.  Frank  Packard,  presi¬ 
dent  of  Packard-Bamberger, 
and  Stephen  Masters,  president 
of  Masters,  Inc.,  spoke  against 
the  principle  of  Fair  Trade. 

‘A  Megalomania’ 
According  to  Mr.  Katz,  “a 
megalomania  for  volume  is 
sweeping  industry  and  has  now 
reached  a  point  where  it 
threatens  the  profit  system.” 
He  said  he  believes  anti-Fair 
Trade  ad  men  who  advocate  ex¬ 
tensive  price-cutting  do  so  “be¬ 
cause  they  have  lost  faith  in 
their  ability  to  move  goods  fast 
enough  and  they  have  to  move 
the  goods  to  justify  their  ad¬ 
vertising  budgets.” 

Mr.  Asthalter  took  the  posi¬ 
tion  that  current  proposals  to 
abolish  Fair  Trade  “would  be 
the  hardest  blow  to  the  small 
retailer  in  the  last  20  years.” 

Repeal,  he  said,  would  force 
many  small  merchants  out  of 
business.  It  would  also  start  a 
spiral  of  wage  cutting  by  small 
retailers  and  brand  name  manu¬ 
facturers,  he  declared,  and  un¬ 
dermine  public  confidence  in 
nationally  advertised  products. 

‘Here  To  Stay’ 

Mr,  Masters  replied  that  “the 
discount  house  is  here  to  stay.” 

Price  fixing,  he  said,  is  “an 
umbrella  that  protests  the  high- 
cost  retailer’s  need  for  a  mark¬ 
up  great  enough  to  allow  him 
to  continue  his  inefficient, 
poorly  managed  method  of 
operation.” 

Mr,  Masters  called  for  repeal 
of  Fair  Trade  in  New  York 
State.  “It’s  high  time,”  he  said 
“that  we  residents  of  New  York 
State  should  stop  being  a 
sucker  of  the  ‘Fair-Trade’  price 
fixers.” 

«  *  >i< 

The  Senate  Judiciary  Sub¬ 
committee  on  Monopoly  was 


told  this  week  that  the  Depart¬ 
ment  of  Justice  would  study 
possible  substitutes  before  rec¬ 
ommending  repeal  of  the  “fair 
trade”  laws. 

Stanley  N.  Barnes,  Assistant 
Attorney  General  in  charge  of 
the  anti-trust  Division,  said  he 
had  talked  about  the  matter 
with  Herbert  Brownell  Jr.,  the 
Attorney  General.  Mr.  Brow¬ 
nell,  he’  said,  had  not  yet  made 
up  his  mind  to  recommend  re¬ 
peal  of  the  laws, 

Mr.  Barnes  said  that  he  him¬ 
self  favored  repeal,  but  that  he 
could  “fairly  state”  that  the  At¬ 
torney  General  “will  look  into” 
suggestions  for  substitute  legis¬ 
lation  before  sending  his  recom¬ 
mendations  to  Congress. 

• 

S-T  Previews  Its 
New  Roto  Magazine 

Chicago 

Advertisers  and  agencies  were 
invited  this  week  to  “take’  a 
preview  peek”  at  the  Chicago 
Sun-Times  new  Sunday  color- 
gravure  magazine  that  will 
make  its  official  bow,  starting 
Sept.  11. 

“The  new  magazine  will  be 
bright,  gay,  timely  and  local,” 
says  the  announcement  with 
the  preview  issue.  “It  will  have 
a  fresh  approach  with  new  fea¬ 
tures  beamed  at  feminine  in¬ 
terest.” 

The  magazine  will  be  printed 
by  Cuneo,  using  its  Neo  Grav¬ 
ure  process.  The  preview  issue 
was  produced  solely  to  give  ad¬ 
vertisers  a  preview  of  the  kind 
of  printing  the  S-T  plans  to 
offer,  Laurence  T.  Knott,  S-T 
advertising  director,  explained. 

Accompanying  the  preview 
number  was  a  general  adver¬ 
tising  rate  card,  indicating  that 
monotone  page  rate  will  be 
$1,500  and  colorgravure  page' 
rate  $1,950,  with  discounts 
ranging  from  6  to  10%  for  ag¬ 
gregate  space  in  monotone  or 
color  within  52  weeks. 

• 

Joins  Ridder-Johiis 

Robert  Stanford  Manning, 
formerly  with  West-Holiday, 
has  joined  the  Los  Angeles 
sales  staff  of  Ridder-Johns,  Inc., 
according  to  Peter  Benziger, 
general  manager. 


COMMIHEE  ON  UNDERSTANDING  ECONOMIC  SYSTEM  CHAIR¬ 
MAN  William  C.  McKeehan  Jr.  (right)  and  vicepresident,  J.  Walter 
Thompson  Co.,  shakes  hands  with  James  M.  Lambie  (left),  special  as¬ 
sistant  in  the  White  House  Office,  as  Donald  C.  Hoover  (center), 
president  and  manager,  Boiell  &  Jacobs,  Inc.,  New  York,  looks  on.  Hand 
shaking  took  place  at  the  4-A  meeting  in  Boca  Raton,  Fla.,  where  the 
joint  4-A,  ANA  committee  announced  the  start  of  a  broad  program  to 
build  understanding  and  appreciation  between  marketing  and  production 
in  an  expanding  economy. 


FOURSOME  LOOKING  FOR  A  REST  at  the  37th  annual  meeting  of 
the  American  Association  of  Advertising  Agencies  at  Boca  Raton,  Fla, 
Shown  (L  to  R)  are:  Lawrence  Valenstein,  president  and  treasurer.  Grey 
Advertising  Agency,  Inc.;  Robert  E.  Lusk,  president,  Benton  &  Bowles, 
Inc.;  Clarence  Hatch  Jr.,  executive  vicepresident,  D.  P.  Brother  &  Co., 
Detroit,  and  Carl  Georgi  Jr.,  vicepresident  and  media  director,  D.  P. 

Brother  &  Co. 


Stalham  Williams 

Chicago 

Stalham  Leon  Williams,  55, 
vicepresident  of  Needham,  Louis 
&  Brorby,  Inc.,  advertising 
agency,  died  here  April  29.  He 
had  been  in  the  advertising 
business  for  25  years.  In  1935 
he  was  advertising  director  of 
Walgreen  Drug  Stores  and  lat¬ 
er  became  associated  with  Earle 
Ludgin  Advertising  Co.  He 
joined  NL&B  in  June,  1954. 


Joins  Top  10  Brands 

The  addition  of  the  Los  An¬ 
geles  (Calif.)  Evening  Herald- 
Express  to  the  list  of  members 
in  the  Top  Ten  Brands  news¬ 
paper  group  was  announced  this 
week.  The  signing  of  the  Los 
Angeles  paper  brings  to  eight 
the  number  of  newspapers 
which  will  conduct  extensive 
market  surveys  in  major  sec¬ 
tions  of  the  country  this  Spring 
(E  &  P  March  12,  page  15). 
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Everybody  Reads  Your  Ad 
In  The  Beacon  Journal . . . 

YOU  GET 
COMPLETE 
COVERAGE 
IN  AKRON'S 
ONE  BILLION 
FORTY  MILLION 
DOLLAR  MARKET 

CIRCULATION 

Evening,  155,154 
Sunday,  162,175 

POPULATION 

Metro.  Area,  446,100 
Ret.  Tr.  Area,  578,300 

ONE  LOW  RATE 

Evening  or  Sunday 

Akron’s  ONLY  newspaper 
gives  you  complete  and  ex¬ 
clusive  access  to  Akron’s 
important  Billion  Dollar 
Market.  Other  comparable 
markets  require  TWO  papers 
to  do  the  job.  Akron’s  one 
powerful  newspaper,  at  one 
low  cost  in  either  Evening 
or  Sunday,  is  a  best  buy  for 
you.  R-O-P  Color  available 
Daily  or  Sunday. 

Story,  Brooks  &  Finley 

Reprettntatives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight,  Publithor 


FU  HOUNULF 


Chicago  PRs  Seek 
Worth  of  Program 


Chicago 

How  to  take  the  “tempera¬ 
ture”  of  public  relations  pro¬ 
grams  was  the  general  theme 
of  the  fifth  annual  PR  Forum 
of  the  Chicago  Chapter,  Public 
Relations  Society  of  America, 
held  here. 

Forum  participants  sought  to 
evaluate  their  own  PR  pro¬ 
grams  in  terms  of  what  other 
companies  were  doing  in  mak¬ 
ing  their  achievements  “pay 
off”  from  the  standpoint  of 
management  goals  and  policies. 

Offer  Measurements 

A  symposium  on  the  measure¬ 
ment  of  PR  achievement  featur¬ 
ed  talks  by  Walter  G.  Barlow, 
Opinion  Research  Corp.,  Bur¬ 
leigh  B.  Gardner,  Social  Re¬ 
search,  Inc.,  and  Arthur  M. 
Barnes,  School  of  Joumalism, 
State  University  of  Iowa.  Leo 
E.  Brown,  American  Medical 
Association,  was  moderator. 

Prefacing  his  remarks  with  a 
“current  chuckle”  in  research 
circles,  Mr.  Barlow  said  that 
“research  permits  management 
to  make  mistakes  with  confi- 
devce.”  He  showed  how  man¬ 
agement  must  be  alert  to  the 
concept  of  “automation”  which 
is  relatively  new  in  the  field  of 
employe  relations.  He  suggested 
that  employe  publications  should 
deal  with  automation  in  terms 
of  (1)  reward  to  employe;  (2) 
simplicity  of  the  job  itself;  (3) 
validation  of  how  such  a  change' 
will  eventually  work  to  the  ad¬ 
vantage  of  the  employe. 

Mr.  Gardrter  dealt  with  moti¬ 
vation  research  techniques  that 
permit  a  company  to  better 
know  what  kind  of  “images” 
are  in  the  minds  of  the  public 
I  and  company  employes  as  far 
as  the  company  itself  is  con- 
!  cerned. 

Advertising  Effective 
i  In  pointing  out  that  man- 
I  agement  policies  and  principles 
I  must  be  sincerely  honest  and 
friendly  if  companies  expect 
their  employes  and  the  public 
to  have  “friendly  attitudes,” 
Mr.  Gardner  asserted  that  “ad¬ 
vertising  is  a  powerful  tool  in 
building  a  company’s  image  as 
far  as  the  general  public  is 
concerned.” 

Mr.  Barnes  discussed  the 
various  types  of  research  that 
colleges  and  universities  can  do 
if  called  upon  by  industrial 
firms  seeking  answer  to  public 
relations  problems.  He  stressed 


the  fact  that  most  of  the  re¬ 
search  done  by  graduate  schools 
is  confined  largely  to  pilot 
studies — usually  local  or  region¬ 
al  in  scope — which  can  often 
lead  to  more  comprehensive 
studies  conducted  by  commercial 
research  organizations. 

Four  case  histories  were  pre¬ 
sented,  showing  how  a  planned 
public  relations  program  can 
reach  its  target.  Col.  Hari’y 
Shoup,  Continental  Air  Defense 
Command,  told  how  the  Air 
Force  has  improved  community 
relations  by  a  full-scale'  com¬ 
munications  program  that  deals 
frankly  and  thoroughly  with  the 
need  for  jet  interceptor  air 
bases. 

Talk  to  Women 

Kay  Metz,  Quaker  Oats  Co., 
highlighted  that  firm’s  educa¬ 
tional  program  among  wives  of 
Quaker  Oats  employes.  Built 
around  the  slogan,  “Wives  Are 
Quakers,  Too,”  the  plant  city 
program  brings  wives  together 
in  a  series  of  meetings,  explain¬ 
ing  company  profits,  products 
and  employe  relations.  “We 
operate  on  the  theory  that  a 
woman’s  judgment  is  not  a  bit 
better  than  her  knowledge,” 
said  Mrs.  Metz. 

Merton  H.  Knapp,  Illinois 
Bell  Telephone  Co.,  showed  how 
a  grass  roots  program,  backed 
by  newspaper  advertising  and 
an  alerted  personnel,  demon¬ 
strated  to  a  community  that 
the  local  phone  company  was 
doing  its  utmost  to  give  good 
service. 

Mortimer  B.  Doyle,  division 
manager,  National  Association 
of  Manufacturers,  presented 
highlights  of  a  national  survey, 
showing  how  NAM  has  increas¬ 
ed  in  favor  and  respect  in  the 
minds  of  the  public,  thought 

leaders  and  its  own  members 
over  a  five-year  period.  The 
study  showed  greater  accept¬ 

ance  of  NAM  policies  in  the 
minds  of  the  public,  he  said, 

with  NAM  virtually  “holding 
its  own”  among  thought  lead- 
ere  surveyed,  but  a  lack  of  ap¬ 
preciation  of  NAM’s  giving 

strength  in  the  minds  of  its 
members. 

George  M.  Crowson,  Illinois 
Central  Railroad,  national  pres¬ 
ident  of  the  Public  Relations 
Society  of  America,  dealt  with 
the  society’s  current  program 
The  society,  he  said,  shows 
growing  evidence'  of  “continuing 


maturity”  in  the  public  rela¬ 
tions  field.  A  new  activity  now 
under  consideration,  he  added, 
is  an  information  center,  repre¬ 
senting  a  national  library  on 
the  subject  of  public  relations, 
covering  all  its  ramifications. 

Team  Between  Ads, 
PR  Urged  by  Johnson 

If  you  don’t  want  your  sales 
“flying  on  one  wing,”  develop 
teamwork  between  advertising 
and  public  relations,  according 
to  Keen  Johnson,  vicepresident 
and  director  of  public  relations, 
Reynolds  Metal  Company. 

Speaking  at  the  Industrial 
Advertising  Association  of  New 
York  luncheon  this  week  Mr. 
Johnson  said:  “Institutional  ad¬ 
vertising  is  a  powerful  auxilia¬ 
ry  in  assisting  PR  departments 
to  build  good  will.  It  is  that 
other  wing.” 

He  advised  that  no  ad  cam¬ 
paign  be  planned  without  keep¬ 
ing  foremost  in  mind  the  fact 
that  it  is  as  important  to  cre¬ 
ate  good  will  for  the  company 
as  it  is  to  sell  merchandise. 

“Public  relations,”  Mr.  John¬ 
son  asserted,  “is  what  you  and 
every  one  else  in  your  company 
does  every  day  to  create  good 
will  for  your  company.  The 
story  of  individual  plants  can  be 
interestingly  told  in  a  series  of 
institutional  ads  that  will  im¬ 
prove  community  relations,  hu¬ 
manize  the  company  and  inten¬ 
sify  the  pride  of  the  workers 
in  their  organization.” 

Treadwell  Elected 
President  of  APRA 

The  American  Public  Rela¬ 
tions  Association  elected  its  ne'w 
officers  at  its  11th  Annual  Con¬ 
vention  in  Philadelphia  accord¬ 
ing  to  Daniel  M.  Koplik,  execu¬ 
tive  director  of  APRA  with 
headquarters  in  Washington, 
I).  C. 

Bill  Treadwell,  director  of 
public  relations  for  Leo  Bur¬ 
nett  Co.  Inc.  has  been  elected 
national  president.  Serving  with 
Mr.  Treadwell  will  be  Paul  H. 
Bolton,  executive  vicepresident, 
National  Association  of  Whole¬ 
salers  as  eastern  vicepresident; 
Keen  Johnson,  vicepresident 
public  relations,  Reynolds  Met¬ 
als  Company  as  mid-w’estern 
vicepresident  and  He'nry  J. 
Kaiser,  Jr.,  vicepresident,  Hen¬ 
ry  J,  Kaiser  Company  as  West¬ 
ern  vicepresident. 

Mrs.  Dorothea  W.  Sitley,  di¬ 
rector  of  consumer  relations, 
Gimbel  Brothers,  has  been 
elected  secretary  and  Yates  Cat- 
lin,  director  of  public  re'lrtions, 
American  Waterways  Opera¬ 
tors,  Inc.  will  serve  as  national 
treasurer. 
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in  Newspaper  Advertising,  Nationwide 


*150,000  .  •  •  buys  a  200 -line  advertisement,  6  times 

in  590  daily  newspapers 
reaching  over  38,000,000  families 
Coverage:  80fc  of  America’s  47,600,000  families. 


*450,000  . . . .  •  buys  a  quarter-page  advertisement,  6  times 

in  590  daily  newspapers 
reaching  over  38,000,000  families 
Coverage:  80%  of  America’s  47,600,000  families. 


*2,100,000  buys  a  1,000-line  advertisement  in  Black  and  One  Color,  13  times 

in  555  daily  newspapers 
reaching  over  33,500,000  families 
Coverage:  71%  of  America’s  47,600,000  families. 


*4,800,000  buys  a  full-page  advertisement  in  Black  and  One  Color,  13  times 

in  590  daily  newspapers 
reaching  over  38,000,000  families 
Coverage:  80%  of  America’s  47,600,000  families. 


No  other  medium  can  match  this  record,  either  in  coverage  or  cost! 
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RETAIL  SURVEY 

One-Shot  Color  Page 
Sets  Sales  Record 


A  one-shot,  two-color  pajye  ad 
in  the  Tacoma  (Wash.)  News 
Tribune  was  credited  this  week 
with  having  set  a  sales  record 
by  Ned  McMahon  general  man¬ 
ager  of  Schoenfelds,  Tacoma’s 
leading  furniture  store. 

According  to  Mr.  McMahon, 
the  ad  featured  a  seven-piece 
dinette  set  for  $99.88. 

“We  sold  180  sets,”  he  beam¬ 
ed,  “and  of  these  180  custom¬ 
ers  who  bought  the  sets,  we 
gained  95  new  customers  who 
opened  accounts.  Experience  has 
shown  us  that  these  new  cus¬ 
tomers  will  spend  many  times 
the  cost  of  the  dinette  sets 
over  a  period  of  time  for  other 
articles. 

“'Results  from  this  one-time 
ad,”  Mr.  McMahon  added,  “set 
a  sales  record  for  our  store,” 


Robert  Lyte,  promotion  man¬ 
ager  of  the  News  Tribune,  told 
Editor  &  Publisher  that  no 
other  media  were  used  by 
Schoenfelds  for  this  offer  and 
that  results  obtained  prompted 
the  furniture  store  to  re-sched¬ 
ule  the  color  ad. 

Merits  Wear  Feature 
Seen  Aiding  Linage 

Response  to  the  New  York 
World-Telegram  and  Sun’s 
weekly  pictorial  feature  on 
men’s  fashions  has  demon¬ 
strated  the  need  for  this  kind 
of  service,  the  newspaper  re¬ 
ports,  adding  that  both  read¬ 
ers  and  the  men’s  wear  trade 
have  been  prompt  to  acclaim 
the  new  Tuesday  feature. 

As  to  the  new  feature’s  ef¬ 


fect  on  linage,  W-T&S  officials 
report  that  “it’s  still  too  early 
to  tell,  but  we  are  encouraged 
by  a  gain  of  30,000  lines  of 
retail  men’s  wear  advertising 
for  the  first  three  months  of 
1956.”  The  feature  was  inaugu¬ 
rated  last  December  to  meet 
growing  interest  in  men’s 
wear  style  changes. 

Retail  Ad  Schedules 
Return  To  Normal 

Buffalo,  N.  Y. 

Newspaper  advertising  sched¬ 
ules  of  seven  downtown  depart¬ 
ment  and  specialty  stores  re¬ 
turned  to  normal  here  with 
settlement  of  the  strike  of 
downtown  delivery  truck  driv¬ 
ers.  Terms  of  the  agreement 
were  not  revealed. 

The  big  downtown  stores  had 
been  without  delivery  service 
since  April  7  when  67  drivers 
left  their  jobs  (E&P,  April  23, 
page  42).  Newspaper  adver¬ 
tising  schedules  of  the  stores 
were  immediately  affected  and 
stores  cancelled  or  postponed 


^Announcement 


Whittenburg  Trusts 
Buy  Howe  Interests 

$4,000,000  Transaction 


Editor  Sc  Publisher,  April  30,  1955 


Lubbock,  Tex. 

Month-long  negotiations  be¬ 
tween  the  Whittenburg  family 
of  Amarillo  and  associates  of 
the  late  Gene  Howe  are  near¬ 
ing  completion,  leading  to  ma¬ 
jority  ownership  by  the  Whit- 
tenburgs  of  the  Globe-News 
Publishing  Company. 

Globe-News  owns  and  oper¬ 
ates  morning,  evening  and 
Sunday  newspapers  in  Lubbock 
and  Amarillo;  radio  stations 
in  both  cities  and  a  television 
station  in  Amarillo. 


The  transaction  involves 
payment  of  approximately  $4,- 
000,000  for  64,378  shares  of 
Globe-News  stock.  The  pur¬ 
chase  at  $60  per  share  will 
give  the  Whittenburg  family 
more  than  105,000  of  the  114,- 
000  shares  in  the  company. 

One  stockholder,  Robert  P. 
Snowden,  of  Atchison,  Kas.,  re¬ 
ported  that  Vincent  J.  Manno, 
New  York  broker,  served  some 
of  the  sellers  in  an  advisory 
capacity. 


VINCENT  J.  MANNO 

50  East  58th  Street 

New  York  22,  N.  Y.  Newspaper  Broker  •  Consultant  ELdorado  5-0405 


ads  which  featured  bulky  mer¬ 
chandise  or  items  that  were  to 
be  promoted  on  a  mail  and 
phone  order  basis. 

Store  advertising  managers  ■ 
expressed  considerable  relief  at 
news  of  the  strike  settlement 
and  resumption  of  delivery 
service.  They  immediately  set 
out  to  put  newspaper  advertis¬ 
ing  schedules  back  on  a  normal 
basis. 

Lack  of  delivery  service  and 
possibility  that  the  strike  might 
be  settled  any  day  had  kept 
store  advertising  operations  on 
a  make-shift,  day  to  day  basis 
during  the  strike.  The  delivery  ^ 
tie-up  cost  Buffalo  papers  some 
advertising  linage  but  the  loss 
was  not  as  severe  as  had  been 
expected  when  the  strike  first 
developed. 


Retail  Ad  Simulates 
Daily^s  Comic  Page 


A  two-page  spread  simulat¬ 
ing  the  Cleveland  Press’  comic 
pages  was  recently  run  in  that 
paper  by  Bazil  Furnace  Co., 
local  heating  and  air  condition¬ 
ing  dealers. 

The  right-hand  page  was 
made  up  of  16  comic  strips,  a 
crossword  puzzle  on  heating 
and  air-conditioning,  and  an  ad 
in  space  available  for  comic 
page  advertising.  The  left-hand 
page  comprised  two  comic 
panels,  a  vertical  strip  and  edi¬ 
torial-type  article  on  health  in 
reference  to  heating  and  air- 
conditioning.  The  remaining 
two-thirds  of  the  page  was  de¬ 
voted  to  a  single  ad  running 
vertically  along  the  comic  sec¬ 
tion. 

The  idea  was  conceived  by 
William  Bazil,  owner  of  Bazil 
Furnace.  Art  Ardizone,  retail 
ad  manager,  secured  editorial 
clearance,  and  Barney  Flynn, 
art  director,  and  his  staff 
turned  out  19  strips  and  panels, 
each  featuring  actual  employes 
of  the  furnace  firm. 

According  to  Mr.  Bazil,  three 
distributors  offered  to  pay  for 
the  entire  spread  providing 
their  products  were  featured. 
However,  Mr.  Bazil  declined; 
said  he  wanted  his  entire  line 
represented. 


4- 


Life  Issues  Study 

Results  of  a  survey  showing 
usage  of  magazine  point-of- 
sale  tie-in  material  by  three 
types  of  retailers  was  an¬ 
nounced  this  week  by  Clay 
Buckhout,  advertising  director, 
Life  magazine.  Conducted  for 
Life  by  Audits  &  Surveys  Co., 
the  survey  is  titled,  “Magazines 
At  The  Point  of  Sale,”  and 
covers  grocery,  drug,  and  ap¬ 
pliance  stores. 
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— for  best  sales  results 
in  the  Detroit  Market 
use  the  two  greatest 
ABC  recognized  evening 
HOME  DELIVERED  circulations 
in  the  United  States — 

— of  which  ONE 
is  The  Detroit  Times — 

8  out  of  10  Home  Delivered 
— daily  and  Sunday — in 
the  Detroit  Retail 
Trading  Area — 

— you  don’t  need 
more — you  can’t 
do  with  less — 


IN  THE  HEART  OF 
THE  MICHIGAN  MARKET 

(Detroit  Retail  Tradina  Area) 


Detroit  Times  Home  Delivered 
Subscribers  Represent  An  Im¬ 
portant  Cronp  Of  Dependable 
Family  Prospects  To  Develop 
Into  Steady  Purchasers  Of 
Whatever  You  Have  To  Sell — 


REPRESENTED  NATIONALLY  BY  THE  HEARST  ADVERTISING  SERVICE 
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Daily  Joins 
WithMagazine 
In  Promotion 

You  hear  a  lot  of  talk  these 
days  on  the  pros  and  cons  of 
newspapers  tying  in  with  na¬ 
tional  magazine  promotions. 
Latest  on  the  scene  is  one  in¬ 
volving  the  Mansfield  (Ohio) 
News-Journal  and  Good  House¬ 
keeping  magazine. 

The  magazine  last  week  used 
ads  in  the  New  York  Times, 
New  York  Herald  Tribune, 
Wall  Street  Journal,  Chicago 
Tribune,  Los  Angeles  Examiner, 
and  the  San  Francisco  Call 
Bulletin  to  tell  readers  about  a 


week-long,  citywide  promotion 
of  goods  advertised  in  Good 
Housekeeping. 

Kick-off  for  the  promotion 
began  on  Sunday,  April  24, 
when  the  News-Journal  pub¬ 
lished  the  largest  paper  in  its 
70-year  history — 116  pages 
crammed  with  Good  Housekeep¬ 
ing  guaranteed  merchandise 
and  paid  for  by  local  merchants. 

The  paper  included  a  special 
64-page  section  devoted  exclu¬ 
sively  to  the  magazine  and  its 
advertisers.  This  section  con¬ 
tained  more  than  4,095  column 
inches  of  editorial  matter  about 
Good  Housekeeping,  its  prod¬ 
ucts,  testing  methods,  kitchens 
and  laboratories.  A  total  of  126 
advertisers  tied  in  with  the 
section  for  a  total  of  179,116 
lines  of  advertising. 


The/re  taking  a  powder... in  Iowa! 


Powdered  dry  milk,  that  is!  And  the  remarkable  thing 
about  dry  milk  purchases  in  Iowa  is  that  one  brand,  in  one 
year,  went  from  a  1.3  to  19.8%*  use  on  farms,  and  from  1.6 
to  24.3%*  use  in  Iowa  cities  and  towns. 

Just  goes  to  show  you  how  a  product,  vigorously  promoted 
and  advertised  in  the  right  newspaper,  can  go  places — 
and  fast! 

Right  Newspaper?  The  Des  Moines  Sunday  Register  with  I 
its  1,310,000  readers,  of  course.  For  that’s  the  paper  with 
from  50%  to  100%  saturation  in  81  out  of  Iowa’s  99  coun-  1 
ties,  40%  in  ten  more  and  better  than  20%  in  the  remaining  ! 
eight.  j 

With  the  Des  Moines  Sunday  Register,  you  can  actually 
blanket  the  entire  state  of  Iowa  with  your  brand-selling  | 
message — tell  your  story  to  a  responsive  "A-Schedule” 
market  that  outspends  cities  like  Philadelphia,  Boston  and 
San  Francisco. 

*PERCENTS?  We  took  them  right  out  of  our  latest  "Brand  Inventory  in 
the  Homes  of  Iowa  Subscribers” — a  report  that  can  well  mean  new 
business  opportunity  for  your  brand.  Write  for  your  copy  on  your 
company  letterhead. 

The  Des  Moines  Register  and  Tribune 

An  "A”  schadufe  nBwspapmr  in  an  "A-l”  markmtl 
Gardner  Cowles,  President 
REPRESENTED  BY 

Scolare,  Msaksr  &  Seoll — N«w  York,  Chicago,  Dolroil,  Philodolphio 
Doylo  &  Howloy — Lot  Angolot  ond  Son  Francisco 


As  part  of  their  contract 
with  the  newspaper,  every  ad¬ 
vertiser  signed  up  for  specified 
in-store  and  window  displays 
furnished  by  the  magazine.  Is¬ 
sues  of  Good  Housekeeping  sold 
in  Mansfield  were  banded  to 
read  “It’s  Good  Housekeeping 
Week  in  Mansfield  .  .  .  See  the 
Mansfield  News-Journal.” 

According  to  Alan  G.  Nicho¬ 
las,  business  manager  of  the 
News-Journal,  who  teamed  up 
with  Wesley  Bailey,  promotion 
manager  of  Good  Housekeep¬ 
ing,  to  arrange  the  promotion, 
women’s  clubs  and  retailers 
were  briefed  on  the  deal 
through  a  film  “What  Goes  on 
At  Good  Housekeeping.” 

Good  Housekeeping’s  page  ad 
this  week  was  headed,  “Never 
Before  .  .  .  Entire  City  Joins 
in  Sales  Drive.  Mansfield,  Ohio, 
and  Good  Housekeeping  Make 
Retail  Sales  History  Today!” 

Explaining  why  Mansfield  did 
it,  copy  said:  “Because  the  pro¬ 
gressive  merchants  of  Mansfield 
know  that  Good  Housekeeping 
and  its  Guaranty  Seal  provide 
the  priceless  link  between  na¬ 
tional  advertising  and  volume 
over  the  counter.” 

According  to  the  magazine, 
more  than  34  other  newspaper 
publishers  have  expressed  in¬ 
terest  in  the  “pattern  of  cus¬ 
tomer-merchant-newspaper  na¬ 
tional  advertising  combination. 

“It  represents,”  the  magazine 
said,  “the  kind  of  complete  sell¬ 
ing  that  only  Good  Housekeep¬ 
ing,  with  its  following  of  31,- 
000,000  women  who  recognize 
the  magazine’s  Seal  as  a  de¬ 
pendable  buying  guide,  can  do.” 
• 

Publicity  Guidebook 
Issued  by  AHAA 

“How  Not  to  Be  Popular 
With  a  Newspaper  Reporter”  is 
one  of  12  chapter  headings  in 
a  new,  32-page  “Publicity 
Guide-book”  i-eleased  by  the 
American  Hearing  Aid  Associ¬ 
ation. 

Written  by  Leonard  Davis, 
the  AHAA’s  secretary  and  di¬ 
rector  of  public  relations,  the 
guidebook  is  for  people  who 
provide  newspapers  and  radio 
stations  with  information  of  a 
local  character. 

It  will  be  distributed  to 
AHAA  members,  colleges  and 
universities  having  public  re¬ 
lations  and  journalism  courses, 
national  organizations  with 
local  outlets  (Lions,  Kiwanis 
and  Rotary  clubs,  for  example) 
and  various  professional  groups 
in  the  public  relations  fields. 

The  guidebook  tells  how  to 
write  a  news  story,  how  to  work 
with  the  local  press  and  who 
to  contact  on  local  newspapers. 


BBDO  Survey 
Finds  Shopper  ' 
Asks  Courtesy 

Courtesy  on  the  part  of  de¬ 
partment  store  personnel  is  the 
thing  most  desired  by  shoppers, 
according  to  a  study  just  re¬ 
leased  by  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  New  York. 

Replying  to  an  “If  I  were  a 
department  store'  owner  .  . 
consumer  survey,  the  largest 
portion  of  respondents,  61.9%,  ^ 

commented  on  personnel  fail¬ 
ings.  Breaking  down  their  com¬ 
ments,  nearly  half  of  all  re¬ 
spondents  (49%)  mentioned 
“courtesy.”  Another  38%  men¬ 
tioned  “efficiency”;  14.8%  men¬ 
tioned  “high-pressure  selling”; 
and  5.7%  mentioned  “neatness.” 

(In  the  breakdown  of  this  clas¬ 
sification  and  of  others,  per¬ 
centages  total  more  than  100% 
because  many  respondents  gave 
more  than  one  reason.) 

The  survey  was  conducted  by 
the  advertising  agency’s  mark¬ 
eting  and  research  department 
among  BBDO’s  National  Panel 
of  Consumer  Opinion,  a  repre¬ 
sentative  cross  section  of  U.  S. 
families.  Replies  were  tabulated 
from  3,141  respondents,  of 
which  1,736  were  women  and  _  ^ 
1,405  were  men.  Each  member 
of  the  panel  was  asked  to  im¬ 
agine  himself  or  herself  owner 
of  his  or  her  favorite  depart¬ 
ment  store'  and  to  suggest  im¬ 
provements. 

Second  largest  area  of  dis¬ 
satisfaction  —  store  layout  and 
appearance  —  drew  comment 
from  42.1%.  The  largest  seg¬ 
ment  of  this  group  (21.7%  of 
all  respondents)  would  like  de¬ 
partment  stores  to  be  neater. 
Less  important  to  shoppers,  but 
still  desired,  are  more  attrac¬ 
tive  displays  (13.2%)  ;  modern¬ 
ized  lighting  and  air  condition¬ 
ing  (11.2%) ;  closer  arrange¬ 
ments  of  related  merchandise 
departments  (9%) ;  and  more 
aisle'  and  demonstration  space 
(7.8%).  • 

Third  major  finding  of  the 
study  is  that  11.6%  of  shoppers 
still  buy  at  neighborhood  inde¬ 
pendent  stores  as  opposed  to 
only  7.7%  who  buy  at  suburban 
branches. 

Lowy  Leaves  Form  fit 

Chicago 

Walter  H.  Lowy  is  resigning 
as  first  vicepresident  of  Form- 
fit  Co.,  effective  May  31,  to  be¬ 
come  president  of  Richard  G. 
Krueger,  Inc.,  New  York  manu¬ 
facturers  of  infants’  novelties. 
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women  are  Film  Firm  Sees 


in  their  best 

food 

mood 

when  they  are 
reading  ads 
of  their  own 
merchant  in  their 
home-town 
LOCAL  newspaper. 


Retail  Food 
Advertising 


UP 


39% 


in  1954 


GRAND 

ISLAND 


RD  CITY 

MARKET 


SERVED  BY 


CSranb  Jfilanb 
Satlg 

99.4  %  Covarog*  City 
64.4%  Covaraga  7  Counliat 
41.6%  Cevaroga  14  Counlias 

A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  A  ASSOCIATES 
National  Raprasanfativa 


Preselling  Ads 
Topping  ’54 

Strong  indication  that  the 
current  year  will  see  Universal- 
International’s  pre-selling  dis¬ 
play  advertising  program  in  na¬ 
tional  magazines  and  Sunday 
newspaper  supplements  topping 
its  1954  record — which  exceeded 
that  of  any  other  motion  picture 
company — was  given  last  week 
by  David  A.  Lipton,  vicepres¬ 
ident. 

Mr.  Lipton  made  the  1955 
prediction  to  establish,  he  said, 
“further  evidence  of  our  con¬ 
fidence  in  pre-selling,”  on  the 
eve  of  his  departure  for  New 
York  matings,  during  which 
pre-selling  campaigns  (via  Cun¬ 
ningham  &  Walsh,  Inc.)  for 
U-I’s  summer  product  will  be 
developed. 

The  figures  indicating  Uni¬ 
versal-International’s  1954  lead¬ 
ership  in  national  pre-selling 
are  from  the  PIB. 

U-I’s  expenditure  during  1954 
amounted  to  $650,000,  an  in¬ 
crease  of  140%  over  its  1953 
expenditure  of  $270,000.  Its 
1954  national  magazine  and 
Sunday  supplement  budget  was 
almost  twice  as  much  or  more 
as  that  expended  by  any  other 
film  company  excepting  one'. 

In  an  effort  to  pre-sell  as 
many  pictures  as  possible,  U-I 
in  1954  employed  display  adver¬ 
tising  for  14  productions  in  na¬ 
tional  media,  more  than  the 
number  of  pictures  similarly  ad¬ 
vertised  by  any  other  company. 
A  total  of  120  display  ad  inser¬ 
tions  were'  placed  by  U-I  as 
against  98  of  its  nearest  run¬ 
ner-up.  And  for  newspaper 
weekend  supplements  Universal- 
International’s  expenditure  was 
in  excess  of  that  of  any  other 
motion  picture  company. 

“Unive'rsal’s  pre-selling  ad¬ 
vertising  policy  is  in  accord  with 
what  exhibitors  for  years  have 
advocated,”  Mr.  Lipton  stated. 
“While  local  newspaper,  televis¬ 
ion  and  radio  advertising  is  still 
primary,  we  feel  the  industry’s 
most  urgent  need  is  to  establish 
inte'rest  in  pictures  prior  to 
local  openings. 

“We  agree  not  only  in  prin¬ 
ciple  but  in  practice  ■with  the 
urgent  requests  which  exhibitor 
associations,  circuit  heads,  and 
more  recently  COMPO,  have 
made  to  reach  out  to  all  audi¬ 
ences  through  all  type's  of  media 
to  increase  theatre  attendance 
in  relation  to  increasing  popu¬ 
lation.” 


AWARD  FROM  NATION'S  NEWSPAPERS — A  bronze  "afomic" 
symbol  was  awarded  last  week  to  Roy  L  Brandenburger  jleff),  viee- 
presidenf  and  general  manager,  Monsanto  Chemical  Co.  s  merchan¬ 
dising  division,  and  to  Melvin  Brorby,  (right)  senior  vicepresidant, 
Needham,  Louis  &  Brorby,  by  Harold  S.  Barnes  (center),  director  of 
the  Bureau  of  Advertising,  ANPA.  Award  was  in  recognition  of  "out¬ 
standing  achievement  in  use  of  newspaper  advertising"  in  the  promo¬ 
tion  of  Monsanto's  "all"  detergent. 

Miss  Eastman  said,  that  a  dis¬ 
play  sign  may  be  used,  pro¬ 
vided  only  the  hospital  designa¬ 
tion  is  used. 

Without  comment.  Governor 
Harriman  vetoed  two  bills  re¬ 
lating  to  newspapers.  One  was 
aimed  at  prohibiting  shopping 
guides  or  similar  throwaways 
from  qualifying  for  publication 
of  legal  notices. 

The  second  applied  to  the 
publication  of  surrogates’  cita¬ 
tions,  which  according  to  law 
must  be  published  in  two  news¬ 
papers.  The  vetoed  bill  provided 
that  in  a  county  where  only 
one  paper  is  published,  the  sur¬ 
rogate  would  be  empowered  to 
desigrnate  a  second  paper. 

The  governor  signed  a  bill 
which  frees  radio  and  TV  sta¬ 
tions  in  New  York  State  from 
any  liability  for  libel  suits 
stemming  from  statements 
broadcast  from  their  stations 
by  candidates  for  public  offices. 


La'w  Bans 
Veterinary 
Advertising 

Albany,  N.  Y. 

After  Jan.  1,  1956,  doctors  of 
veterinary  medicine  in  New 
York  State  will  be  forbidden  to 
advertise  in  newspapers  or  any 
other  media,  under  provisions 
of  an  ame'ndment  to  the  New 
York  State  Education  Law, 
signed  by  Governor  Harriman. 

The  measure,  sponsored  by 
the  New  York  State  Veteri¬ 
narians  Association,  adds  two 
new  paragraphs  to  subdivision 
1  of  section  6712  of  the  Edu¬ 
cation  Law,  pertaining  to  revo¬ 
cation  of  license  and  annulment 
of  registration  of  practitioners 
of  veterinary  medicine. 

The  State  Board  of  Regents 
is  authorized  to  promulgate 
rules  to  define  and  clarify, 
when  necessary,  the  prohibitions 
against  advertising. 

Miss  Elizabeth  M.  Eastman, 
senior  attorney  in  the  State 
Education  Department,  said  it 
is  the  opinion  of  her  office  that 
the  amendment  will  permit  in¬ 
sertion  of  a  veterinarian’s 
name,  address  and  telephone 
number  in  the  yellow  classified 
section  of  a  telephone'  directory, 
in  the  same  manner  as  a  phy¬ 
sician  is  allowed  to  insert  this 
information,  but  that  the  use 
of  boxes  or  display  type  will 
be  prohibited. 

In  like  manner,  where  a  vet¬ 
erinarian  conducts  an  animal 
hospital  in  connection  with  his 
practice,  it  is  the  opinion  now. 


Bixby  Opens  PR 
New80graphy-95 

Chicago 

James  L.  Bixby,  former  news¬ 
paperman  and  bureau  manager 
for  United  Press  and  more  re¬ 
cently  engaged  in  industrial 
public  relations  work,  has 
opened  his  own  PR  firm  here 
under  the  trade  name  “Newso- 
graphy — 95.” 

The  name  stems  from  two 
principal  tools  of  communica¬ 
tions — news  writing  and  pho¬ 
tography.  The  “95”  is  taken 
from  the  telegrapher’s  code,  in¬ 
dicating  “prompt  action”  or 
“urgent  attention,”  Mr.  Bixby 
explained. 
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Who  Says  luds  Don’t 
Read  the  Comic  Pages? 

Cincinnati  Post  Pulls  7000  Entries  in  Bugs  Bunny  Coloring 
Contest,  Run  on  Comic  Pages  With  NO  PROMOTION! 
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Testimonial 
Effective  in 
Four  Areas 


If  you  listen  to  what  people 
say  without  finding  out  if  they 
actually  mean  what  they  say, 
you’ll  soon  be  convinced  that 
little  or  no  advertising  of  any 
kind  is  believed,  liked  or  acted 
upon.  So  says  Social  Research, 
Inc.,  Chicago,  in  a  major  moti¬ 
vation  study  just  completed  for 
“The  Revised  Primer  of  Testi¬ 
monial  Advertising”,  published 
and  released  by  Endorsements, 
Inc. 

The  study,  first  of  its  kind 
designed  especially  for  the  testi¬ 
monial  field,  reveals  that  when 
research  penetrates  the  iron 
curtain  of  individual  defense 
mechanism,  it  uncovers  four 
areas  in  which  the  te.stimonial 
is  effective: 

1)  The  testimonial,  when 
properly  conceived  and  executed, 
when  completely  sincere  and 
honest,  conveys  real  meaning 
and  belief  to  the  65%  of  the 
population  comprising  the  “mid¬ 
dle  majority”  of  American  con¬ 
sumers;  2)  The  testimonial,  be¬ 
cause  it  is  concerned  with  real 
people,  is  interesting,  vivid  and 
compelling;  3)  The  testimonial. 


Print  it  in 
the  West-, 

ji***  5  WlSTfRN 


DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  St 
McDonald 

PUBIISHERS,  INC. 

Rotary  Printing  Spodolitls 
Exclusivtlv  on  Newsprint 

^  2621  West  54th  Street 

Los  Angeles  43,  Californio 

I 

LET'S  DISCUSS  IT  ...  write  for 
samples  and  prices.  | 

NAME  . .  I 


ADDRESS 


particularly  when  given  by  a 
celebrity,  announces  to  the  av¬ 
erage  man  that  the  product  is 
in  the  “big  time”  of  national 
brands;  and  4)  The  testimonial 
helps  to  create  an  image  of  the 
product  and  of  the  type  of  in¬ 
dividual  who  uses  it. 

The  findings  indicate  that 
testimonial  advertising  lies 
somewhere  between  the  word- 
of-mouth  advertising  of  a 
friend,  and  the  stark,  imper¬ 
sonal  claims  of  a  manufacturer. 
When  the  person  who  gives  the 
testimonial  is  thoroughly  quali¬ 
fied  to  talk  about  the  product 
and  has  a  good  reputation  gen¬ 
erally,  he  or  she  is  considered 
to  be  speaking  more  as  a  friend 
than  as  a  manufacturer.  When 
these  requirements  are  not  met, 
the  endorser  is  considered  to  be 
more  a  paid  representative  of 
the  maker  than  a  true  friend. 

Social  Research  points  out 
that  discussion  of  endorsements 
from  a  limited  viewpoint  are 
too  often  concerned  with 
“whether  or  not  consumers  be¬ 
lieve  the  testimonial  and  wheth¬ 
er  or  not  they  want  to  accept 
its  authority.”  Such  discussions 
“tend  to  overlook  or  slight  a 
very  striking  fact  .  .  .  that 
consumers  find  the  endorser  in¬ 
formative  and  meaningful.” 

But,  when  various  tested  psy¬ 
chological  projective  techniques 
which  include  story-telling 
tasks,  sentence  completion  tests, 
and  true  and  false  statements 
as  well  as  individual  depth 
questions  are  used,  the  average 
man  actually  is  revealed  to  set 
a  good  deal  of  store  by  testi¬ 
monials,  although  his  “iron 
curtain”  leads  him  to  tell  inter¬ 
viewers  that  he  is  skeptical  of 
and,  consequently,  not  influ¬ 
enced  by  testimonials.  In  other 
and  plainer  words,  when  you 
ask  the  average  person  con¬ 
sciously  to  be  an  expert  about 
testimonial  advertising,  you  get 
one  response.  When  you  probe  a 
little  deeper  in  that  person’s 
subconscious,  you  get  an  alto¬ 
gether  different  response. 


EVERYTHING  IN 
BALTIMORE 
REVOLVES  AROOND 
THE  SUN 


Meeting  Folks 
Best  Part  of 
Adman’s  Job 

Eugene,  Ore. 
Nearly  half  of  the  newspa¬ 
per  advertising  salesmen  an- 
swei'ing  a  questionnaire  pre¬ 
pared  by  the  Oregon  Newspa¬ 
per  Publishers  Assn,  and  the 
Oregon  University  school  of 
journalism  stated  they  liked 
meeting  people  better  than  any 
other  part  of  their  jobs. 

The  survey  did  not  identify 
any  individual  salesman  or 
newspaper.  ONPA  Manager 
Carl  Webb’s  office  tabulated 
the  returns  and  brought  to 
light  these  I'esults: 

Oregon  newspaper  advertis¬ 
ing  salesmen  average  34  years 
of  agej  more  than  90  per  cent 
are  married ;  they  have  as  many 
as  seven  children,  with  the 
average  for  the  group  being 

The  educational  level  of  the 
group  is  far  above  average;  all 
have  at  least  completed  high 
school,  and  the  average  report¬ 
ing  have  had  two  and  one-half 
years  of  college;  a  small  per¬ 
centage  have  had  graduate 
work. 

Deep  Rooted 

It  would  seem  that  this  group 
is  fairly  deep  rooted  in  the 
various  communities  r  e  p  r  e  - 
sented,  although  25%  have 
lived  in  the  town  in  which  they 
now  work  for  less  than  a  year. 
The  average  for  the  group  is 
11  V2  years  of  residence  in  the 
town  in  which  they  are  em¬ 
ployed.  Forty  per  cent  own 
their  homes. 

These  new'spaper  advertising 
salesmen  have  worked  an  av¬ 
erage  of  4.4  years  on  their 
present  jobs;  nearly  half  have 
worked  on  other  newspapers; 
of  these,  each  has  worked  an 
average  of  nine  years  on  three 
other  newspapers. 

The  average  starting  salary 
of  these  salesmen  when  they 
took  their  first  jobs  was  $56 
per  week;  their  present  salai’y 
averages  about  $4200  a  year. 

Retail  sales  seems  to  be  a 
good  apprenticeship  for  news¬ 
paper  advertising  men  in  the 
state  as  33%  of  the  group  had 
previous  experience  in  it;  30% 
had  no  other  previous  experi¬ 
ence;  12%  came  up  from  the 
back  shop  and  only  one  re¬ 
porting  had  been  a  radio  ad¬ 
vertising  salesman. 

frome  Never  Learn 
Three  out  of  four  of  those 
queried  stated  they  would 
choose  the  same  occupation  if 
they  had  it  to  do  over  again. 
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One,  a  married  man  with  two 
children,  stated  he  is  saving 
money  to  go  back  to  medical 
school.  One  aspired  to  be  a 
lawyer,  one  a  desig^ner  and  one 
an  artist. 

One  person  answering  the 
questionnaire  stated  it  was  his 
opinion  that  advertising  is  too 
lively  a  profession  and  he 
wished  he  had  taken  up  under¬ 
taking. 

• 

Moderators  Named 
For  Chicago  Ad  Forum 

Chicago 

Market  and  media  research, 
market  potentials  and  problems, 
and  the  communication  of  buy¬ 
ing  ideas  through  advertising 
will  be  the  major  areas  of  dis¬ 
cussion  at  the  sixth  annual 
Chicago  Tribune  Forum  on  Dis¬ 
tribution  and  Advertising,  May 
17  and  18. 

W.  C.  Kurz,  manager,  general 
advertising  for  the  Tribune,  has 
announced  the  three  moderators 
as  follows:  “Researching  the 
market,  the  message,  and  the 
media,”  Edgar  Kobak,  presi¬ 
dent,  Advertising  Research, 
Inc.;  “Marketing  to  maintain 
the  pace  of  the  larger  and  fast¬ 
er  moving  American  life,”  E. 
B.  Weiss,  merchandising  con¬ 
sultant;  and  “Advertising  to 
communicate  buying  ideas  in 
the  changing  mass  market”, 
Earle  Ludgin,  chairman  of  the 
board,  Earle  Ludgin  &  Co. 

• 

Safeway’s  Ad  Outlay 
Totals  $19.6-Million 

Oakland,  Calif. 

Safeway  Stores’  retail  ad¬ 
vertising  expenditures  totalled 
$19,641,811  during  1954,  a 
special  check  shows. 

The  expenditures  were  in  the 
28  zones  in  which  the  grocery 
organization  operates  in  the 
U.S.  and  Canada.  The  total  in¬ 
cludes  Safeway’s  special  prod¬ 
uce  and  meat  campaigns  as  well 
as  funds  for  the  company’s 
sponsored  brands. 

Robert  B.  Lewis,  manager  of 
Sheffield  Services,  expressed  be¬ 
lief  that  the  1954  total  is  as 
great  as  it  has  been  in  any 
year  of  Safeway’s  operation  in 
announcing  the  survey  re.sults 
here  May  2.  Sheffield  Services 
is  the  Safeway  division  re¬ 
sponsible  for  advertising  direc¬ 
tion. 

A  large  share  of  this  retail 
advertising  was  spent  in  news¬ 
papers  in  line  with  Safeway’s 
long  established  policy  to  use 
newspapers  as  the  primary 
medium  for  advertising  store 
prices  and  services,  the  an¬ 
nouncement  stated.  All  major 
media  are  used. 
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The  nature  of  an  industrial  project  deter¬ 
mines  its  requirements  but  “movement” 
is  always  a  big  factor. 

There’s  the  movement  of  materials  and 
equipment  necessary  for  plant  operation 
. . .  the  movement  of  unfinished  products 
and  of  finished  goods  to  markets  . . .  even 
the  movement  of  executives  on  business 
and  vacation  trips. 

So,  in  many  ways,  movement  translated  in 
terms  of  transportation,  is  very  important 


when  selecting  an  industrial  site. 

That’s  one  reason  why  so  many  concerns 
have  established  plants  in  the  “Union 
Pacific  West”  where  the  finest  of  rail  serv¬ 
ice  is  conveniently  available. 

For  complete  and  confidential  informa¬ 
tion  about  available  sites,  see  your  nearest 
U.P.  representative  or  contact  Mr.  W. 
H.  Hulsizer,  General  Manager  of  Proper¬ 
ties,  Dept.  368,  Union  Pacific  Railroad, 
Omaha  2,  Nebraska 


OREGON  WYOMING  \ 

IDAHOVL  NEBRASKA  \  'O"* 


rNEVADA/  UTAH  COIO. 


Map  at  left  shows 
states  served  by 
Union  Pacific  Railroad 


UNION  PACIFIC  RAILROAD 
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AD  CAMPAIGNS 


Studebaker  Steers  Bulk 
Of  $8-Million  To  Papei 
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studebaker  Division  of  Stude-  a  prominently  displayed  box 
baker-Packard  Corp.,  has  sched-  addressed  to  buyers  of  used 
uled  the  largest  advertising  cars. 

campaign  in  its  history,  with  Planning  of  the  Studebaker 
nearly  $8,000,000  allotted  for  advertising  program,  said  Mr. 
1955  expenditures.  Noble,  was  based  on  exhaustive 

The  $8,000,000  budget  repre-  studies  of  all  established  ad- 
sents  an  increase  of  approxi-  vertising  media  and  cross-check- 
mately  30%  in  product  advertis-  ing  of  these  findings  with  a  re- 
ing  over  last  year,  according  to  presentative'  number  of  Stude- 
Frank  W.  Noble,  Studebakei 
advertising  manager.  The  pro¬ 
gram  embraces  all  major  me¬ 
dia,  including  newspapers,  tele¬ 
vision,  radio, 


As  a  co-sponsor  with  the  ^  voi*  on  an  auverusing  icti,  iimii  auveiLising  uj  local 

Packard  Division,  Studebaker  program  that  could  ultimately  churches  and  associations  of 

made  its  TV  debut  earlier  this  reach  more  than  half  the'  buy-  churches, 

year  with  a  weekly  dramatic  ers  of  daily  newspapers  in  the  995  Dailies 

program,  entitled  “TV  Reader’s  U.  S.  There  are  995  daily  news- 

Digest,”  on  the  ABC  network.  Preparation  of  material  for  papers  in  the'  states  in  which 

the  advertising  program  will  be  there  are  state  Baptist  conven- 
Baptists  To  Consider  the  responsibility  of  Albert  Me-  tions  cooperating  with  the 

^  Clellan,  director  of  publications  Southern  Baptist  Convention. 

rrogram  in  newspapers  Convention’s  Executive  These  have  a  total  circulation  of 

Southern  Baptists  may  turn  Committee.  27,879,727,  compared  with  the 

more'  and  more  to  newspaper  Nominal  Cost  circulation  of  dailies  in 

advertising  to  tell  other  people  jf  program  gains  approv-  fbe  continental  U.  S.  of  5o,- 
what  they  believe.  advertisements  will  be  on  072,480. 

The  Southern  Baptist  Con-  mats  two  columns  wide  by  8%  “If  this  plan  succeeds  as  it 
vention,  in  its  annual  session  at  jq  inches  deep.  The  campaign  should,  it  will  be  the  initial  step 
Miami,  Fla.,  May  18-21,  will  be  at  local  church  and  as-  in  an  even  wider  and  more  in- 

jj-— —  sociation  level,  with  Mr.  Me-  tensive  program,’’  Mr.  McClel- 

Clellan’s  office  providing  mats  Ian  said. 

to  local  Baptist  groups  at  a  One  of  the  principal  reasons 
nominal  cost.  that  the  advertising  campaign 

_  The  mats  will  contain  writ-  will  be  undertaken  at  Iwal  leVel 

ten  matter  on  Baptist  beliefs  rather  than  at  denominational 
with  appropriate  art  work  also,  level  is  because  Southern  Bap- 
nlTT^r written  material  will  be  tist  churches  are  self-governing 

prepare'd  by  Baptist  authors  and  cooperate  with  the  Southern 
chosen  for  their  familiarity  Baptist  Convention  on  a  volun- 
with  the  subject.  tary  basis. 

13  mIS  r.el  K.r?he“tt  oi  Other  Campaigns  .  .  . 
them  to  be  available  to  churches  *  Frequent  insertions  in  14o 
by  October,  if  the  program  car-  newspapers  in  136  cities 
rie's.  Others  would  be  ready  in  throughout  the  U.  S.  are  being 
January  and  July,  1956.  used  by  Hiram  Walker  Incor- 

The  use  of  mats  will  be  pro-  porated.  The  ads  (via  Foote, 
moted  through  Southern  Baptist  Oone  &  Belding)  show  Robert, 
state  newspapers  and  denomi-  famous  Walker’s  deluxe 

national  magazines  and  by  di-  butler,  explaining  how  to  make 

various  drinks. 

****^^"^*'"‘"*P**  •  G.  M.  Basford  Company, 

YO  I  \  New  York  ad  agency,  this 

/  a«  a«>aaaa\  week  launched  an  eight-week 

campaign  in  the  Wall  Street 
I  \  Journal  (Eastern  edition).  The 

series  comprises  eight  345-line 
I  BBbBBMB  E  \  ads  and  one  full-page  ad. 

I  IRIEE  \  Theme:  “Basford  is  Best  If 

/  I C  /  You  Sell  to  Business — or  Busi- 

1  L  *  *  /  ness-Like  Customers.’’ 

I  y  •  Seagram-Distillers  Co.  is 
^  breaking  a  hard-hitting  “rea- 

son  why’’  newspaper  campaig^ 
IMV/^^  CAMMUCN  (^lu  Roy  S.  Durstine,  Inc.), 

.  emphasizing  the  difference  he¬ 
rn  L.-**^*  *  '»  tween  “white”  and  Seagram’s 

JttoblltyrCggll\gfll0ttr  Golden  gin.  Five  variations  of 

this  “reason  why”  advertising 
will  appear  in  37  newspapers. 
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After  29  years  of  searching... 

Oilmen  Open  New  Frontier 
in  North  Dakota 


by  NORMAN  BRUNSDALE, 


Governor  of  North  Dakota 


For  almost  30  years  I  heard 
about  oil  in  North  Dakota.The 
only  trouble  was  that  nobody  had 
been  able  to  find  it.  During  this 
time  many  oil  companies  and  in¬ 
dividual  operators  had  leased 
land  and  drilled  wells.  But  each 
attempt  failed— ending  always  in 
a  costly  “dry  hole.” 

That’s  the  first  lesson  I  learned 
alx)ut  American  oilmen— they  just 
won’t  quit!  After  29  years  of 
searching,  their  persistence  final¬ 
ly  paid  off  in  the  spring  of  1951. 
An  oil  company  brought  in  a  suc¬ 
cessful  well  near  Tioga  in  Wil¬ 
liams  County.  North  Dakota  had 
become  America’s  27th  oil-pro¬ 
ducing  state. 

Right  away,  scores  of  com¬ 
panies,  large  and  small,  began 
to  compete  for  drilling  rights 
throughout  the  state.  The  compe¬ 
tition  was  terrific— in  no  time  at 
all,  over  half  of  North  Dakota’s 
farmland  was  leased  to  various  oil 
companies. 

Widely-spaced  derricks  soon 
began  to  dot  our  wheat  fields. 
And  today,  only  4  years  after  the 


Norman  Brunsdole  has  been  governor 
of  North  Dakota  since  1951— the  year  oil 
was  discovered  in  his  state.  He  has  been 
able  to  observe  first-hand  how  America’s 
oilmen  open  a  new  frontier— how  oil  dis¬ 
coveries  affect  a  state  and  its  people. 

-Ic  ♦  *»r 

first  discovery.  North  Dakota 
boasts  3  major  fields  and  19  small 
fields.  These  fields  have  already 
contributed  over  13  million  bar¬ 
rels  to  America’s  oil  supplies. 


Oil  has  been  good  to  our  state. 
It  has  given  us  a  “second  crop.” 
Before  oil,  our  prosperity  de¬ 
pended  on  how  the  weather  treat¬ 
ed  the  wheat.  Now  oil  lease  and 
production  revenues  give  our 
farmers  more  security— even  dur¬ 
ing  bad  wheat  years.  Actually,  all 
Americans  benefit  from  the  North 
Dakota  oil  discoveries,  because 
our  oil  fields  promise  to  make  a 
sizable  contribution  to  future 
U.  S.  oil  reserves. 

Strangely  enough,  oilmen  have 
benefited  least  from  North  Da¬ 
kota’s  oil.  That’s  because,  out  of 
the  295  “wildcat”  wells  drilled  in 
unproven  areas,  only  22  were  oil 
producers  — the  other  273  were 
“dry  holes.”To  date,  oil  companies 
have  invested  over  200  million 
dollars  in  our  state.  I  know  that  it 
will  be  a  very  long  time  before 
they  realize  a  profit  on  that  huge 
investment. 

But  oilmen  accept  the  tough 
odds  inherent  in  their  business 
because  they  know  that,  under 
America’s  competitive  system, 
profits  can  be  made  if  a  reason¬ 
able  amount  of  success  is  attained. 

If  you  want  powerful  proof  of 
how  well  this  competitive  busi¬ 
ness  system  of  ours  works,  just 
remember  the  oil  industry’s  fine 
record  in  North  Dakota. 


This  is  one  of  a  series  of  reports  by  outstanding  Americans  who  were  invited  to  examine  the  job  being  done  by  the  U.  S.  oil  industry. 
This  page  is  presented  for  your  information  by  The  American  Petroleum  Institute,  50  West  50th  Street,  New  York  20,  N.  Y. 
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Success  of  the  Norge  program 

NoVSG  ^®‘'’  such  that 

O  Norge  is  now  planning  to  wind- 

(Confinwcd  from  page  17)  up  the  spring  phase  of  the  cam- 

various  media  stronger  reader-  ®  strong  merchandis- 

ship  than  in  any  other  print  program,  again  seeking  the 

medium.  That  means  more  peo-  newspapers  to  gain  the 

pie  seeing  the  Norge  message.  maximum  results.  A  fall  adver- 
“2.  In  very  many  cases  this  Rising  program  in  newspapers  is 
coverage  reaches  three  to  four  contemplated,  E&P  was  told, 
times  as  many  families  as  are  In  connection  with  the  two 
reached  by  the  average  adver-  nds  still  to  run  in  the  spring 
tising  program.  schedule,  Norge  is  going  to 

“3.  In  most  cases,  because  this  recognize  the  six  outstanding 
advertising  runs  on  Sunday,  it  newspaper  merchandising  jobs 
reaches  far  out  into  your  area  done  on  Norge  advertising  in  the 
where  the  major  daily  news-  S.  Each  of  the  top  six  pa- 

papers  usually  do  not  attain  any  pers  will  receive  a  sterling 
appreciable  circulation.  silver  plaque,  presented  “in  ap- 

“4.  The  Norge  advertisement  preciation  of  outstanding  local 
will  often  dominate  the  picture  support  and  follow-through  put 
section,  sometimes  should  al-  behind  Norge  national  brand 
most  completely  steal  the  impact  advertising.” 
of  the  issue  —  difficult  or  im-  The  awards  will  be  made  at 
possible  to  do  with  other  print  Norge’s  summer  sales  meeting 
media.  in  Chicago.  In  addition,  Norge 

“5.  While  the  newspaper  is  is  placing  in  the  hands  of  the 
the  medium,  offering  all  the  advertising  directors  of  the  six 
advantages  of  local  tie-in  and  winning  newspapers,  their 
local  news  interest,  this  ad-  choice  of  any  Norge  appliance, 
vertising  will  have  all  of  the  “The  use  made  of  this  ap- 
appeal  and  drama  of  ‘national’  pliance  is  up  to  the  advertising 
magazine  advertising.  director  —  and  can,  if  he  wish- 

“6.  This  program  permits  es,  be  employed  as  a  special 
Norge  to  employ  individual  incentive  award  within  his  own 
dealer  listings  town-by-town  organization,”  said  Mr.  Sayre, 
throughout  the  entire  realm  of  “I  am  most  happy  over  the 
each  newspaper’s  coverage,  ad-  work  that  has  been  done  by 
jacent  to  the  color  advertisment.  most  newspapers  in  this  pro¬ 


feature  the  name  and  address  bave  played  an  important  part 
of  you,  the  distributor,  with  a  building  Norge  dealer  sales,” 
photograph  of  one  of  your  prin-  I*®  added, 
cipals,  making  it  easy  for  new 

dealers  to  phone  you  for  in-  Natl  Distillers  Eyes 

fo^ation.”  . .  .  Top  Spot  via  Print 

Dealers  were  told  their  tie-in  ml  i  ^  i  •  n 

opportunities  were  principally  Roal  of  National  Distill- 

of  five  types;  Products  Corp.  is  “not  to  be 

.  one  of  the  ‘Big  Four’  but  to  be 
(1)  The  Sunday  magazine  j  „  ^  j, 

picture  section  itself;  (2)  other  shUlmg,  director  of  ad- 

sections  of  the  Sunday  paper;  ^^rtising  for  National  asserted 
(3)  other  local  Sunday  news- 
papers;  (4)  week-day  issues  of  .. 
all  newspapers;  (5)  alternate 

Sunday  issues.  the  promotion  of  brand 

^  ,  ,,  .  ^  ,  ,  names  and  sound,  intelligently 

On  the  latter  point,  dealers  planned  print  media  advertising 
were  urged  to  tie  up  space  in  promotion,  Mr.  Shil- 

the  Sunday  supplements  during 

the  alternate  weeks  when  doubt  that  we  shall 

Norge  s  nation^  color  ads  were  „ 

not  scheduled.  Dealers  were  ad-  ^ 

vised  this  must  be  done  well 

in  advance.  “This  will  hitch  ABC  Meeting  Dates 
them  closely  to  the  Norge  pro-  Chicago 

gram  and  enable  them  to  cap-  xhg  Audit  Bureau  of  Circu- 
ture  the  dominance  of  the  sup-  lations’  41st  Annual  Meeting 
plements  on  these  alternate  take  place  at  the  Drake 

weeks,”  said  Norge  Ad  Atlas,  Hotel  here,  Oct.  20  and  21.  The 
“giving  you  the  strongest  pos-  nieeting  will  open  on  Thursday 
sible  continuity  in  your  area  morning  with  a  report  of  the 
with  major  advertising  running  Chairman  of  the  Board.  The 
week-after-week  for  several  Bureau’s  annual  luncheon  will 
months  and  reaching  the  major-  feature  a  speaker  popular  in 
ity  of  families  in  your  market.”  advertising  and  publishing. 
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.with  circulation  leadership 


10,281  City  Carrier  Lead 
7,001  ABC  City  Zone  Lead 
3,544  Retail  Trading  Zone  Lead 
40,848  Total  Circulation  Lead 


Oregonian 
Daily  Lead 
Over  2nd  Paper 


2,613,570  lines  Retail  Advertising  Lead 
1,219,097  lines  General  Advertising  Lead 
3,316,1 1  5  lines  Classified  Advertising  Lead 
7,148,782  lines  Total  Advertising  Lead 


Oregonian 
Leadership 
Over  2nd  Paper 
Year:  1954 


THE  0rg0ontan 


POItnAND  I,  OREGON 


largest  Circulation  in  the  Pacific  Northwest 

236,289  Daily  •  294,21 6  Sunday 


'Sources;  ABC  Publishers'  statements  for  6  mos.  ending  September  30.  1954: 
Medio  Records  total  advertising,  less  AW,  TW  and  Comics,  1954. 


REPRESENTED  NATIONALLY  BY  MOLONEY.  REGAN  &  SCHMID,  INC. 


The  budget  is  set  •  the  client 
has  okayed  the  general  plan  • 
now  the  pressure  is  on  to  draw  up 
space  schedules;  compare  stations  • 
the  hour  is  late,  but  the  agency  men 
work  on  •  work  with  Standard  Rate 
and  if  you  have  a  Service-Ad 

near  your  listing.. 


For  the  full  story  on  the  values  1,161  media  get  from  their  Service- 
Ads,  see  Standard  Rate’s  own  Service-Ad  in  the  front  of  any 
edition  of  SRDS;  or  call  a  Standard  Rate  Service-Salesman. 

N.  Y.  C.- Murray  Hill  9-6620  •  CHt.-Hollycourt  5-2400  •  L.  A.- Dunkirk  2-6576 

Note:  Six  years  of  continuous  research  among  buyers  and  users  of  space 
and  time  has  revealed  that  one  of  the  most  welcome  uses  of  Service-Ads 
comes  at  those  times  account  executives  or  media  men  are  working  nights 
or  weekends,  planning  new  campaigns  or  adjusting  current  ones. 


CLASSinED  CLINIC 


What^s  Happening  Now 
To  Transient  Volume? 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Newspaper  revenues  that  are 
not  keeping  pace  with  rising 
costs  of  publishing  gave  the  na¬ 
tion’s  newspaper  executives  the 
theme  for  some  of  their  dis¬ 
cussions  during  the  ANPA  Con¬ 
vention.  While  advertising  rate 
increases  have  provided  the 
answer  to  the  problem,  the  in¬ 
exorable  laws  of  economics  are 
beginning  to  assert  thehriselves, 
particularly  in  the  field  of 
transient  classified.  The  ques¬ 
tion  is,  will  this  business,  which 
brings  Mr.  and  Mrs.  Consumer 
into  the  paper  with  their  miscel¬ 
laneous  for-sale  merchandise, 
their  low  priced  used  cars  and 
furnished  rooms,  be  “priced 
out”  of  the  metropolitan  news¬ 
papers  ? 

Typical  of  the  response  to 
this  query  which  was  put  to 
members  of  the  E  &  P  Classi¬ 
fied  Clinic  Forum  is  that  of 
James  A.  Doherty,  Providence 


(B.  I.)  Journal  and  Evening 
Bulletin  who  says: 

“I  know  of  no  way  to  meet 
this  problem  without  sacrificing 
profits.  Assuming  that  all  pos¬ 
sible  economies  of  operation 
have  been  effected  the  only  way 
of  meeting  increased  costs  is  by 
raising  rates  and  every  price 
increase  whether  in  classified 
advertising  or  sirloin  steak  au¬ 
tomatically  freezes  out  poten¬ 
tial  buyers.” 

Special  Rate  Seen 

While  Jack  Schoo,  Washing¬ 
ton  (D.  C.)  Star,  notes  that  a 
transient  advertiser  can  still 
place  a  3-time  ad  in  his  news¬ 
paper  with  300,000  circulation 
for  only  41c  per  line,  he  says 
that  if  the  necessity  for  con¬ 
tinued  rate  increases  is  likely 
to  discourage  transient  volume 
“we  will  in  all  likelihood  de¬ 
velop  a  special  rate  for  certain 
classifications  in  order  to  en¬ 
courage  the  use  of  classified  ad¬ 
vertising  and  to  retain  the  high 
readership  which  such  ads  en¬ 
joy.” 

Commenting  upon  the  import¬ 
ance  of  transient  advertising  to 
the  health  of  a  classified  sec¬ 
tion  he  says:  “The  readership 
of  transient  advertising  is  a 
valuable  element  to  be  retained 
and  even  though  it  may  not  be 
self-supporting,  it  most  certain¬ 
ly  is  a  “loss  leader”  which  can 
secure  many  thousands  of  dol¬ 
lars  of  revenue  from  commer¬ 
cial  classified  advertisers  who 
recognize  the  value  of  such 
readership  and  will,  therefore, 


Breakfast  Briefs 

Housing  Boss  Mason  says  the 
average  home-buyer  is  34  years 
old.  This  administration  is 
great  at  uncovering  things.  For 
every  government  study  that 
digs  up  some  new  facts.  Treas¬ 
ury  Secretary  Humphrey  has  to 
dig  up  five  new  taxpayers  to 
pay  for  the  study. 

*  *  * 

It  is  reported  that  a  new 
wonder  drug  is  so  effective  in 
mental  cases  that  it  may  drive 
psychiatrists  out  of  business. 
And  it  also  may  force  TV  play¬ 
wrights  to  find  a  new  subject. 

From  the  Cleveland  Plain  Dealer 


continue  to  use  the  columns  for 
their  purposes.” 

Charles  W.  Horn,  Lo»  Ange¬ 
les  (Calif.)  Examiner,  analyz¬ 
ing  the  shrinking  volume  of 
transient  classified  in  metro¬ 
politan  newspapers,  says  that 
not  so  much  rate  but  shifting 
population  accounts  for  the 
dangerous  trend.  The  growth 
of  suburban  newspapers  to  meet 
the  needs  of  a  growing  sub¬ 
urban  population  helps  account 
for  less  transient  advertising  in 
the  mets.  He  says: 

“Localized  publications,  de¬ 
voted  exclusively  to  the  needs, 
interests  and  activities  of  these 
communities,  provide  a  “na¬ 
tural”  Classified  vehicle  for  the 
sale  and  exchange  of  goods  and 
services. 

“The  concomitant  factors  of 
homogeneity,  availability  and 
convenience  are,  I  believe,  far 
more  decisive  in  people’s  selec¬ 
tion  of  these  local  media  for 
Classified  Advertising  than 
comparative  advertising  costs.” 

Factor  of  Results 

What  about  results  for  the 
private  advertiser  ?  According 
to  Mr.  Horn:  “The  factor  of 
results  also  has  a  significant 
bearing  on  the  shift  of  Classi¬ 
fied  Advertising  to  the  smaller 
non-metropolitan  newspapers. 

“Keep  in  mind  that  the  aver¬ 
age  transient  advertiser  wants 
one  result  not  many  results.  He 
prefers  not  to  be  ‘bothered’ 
with  a  multitude  of  calls.  Huge 
mass  circulation  has  little  ap¬ 
peal  for  these  advertisers.  The 
neighbors  who  live  only  a  short 
distance  from  the  advertiser’s 
home  or  business  provide  an 
adequate  responsive  pool  of  de¬ 
sirable  prospects.” 

Implicit  in  the  maintenance 
of  a  large  transient  volume  of 
classified  is  the  assurance  of  a 
basic  quantity  of  want  ads  that 
does  not  fluctuate  too  drastic¬ 
ally  with  the  economic  tides. 
While  Mr.  Horn  notes  that  cur¬ 
rent  classified  volume  is  boom¬ 
ing  in  both  metropolitan  and 
non  -  metropolitan  newspapers 
alike,  he  sees,  concealed  in  this 
volume  “the  possible  seeds  of 
future  disintegration”. 

Should  Research  Trends 

He  says  also,  “Metropolitan 
newspaper  volume  is  too  heavily 
weighted  in  three  Professional 
(mainly  non-transient)  classifi¬ 
cations.  Help  Wanted,  Auto¬ 
mobiles  and  Real  Estate  cur¬ 
rently  account  for  almost  75% 
of  metropolitan  newspaper  Clas¬ 
sified  volume!  Drastic  losses  in 
any  one,  or  all  three,  of  these 
groups,  occasioned  by  a  sudden 
chill  in  the  economic  climate, 
further  expansion  of  integrated 
suburban  centers,  or  re-institu- 


5%  Pay  Boost 
In  IP  Co.  Mills 

Montsbal 
The  new  agreement  be¬ 
tween  Canadian  International  " 
Paper  Company  and  emplo-  - 
yes  in  its  newsprint  and  pulp  i 
mills,  effective  May  1,  will  ■ 
mean  an  increase  in  the  an-  ; 
nual  payroll  of  nearly  )2,-  ^ 
000,000,  according  to  a  com-  P 
pany  statement.  I 

The  one-year  contract  pro-  | 
vides  for  a  general  5%  in-  | 
crease  to  6,500  hourly  paid  |p 
employes  in  the  mills,  new 
rates  ranging  from  $1.58  to 
$3.51  per  hour. 

'The  contract  also  providei  I 
greater  company  contribn-  ' 
tions  toward  hospitalization 
insurance,  sick  leave  with 
pay  and  higher  shift  dif¬ 
ferentials. 


tion  of  government  controls, 
could  result  in  a  disastrous  de¬ 
cline  in  metropolitan  newspaper 
Classified  volume  and  revenues. 
Should  this  happen,  shrunken 
metropolitan  newspaper  Classi¬ 
fied  columns  will  reveal  the  ex¬ 
tent  to  which  their  traditional 
diversified  sources  of  sustenance 
were  neglected  while  pridefully 
feasting  on  the  fat  of  inflation."  , 

What  is  CAM  Horn’s  sug¬ 
gestion?  “What  is  needed,  he 
says,  is  a  unified,  comprehen¬ 
sive,  dynamic  public  relations 
program,  based  on  extensive  re¬ 
search,  covering  all  phases  of 
Classified.  Our  industry  has 
made  no  studies  in  depth  to 
actually  determine  what  is  tak¬ 
ing  place  in  the  public’s  mind 
about  Classified,  to  find  out  pre¬ 
cisely  what  motivates  people’s 
ad-reading  and  ad-placing  de¬ 
cisions.  We  are  drifting  with 
the  economic  current,  taking  no 
soundings  beneath  the  surface 
of  day-to-day  publication.  There 
may  be  treacherous  shoals  in 
the  shallow  waters  around  the 
next  bend  .  .  .” 

• 

Federation  Council 
Meeting  in  Zurich 

Pabu 

Instead  of  a  full  assembly, 
the  International  Federation  of 
Newspaper  Publishers  will  this 
year  have  a  Council  session 
only,  in  Zurich,  June  13-16.  The 
sessions  will  be  open  to  all 
members  and  observers  have 
been  invited,  as  at  the  general 
assembly,  now  to  be  held  only 
once  every  two  years. 

An  interesting  project  to  be 
discussed  is  the  publication 
quarterly  of  a  technical  review 
of  newspaper  production. 
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sesame 


EVER  hear  of  the  sesame  seed?  Processors  squeeze  them  for  their  oil. 
Bakers  sometimes  use  them  on  bread  crust.  But  why  does  a  Rochester 
grocer  suddenly  sell  48  dozen  packages? 

It  happened  like  magic.  The  Democrat  and  Chronicle  and  Times'Union 
published  the  Pillsbury  recipe  for  Open  Sesame  Pie,  and  that  did  it.  Stores 
were  caught  flatfooted.  Calls  flooded  the  R.  T.  French  Co.,  Rochester 
spice  firm.  Wegman’s  Super  Markets  hadn’t  had  a  sesame  seed  in  stock 
for  years.  They  were  deluged.  The  lowly  sesame  seed  had  arrived. 

But  it  wasn’t  magic  that  did  it.  It  was  solid  newspaper  readership.  It 
happens  every  day  in  Rochester  where  the  Democrat  and  Chronicle  and 
Times'Union  are  read  in  almost  every  home. 


ROCHESTER  TIMES-UNION 


Members:  The  Gannett  Group 


represented  by  j.  p.  McKinney  &  son,  inc. 


•  San  Francisco 


f 


Sales  Bounce  Back 
After  London  Strike 


By  Bethami  Probst 

London  from  paper  to  paper.  One  cir- 
British  newspaper  readers  culation  manager  said  sales 

have  confounded  the  prophets  have  dropped  a  little  since,  day 

of  gloom  who  presumed  that  by  day.  If  the  trend  continues, 
the  27-day  strike  undermined  bis  paper  will  soon  be  down  to 
the  habits  of  a  lifetime.  pre-strike  levels.  Another  said. 

Sales  of  all  nine  morning  “Everything  is  rather  fluid  at 
papers  are  still  running  above  the  moment;  we  won’t  know 
pre-strike  levels.  They  shot  up  anything  definitely  for  a 
spectacularly  April  21,  the  day  month.” 

the  strike  ended.  But  a  spokesman  for  the  La- 

Daily  Herald,  which 

extra  copies  the 
was  thoroughly  op- 
‘I  was  never  a  dis- 

mal  Jimmy,”  he  said.  “Increased 
.  sales  will  continue  because  the 

_ news  is  stimulating — the  gen- 

we’ve  managed  to  hold  a  fair  eral  election  is  coming  up,  there 
proportion  of  the  new  buyers.”  ^^e  interesting  races — and  this 
, ,  .  .  is  always  the  time  of  year  when 

Couldn  t  Fill  Demand  people  buy  more  papers.” 

Lord  Beaverbrook’s  Daily  Ex¬ 
press,  second  largest  daily,  was 
caught  short  by  the  unexpected 
first-day  demand  for  100,(K)0  ex- 


“We’re  amazed,”  several  cir-  borite 
culation  managers  frankly  ad-  sold  75,000 
mitted  to  E&P.  “We  thought  fijst  day,^ 
there  would  be  a  good  deal  of  timistic.  ‘ 
curiosity-buying  the  first  day, 
as  there  was,  but  then  we  ex¬ 
pected  steep  declines.  Instead, 


Despite  Price  Increase  t^’y* 

Whatever  happens  in  the  fu-  retirement  Mr. 

ture.  Fleet  Street’s  showing  in  Thiesing  plans  to  retain  his 

tra'cop'ies”and~couidn'’t’fiU  the  the  days  immediately  following  g® 
demand.  The  News  Chronicle,  the  strike  has  been  remarkable  ^ 

which  pessimistic  rumors  ac-  particularly  since  the  price  in-  jjjijgn^rand  who  has  been  as- 

tually  buried  during  the  strike,  sl^ant  secrete"  Sr 

r„  the  '^kTe’Lr’Jh:  pei  ustaru,  x 

waUt^opt.  Brittin’s  largest  daily,  during  “amed  aa'’a°s^stant  to  the 

the  Daily  Mirror,  averaged  the  walkout)  militates  against  secretary  was  Howard 

more  than  104,000  copies  each  still  larger  sales.  .  t.  „  ^  Osweiro  Befnr* 

in  the  three  davs  following’  the  Certain  papers  have  further  .  ’  t 

strike  and  that  inS  a  Sat  cause  for  self-congratulation.  ^YSPA.  Mr.  Looney 

stnke;  and  that  included  a  Sat  Conservative,  tabloid 

The  Times  sold  nearly  10,000  Sketch  has  broken  into  °  ®  ea  er.  ^ 

more  copies,  a  very  good  show-  the  million-circulation  class.  Be-  p  *  n  j  a  j 

ing  for  a  national  paper  with  a  ginning  May  1,  it  will  rai.se  its  jblTSl  Borden  Award 

circulation,  of  only  220,000.  All  Dorsey  Woodson 

■  the  Mirror  Woodson  of  New- 

I  *9  port.  Ark.,  was  named  this 

.n-dolla?  in-  ^  ‘he  iirrt 

ir  before  De  Borden  Graduate  Award  in 

accounted  for  Journalism  at  Columbia  Uni- 
rly  dividends  ve”»ty.  The  award,  an  annual 
to  22*4%.  prize  $500  from  the  Borden 
•it-tnritil  the  Company  Foundation,  Inc.,  hon- 
te,  gave  an  ors  the  company’s  founder, 
30%.  Its  net  ^®ii  Borden.  Early  in  his 
ding  for  de-  career,  Mr.  Borden  was  a  Texas 
11,381,707,  up  newspaperman, 
lorts  are  for  Before  entering  the  Columbia 
’’eb.  28  1955.  school  in  1954,  Mr.  Woodson 
Vail  did  not  ®  reporter  and  feature 

ik  caught  in  writer  on  the  staff  of  the  LittU 
le  newspaper  Hock  Arkansas  Gazette.  In 
used  to  work  ^^bl  he  was  gpraduated  from 
paid  holiday  the  University  of  Arkansas  with 
ne-half  times  a  Bachelor  of  Science  in  Jour- 
T.  Lord  Roth-  nalism  degn*^.  He  then  served 
refused  be-  in  the  Army  in  Korea. 

had  been  A  $300  annual  scholarship 
and  the  men  for  the  next  five  years  has  been 


have 

odvertising  facts 

at  your  fingertips 

When  you  want  competitive  infor¬ 
mation  about  the  leading  busineu 
firms  spending  95c  out  of  every  na¬ 
tional  advertising  dollar  —  keep  the 
new  1955  STANDARD  ADVERTIS¬ 
ING  REGISTER  handy! 

Here  you’ll  find  14,000  leading 
advertisers  with  60,000  executives 
listed  by  title  —  the  advertising 
agency  handling  the  account  — 
amount  spent  —  extent  of  distribu¬ 
tion  —  ever  15,000  brand  names! 

Let  us  send  you  all  the  facts  about 
the  new  1955  “Red  Book”.  A  line  on 
your  letterhead  will  bring  them  to 
you  by  return  mail. 

- Thu  Xagisfsr  Contains - 

•  Tkt  tSvstliMr.  •  PtlBlisf  Isirtr 

IMnn.  •  AlwttUisx  Aftscr 

Cisilinzatisn  NasSllsi  icessat 

•  PftSuett  silt  •  tccsait  Emalim 

TriSt  ISBWt  •  tSwrllilsi  Mil 

•  Cwpifilt  iMt 

Eiicitim  •  tSwrliiiif 

•  AEwrlitiia  tpsnstialiwi 

auifir  •  Ctariclir.  Eitaal  at 

•  Salat  aaiatar  tialrltatiit 


Advertising 

Checking  Bureau  has 
been  mEdcing  it  easier 
for  national  advertis¬ 
ers  to  advertise  in 
newspapers  since 
1917. 


iCf^ 


Itondefd  Murc*  of  tnformotl^A 
•bo^  3a000  U.$.  ond  Conodlon  pd- 
vprtitlng  OQpnciM  with  data  on 
fhoir  rocaonition,  porMnnol,  and 
ovor  30,000  cliont*.  Itawod  throa  i 
tiniM  a  yoor  -  fha  AGENCY  LIST 
it  port  of  STANDAtD'S  cowpi^t 
frvica  ar  moy  ba  pvrchoitd 


Service  Ofpees  •NEW the  •Cliuti 
—  ^  •  CtllWU  •  NEIIPNIS 

gam  a  SU  nUNCBCI 


flvlno  twit  Infom^iM  about  Iba 
tTAIWAaO  AOVERTISINO  REG-  /  KS  / 
ISTER  and  Supplamanlory  Sat-  / 
vkaa.  If'a  yavra  far  Iba  aikina. 

tlSTintl  REIItTEI  PHlISNin  H.,  IK. 
130  Waal  42nd  St.  333  N.  Midiittn  Avt. 
Maw  York  38,  H.  Y.  - - - 


THi  AOVERTISINO, 


^NECKING  tORCAUr  lNf^ 


Ctiicaso  1,  Illinois 


3€ 
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Whatever  the  size  of 
an  expanded  highway  program 

•  •  •  America’s  construction  industry  has  the  capacity 
to  carry  out  the  work, 

•  •  •  This  work  can  be  done  immediately  — 
with  maximum  economy  and  efficiency. 


•  Through  the  contract  method,  the  public  will  receive 
increasing  value  for  its  investment  in  highway  construction. 


The  A.G.C.  Emblem,  displayed  by  qualified 


^  General  Contractors,  is  your  assurance 


S  KILL  V.  is?  TT-rrr  >(flNTIOKITY< 


The  ASSOCIATED  GENERAL  CONTRACTORS  of  AMERICA,  Inc. 

R«pr«Mnting  mor*  than  6,500  of  the  Notion’*  Loading  Gonorai  Contracting  Firm*  of  Rrevon  Skiil,  Integrity  and  Re*pon*lblllty 
Engaged  in  the  Con*trw<tien  of  Building*,  Highway*,  Railroad*,  Airport*,  Public  Work*,  Defon*e  Proiect* 

NATIONAL  HEADQUARTERS,  MUNSEY  BUILDING,  WASHINGTON  4,  D.C 

The  Contract  Method  of  Construction  Safeguards  Public  Funds 


195) 
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BOOKS  IN  REVIEW 


Atr  conditioned  penguins 
are  more  debonair 


Air  conditioned  lambs 
grow  longer  underwear 


Irving,  a  white  tie  and  tails 
penguin,  deserted  the  social  life 
of  the  Antarctic  to  make  his 
abode  in  Houston,  Texas.  Un¬ 
happily,  the  Texas  sun  threat¬ 
ened  to  turn  him  into  a  pan-fried 
penguin.  An  air  conditioned  cage 
soon  restored  the  sheen  to  his 
tux.  Irving’s  new  found  dignity 
makes  him  the  favorite  of  local 
photographers. 

Jeremiah,  a  Kentucky  lamb,  is 
currently  engaged  in  pulling  the 
wool  over  his  eyes.  As  the  star  of 
an  agricultural  experiment  at 
one  of  the  state’s  universities,  he's 
been  asked  the  question:  Do  air 
conditioned  sheep  have  more  and 
woollier  lambs?  Jeremiah’s  an¬ 
swer  to  reporters:  "Sho-nuff!” 


imagine  what  air 
conditioning  NEWS 
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G.  B.  Dealey’s  72  Years 
With  the  Dallas  News 

By  Prof.  Roscoe  EUard 


G.  B.  DEAI.EY  OF  THE  DALLAS 
NEWS  by  Ernest  Sharpe.  New  York : 
Henry  Holt  and  Company.  304  pp.  $5. 


At  23,  George  B.  Dealey 
pondered  his  work  in  the  mail¬ 
ing  room  of  the  Galveston 
(Tex.)  News.  He  wanted  a  bet¬ 
ter  job.  For  one  thing,  he  want¬ 
ed  money  to  go  to  college.  For 
another,  more  compelling,  he 
hoped  to  marry  Olivia  Allen, 
900  miles  away  in  Missouri. 

There  was  something  in  the 
air,  he  learned  —  about  a 
traveling  assignment  to  study 
circulation  possibilities  in  North 
Texas,  and  about  selecting  a 
town,  for  a  second  paper  to  be 
established  by  the  ownership  of 
the  Galveston  News.  For  Young 
Dealey,  it  would  mean  more 
business  experience,  more  fu¬ 
ture,  and  perhaps  move  him 
closer  to  a  position  in  which 
he  could  interview  Olivia  Allen 
in  Missouri  about  moving  to 
Texas.  He  asked  Colonel  Belo 
for  the  job  immediately. 

For  months,  George  Dealey 
lived  out  of  a  suitcase  and 
studied  towns,  towns,  towns.  In 
January,  1883,  he  wrote  his 
long  report.  He  described  circu¬ 
lation  possibilities  for  every 
town  in  North  Te'xas  and  the 
newspaper  competition  to  be 
faced.  He  recommended  Dallas 
as  his  choice  for  the  site.  Colo¬ 
nel  Belo  and  other  members  of 
the  management  complimented 
his  work  and  assigned  him  to 
the  state  capital  at  Austin,  then 
to  Waco. 

♦  ♦  ♦ 

In  1885,  when  the  Dallas 
News  was  launched  as  the 
North  Texas  duplicate  of  the 
Galveston  paper.  Prince  Bis¬ 
marck  was  negotiating  with  a 
British  envoy  concerning  Egypt, 
and  there  was  news  from  Ari¬ 
zona  reporting  the  Apaches  on 
the  warpath.  But  the  biggest 
news  in  Texas  was  the  start  of 
the  Dallas  News  on  October  1. 
George  Dealey  at  26  became  the 
business  manager.  He  had  mar¬ 
ried  Olivia. 

*  *  * 

Ernest  Sharpe,  the  author 
of  this  readable,  anecdotal  biog¬ 
raphy  of  a  great  newspaper 
builder,  weaves  into  his  account 
of  the  man  a  good  deal  of  the 
journalistic  acumen  that  devel¬ 
oped  the  News  into  a  great  pa¬ 
per.  For  instance,  Mr.  Dealey’s 
formula  for  a  newspaper’s  part 


in  cleaning  up  filthy  conditions 
in  a  city  worked  well  in  1899  — 
and  constitutes  a  valid  plan  for 
civic  campaigpiing  today. 

The  formula  evolved  this 
way: 

Every  year,  Dallas  doctors 
tried  to  awaken  citizens  to  the 
threat  to  public  health  in  the 
insanitary  conditions.  Nothing 
ever  came  of  it.  The'  News  ran 
warning  editorials.  But  the 
trouble  lay  in  public  lethargy. 
Dealey  decided  a  persistent,  de¬ 
termined  paper  could  arouse 
Dallas  to  de'finite  and  adequate 
action.  He  believed  that  if  the 
city  could  be  cleaned  up — it 
was  notoriously  dirty  then — 
people  would  flock  to  the  new 
country,  helping  both  the  area 
and  the  newspaper  to  prosper. 

Customarily  then  as  today  a 
civic  betterment  campaign 
would  originate  with  the  news 
and  editorial  departments.  Yet, 
the  business  side  of  the  paper 
had  a  definite  interest  in  a 
more  helpful,  more  populous 
Dallas,  Mr.  Dealey  the  business 
manager  reasoned.  Moreover, 
Mr.  Dealey  himself  had  devoted 
months  to  exploring  ways  and 
means  for  a  clean-up  campaign 
he  believed  would  signally  suc¬ 
ceed.  He  asked  Colonel  Belo 
whether  he  could  direct  this 
one  project  as  business  man¬ 
ager. 


*  *  * 


Colonel  Belo  liked  the 
young  man’s  ideas  but  ques¬ 
tioned  the  wisdom  of  the  busi¬ 
ness  department’s  involving  it¬ 
self  in  a  news  and  editorial 
campaign. 

His  resultant  pronouncement 
of  policy  was  that  the  business 
manager,  having  a  business  in¬ 
terest  in  the  project,  might  sug¬ 
gest  news  and  techniques  to  the 
editors.  Mr.  Dealey  reasoned 
that  to  suggest  rather  than  to 
order  was  indeed  the  proper 
function  of  the  business  depart¬ 
ment.  Of  such  teamwork  and 
compromise  is  great  newspaper 
management  made. 

Colonel  Belo  then  asked  the 
editors  to  cooperate  in  every 
way  with  Mr.  Dealey’s  ideas  for 
this  one  campaign.  It  seemed 
reasonable  from  the  editors' 
point  of  view  because  no  con¬ 
flict  existed  between  the  two 
divisions  of  the  newspaper  in 
either  purpose  or  subject  mat¬ 
ter.  The  editorial  department 
was  of  course  to  write,  head. 


and  display  all  stories  and  edi¬ 
torials.  And  Mr.  Dealey  was 
never  disposed  to  interfere  with 
editorial  prerogative. 

Creating  enthusiasm  out  of 
lethargy  did  not  come  with  a 
few  issues.  It  never  does.  It 
took  a  long  time,  a  lot  of  edi¬ 
torial  shots  in  the  arm.  And 
finally  it  worked.  Techniques 
the  News  employed  in  1899  re¬ 
sembled  the  techniques  and  per- 
sistence  of  the  Kansas  City  Star 
and  the  Minneapolis  Tribune  in 
their  long  campaigpis  for  a 
boulevard  and  a  park  system 
in  Kansas  City,  Missouri,  and 
for  civic  pride  and  conscious¬ 
ness  in  Minneapolis. 

There  is  insufficient  space  to 
detail  the'  methods,  but  fortu¬ 
nately  they  are  detailed  in  Mr. 
Sharpe’s  book.  Mr.  Dealey  had 
evolved  a  success  formula  for 
public  campaigns  the  News  en- 
ployed  many  times  again — and 
which  other  pape'rs  still  use.  It 
was :  Start  something  good, 
something  really  needed,  call  in 
the  city  leaders,  let  them  take 
charge,  support  them  in  both 
news  and  editorial  page  columns 
to  the  limit,  give  them  the  cred¬ 
it,  play  the'  role  of  coordina¬ 
tor,  and  keep  working  at  it. 


Step  by  step  George  Dealey 
rose  in  the  Dallas  News:  from 
office  boy  in  1874  to  the  Man¬ 
ager  of  All  Departments  27 
years  late'r.  In  1902,  he  became 
a  member  of  the  Board  of  Di¬ 
rectors.  He  was  fourth  in  the 
2-paper  organization,  and  in 
complete  charge  at  Dallas.  His 
worries  about  changing  owner¬ 
ship  and  the  ways  he  solved 
them  are  fully  explained.  In 
1920,  he  became  president  of 
the  entire  A.  H.  Belo  and  Com¬ 
pany  newspaper  organization. 

Mr.  Sharpe’s  volume  is  novel¬ 
like  in  its  narrative  value'.  Yet 
it  is  dignified  and  untheatrical. 
It  is  a  full  and  satisfying  story 
of  newspaper  building.  Its  end¬ 
ing  is  gently  dramatic. 

In  1946,  George  Dealey  died 
uncomplainingly  of  a  heart  at¬ 
tack,  considerate  of  those 
around  him,  and  optimistic. 
Gasping  for  breath  he'  pulled 
a  heavy  chair  to  his  bedside  for 
the  doctor  to  sit  in,  and  when 
his  family  was  called  to  his 
final  sickroom  he  assured 
them: 

“Everything  is  going  to  be... 
all  right.” 

That  was  George  Dealey’s 
last  line.  And  it  was  accurate: 
everything  has  been  all  right 
thereafter  with  the  Dallas 
News.  It  was  soundly  built  and 
carefully  provided  for. 
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Meet  the  TrucTrain 


Earlier  this  year  two  hundred  of  the 
longest  flat  cars  ever  built  rolled  off  the 
car-shop  assembly  lines  in  Bethlehem 
Steel’s  plant  at  Johnstown,  Pa.,  and  on 
to  the  nearby  tracks  of  the  Pennsylvania 
Railroad.  The  new  cars,  of  a  special  de¬ 
sign,  are  being  used  to  carry  motor  com¬ 
mon  carrier  trailers  in  the  new  "Truc¬ 
Train”  service  that  the  Pennsylvania  has 
inaugurated  between  New  York  and 
Philadelphia  and  Chicago,  with  other 
cities  to  be  added  later. 

As  TrucTrain  service  operates,  the 
shipment  is  picked  up  by  a  motor  car¬ 
rier  at  the  shipper’s  doorstep  and  driven 


to  the  rail-trailer  terminal,  operated  by 
The  Rail-Trailer  Company,  which  aas 
as  coordinator  between  the  railroad  and 
motor  common  carriers. 

At  the  terminal  the  trailer  is  backed 
on  to  one  of  the  75-foot  flat  cars,  each 
of  which  carries  two  trailers.  'The  trailer 
then  rides  over  the  railroad  to  the  rail 
terminal  nearest  its  destination.  'There 
it  is  coupled  to  a  traaor,  and  the  ship¬ 
ment  delivered  to  the  consignee’s  door. 

Advocates  of  coordinated  highway- 
rail  transportation  believe  its  advantages 
are  so  decided,  its  economic  benefits  to 
both  the  railroads  and  the  long-distance 


motor  carriers  are  so  weighty,  as  to 
mark  it  for  a  bright  future. 

To  railroads  offering  this  service  the 
appeal  is  in  the  opportunity  for  im¬ 
portant  addition  to  revenues  through 
winning  back  freight  lost  to  the  high¬ 
way.  'The  appeal  to  the  motor  carrier 
who  ships  his  trailers  by  rail  lies  in  a 
known  cost,  plus  speed  and  depend¬ 
ability,  and  the  faa  that  he  has  fewer 
worries  connected  with  confliaing  state 
regulations  and  operation  on  traffic- 
jammed  highways.  And  the  public 
gains,  too,  through  the  lightened  burden 
on  overcrowded  roads. 


BETHLEHEM  STEEL 
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“Our  readers  get  ahead  in 
We,  too,  aim  to  get  ahead 
That’s  why  we  use  Editor 


business . . . 
in  business . . . 
&  Publisher,” 


SAYS 


Chairman  of  the  Executive  Committee 
The  Wall  Street  Journal 


Bob  Feemster  should  know  all  about  “getting  ahead.”  He  started  his 
newspaper  career  the  hard  way  ...  as  a  space  representative  during  one 
of  the  bleakest  years  of  the  depression.  Talk  about  optimism!  But  it’s 
paid  off  in  the  22  years  since  ...  for  both  Bob  and  The  Wall  Street 
Journal. 

They  made  him  Ad  Director  in  1938,  then  piled  on  the  dual  responsibility 
for  Barron’s  Weekly  in  ’42  ...  in  another  three  years,  a  member  of 
Dow  Jones’  Executive  Committee  and  Assistant  General  Manager dn' 
charge'sales. 

Bob  says:  “No  one  is  more  responsive  to  advertising  than  men  who  keep 
getting  ahead  in  business.  We  edit  our  publication  for  that  type  of  reader. 
It  pays.  Daily' net  paid  circulation  of  all  editions  of  The  Wall  Street 
Journal  is  now  above  340,000  compared  with  284,000  a  year  ago  and 
147,000  five  years  ago.” 

Newspaper  success  story?  You  bet!  But  wise  ad  man  that  he  is.  Bob 
Feemster  knows  well  the  value  of  preselling  his  paper  with  the  right 
medium.  “We  want  to  reach  alert  national  advertisers  and  their  agencies 
who  spend  millions  in  newspapers  .  .  .  and  that’s  why  we  advertise  in 
Editor  &  Publisher.” 
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ANTI-TRUST  SUIT 

THE  proposed  anti-trust  suit  against  the 

ANPA  and  other  media  associations,  if 
it  is  successfully  prosecuted,  may  be  the 
forerunner  of  other  government  attacks 
on  newspaper  rate  practices  in  addition 
to  disrupting  the  advertising  agency  busi¬ 
ness. 

The  suit  is  the  result  of  colossal  ignor¬ 
ance  in  the  Department  of  Justice  as  to 
the  set  up  and  purpose  of  the  so-called 
“agency  recognition  system,”  which  is 
only  a  credit  rating.  It  is  an  attempt  to 
rewrite  the  anti-trust  laws  through  ju¬ 
dicial  action  instead  of  in  Congress. 

The  government  lawyers  want  to  en¬ 
join  the  associations  “from  following  any 
policy  or  adopting  or  continuing  in  effect 
any  by-law,  rule,  regulation,  form  of  con¬ 
tract,  understanding  or  agreement”  which 
would  fix  or  establish  the  amount  of 
agency  commission.  Media  associations 
don’t  set  the  amount  of  agency  commis¬ 
sions.  The  commission  has  become  stand¬ 
ardized  through  the  years  as  a  result  of 
relations  between  individual  media  and 
advertisers  or  agencies — just  as  broker¬ 
age  commissions  in  many  fields  have  been 
standardized  in  the  same  way. 

The  government  wants  to  enjoin  the 
associations  from  “following  any  policy,” 
etc.,  “pursuant  to  which  any  member  of 
the  defendant  media  associations  denies 
credit  or  agency  commission  to  any  adver¬ 
tising  ag^ency.”  In  other  words,  the  gov¬ 
ernment  wants  newspapers  to  give  credit 
and  do  business  with  anyone  who  opens 
a  bucket  shop  and  calls  it  an  “agency” 
regardless  of  his  credit  rating.  This  de¬ 
cision  is  up  to  the  individual  newspaper 
or  magazine,  and  their  associations 
merely  provide  them  with  a  credit  rating. 

They  would  be  enjoined  from  any 
“policy,”  etc.,  “relating  to  rebating  or 
splitting  agency  commission.”  Inclusion  of 
this  information  on  the  credit  rating  form 
by  media  associations  was  desigpied  for 
one  purpose — to  build  a  stable  agency 
business  that  would  be  of  service  to  news¬ 
papers  and  other  media.  Neither  adver¬ 
tisers  nor  media  would  profit  if  agencies 
are  weakened  by  such  practices.  Individ¬ 
ual  newspapers  are  still  free  to  do  busi¬ 
ness  with  rebaters  or  fee  splitters  if  they 
want  to  do  so. 

The  associations  would  be  enjoined 
from  “requiring  or  inducing  any  member 
to  adhere  to  its  published  card  rates.” 
They  don’t  do  that  now.  Any  newspaper 
can  junk  its  rate  card  and  make  side 
deals  with  advertisers  any  time  it  wants 
to.  Maybe  some  of  them  do.  But  most  of 
them  realize  you  can’t  make  such  deals 
very  long  and  still  stay  in  business. 

These  same  issues  were  litigated  for 
six  years  up  to  1930  before  the  Federal 
Trade  Commission  which  dismissed  the 
action.  The  Sherman  Act  has  not  been 
amended  since  then,  but  the  Department 
of  Justice  says  the  law  has  been  changed 


EDITORIAL 

i-. 


Say  now  to  the  rebellioua  house.  Know 
ye  not  what  these  things  mean? 
—Ezekiel,  XVIl;  12. 


by  Supreme  Court  decisions  and  that  the 
doctrine  of  “conscious  parallelism”  now 
applies. 

Are  we  going  to  have  a  government  by 
law  or  by  a  system  of  administrative  and 
judicial  interpretation  under  which  no 
one  can  be  safe  from  prosecution? 

NEWSPRINT  PRICE 

IT  seems  that  every  one  was  talking 

about  newsprint  price  around  the  ANPA 
convention  last  week  except  the  news¬ 
print  manufacturers’  representatives.  One 
newsprint  executive  told  E  &  P:  “There 
appears  to  be  more  thought  of  price  in¬ 
crease  among  publishers  than  among  the 
manufacturers.” 

Be  that  as  it  may,  there  is  one  import¬ 
ant  difference:  The  publishers  make  no 
bones  about  letting  others  know  they  are 
worried  about  high  costs;  no  one  ever 
knows  what  the  newsprint  manufacturers 
are  thinking  about. 

Just  because  the  publishers  were  talk¬ 
ing  about  it,  and  it  was  mentioned  on  the 
floor  of  an  open  session,  the  manufactur¬ 
ers  shouldn’t  get  it  into  their  heads  that 
their  customers  are  prepared  and  ex¬ 
pecting  an  increase. 

Foremost  in  the  minds  of  those  at¬ 
tending  the  ANPA  sessions  was  the 
specter  of  continually  rising  costs.  We 
don’t  know  who  or  what  planted  the  seed 
of  this  discussion  at  this  time  except  that 
the  manufacturers’  actions  in  the  past 
have  caused  publishers  to  become  jittery 
every  time  there  is  a  fluctuation  in  the 
Canadian  dollar  exchange,  or  a  new  wage 
contract  is  signed  in  the  mills,  or  the 
supply  tightens  up. 

If  any  manufacturer  is  considering  a 
price  change,  we  urge  him  to  go  slowly 
and  consider  the  consequences.  His¬ 
torically,  when  one  mill  increases  the 
price  all  the  others  follow  suit  whether 
the  increase  is  needed  or  justified  in  each 
instance.  The  newsprint  industry  is  in 
a  strong  profit  position — stronger  than 
most  newspapers.  A  general  price  increase 
is  completely  unjustified  at  this  time. 


REACTION  TO  CRITICISM 

A  NATIONAL  magrazine,  one  of  tht 
smaller  “intellectual”  ones,  advertises 
on  its  front  cover  that  it  contains  a 
couple  of  pieces  critical  of  newspapers. 
“Newspapers,”  it  says,  “are  in  trouble." 

If  you  have  been  reading  the  public 
and  the  trade  prints  lately,  you  might 
be  tempted  to  agree.  Rarely  have  we 
seen  such  a  concentrated  spate  of  criti¬ 
cism  of  the  press. 

We  are  not  against  criticism  of  the 
press.  Indeed,  we  are  frequently  the 
authors  of  such  criticism.  So  is  every 
honest  newspaper  and  every  worthwhile 
trade  paper.  We  welcome  criticism.  The 
day  readers  stop  criticizing  newspapers, 
the  newspapers  might  just  as  well  fold 
up  and  go  home.  We  believe,  however, 
that  the  newspapers  should  concern  them¬ 
selves  with  the  effect  of  this  criticism  on 
their  readers. 

It  is  never  enough,  in  a  situation  like 
this,  to  sit  back  and  expect  time  and  the 
truth  to  win  the  victory  unaided.  We 
cannot  escape  the  fact  that  in  recent 
weeks  the  newspapers  and  other  media 
have  carried  a  great  deal  of  anti-news¬ 
paper  material.  Readers  must  have  had 
some  reaction  to  it.  Our  gfuess  is  that  a 
large  part  of  the  reaction  is  bad. 

The  pity  is — and  the  same  thing  is 
true  of  any  indu.stry — the  bad  in  a  situa¬ 
tion  like  this  too  often  outshouts  the  good. 
Especially  when  nobody  is  pointing  out 
the  good. 

This  is  something  for  everyone  who 
has  a  stake  in  newspapers  to  think  about 
It  is  particularly  something  for  the  Na¬ 
tional  Newspaper  Promotion  Association 
to  think  about  when  it  meets  this  week 
in  Chicago  in  its  25th  annual  convention. 

NNPA  has  heard  a  lot  of  talk  over  the 
years  about  a  public  relations  program 
for  the  newspaper  industry.  This  may 
well  be  the  year  to  stop  talking  and 
start  doing. 

ARE  YOU  GUILTY? 

“PRODUCTION  advantages  created 
through  technological  improvements  can 
be  lost  by  the  publisher  who  trades  them 
away  at  the  union  bargaining  table.  .  .  . 
The  publishers  are  slow  to  introduce  new 
processes  because  they  want  to  avoid  open 
conflict.  Others  employ  postponement  pro¬ 
visions  or  ‘mutual  consent’  clauses  in 
their  contracts  which  beg  the  question 
or  prejudice  future  progress.  Still  other 
publishers  give  jurisdiction  to  the  first 
asking  union  without  first  ascertaining 
what  said  devices  will  do  it  installed.”  .  .  . 
From  ANPA  Standing  Committee  Report 
The  newspaper  business  is  using  tech¬ 
niques  that  are  50  years  old,  and  no  other 
industry  can  make  that  statement.  New 
processes  are  over-due.  Each  publisher 
cited  above  makes  a  more  efficient  oper¬ 
ation  a  little  more  unattainable. 


4S 


EDITOR  ft  PUBLISHER  (or  May  7,  19SS 


Executive  Spotlight 


RAY  PARR,  44,  longtime  staffer,  has  been  named  managing 
editor  of  the  Amarillo  (Tex.)  Daily  Ne»$  and  Globe-Times,  sue* 
eeeding  the  late  DAVID  RASCO,  who  died  suddenly  April  27. 
Mr.  Parr  is  president  of  the  Texas  AP  Managing  Editors  Asso¬ 
ciation.  BOB  WRIGHT  was  named  assistant  managing  editor. 

•  *  • 

RAY  D.  PETERSON,  advertising  director  of  the  St.  Petersburg 
(Fla.)  Independent,  and  vice- 

president  of  the  Independent 

Inc.,  has  become  pnblic  relations 
director  and  national  advertising 
manager  of  the  newspaper.  At 
the  same  time  JACK  WHET¬ 
STONE,  business  and  industrial 
promotion  chief,  was  appointed 
ad  director.  ALBERT  E.  DREIER, 
assistant  ad  director,  was  made 
retail  ad  manager,  and  RAY 

MARTIN,  national  ad  manager, 
now  heads  a  new  business  department  servicing  new  accounts. 


Whetitons 


Pstsrion 


ART  VOLKERTS,  for  six  years  with  the  Santa  Rosa  (Calif.) 
Press  Democrat  local  display  staff,  has  been  named  managing 
editor  of  the  newspaper  succeeding  CHARLES  F.  CARSON,  who 
resigned  as  executive  editor  to  accept  a  similar  post  with  the 
Yakima  (Wash.)  Daily  Republic  and  Morning  Herald.  Mr.  Car¬ 
son  has  also  served  as  city  editor  of  the  Miami  (Fla.)  Daily 
News,  and  with  the  New  York  World-Telegram  and  the  old  Toledo 
(Ohio)  News-Bee. 


PERSONAL 

MENTION 


Fred  B.  Bullard,  president- 
publisher  of  the  Hazard  (Ky.) 
Herald,  has  been  named  execu¬ 
tive  secretary  of  the  Hazard 
Coal  Operators  Association.  He 
has  turned  over  active  manage¬ 
ment  of  the  paper  and  its  af¬ 
filiated  radio  station  to  Kyle 
Whitehead,  Herald  editor,  who 
becomes  editor  and  general 
manager.  Otis  Perkins  was 
named  news  editor. 

•  *  * 

M.  W.  Armisteao  III,  presi¬ 
dent  and  publisher  of  the 
Times-World  Corp.,  publisher 
of  the  Roanoke  (Va.)  Times 
and  World-News,  has  been 
elected  board  chairman  of  the 
corporation. 

*  *  s 

Carter  H.  White,  vice- 
president  and  general  manager 
of  the'  Meriden  (Conn.)  Record- 
Journal,  has  been  elected  a  di¬ 
rector  of  the  Napier  Co.,  a 
Meriden  concern. 

*  •  * 

Quimby  Melton  Jr.,  editor 
of  the  Griffin  (Ga.)  Daily 
News,  has  been  declared  “Geor¬ 
gia  Citizen  of  1955”  by  the 
Georgia  Association  of  County 
Commissioners. 

•  *  * 

David  I.  Ker,  assistant  to 
the  general  manager  of  the 
Canadian  Daily  Newspaper 


Publishers  Association  has  been 
appointed  executive  assistant  to 
Robert  W.  South  am,  publisher 
of  the'  Ottawa  (Ont.)  Citizen, 
effective  June  15. 

«  *  * 

Harry  G.  Stoddard,  presi¬ 
dent  of  the  Worcester  (Mass.) 
Telegram  and  Gazette,  has  been 
named  to  receive  the  first  “dis¬ 
tinguished  citizen  of  Worces¬ 
ter”  award  from  Holy  Cross 
College. 

*  «  * 

Byron  Vaughan,  publisher 
of  the  Blue  Hill  (Neb.)  Leader, 
was  named  president  of  the 
Nebraska  Press  Association  at 
its  recent  meeting. 

On  the  Business  Side 

William  F.  Ryan,  display 
advertising  salesman  for  the 
Waterbury  (Conn.)  Republican 
and  American,  has  become 

classified  advertising  manager 
of  the'  newspapers  succeeding 
Laurence  A.  Keeny,  who  has 
entered  the  real  estate  business 
after  20  years  service  as  the 
newspapers'  CAM. 

•  •  • 

Patricia  Orstad,  formerly 
on  classified  staffs  of  New 
Westminister  (Ont.)  British 
Columbian  and  Port  Arthur 

(Ont.)  News  Chronicle,  has 
joined  classified  department  of 
Glendale  (Calif.)  News-Press. 

«  «  * 

Estelle  Freedman,  doing 


promotion  work  for  the  Amer¬ 
ican  Greetings  Corp.  in  Cleve¬ 
land,  has  joined  the  Cleveland 
Plain  Dealer  and  News  promo¬ 
tion  department. 

*  «  « 

Freeman  von  Schrader,  ad¬ 
vertising  manager  of  the  Eau 
Claire  (Wis.)  Leader  and 
Daily  Telegram,  has  been  elect¬ 
ed  president  of  the  Eau  Claire 
Chamber  of  Commerce. 

*  *  * 

James  Turk,  has  been  ad¬ 
vanced  to  promotion  manager 
of  the  Eureka  (Calif.)  Times- 
Standard  where  he'  has  worked 
as  an  advertising  staff  member 
for  more  than  a  year. 

«  *  • 

W.  W.  (Bill)  Frye  has  re- 
sigrned  as  advertising  director 
of  the  Clovis  (N.  M.)  News- 
Journal. 

•  •  * 

Maurice  E.  Cotton,  34,  a 
display  advertising  department 
salesman,  has  been  named  ad¬ 
ministrative  assistant  in  the 
business  office  of  the  Omaha 
(Neb.)  World-Herald. 

*  *  « 

Al  Jacobson  has  resigrned 
after  a  year  on  the  display  ad¬ 
vertising  staff  of  the  Klamath 
Falls  (Ore.)  Herald  and  News 
to  move  to  California  for  rea¬ 
sons  of  family  health. 

In  the  Editorial  Rooms 

Joe  Aaron,  the  past  year 
city  editor  of  the  Beckley  (W. 

Va.)  Post-Herald,  has  accepted 

the  post  of  general  assignment- 
feature  writer  with  the  Evans¬ 
ville  (Ind.)  Courier.  Ervin 
Parkins,  on  the  reportorial 
staff,  now  heads  the  city  desk. 
«  *  * 

Max  Friedersdorf,  city  edi¬ 
tor  of  the  Franklin  (Ind.) 
Star,  has  joined  the  Louisville 
(Ky.)  Times  staff  as  reporter 
in  its  New  Albany,  Ind.  bureau. 
*  *  * 

James  Roberts  has  been 


named  chief  of  the  Louisville 
(Ky.)  Times  copy  desk  succeed¬ 
ing  the  late  Arch  Wilkinson. 
Before  joining  the  Times,  Mr. 
Roberts  was  managing  editor 
of  the  Henderson  (Ky.)  Glean¬ 
er  and  Journal  and  an  Evans¬ 
ville  (Ind.)  Courier  staffer. 

«  *  * 

William  Logan,  Portland 
Oregonian  night  police  report¬ 
er,  was  transferred  to  the  copy 
desk  following  the  death  of 
Owen  S.  (Pop)  Cowling  in 
late  January.  Mr.  Cowling,  58, 

formerly  was  city  night  editor. 

He  is  survived  by  Freda  Cowl¬ 
ing,  women’s  club  editor  of  the 
Oregonian. 

«  *  • 

William  F.  Fox  Jr.,  sports 
editor  of  the  Indianapolis 
News,  was  named  man  of  the 
year  by  the'  Notre  Dame  Club 
of  Indianapolis. 

*  *  * 

Cletus  (Pete)  Hohn,  for¬ 
merly  with  the  Rochester 
(  Minn.)  Post-Bulletin,  has 
joined  the  Minneapolis  Star  and 
Tribune  photographic  staff.  He 
replaces  Peter  Marcus,  who  re¬ 
signed  to  enter  private  busi¬ 
ness. 

*  *  * 

Richard  P.  Peterson,  re¬ 
cently  separated  from  the 
Army,  has  joined  the  Clinton 
(Okla.)  Daily  News  as  a  re- 
porter-photogrrapher.  He  is  the 
son  of  Robert  V.  Peterson, 
Norman  (Okla.)  Transcript  as¬ 
sociate  publisher. 

«  *  * 

Joseph  Oglesby  has  resigned 
as  assistant  to  the  financial 
editor  of  the  Louisville  (Ky.) 
Times. 

*  *  0 

Robert  E.  Jones,  staff  re¬ 
porter  with  the  Holyoke  (Mass.) 
Transcript-Telegram  for  the 
past  five  and  a  half  years,  joins 
the  city  staff  of  the  Springfield 
(Mass.)  Daily  News  May  9. 

(Continued  on  page  44) 
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Leo  Aikman,  columnist  for 
the  Atlanta  (Ga.)  Constitution, 
has  been  elected  district  gover¬ 
nor  of  36  Rotary  Clubs  in  west 
Georgia. 

*  «  * 

CuRWOOD  Garrett,  the  past 
year  with  the  Murfreesboro 


(Miss.)  Sta/r-Herald  from 
1946-50,  has  been  named  gen¬ 
eral  manager  of  the  weekly. 

*  *  * 

Martha  Conney,  education 
reporter  for  the  Schenectady 
(N.  Y.)  Gazette,  is  leaving  the 
paper  to  be  wed  June  18. 

*  *  ♦ 

Robert  Clark,  Louisville 
(Ky.)  Courier-Journal  report¬ 
er,  has  been  awarded  a  cer- 


THE  FOURTH  ESTATE  . 


By  Trent 


(Tenn.)  Rutherford  Courier,  is  tificate  of  appreciation  by  the 
now  city  editor  of  the  Shelby-  Kentucky  Academy  of  General 


ville  (Tenn.)  Times-Gazette, 

*  *  * 

William  W.  (Billy)  Mc¬ 
Millan,  photographer-advertis¬ 
ing  manager  of  the  Kosciusko 
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Practice  for  “objective  report¬ 
ing  of  news  pertaining  to  medi¬ 
cine  and  its  allied  fields.” 

*  *  * 

Joseph  Bianco,  forme'rly  of 
Newark  (N.  J.)  Star-Ledger, 
and  Harrisburg  (Pa.)  Patriot- 
Citizen,  has  joined  the  Portland 
Oregonian  staff  as  a  reporter. 
*  a  m 

Burt  Nelson,  formerly  of 
the  Saratoga  Springs  (N.  Y.) 
Saratogian,  has  joined  the 

Schenectady  (N.  Y.)  Gazette 
copydesk.  Another  new  copy- 

reader  on  the  Gazette  is  War- 


"Right  now  I  wish  I  wore  back  home  covering  baseball.' 
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Tom  Fleming,  on  the  staff  of 
the  Spartanburg  (S.  C.)  Herald 
REN  Carlson,  formerly  of  the  for  one  year,  has  been  promoted 
New  Haven  (Conn.)  Register,  to  city  editor  of  the  paper  suc- 
*  •  •  ceeding  Hubert  Hendrix  who 

William  K.  Clark  has  joined  was  named  associate  editor  of 
the  staff  of  the  Yakima  the  Spartanburg  Herald-Jour- 
(Wash.)  Daily  Republic  as  po- 
lice  and  city  hall  reporter.  He 


Robert  Gonko  is  a  new  re¬ 
porter  for  the  Springfield  (Ill.) 
State  Register.  He'  was  former¬ 
ly  with  the  Davenport  (Iowa) 
Democrat. 
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Robert  Dale  of  the  Carthage 
(Mo.)  Press  has  been  elected 
chairman  of  the  Missouri  As¬ 
sociated  Press  Wire  Editors’ 
Association. 


Eugene  T.  Markham,  for 
eight  years  with  the  sports  de¬ 
partment  of  the  Newport  News 
(Va.)  Times-Herald,  has  joined 
the  sports  staff  of  the  Baltimore 
Evening  Sun. 

*  B  * 

Edward  Cook,  formerly  in 
public  relations  work  in  New 
York,  has  become  a  general 
news  reporter  for  the  Water- 
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Steve  Lesher,  has  joined  the 
Montgomery  ( Ala.)  Advertiser 
reporting  staff.  He  previously 
worked  on  the  New  York  Jour- 
nal- American. 

B  «  * 

Harvey  Bogen  has  moved 
from  the  WFAA-T'V  staff  to 
the  city  staff  of  the  Dallas 
(Tex.)  Morning  News. 

B  B  B 

George  H.  Miller,  manager 
of  the  Tampa  (Fla.)  News  Bu¬ 
reau,  has  resigned  effective 
May  1  and  will  return  to  Madi¬ 
son,  Ind.,  where  he  owns  a 
printing  firm  and  an  advertis¬ 
ing  service.  Jack  Murphy,  a 
member  of  the  editorial  staff 

of  the  Tampa  (Fla.)  Daily 

Times,  will  succeed  Mr.  Miller. 


Dick  Pinkerton,  associated 
with  his  father  in  the  publica¬ 
tion  of  the  Femdale  (Wash.) 
Record,  has  been  awarded  one 
of  four  gold  medal  awards 
given  by  the'  National  Board 
of  Fire  Underwriters  for  out¬ 
standing  public  service  in  the 
weekly  newspaper  field  in  fire 
prevention  and  safety  during 
1954. 

B  B  B 

Mrs.  Pat  Wood  has  joined 
the  staff  of  the'  Tucumcari  (N. 
M.)  Daily  News. 

B  B  B 

Robert  L.  Brown,  former 
Korea  Bureau  chief  for  Pacific 
Stars  &  Stripes,  has  joined  the 
Tokyo  Bureau  of  United  Press. 


Henry  Baca  has  joined  the 
staff  of  the  Grants  (N.  M.) 
Beacon. 

B  *  B 

Mrs.  Richard  Clkarman,  a 
reporter  for  theS  weekly  Drain, 
(Ore.)  Enterprise,  has  become 
editor  of  that  newspaper  suc¬ 
ceeding  Clarence  Zaitz  who 
has  resigned  to  take  a  posi¬ 
tion  with  Carl  Brandenfel’s 
chemical  firm  at  St.  Helens, 
Ord. 

B  B  B 

Earl  H.  Adams,  formerly 
with  the  Columbus  (Ohio) 
Columbia  Daily  Tribune,  has 
joined  the  Medford  (Ore.)  Mail 
Tribune  as  a  reporter.  He  re¬ 
places  Harry  Nordwick,  who 
resigned  to  move  to  Madera, 
Calif. 

«  «  • 

Will  Hertz,  Minneapolis 
Tribune  staff  writer,  has  b^n 
awarded  a  Ford  Foundation 
research  fellowship  for  a  15- 
month  study  of  India. 

B  B  B 

Robert  'V.  (Bob)  Craig  has 
resigned  as  news  editor  of  Ra¬ 
dio  Station  WSPA  to  join  the 
news  staff  of  the  Spartanburg 
(S.  C.)  Herald. 


Dave  Beeder,  formerly  with 
the  Albuquerque  (N.  M.)  Trib¬ 
une,  has  joined  Associated 
Press  in  Chicago. 

EDITOR  8C  PUBLISHER  for  May  7,  1955 


Clifford  E.  Gove  has  re¬ 
signed  as  editor  of  the  Frank¬ 
lin  (Me.)  Journal,  a  position 
he  has  held  since  1951. 

(Continued  on  page  45) 
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Jambs  Feron,  a  news  clerk  ly,  has  been  elected  president  of  Alexander  Wayo,  48,  an  edi-  Arthur  G.  Keeney,  62,  wide¬ 
st  the  New  York  Times,  has  the  Newspaper  Reporters  Asso-  tor  on  the  night  telegraph  desk  ly  known  South  Carolina  news- 

been  awarded  the  Charles  M.  elation  of  New  York.  of  the  New  York  News,  and  paperman  and  a  copy  editor  for 

Lincoln-Charles  P.  Cooper  with  the  News  since  1945,  April  the  Jacksonville  (Fla.)  Times- 

27.  Union,  April  22.  He  was  a  for- 

*  *  *  mer  publisher  of  the  Spartan- 

T  i:,  n  1.  o  ^  (S.  C.)  Herald  and  Jour- 

JOHN  E.  Patison  59  head  of  nvanaging  editor  of  both 

Hie  evening  copy  desk  of  the  Columbia  (S.  C.)  Record 

Fort  WoHh  Star-Tele-  Asheville  (N.  C.)  Citizen, 

gram,  and  with  the  paper  s  edi¬ 
torial  staff  for  nearly  30  years,  *  * 

April  24.  Alex  H.  Singleton,  42,  As- 

*  ,  ,  sociated  Press  correspondent  in 

Belgrade,  since  1949,  and  dean 

George  L.  Einsiedel,  62,  of  the  Belgrade  Foreign  Press 
head  of  the  Los  Angeles  Corps,  April  29. 

(Calif.)  Examiner’s  copy  desk,  •  *  * 

April  12  Mr  Einsiedel  had  Robert  B.  Parker,  48,  chief 
been  with  the  Examiner  for  31  york  News’  United 

years  the  last  10  as  copy  desk  Nations  Bureau,  and  former  As- 
chief.  Before  coming  to  the  sociated  Press  foreign  corre- 
Examiner  he  was  telegraph  edi-  snondent,  from  1933-41,  April 
tor  of  the  Los  Angeles  Record.  29. 


versity’s  Graduate  School  of  Ben  R.  Tidyman,  59,  Cleve- 
Journalism.  He  will  receive  an  land  Plain  Dealer  chief  police 
MS  in  Journalism  in  June.  reporter,  and  working  the  same 
*  *  *  beat  in  Cleveland  for  33  years, 

Carl  A.  Eifert,  Madison,  April  18. 

Wis.  Bureau  of  United  Press, 
and  Elizabeth  Miller,  Milwau¬ 
kee,  were  wed  April  16. 


Frederick  T.  Gelder,  80, 
publisher  of  the  weekly  Forest 
City  (Pa.)  News  and  before 
that  publisher  of  the  Carbon- 
dale  (Pa.)  Leader,  April  29. 


Bruce  Winters,  former  city 
editor  of  the  Glen  Bumie, 
(Md.)  Maryland  Gazette  and 
News,  has  joined  the  city  staff 
of  the  Baltimore  Evening  Sun. 


Arch  L.  Wilinson,  54,  head 
of  the  Louisville  (Ky.)  Times 
copy  desk  for  14  years,  and 
prior  to  that  a  copy  editor  for 
the  Atlanta  (Ga.)  Journal  for 
16  years,  April  22. 


William  J.  McEnery,  vet¬ 
erans’  affairs  writer  for  the 
Providence  (R.  I.)  Journal-Bul¬ 
letin,  has  been  presented  an 
“Award  of  Merit”  by  the 
American  Legion  for  “his  con¬ 
scientious  and  devoted  atten¬ 
tion  to  veterans  affairs.” 


SIGMA  DELTA  CHI 
AWARD  FOR 

DISTINGUISHED  SERVICE 
IN  THE  FIELD 
OF  JOURNALISM 


Orrin  R.  Taylor,  co-editor  of 
the  Archbold  (Ohio)  Buckeye, 
will  receive  the  honorary  degree 
of  Doctor  of  Science  in  Jour¬ 
nalism  at  Bowling  Green  State 
University  June  5. 


Ed  Themak  has  resigned  as 
managing  editor  of  the  Schenec¬ 
tady  (N.  Y.)  Gazette  to  become 
managing  editor  of  the  Lorain 
(Ohio)  Journal. 


Edward  F.  Bradley,  since 
1951  editor  of  the  Seottsbluff 
(Neb.)  Daily  Star  Herald,  has 
resigned  that  position,  and 
Larry  Batson  was  named  to 
take  over  Mr.  Bradley’s  duties 
with  the  title  of  news  editor. 


•"^WARDED  ^ 

^  TO  ® 

fmNeER  ALLEN 

>F(»lDISTlNGUISieD 

SERVICE 

’  ■ 

JOURNAUSM 

.  1  a  M 


Award  for  distinguished  service  in  the  field 
of  TELEVISION  REPORTING. 


Arthur  Poretz  has  been 
named  Orange,  Woodbridge  and 
Bethany,  Conn,  reporter  for  the 
New  Haven  (Conn.)  Evening 
Register. 


The  Award  was  based  on  WGN-TV's 
emergency  coverage  of  the  October,  1954 
Chicago  flood — one  of  the  many  EXCLU¬ 
SIVE  television  news  stories  seen  on  WGN- 


Edward  M.  Miller,  assistant 
managing  editor  of  the  Portland 
Oregonian,  and  Mrs.  Miller  are 
on  a  three-month  tour  ot 
Europe  and  are  to  be  joined  in 
Germany  by  their  son,  Andy, 
who  is  stationed  there  with  the 
Army. 


In  the  words  of  the  judges:  “The  ingenuity, 
perseverance  and  organization  involved  is 
an  exemplary  example  of  how  television 
may  serve  the  public.” 


Pierce  Fenhagen  has  been 
named  chief  of  the  copydesk  of 
the  Baltimore  Sun,  succeeding 
the  late  Robert  Murray.  He 
has  been  with  the  Sun  since 
1941.  John  H.  Plunkett  has 
been  named  assistant  news  edi¬ 
tor. 


WGN-TV  — CHICAGO’S  TOP 
TELEVISION  STATION 


Raymond  G.  Doyle,  feature 
writer  for  the  American  Week-  /  ■■■-%— 
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CIRCULATION 


TV^s  Invasion  Fails 
To  Slump  Readership 


Citing  facts  from  a  seven- 
year  readership  survey,  Sidney 
Goldish,  Minneapolis  Star  and 
Tribune  research  director,  fin¬ 
gered  television’s  “prophets  of 
doom’’  and  said  that  more  peo¬ 
ple  are  reading  newspapers  and 
spending  about  the  same' 
amount  of  time  at  it  than  in 
1948  when  TV  invaded  the 
American  home. 

Speaking  before  some  50  cir¬ 
culators  at  the  spring  meeting 
of  the  Northern  States  Circu¬ 
lation  Managers  Association, 
April  18,  Mr.  Goldish  quoted 
figures  supplied  by  his  news¬ 
papers  and  the  University  of 
Minnesota  School  of  Journal¬ 
ism. 

“Here  in  the  Twin  Cities,”  he 
said,  “we’ve  had  television 
since'  the  Spring  of  1948.  It’s 
seven  years  since  the  first  of 
our  present  four  stations  went 
on  the  air. 


apart — 1948  findings  compared 
with  1954  findings. 

“In  1948,  56%  of  the  women 
reading  the  Morning  Tribune 
were  reading  ne'ws  and  fea¬ 
tures  in  the  women’s  section; 
in  1954,  the  audience  among 
women  had  grown  to  74%. 

“In  1948,  61%  of  the  women 
readers  of  the  Evening  Star 
were  reading  the  women’s  sec¬ 
tion;  in  1954,  the  proportion 
was  69%. 

“Back  in  the  fall  of  1948,” 
he  continued,  “more  than  sev¬ 
en  out  of  10  men  readers  were 
reading  sports  news  both  in  the 
Morning  Tribune  and  Star;  in 
1954,  still  more  than  seven  out 
of  10  men  were  reading  sports 
news  in  both  papers.  And 
there  is  evidence  that  sports 
news  readership  among  women 
— particularly  in  the  Morning 
Tribune — has  grown  about  20 
to  25%. 


Results  Revealed  “In  our  Sunday  Tribune, 

“Let  me  compare  some  of  readership  of  This  Week  maga- 
the  results  of  studies  among  zine  supplement  in  1948  was 
our  readers,  done  six  years  running  54%  among  men,  76% 


Millions  of  readers  are  doing  PRIZE- 
WORDS  and  newspapers  all  across  the 
continent  are  getting  a  real  circulation 
boost. 

PRIZEWORDS  can  push  YOUR  paper. 

The  prize  crossword  puzzle  with 
the  human  appeal.  Only  16 
clues — All  common-sense  ones — 

No  guessing  needed. 

Write  now  for  details : 

H.  M.  WALTER 

Vancouver  Province  Bldg. 
Vancouver,  B.  C.,  Canada 


Solve  YOUR  circulation  problems 
with  PRIZEWORDS! 


among  women.  Last  Fall  we 
found  that  71%  of  the  men, 
90%  of  the  women,  were  read¬ 
ing  This  Week. 

“When  we  started  Picture 
Koto  magazine  in  our  Sunday 
paper  about  five  years  ago, 
65%  of  our  adult  audience 
found  something  of  interest  in 
it  to  read.  Last  Fall  the  figure 
was  up  to  79%. 

“It’s  a  fair  question  to  ask, 

I  think — What  harmful  effects 
of  TV  on  newspapers  are  they 
talking  about — those  gloom- 
spreaders  we  mentioned  earl¬ 
ier?” 

Time-Spent  Figures 

Radio  and  TV  listing  pages, 
Mr.  Goldish  continued,  are  re¬ 
ceiving  a  “consistent  and  steady 
increase  in  readership”  and 
looking  at  the  survey’s  time- 
spent  figures,  he  said: 

“The  information  we’ve  com¬ 
piled  from  a  variety  of  sources 
suggests:  (1)  no  change  in 
reading  time  on  morning  news¬ 
papers;  (2)  no  change  in  time 
spent  on  Sunday  newspapers; 
(3)  a  slight  decline — variously 
estimated  at  7  to  15% — in  the 
amount  of  time  spent  on  even¬ 
ing  newspapers. 

“In  our  own  case  average 
reading  time  on  the  Morning 
Tribune  in  1950  was  39.3  min¬ 
utes;  in  1954,  38.7  minutes,  in 
1950  on  the  Sunday  Tribune, 
71.8  minutes;  in  1954,  74  min¬ 
utes;  in  1950  on  the  Evening 
Star  48.1  minutes;  in  1954,  the 
average  was  41  minutes  or 
seven  minutes  less.” 

James  J.  Whyte,  CM,  Star 
and  Tribune,  was  elected  presi¬ 
dent  of  the  NSCMA  succeeding 
Byron  Thomson,  Grand  Forks 
(N.  D.)  Herald.  Other  neW  of¬ 
ficers  include  Kenneth  Pope, 
Aberdeen  (S.  D.)  Ameriean- 
News,  vicepresident,  and  E.  H. 
Powell,  Rapid  City  (S.  D.) 
Daily  Journal  and  Fred  Saba, 
Mankato  (Minn.)  Free  Press, 
directors. 

N.  C.  Bill  Killed 

A  bill  recently  introduced  in 
the  North  Carolina  General  As¬ 
sembly  which  threatened  to 
bring  newspaper  distributors, 
their  employes  and  newspaper- 
boys  under  the  State  Work¬ 
men’s  Compensation  Act,  has 
been  defeated. 

Led  by  William  C.  Lassiter 
attorney  for  the'  North  Carolina 
Press  Association,  opponents  to 
the  bill  were  successful  in  kill¬ 
ing  it  in  the  House  Committee. 
«  «  * 

May  16  has  been  set  as  the 
date  for  a  hearing  before  the 
Mississippi  Supreme  Court  on 
the  Laurel  (Miss.)  Leader-Call 
appeal  in  the  carrier  boy  com¬ 
pensation  case.  A  lower  court 


.ast  Fall  we  has  ruled  that  the  boy,  injured 
of  the  men,  in  an  accident  while  delivering 
n,  were  read-  newspapers,  was  an  employe  en¬ 
titled  to  Workmen’s  compensa- 
irted  Picture  tion  because  of  the  degree  of 
our  Sunday  control  exercised  by  the  Leader- 
years  ago.  Call.  The  court  ruling  reversed 
lult  audience  a  previous  ruling  of  Mississippi 
of  interest  in  State  Workmen’s  Compensation 
all  the  figure  Commission  that  the  boy  was 
an  independent  contractor, 
estion  to  ask,  .  a  i 

armful  effects  Ohio  Awards  Given 

^pers  are  they  The  Ohio  Circulation  Man- 
;hose  gloom-  agers  Association,  during  its 
mtioned  earl-  spring  meeting  in  Toledo  April 
17-19,  presented  a  $100  check 
Figures  to  the  1954  Newspaperboy 

listing  pages,  Achieve'ment  Award  winner, 
inued  are  re-  David  T.  Camp  of  the  Tdledo 
jnt  and  steady  Blade. 

dership”  and  Glenn  L.  Cox,  Dayton  Daily 
lurvey’s  time-  News,  for  whom  the  award  is 
named,  awarded  an  honorary 
an  we’ve  com-  gold  1*^®  membership  card  to 
ety  of  sources  U&i'l  Meredith,  general  man- 
lo  change  in  ag®ri  Spring fieid  News  and  Sun 
norning  news-  extraordinary  service  to 

hange  in  time  OCMA. 

'  newspapers ;  Charles  IV .  Staab,  Cincmnati 

ine _ variously  Enquirer,  gave  a  similar  gold 

I  15% _ in  the  ^  T.  Stanley  Moorehead, 

pent  on  even-  pi'esident-general  manager, 
Cambridge  Daily  Jeffersonian, 
case  average  vrhose  son,  Robert  Aloorehead, 
the  Morning  GM,  received  the  award  for  his 
was  39.3  min-  father.  Another  was  given  Rus- 
.7  minutes,  in  Stokley,  general  manager, 

aday  Tribune,  Elyria  Chronicle-Telegram. 

r  in  1954  the  Minneapolis  Star  and 

minutes’  or  Tribune  carrier  salesmen  have 
g  »>  been  awarded  travel  scholar- 

rte  CM  Star  to  Europe  this  Summet, 

1  elected’ presi-  Fisher,  Minneapolis  Star 

VIA  succeeding  Tribune  circulation  direc- 

Grand  Forks  tor,  has  announced. 

Other  new  of-  '^^aners  are  Robert  C. 

Lenneth  Pope,  Burnham  and  Patrick  J.  Dolan 
(.)  American^  spend  approximately 

silt  and  E.  H.  eight  weeks  this  Summer  living 
City  (S.  D.)  European  families, 

id  Fred  Saba,  The  awards  were  made 
i  Free  Press  through  the  Star  and  Tribune’s 
’  scholarship  program  for  car¬ 
riers  in  cooperation  with 

UUed  afsis. 

introduced  in  Carriers  Suit  Filed 

la  General  As-  ^  asking  $21,226. 

i  ^  i**  damages  for  alleged  eye  in- 
•  distributors,  .^^es  to  a  carried  boy  has 
nd  news^per-  against  the  Cowles 

State  work-  Publishing  Company  and  Don- 
tion  Act,  has  a  circulation  super- 

^  visor,  in  Spokane  Wash.  Super- 

m  Lftssiicr  ior  Coui*^ 
f^orth  Carolina  Harry  M.  Bartleson  is  suing 
i,  opponents  to  bejjulf  Qf  ^jg  gon,  James,  12, 
cessful  in  kill-  jegcribed  in  the  complaint  as  an 
use  Committee,  gniploye  of  the  publishing  com- 
*  pany.  Bartleson  claims  that  in 

een  set  as  the  an  accident  on  Feb.  12,  1954 
ing  before  the  the  cornea  of  the  boy’s  left  eye 
erne  Court  on  was  penetrated  by  a  wire  which 
1.)  Leader-Call  James  was  folding  after  remov- 
rrier  boy  com-  ing  it  from  a  bundle  of  news- 
A  lower  court  papers. 
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Good  Captions  Can  Be 
Good  Salesmen:  Knapp 

By  James  L.  Collings 


Dark-haired,  dark-eyed,  J. 
Howard  Knapp,  a  bright  39, 
was  talking  of  the  importance 
of  good  caption 
writing. 

Since  the 
gentleman  is 
picture  editor  of 
the  New  York 
Daily  News,  one 
of  the  smartest 
dealers  in  pic¬ 
tures  and  cap- 
t  i  o  ns  in  the 
country,  the  vis- 
Knapp  itor  was  inclin¬ 

ed  to  let  Howard’s  thoughts, 
participles  and  commas  fall 
where  they  might. 

“At  the  Southern  Short 
Course,  Chapel  Hill,”  he  said, 
“I  pointed  out  that  too  many 
newspapers  are  using  labels  in¬ 
stead  of  captions.  They’re  mere¬ 
ly  identifying  the  people  in¬ 
volved  in  the  pictures.” 

The  News,  he  said,  is  in  the 
business  of  selling  their  pic¬ 
tures  to  the  public — that’s  the 
main  point,  and  good  captions 
are  the  means  of  doing  it,  along 
with  the  quality  of  the  photos, 
of  course. 

Mood  &  Angle 

“There’s  no  doubt,”  he  added, 
“that  any  sort  of  picture  can 
be  improved  with  a  good  cap¬ 
tion,  and  a  good  one  made  even 
better  with  a  really  fii-st-rate 
caption.” 

How  do  you  do  it  here  at 
the  News,  Howard? 

“Well,”  he  said,  “we  have 
14  captionwriters,  and  it’s  their 


job  first  to  get  the  mood  of  the 
picture.  Then  they  have  to  find 
a  twist,  an  angle.  If  the  picture 
is  light,  they  have  to  knock  off 
a  light  caption;  if  it’s  dramatic, 
then  the  writing  must  be  the 
same.”  , 

There’s  that  matter  of  irrev¬ 
erence,  Howard.  The  News  has 
been  irreverent  at  times  toward 
prominent  people,  don’t  you 
agree  ? 

Howard  laughed.  “X<et’s  say 
we’ve  toppled  stuffed  shirts  off 
pedestals.  But  to  get  back  to 
our  methods. 

“As  far  as  the  writing  is  con¬ 
cerned,  it  has  to  be  short  and 
punchy — staccato  style.  The 
writers  need  a  good  command  of 
the  language,  a  sensitivity  to 
words — simple  words,  the  right 
words.  We  don’t  want  the  read¬ 
er  to  have  to  consult  the  dic¬ 
tionary.” 

You  mentioned  twists  and 
angles.  What  do  you  mean  ? 

“I  mean,”  he  said,  “that  the 
captionwriter,  after  being  sup¬ 
plied  with  all  possible  material, 
including  the  photographer’s 
caption,  releases  and  local  re¬ 
writes  and  wire  copy,  must  look 
for  the  key  word. 

“He  can  use  figures  of  speech, 
puns,  twisted  cliches,  current 
slang,  titles  of  books,  songs 
and  movies.” 

The  editor  was  thumbing 
through  file  cards  while  he 
talked.  They  were  samples  il¬ 
lustrating  his  point.  Each  card 
carried  a  kicker  or  lead-in  line 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  ARER 
MUCH  OFFICE  USE,  WHEN  IT  REACHES 
YOUR  DESK? 

Then  why  not  subscribe  now  and  have  a  copy  of 
E&P  sent  to  your  home  each  week?  It  will  pay 
you  to  have  a 
“Fresh”  copy  de¬ 
livered  to  your 
home  where  re¬ 
laxation  and  E&P 
easy-chair  read¬ 
ing  go  hand-in- 
hand. 


SEND  EDITOR  &  PUBUSHER 
TO  MY  HOME  FOR  THE  NEXT 
52  ISSUES  ($6.50) 

PleaM  encloae  check 


Name  . 

AddrcM  . 

City  . Zone . State. 


that  was  used  in  boldface  on 
a  caption  in  the  News  during 
the  past  year.  Underneath  was 
a  brief  description  of  the  pic¬ 
ture  itself.  Howard  uses  these 
as  prompters  for  short-course 
speeches. 

For  example,  one  card’s 
kicker  was:  “A  little  Traveling 
Music,  Please.”  Howard’s  re¬ 
minder  to  himself  on  the  card 
read:  “Popular  phrase  (Jackie 
Gleason)  put  to  work  for  pic 
of  piano  being  moved  to  owner’s 
new  home  on  island  in  middle 
of  New  Jersey  lake.” 

Another:  “Says  Printer  wasn’t 
Her  Type.”  Howard’s  reminder: 
“Gal  reporter  who  was  kid¬ 
napped  by  composing-room  em¬ 
ploye  of  same  mid-western  pa¬ 
per  and  returned  safely.” 

A  third  kicker:  “Scale  Off 
the  Old  Fish.”  Here’s  where  a 
captionwriter  turned  a  cliche. 
The  wording  on  the  card:  “Dad 
was  one  of  the  original  college 
boys  who  swallowed  live  gold¬ 
fish.  Son  plays  like  poppa.” 

One  kicker  served  two  pic¬ 
tures,  thusly:  “She’s  Holm 
again — He’s  Home  Again.”  The 
description  on  the  card  says: 
“Tie-up  on  play  on  name.  Mrs. 
Billy  Rose  resumes  maiden 
name.  O’Dwyer  (ex-New  York 
City  mayor)  revisits  the  states.” 

Humor  Needed 

From  what  you  say,  Howard, 
it’s  not  a  bad  job,  this  cap¬ 
tionwriting  for  the  News.  The 
hours  and  pay  are  O.K.,  and  all 
you  have  to  do  in  a  day  is 
about  25  little  ol’  captions. 
What  do  you  look  for  in  a 
captionwriter,  anyway? 

“We  don’t  believe  everyone 
can  write  a  caption,”  he  said. 
“We’ve  had  our  share  of  hacks 
whom  we’ve  had  to  try  to  un¬ 
train.  The  News  policy  is  to 
get  ’em  young  and  train  ’em 
ourselves. 

“We  want  young  fellows  with 
well-rounded  backgrounds — ex¬ 
perts  in  nothing  but  with  a 
general  knowledge  of  every¬ 
thing.  They  must  have  an  un¬ 
derstanding  of  and  sympathy 
for  people,  and,  above  all,  a 
sense  of  humor. 

“If  you  can’t  see  the  laughs 
in  life,  you  can’t  be  a  caption¬ 
writer — at  least  not  here.” 

J.  Howard  has  been  picture 
editor  since  August,  1953.  He 
started  with  the  News  in  1937 
as  a  copyboy.  After  a  spell  as 
a  tabulator  in  the  sports  sec¬ 
tion,  Howard  joined  the  picture 
department  in  1940  to  write 
captions.  In  1946  he  was  named 
assistant  picture  editor. 

Howard  has  a  sense  of  hum¬ 
or.  He  can  laugh.  Anyone  over¬ 
seeing  14  captionwriters,  hun¬ 
dreds  of  pictures  every  day  and 
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9,083  deadline  every  eight 
hours  has  to  be  able  to  laugh. 

Miller  Completes 
50  Years  Service 

Chicago 

Andrew  Miller,  Chicago  Daily 
News  cameraman  for  50  years, 
is  retiring  April  30.  He  has 
been  chief  photographer  at  the 
Daily  NeVrs,  where  he  started 
in  1904  as  a  member  of  the 
art  department  before  photog¬ 
raphy  had  become  a  news  de¬ 
partment  function. 

Andy  was  honored  at  two  din¬ 
ners,  one  given  by  Dr.  Karl  Me¬ 
yer,  chief  medical  officer  of 
Cook  County  institutions,  the 
other  a  farewell  party  staged 
by  his  photo  pals  at  the  Daily 
News. 

Alden  Brown  has  been  named 
to  succeed  Mr.  Miller  as  Daily 
News  chief  photographer.  Mr. 
Brown  is  a  veteran  of  the  Daily 
News  staff.  Mr.  Miller  is  mov¬ 
ing  to  California. 

• 

Capital  Airlines  Has 
Booklet  for  Newsmen 

Newspaper  writers  are  being 
furnished  an  illustrated  booklet 
which  describes  the  various 
types  of  jet  engines  and  which 
can  be  used  as  source  or  back¬ 
ground  material  in  the  prepara¬ 
tion  of  aviation  stories. 

The  booklet,  entitled  “Tinker-  ■ 
ing  With  The  Turbine,”  briefly 
outlines  the  history  of  aviation 
engines  and  explains  the  princi¬ 
ples  of  operation  of  the  turbo¬ 
jet,  the  turbo-prop  and  the 
ram  jet.  The  text  avoids  tech¬ 
nical  langruage. 

Prepared  by  Capital  Airlines’ 
public  relations  office,  the 
pamphlet  is  being  distributed 
free  to  newspaper  offices,  radio- 
TV  news  bureaus  throughout 
the  country.  It  was  published 
as  a  public  service  in  connec¬ 
tion  with  Capital’s  recent  pur¬ 
chase  of  60  turbo-prop  Vis¬ 
counts. 

Copies  may  be  obtained  by 
writing  to  the  airline’s  general 
offices  in  Washington,  D.  C. 

• 

Sweeps  Winner 

Ken  Patterson  got  good  news 
not  long  after  switching  from 
the  Atlanta  (Ga.)  Journal- 
Constitution  to  the  Jackson 
(Miss.)  State  Times.  Three 
weeks  ago  he  joined  the  Times 
and  this  week  he  was  told  he 
had  won  the  sweepstakes  in  the 
Georgia  Associated  Press  photo 
contest  with  his  “End  of  the 
Road,”  which  shows  a  captured 
prisoner  who  had  escaped  from 
a  federal  prison  by  crawling 
through  a  sewer  pipe. 
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Col.  M.B.  Ochs 
Passes  Away 
In  91st  Year 

Chattanooga,  Tenn. 

Col.  Milton  B.  Ochs,  retired 
newspaperman  and  civic,  social 
and  philanthropic  leader  of 
Chattanooga,  died  Saturday, 
April  30,  at  his  home  here. 

Col.  Ochs,  who  was  91  under¬ 
went  a  major  operation  in  1953, 
but  had  made  a  good  recovery. 

Milton  Barlow  Ochs  was  the 
vicepresident  of  the  Times 
Printing  Company,  and  had 
served  the  Chattanooga  Times 
for  77  years.  Bom  in  Cincin¬ 
nati,  Ohio,  Jan.  29,  1864,  while 
a  child  he  moved  with  his 
parents,  Julius  and  Bertha  Levy 
Ochs  to  Knoxville,  Tenn. 

His  first  newspaper  work  was 
as  a  carrier  for  the  old  Knox¬ 
ville  Chronicle,  the’  newspaper 
on  which  his  two  brothers, 
Adolph  S.,  and  George  W.  Ochs, 
also  started  their  careers  in 
newspaper  work. 

Col.  Ochs  is  survived  by  two 
sisters,  Mrs.  Ada  Ochs  Adler 
of  New  York  and  Mrs.  Mattie 
Ochs  Talimer  of  Philadelphia. 
A  third  sister.  Miss  Nannie 
Ochs,  died  in  1947 ;  Adolph  died 
in  1935,  and  George  Ochs  died 
in  1931. 

He  also  is  survived  by  his 
wife,  the  former  Miss  Fannie 
VanDyke  of  Chattanooga;  two 
sons.  Col.  William  VanDyke 
Ochs,  U.  S.  Army  retired  of 
Chattanooga ;  Adolph  Shelby 
Ochs,  secretary  and  treasurer 
of  the  Times  Printing  Com¬ 
pany;  and  a  daughter,  Mrs. 
Theodore  DeCue  Palmer  of 
West  Orange,  N.  J. 

When  Adolph  Ochs  purchased 
the  Chattanooga  Times  in  1878 
Milton  and  George  Ochs  joined 
him.  Except  for  short  intervals. 
Col.  Ochs  had  been  connected 


with  the  Times  from  that  time 
on.  He  was  managing  editor 
until  1899,  when  he  went  into 
private  business  for  a  few 
months.  In  1909,  when  Col. 
Ochs  and  Thomas  R.  Preston 
purchased  the  Nashville  Amer¬ 
ican  he  sei'ved  as  publisher, 
until  1911,  going  from  there  in 
1912  and  1913  to  the  Philadel¬ 
phia  Public  Ledger,  which  he 
served  as  Sunday  editor  and 
general  manager  after  its  pur¬ 
chase  by  Adolph  and  George 
Ochs. 

Following  the  sale  of  the 
Ledger  he  returned  to  Chat¬ 
tanooga  and  again  joined  the 
Times  as  managing  editor — a 
post  he  held  from  1913  to  1922 
when  he  retired  from  active  edi¬ 
torial  work  and  became  vice- 
president  of  the  Times  Printing 
Co. 

Declined  Mayoralty 

Col.  Ochs  was  noted  as  a 
local  historian  and  as  a  pioneer 
in  military  and  patriotic  affairs. 

He  served  as  chairman  of  the 
committee  for  the  Julius  and 
Bertha  Ochs  Memorial  Temple, 
erected  by  Adolph  Ochs  in 
memory  of  his  parents;  and  he 
also  was  a  member  of  the  com¬ 
mittee  for  the  erection  of  the 
Soldiers  and  Sailors  Memorial 
Auditorium. 

While  active  in  political  af¬ 
fairs,  at  intervals.  Col.  Ochs 
never  sought  public  office,  and 
on  one  occasion  when  presented 
with  petitions  offering  him  the 
mayoralty  of  Chattanooga  with¬ 
out  opposition,  he  declined  to 
accept  the  honor  because  of  his 
newspaper  connections. 

He  inaugurated  the  “Looking 
Backward”  feature  in  the  Chat¬ 
tanooga  Times  many  years  ago, 
and  assigned,  at  different  peri¬ 
ods,  three  staff  members  to  do 
the  work.  They  confined  the 
feature  to  short  paragraphs, 
and  when  the  last  writer  be¬ 
came  ill.  Col.  Ochs  took  over 
the  feature,  expanded  it  and 
conducted  it  so  well  he  was  in¬ 
ducted  to  continue  it  until  1954. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Fedtral  St.  B«st«n,  Mass. 

317  South  Tryon  St.  Chariotto,  N.  C. 


Norfolk  Paper 
Changes  Staff, 
Larson  ME 

Norfolk,  Va. 

Ralph  K.  T.  (Kit)  Larson  has 
been  promoted  from  executive 
news  editor  to  managing  editor 
of  the  Norfolk 
Virginian-Pilot, 
succeeding  John 
Spencer,  who 
retired  after  14 
years  in  the 
post  and  31 
years  with  the 
paper. 

In  other  pro¬ 
motions  on  the 
Virginian-Pilot, 
Joseph  R.  Bob¬ 
bitt  Jr.,  was  named  assistant 
managing  editor  and  also  will 
continue  as  city  editor;  Sidney 
L.  Griffin  moved  up  from  night 
city  editor  to  news  editor;  and 
Richard  J.  Gonder  became  night 
city  editor. 

Mr.  Larson  has  been  with  the 
Virginian-Pilot  since  1924,  join¬ 
ing  the  paper  as  state'  editor. 
A  Nebraskan  native,  he  started 
newspaper  work  at  the  age  of 
13  and  has  served  with  the 
Manassas  (Va.)  Journal,  the 
Alexandria  (Va.)  Gazette,  and 
as  correspondent  for  Washing¬ 
ton  and  Baltimore  papers  be¬ 
fore  coming  to  Norfolk.  On  the 
Virginian-Pilot  he  also  has 
served  as  Sunday  editor,  tele¬ 
graph  editor  and  city  editor. 
For  a  number  of  years  he  has 
been  an  occasional  contributor 
to  the  Topics  of  the  Times  col¬ 
umn  of  the  New  York  Times. 

N.  C  Native 

Mr.  Bobbitt  is  a  native  of 
Rocky  Mount,  N.  C.,  and  came 
to  the  Virginian-Pilot  in  1930 
from  the  Greensboro  (N.  C.) 
Daily  News.  He  has  been  city 
editor  since  1946. 

Mr.  Griffin  came  to  the  Vir¬ 
ginian-Pilot  in  the  late  1930s 
from  the  Greenville  (N.  C.)  Re¬ 
flector,  where  he  was  city  edi¬ 
tor.  He  previously  had  served 
with  the  Charlotte  (N.  C.)  Ob¬ 
server. 

Mr.  Gonder  joined  the  Vir¬ 
ginian-Pilot  staff,  after  serving 
with  both  the  Elizabeth  City 
(N.  C.)  Daily  Advance  and  In¬ 
dependent.  He  served  as  gen¬ 
eral  assignment  and  maritime 
reporter  before  returning  to 
Elizabeth  City  to  establish  a 
bureau  for  the  Virginian-Pilot. 
He  returned  to  Norfolk  late 
last  year  as  assistant  city  edi¬ 
tor.  He'  is  a  native  of  Oakland, 
Md. 

The  retiring  managing  editor, 
Mr.  Spencer  joined  the  Vir¬ 


Larion 


ginian-Pilot  as  city  editor  m 
1924  and  was  named  managing 
editor  in  1941.  He  previously 
had  sei-ved  with  the’  Newport 
News  (Va.)  Times  Herald  and 
Daily  Press,  and  the  Washing, 
ton  bureau  of  the  Associated 
Press. 


Bridge  Expose 
Wins  Fla.  Prize 


Clearwater,  Fla 
A  series  of  disclosures  of  op¬ 
eration  of  the  Overseas  Rcnul 
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and  Toll  Bridge  District,  which  i 


resulted  in  criminal  and  civil 
action  against  several  officiali 
involved,  won  top  public  service 
honors  for  the  Miami  Dadi 
News  in  a  contest  sponsored 
the  Florida  Daily  Newspaper 
Association. 

Winners  in  the  public  service 
competition  and  other  contesti 
sponsored  by  the  Florida  Dail¬ 
ies  and  the  Associated  Pre« 
Association  of  Florida  received 
cash  awards  and  certificatei 
May  7  at  a  joint  dinner  of  the 
two  organizations  here. 

The  prize  public  service  en¬ 
try  of  the  Miami  News  wu 
Mrritten  by  Verne  Williams  and 
Don  Petit. 

Second  place  went  to  Dave 
Kraslow,  Miami  Herald,  for  i 
series  of  news  stories  disclos¬ 
ing  heavy  losses  by  contractors 
and  the  federal  goveniment 
from  changes  in  specifications 
of  tugboat  contracts. 

The  St.  Petersburg  Tina 
was  third  with  Reporter  John 
Perry’s  series  on  Florida  Re¬ 
publicans. 

Winners  in  other  contests: 

SPOT  NEWS:  —  Sanford 
Schnier,  Haines  Colbert, 
Verne  Williams,  and  Milt 
Sosin,  Miami  Daily  Nm, 
Julith  Ann  Robe'rts  murder. 

FEATURES:  —  Jean  Ward- 
low,  Miami  Herald,  unwed 
mothers. 

SPORTS:  —  Bill  McGrothi, 
Tallahassee  D  emoerat, 
breaking  of  the  losiif 
streak  of  the  Tallahassee 
Rebels. 

PICTURES:  —  Bob  Motfr 


brother  comforting  brother 
in  a  street  accident;  Jack 
Ramsdell,  St.  PetersHri 
Times,  “Baseball  Fight,"; 
Mike  Freeman,  Miani 
Daily  News,  “Frog  oi 
Window.” 

EDITORIALS:  —  James  A 
Clendinefi,  Tampa  Mof» 


ing  Tribune,  the  Bricker||g{og 


Amendment. 

PAGE  ONE  MAKEUP:  -j  The 
Miami  Daily  News  aiidi|tnd  will 
Fort  Myers  News-Press.  i  ^^erett. 
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.  1-kT  Q  •  Members  of  the  seminar  are: 

A  Ml  i^01Tliri3.r  Harry  Anderson,  Newark 

WtidWTC  //  I  i{\T  Fordyce  W.  Baker  Jr.,  Ptu- 
'UldW&^l  VJltJ,  gaic  Clifton  (N.  J.)  Herald- 

State  Editors  John  R.  Brown,  Huntington 

City  and  state  desk  editors  Advertieer. 

of  newspapers  in  14  states,  the  Leon  E.  Clark,  Hartford 
Dirtrict  of  Columbia,  Alaska  (Conn.)  Courant. 
jnd  Canada  will  take’  part  in  AJtTHUR  L.  CoLE,  Toronto 

•n  American  Press  Institute  (Ont.)  Telegram. 
seminar  May  9-20  at  Columbia  RoBrax  J.  Crombie,  Peorta 

University.  Star.  i*,.,,- 

"  „„  .  ,  Arden  Eidell,  Wilhameport 

The  27  seminar  members  will  \ 

npige  in  intensive  round-teble  ^  Washington 

iKUSSion  of  problems  of  local  ^ 

news  coverage,  and  ^11  hear  Herrington.  Little 

15  guest  discussion  leaders.  The  Arkansas  Demo- 

program  is  the  last  of  eight  '  ' 

I'""  “■  Hobowitz,  BIuo- 

?L™„I  *«'*  <N.  J.)  Daily  Jaanal. 


{  programs  for  1955-56,  its 
lOth  year  of  operation,  will  be 
announced  in  September. 

Dr.  Grayson  Kirk,  president 
of  Columbia  University,  will 
welcome  the  city  editors  at  the 
opening  session  Monday  morn¬ 
ing  in  the  Institute’s  confer¬ 
ence  room  in  the  Journalism 
Building.  Guest  discussion 
leaders  will  be  Null  F.  Adams, 
city  editor,  Memphis  (Tenn.) 
?rm-Scimitar,  and  Glen  A. 
Boissonneault,  city  editor,  Sag- 
liuito  (Mich.)  News, 

Newspaper  Techniques 

Other  speakers  on  newspaper 


John  E.  King  Jr.,  DaVas 
(Tex.)  Morning  News. 

Joseph  V.  Knack,  Toledo 
(Ohio)  Blade. 

Herbert  M.  Knowlton,  Gen¬ 
eva  (N.  Y.)  Daily  Times. 

B.  J.  Kosinski,  Anchorage 
(Alaska)  Daily  Times. 

Robert  C.  McGiffert,  Easton 
(Pa.)  Daily  Express. 

John  E.  McMullan,  Miami 
(Fla.)  Daily  News. 

James  Margedant,  Evans¬ 
ville  (Ind.)  Press. 

Carl  S.  Miller,  Elkhart 
(Ind.)  Truth. 


Other  speakers  on  newspaper  Kenneth  E.  Morrell,  John- 
ehniques  during  the  two  weeks  son  City  (Tenn.)  Press-Chron- 
ill  include  I.  William  Hill,  icle. 

issistant  managing  editor,  Charles  Reilly  Jr.,  Norfolk 
'Vuhington  (D.  C.)  Evening  (Va.)  Ledger-Dispatch. 

Star;  Vincent  S.  Jones,  direc-  J.  B.  Renow  Jr.,  Evansville 
tor,  News  and  Editorial  Office,  (Ind.)  Courier. 

Gannett  Newspapers,  Rochester,  Kalman  Seigel,  New  York 


‘sts:  S',  Y.;  Joseph  Costa,  photo  Times. 

anford  tupervisor.  King  Features  Syn-  Herbert  W.  Spendlove  Sag- 
lolhert,  dicate.  New  York;  James  H.  inaw  (Mich.)  News. 
id  Milt  Couey,  Sunday  editor,  Birm-  Clay  Trusty  Jr.,  Indianapolis 
Nen,  Ingham  (Ala.)  News;  E.  Doug-  (Ind.)  News. 
nurdtt  las  Hamilton  of  the  law  firm  Walter  Valerius,  Com'ng 
Df  Brown,  Cross  and  Hamilton,  (N.  Y.)  Leader. 
unwed  New  York;  and  members  of  the  Charles  K.  Weiser,  Allen- 
lostitute  staff.  town  (Pa.)  Morning  Call. 

Grofti,  Background  information  on  J.  Rex  Woodford,  Charles- 
oerat,  “P^rtant  specialized  fields  of  ton  (W.  Va.)  Daily  Mail. 
lojijj  W  news  with  suggestions  for  • 


al  news  with  suggestions  for  • 

proving  coverage,  will  be  giv-  rwu  wwr  i  i 

by:  James  J.  Doyle,  editorial  Ulu  Weekly 

titer.  Providence  (R.  I.)  Jour-  Begins  Daily  Operation 
il  and  Evening  Bulletin,  city  Concord  Calif, 

ivemment;  Dr.  B  ®  “  j  ®  ™  *  **  Contra  Costa  County’s  newest 


Timt,  Evening  Bulletin,  city  Concord,  Calif, 

brother  Dr.  Benjainin  Contra  Costa  County’s  newest 

f  J»d  ®<l’^cation  editor,  Ncio  first  morning  daily  news- 

erslm,  education;  Wilbur  _  _ 

FigH  j  iureau  of  Highway  Traffic,  Publication  April  26  fol- 

file  University:  traffic  control  ’^"^1-  3  ^  I’- 

*  nd  highway  safety;  Ellis  Hall-  Publisher  Jack  A.  Augustine, 

.  r,  news  editor.  Wall  Street  newspaper,  dis- 

ames  A  oumof,  business;  and  Louis  "Surveys  indi- 

Mor*  linsky,  managing  editor.  Re-  morning  newspapers 

Brickei  igiong  News  Service,  New  successful  in  northern 

^wk,  religion.  '  California  communities,  where 

lUP:  —  'Bie  program  was  planned  bhe  field  is  invaded  by  the  met- 
ws  evi  Jid  will  be  conducted  by  Walter  ropolitan  dailies.” 

Press.  I  i’erett,  associate  director  of  This  is  Concord’s  second  daily 
be  Institute.  newspaper. 

r  7,  19"  , 
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(AdvtrtUtment) 

From  where  I  sit 
jS>y  Joe  Marsh 

Thankful  for  those 
''Noisy  Neighbors" 

A  recent  news  story  about  an  Air 
Force  base  and  the  townspeople  who 
live  near  it  illustrates  a  point  I’ve 
been  trying  to  make  for  a  long  time. 

The  local  people  petitioned  the  Air 
Force  to  move  the  base  to  another 
town.  They  complained  that  the  roar 
of  those  jets  overhead  was  getting  to  be 
irritating  and  upsetting. 

The  Air  Force  countered  by  invit¬ 
ing  all  the  petitioners  to  the  field  to 
explain  why  the  base  was  important 
to  the  defense  of  the  community.  As  a 
result,  the  people  decided  that  jet 
noise  is  really  a  welcome  noise — smd 
aU  petitions  were  dropped. 

From  where  I  sit,  we  all  have  a  job 
to  do  in  this  world,  military  men  and 
civilians  alike.  Naturally  our  ways 
of  working  are  often  quite  different — 
just  as  our  tastes  and  habits  differ.  For 
instance  a  hot-shot  pilot  is  tradition¬ 
ally  a  round-the-clock  coffee  drinker 
.  .  .  while  I  prefer  just  an  occasional 
quiet  glass  of  beer.  But  it’s  a  *'plane^* 
fact,  the  community  needs  the  services 
of  both  of  us. 


Copyright,  1956,  United  States  Brewers  Foundation 
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Auction  Assets 
Of  L.  A.  News 
For  $382,500 

Los  Angeles 

The  physical  asse  s  of  the  de¬ 
funct  Daily  Newa  were  sold  at 
auction  April  27,  for  $382,500. 

The  entire  property,  land, 
buildings,  and  printing  and  of¬ 
fice  equipment,  was  knocked 
down  in  a  single  package  to  a 
trio  of  professional  auctioneers 
and  liquidators,  Samuel  C. 
Rudolph  and  Milton  J.  Wershow 
of  Los  Angeles  and  Irwin 
Friedman  of  San  Francisco. 

The  $382,500  price  was  about 
$20,000  more  than  the  total  of 
the  best  offers  for  the  individual 
blocks  of  land,  buildings,  and 
equipment,  according  to  figures 
compiled  by  George  T.  Goggin, 
receiver  for  the  bankrupt  cor¬ 
poration. 

Sale  Confirmed 

The  sale  was  confirmed  by 
Referee  David  B.  Head  and  was 
to  be  put  into  escrow  immedi¬ 
ately.  Terms  were  25%  down, 
balance  at  the  close  of  escrow. 

Sale  of  the  physical  assets, 
plus  $234,668  from  accounts  re¬ 
ceivable  which  has  been  im¬ 
pounded,  brings  the  total  cash 
available  to  satisfy  creditors  to 
$617,168,  Mr.  Goggin  said. 

He  said  he  saw  only  a  “re¬ 
mote”  chance  that  unsecured 
creditors  of  the  newspaper 
would  get  any  payment  on  their 
claims. 

Priority  claims  against  the 
bankrupt  paper  Mr.  Goggin  told 
reporters,  seem  to  be  working 
out  as  follows; 

First  mortgage  held  by  the 
Jefferson  Standard  Life  Insur¬ 
ance  Co.,  $356,000.  This  claim 
will  be  satisfied  as  the  result 
of  the  sale. 

City,  county  and  state  taxes, 
$26,000. 


YOU  CAN'T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  —  from  this  and 
other  similar  claims. 

The  cost  is 
AMAZINGLY  LOW 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  -EXCHANGE 
KANSAS  CITY  MISSOURI 


Priority  labor  claims,  a  maxi¬ 
mum  of  $150,000.  Legal  argu¬ 
ments  on  the  exact  status  of  the 
labor  claims  have  b:en  post¬ 
poned  until  May  9. 

Excess  profits  taxes,  owed 
since  the  highly  profitable  war 
years,  $250,000. 

Costs  Priority 

Also  carrying  a  priority  are 
the  costs  of  administering  the 
bankrupt  estate  which  will  be 
determined  by  the  court. 

The  total  priority  claims  are 
about  $782,000  plu.s  administra¬ 
tion  costs,  $165,000  more  than 
the  cash  now  available. 

Still  to  be  settled  before  the 
bankruptcy  is  concluded,  Mr. 
Goggin  said,  is  approximately 
$20,000  in  accounts  receivable 
which  are  still  outstanding. 

Under  submission  to  the  court 
is  an  order  against  Robeit  L. 
Smith,  former  publisher,  to 
show  cause  why  he  should  noc 
relinquish  $39,000  in  accounts 
receivable  assigned  to  him  last 
Dec.  21,  three  days  after  the 
paper  suspended  publication. 

Briefs  still  are  to  be  filed 
supporting  Mr.  Goggin’s  claim 
that  the  $125,000  pei.sonal  con¬ 
tract  given  to  Publisher  Clinton 
D.  McKinnon  by  the  Times- 
Mirror  Co.  when  the  latter  pur¬ 
chased  certain  Daily  News  as¬ 
sets  should  be  judged  part  of 
the  sale  piice.  'me  Times-Mir- 
ror  Co.  paid  $275,000  la.  t  Dec. 
18  for  the  paper’s  name,  circula¬ 
tion  lists,  features,  and  library. 

Legal  arguments  on  the  pri¬ 
ority  status  of  the  claim  oi 
former  employes  for  two  weeks 
pay  in  lieu  of  two  weeks  dis¬ 
missal  notice,  postponed  from 
April  27,  will  be  heard  May  9. 
• 

Plant  for  New  Daily 

Muskogee,  Okla. 

Plans  for  publishing  a  new 
daily  here  about  July  1  were 
advanced  with  the  purchase  of 
a  building  by  Democrat  Press, 
Inc. 
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21  Papers 
Cited  for 
Fleet  Safety 

Twenty-one  dailies  won  prizes 
in  the  14th  annual  ANPA- 
ICMA  Safe  Driving  Campaign 
in  1954, 

Gold-plated  plaques  will  be 
sent  to  the  seven  First-Place 
winners  and  illuminated  scrolls 
to  the  14  second  and  third-place 
winners.  Certificates  of  Merit 
for  completing  the  year  with¬ 
out  an  accident  will  be  sent  to 
37  newspaper  managements  at 
the  same  time. 

417  newspapers  in  all  sec¬ 
tions  of  the  United  States  and 
Canada  operated  7,719  vehicles 
a  distance  of  148,362,118  miles 
with  2,670  accidents  to  establish 
a  new  all  time  low  rate  of  1.80 
accidents  per  100,000  miles. 

Accidents  caused  by  collision 
were  reduced  19%  under  1953. 

\v  innei  s  in  the  seven  divi¬ 
sions  follow: 

private  motor  carrier 

Group  A  (20,000  circulation) 

41  newspapers  operated  179  vehicles 
3,54:1.828  miles  with  29  accidents,  a 
rate  of  .82  accidents. 

First — Glendale  (Calif.)  News  Press 
(3  vehicles  289,000  miles  without  an 
accident) . 

Second — Oil  City  (Pa.)  Derrick  and 
Blizzard  (12  vehicles  201,262  miles 
without  an  accident). 

Third  —  Grand  Junction  (Colo.) 
Sentinel  (7  vehicles  197,279  miles  with¬ 
out  an  accident) . 

Group  U  (20-50,000  circulation) 

76  newspapers  operated  411  vehicles 
8,328,803  miles  with  147  accidents,  a 
rate  of  1.76. 

First — Saginaw  (Mich.)  News  (13 
vehicles  445,606  miles  without  an  ac¬ 
cident). 

Second  —  Joplin  (Mo.)  Globe-News 
Herald  (5  vehicles  193,773  miles  with¬ 
out  an  accident). 

Third — Newburgh  (N.  Y.)  Beacon- 

News  (7  vehicles  84,988  miles  without 
an  accident). 

Group  C  (50-100,000  circulation) 

70  newspapers  operated  425  vehicles 
10,176,418  miles  with  162  accidents  a 
rate  of  1.59. 

First — Rockford  (Ill.)  Morning  Star 
6r  Register-Republic  (23  vehicles  381,- 
864  miles  without  an  accident). 

Second — St.  Joseph  (Mo.)  News- 
-  Press  &  Gazette  (3  vehicles  48,498 
I  miles  without  an  accident). 

I  Third — Moline  (III.)  Dispatch  (4 
vehicles  29,482  miles  without  an  acci¬ 
dent). 

Group  D  (Over  100.000) 

114  newspapers  operated  3,376  vehi¬ 
cles  67,465,952  miles  wiih  2,181  acci¬ 
dents,  a  rate  of  3.23. 

First — Tampa  (Fla.)  Tribune  (11 
I  vehicles  513,243  miles  with  2  acci- 
I  dents). 

I  Second — Los  Angeles  (Calif.)  Times 
{  (53  vehicles  1,936,093  miles  with  8 
accidents). 

Third — Denver  (Colo.)  Rocky  Moun¬ 
tain  News  (91  vehicles  2,058,259  miles 
with  10  accidents). 

CONTRACT  MOTOR  CARRIER 
Group  A 

25  newspapers  had  operated  for 
their  account  164  vehicles  3,661,595 
miles  with  15  accidents,  a  rate  of  .42. 

First — Lakeland  (Fla.)  Ledger  (12 
vehicles  359,560  miles  without  an  acci¬ 
dent). 

Second — Monroe  (Mich.)  News  (18 
'  vehicles  282,529  miles  without  an  acci¬ 
dent  ) . 


Third — Salrna  (Kas.)  Journal  (4 
vehicles  250,380  miles  without  an  aeci- 
dent). 

Group  B 

57  newspapers  had  operated  for 
their  account  398  vehicles  lO.SMjb 
miles  with  32  accidents,  a  rate  of 
First — Topeka  (Kas.)  Capital  and 
State  Journal  (9  vehicles  708,543  miln 
without  an  accident). 

Second— Ourham  (N.  C.)  Herali. 

Sun  (21  vehicles  664,534  miles  with- 
out  an  accident). 

Third — Wilmington  (Del.)  Momisg 
News,  Joumal-Every  Evening  (Ji 
vehicles  583,527  miles  without  an  ac¬ 
cident). 

Group  C 

34  newspapers  had  operated  for 
their  account  2,766  vehicles  44,692,128 
miles  with  104  accidents,  a  rate  of  .21. 

First — Kansas  City  (Mo.)  Star  (42( 
vehicles  15,421,842  miles  with  3  acci¬ 
dents). 

Second — Dallas  (Tex.)  News  (124 
vehicles  8,936.487  miles  with  3  acci- 
dents ) . 

Third — Des  Moines  (Iowa)  Register 
and  Tribune  1,662  vehicles  6,710,72: 
miles  with  5  accidents). 

CERTIFICATE  OF  MERIT 
Santa  Cruz  (Calif.)  Sentinel-Newt 
Oswego  (N.  Y.)  Palladium-Times 
Iron  Mountain  (Mich.)  Newt 
Homell  (N.  Y. )  Evening  Tribune 
Beaver  Falls  (Pa.)  News-Tribune 
Ravenna  (Ohio)  Evening  Record  6 
Courier  Tribune 

Vincennes  (Ind.)  Sun-Commercial 
Nyack  (N.  Y.)  Journal-News 
Anchorage  (Alaska)  Daily  Timet 
Taunton  (Mass.)  Daily  Gazette 
Tonawanda  (N.  Y.)  Evening  Newt 
Antonia  (Conn.)  Evening  Sentinel 
Bradford  ( Pa. )  Era 
Vineland  (N.  J.)  Times  Journal 
Rome  (N.  Y.)  Daily  Sentinel 
Hagerstown  (Md.)  Herald-Mail 
Cumberland  (Md. )  Times-Newt 
Trois  Rivieres  (Quo.)  Le  Nouvellitti 
Saskatoon  (Sask.)  Star-Phoenix 
Staten  Island  (N.  Y.)  Advance 
Jackson  (Mich.)  Citizen  Patriot 
Montgomery  (Ala.)  Advertiser 
Journal 

Burlington  (Iowa)  Hawk-Eye 
Gazette 

Rockford  (III.)  Morning  Star  tti 
Register-Republic 

Michigan  City  (Ind.)  News-Disptltk 
Kannapolis  (N.  C.)  Daily 
Independent 

Owen  Sound  (Ore.)  Sun-Times 
Ithaca  (N.  Y.)  Journal 
Fond  du  Imc  (Wise.)  Cowimii- 
wealth  Reporter 
Kingston  (Ont. )  Whig-Standard 
Ogden  (Utah)  Standard  Examiner 
Eugene  (Ore.)  Register  Guard 
Ottawa  (Ont.)  Journal 
Waterbury  (Conn.)  Republican 
American 

Ottawa  (Ont.)  Le  Droit 
Flint  (Mich.)  Journal 
Waco  (Tex.)  News-Tribune  and 
Times-Herald 

• 

New  England  Group 
Guests  at  G  E  Plant 

Lynn,  Mas? 
New  England  publishers  »i*i 
editors  are  being  invited  to  par¬ 
ticipate  in  a  tour  and  private 
preview  of  the  General  Electrit 
Company  plants  here  May  16.1 
seminar  with  managers  of  sii 
G.  E.  busines.Fses  here  will  be« 
feature  of  the  program,  as  ar¬ 
ranged  by  Ernest.  W.  I^awson 
publisher  of  the  Daily  Evemi 
Item. 

The  plant  visit  will  be  a  prf' 
lude  to  the  annual  meeting  ^ 
the  New  England  Daily  Ne»r 
paper  Association  in  Boston  * 
May  17.  The  May  16  progras 
will  conclude  with  a  dinner  s 
the  New  Ocean  House,  Swam; 
scott.  The  principal  speaker*'' 
be  Lemuel  R.  Boulware,  vi« 
pre.sident  of  GE  for  fmpkr 
and  plant  community  relation 
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PROTECTING  YOU  IN  MORE  WAYS  THAN  YOU  KNOW 


This  ad  is  appearing  nationally.  To  encourage  supplementary  home  town  advertis¬ 
ing,  the  National  Board,  through  State  insurance  agents’  associations,  provides 
mats  and  suggested  copy  for  local  insurance  boards.  These,  with  other  artwork  and 
suggested  copy,  radio  and  TV  spots,  are  available  to  your  advertising  department. 


Putting  g  new  roof  over  your  head  > ,  >  fast 


Disasters  occur  all  too  fre¬ 
quently  —  without  warning  —  from 
fire,  explosion  or  windstorm.  No  one 
knows  where  or  when  they  will 
strike.  The  next  one  may  hit  your 
home.  Then  you  will  need  help  — 
fast.  The  capital  stock  fire  insurance 
companies  are  ready  for  just  these 
emergencies.  Adjusters  are  rushed 
to  the  disaster  to  speed  up  claim 
payments.  Through  this  “Catastro¬ 
phe  Plan,”  your  capital  stock  fire 
insurance  company  gives  you  im¬ 
mediate  aid  so  you  can  quickly  re¬ 


build  your  home,  start  up  business 
anew  and  be  back  on  your  feet— fast. 

Protecting  you  is  our  business. 
Don’t  take  chances  — make  sure 
you’re  protected  against  loss  by  fire, 
explosion  and  windstorm.  You  safe¬ 
guard  your  health  by  seeing  your 
doctor  and  dentist.  You  can  be 
equally  sure  you’re  adequately  pro¬ 
tected  against  fire  and  other  dis¬ 
asters  by  seeing  another  specialist 
regularly  —  your  insurance  agent  or 
broker.  This  protection,  too,  is  nec¬ 
essary  for  your  sense  of  security. 


editor  sc  publisher  for  May  7,  1955 


Capital  Stock  Fire  Insurance  Companies 

are  represented  by  independent  local 
agents  or  brokers.  It’s  the  insurance 
service  that  gives  you  the  personal  ad¬ 
vice  of  a  man  right  in  your 
own  neighborhood.  And  he 
protects  you  in  more  ways 
than  you  krmw;  he’s 
the  man  who  can 
take  care  of  KLLyour 
insurance 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

•5  John  Street  New  York  3t,  N.  Y. 

222  WmI  Adams  Strsat,  Chicago  S,  Illinois 
4AS  Calitomia  Sfroot,  Son  Francisco  4,  Col. 
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POSTAL  COMMITTEE  — ANPA 


Fair  Rates  Sought; 

mn  TT.  ^an  for  the  fiscal  year  1952.  Revised  Postal  Manual 

Subsidy  Talk  Hit 

J  that  under  the  present  arbitrary  f  ^  new  Postal  Manual,  Clia> 

The  Administration  is  seek-  educational,  scientific,  philan-  allocation  of  costs,  it  is  impos-  „  Office'  Department  and 


1954.  Yet  in  spite  of  a  30%  in-  clear  that  there  was  widespread 
crease  in  rates  over  three  years,  opposition  to  “junk  mail”  and 
the  deficit  allocated  to  daily  widespread  approval  when  the 
newspapers  was  $5,000,000.00  Postmaster  General  finally  re- 
more  for  the  fiscal  year  1954  scinded  the  order. 

^an  for  the  fiscal  year  1952.  Revised  Postal  Manual 
From  these  figures  your  Postal  „  •  j  j  •  i j  j 

r _ _  Revisod  aud  simplified  edition 


ing  through  bills  now  in  Ckm-  thropic,  agricultural,  labor  or 


o  went  into  effect  Dec.  1,  1954. 


gress  to  increase  postal  rates  fraternal  publications  would  re-  would  not  show  a  deficit  alio-  manual  is  a  consolidation 

including  second-class,  and  to  main  the  same,  except  that  cated  to  daily  newspapers  and  overlapping,  conflicting  and 
establish  a  permanent  commis-  minimum  charge  of  one-eighth  continue  the  sniear  th^  daily  jup^^ating  materials  from  the 
sion  to  fix  rates  in  the  future,  of  one  cent  per  piece  would  be  newspapers  receive  a  subsidy.  Office  Manual,  Postal 

The  83rd  Congress  adjourned  made  for  individually  addressed  A  good  illustration  of  the  j^^vs  and  Regulations,'  Postal 
Aug.  20,  1954  without  chang-  publications  of  this  type.  arbitrary  nature  of  the  Depart-  Guide  and  Code  of  '  Federal 

ing  postal  rates.  All  three  bills  call  for  estab-  ment’s  allocation  of  its  costs  is  Regulations.  It  supersedes  all 

ANPA  Bulletins  have  re-  lishment  of  a  three-member  found  in  the  Cost  Ascertain-  previously  issued  regulations  on 
ported  these  and  other  develop-  Postal  Rate  Commission  to  fix  ment  Report  for  fiscal  year  end-  jjjg  subjects  covered  regardless 
ments  since  the  last  Conven-  postal  rates  in  the  future.  mg  June  30,  1954.  It  shows  pf  their  form  of  issuance, 

tion  which  affect  daily  newspa-  Hearings  have  not  yet  been  Rural  Free  Delivery  service  Provisional  edition  was  issued 
pers.  This  report  will  cover  the  scheduled  by  either  House  or  cost  $191,771,706.00  for  salaries  1954  and  copy  was 

highlights  of  special  signifi-  Senate  Post  Office  Committee,  and  tran^ortation  of  rural  distributed  to  all  ANPA  mem- 
cance  to  publishers.  and  Sen.  Johnston  (S.  C.)  carriers.  Creatmn  and  mainte-  bers  who  were  invited  to  submit 

The  present  Administration  Chairman  of  the  Senate  Post  nance  of  R.F\D.  service  was  comments  and  suggestions.  The 
continues  to  press  its  program  Office  Comniittee,  has  said  his  voted  by  the  Congress  as  pub-  ^ew  Manual  puts  in  one  volume 
to  increase  first,  second  and  committee  will  not  begin  hear-  he  policy  in  the  general  wel-  regulations  affecting  mail- 
third  class  postal  rates  now,  until  after  the  House  has  fare  without  any  idea  that  ing  of  newspapers, 

establish  a  commission  to  fix  acted  on  a  postal  rate  bill.  R.F.D  service  could  carry  niv-w 

rates  in  the  future  and  to  put  attitude  of  ANPA  toward  enough  mail  to  pay  even  a  Daily  Newspapers  Divert 

the  Post  Office  Department  on  ^  proper  level  of  second  class  small  portion  of  the  cost  of  Your  Committee  wishes  to 
a  “break  even”  basis.  rates  remains  the  same  as  for  maintaining  that  service.  Yet  call  special  attention  to  the  re- 

That  program  was  rejected  uiany  years.  The  ANPA  knows  second  class  mail  is  charged  cent  ANPA  survey  of  daily 
by  the  83rd  Congress.  Admin-  daily  newspapers  want  no  sub-  with  $59,450,788.00,  approxi-  newspaper  circulation  in  the 
istration  efforts  to  combine  ®^dy  and  want  to  pay  a  reason-  mately  30%  of  this  cost.  This  mails,  carried  in  Federal  Laws 
postal  rate  increases  and  postal  uble  rate  based  on  the  facts,  means  that  a  greater  percent-  Bulletin  No.  17,  March  23,  1956. 
wage  increases  in  the  same  bill  ANPA  resents  the  charge  age  is  allocated  to  second  class  This  survey  again  demonstrates 
were  defeated  by  the  House  ^^^t  daily  newspapers  are  re-  than  is  allocated  to  any  other  the  fact  that  the  larger  the 
July  21,  1954  and  by  the  Sen-  ceiving  a  subsidy  because  that  class  of  mail,  even  first  class.  newspaper  circulation,  the 
ate  Aug.  20,  1954.  President  charge  is  based  on  an  arbitrary  Your  Committee  believes  that  smaller  the  percentage  that 
Eisenhower  subsequently  vetoed  allocation  by  the  Post  Office  Congress  should  retain  the  goes  by  second  class  mail.  The 
a  bill  which  would  have  raised  Department  of  all  its  costs.  We  power  to  fix  rates  and  establish  smaller  the  newspaper,  the 
the  pay  of  postal  and  other  think  all  of  the  facts  ought  to  policies  with  respect  to  the  Post  more  intere.=t  it  has  in  second 
civil  service  employes  by  5%.  '^®  ®®*  forth  for  the  Congress  Office  Department  rather  than  class  mail.  Many  small  news- 
His  veto  message  made  it  clear  '^dth  respect  to  all  of  the  costs  allocating  that  authority  to  a  papers  report  they  are  forced 
the  measure  was  disapproved  ^^®  Department  with  proper  Commission.  The  ANPA  will  to  use  second  class  mail  in 
because  it  ignored  the  Admin-  allocation  of  the  various  costs  testify  before  the  Post  Office  spite  of  poor  service  because  no 
istration  recommendations  for  determined  by  the  Congress  and  Committees  of  the  House  and  other  method  is  available  to 
postal  rate  increases.  what  is  to  be  considered  in  the  Senate  when  hearings  are  held  reach  readers  in  rural  areas. 

Postmaster  General  Sum-  Public  interest  and  the  general  on  the  pending  bills.  The  survey  also  shows  the 


merfield  has  continued  to  cam-  welfare, 
paign  for  this  program  em¬ 
bodied  in  Bills  H.  R.  2988,  Your 
H.  R.  3018  and  S.  881,  now  "ot  see 


welfare.  ‘Junk  Mail’  continued  trend  toward  more 

Postal  Deficit  .  ,  j  <•  diversion  of  daily  newspapers 

Your  Postal  Committee  does  After  a  long  and  tedious  con-  from  second  class  mail  to  other 
not  see  how  it  can  be  possible  Postmaster  General  methods  of  delivery.  Of  the  904 


pending  before  House'  and  the  Post  Office  Depart-  ' bulk" mSir^^th'  replying,  only 

Senate  Post  Office  Commit-  "^oot  on  a  break-even  basis  ‘  mailings  with-  g.28%  of  total  circulation  goes 

tee«  Bill  H  R  2988  was  intro-  (which  means  to  take  in  as  would  be  d'seon-  jjy  f-gcond  class  mail  compared 

duced  by  R^P  Mu?rar(T^^^^^^^  it  P«y«  ‘^nued  March  31,  1955.  More  J  in  the  1953  survey. 

House  Post  Office  Commit-  under  the  arbitrary  allocations  pi^^^er^Se  to  thTpo^st  Mor®  more  newspapers  are 

tee  Chairman  and  Bill  H  R  the  Cost  Ascertainment  Re-  made  to  the  Post  seeking  cheaper  and  more  ef- 

3018  warfnt'roduced  L  R^^^  Port.  Office  Department  and  mem-  ficient  methods  of  distribution 

Re es  TKanf)  Sto/ mS  fiee.1  Total  Postal  E,'"  .‘It;  outside  the  mails, 

pes  tKans.;,  ranKing  minor-  iVafinJi  Postmaster  General  authorized 


Rees  (Kans.),  ranking  minor¬ 
ity  member.  Bill  S.  881  was 
introduced  by  Sen.  Carlson 
(Kans.)  and  19  other  sena¬ 
tors.  The  bills  are  identical. 

3  Bills  to  Raise  Rates 
All  three  bills  would  in¬ 
crease  second  class  rates  15% 
effective  July  1,  1955  and  an¬ 
other  15%  effective  July  1, 
1956.  Minimum  charge  on  each 
individually  addressed  copy  of 
second  class  mail  would  be'  in¬ 


Fiscal 

Total  Postal 

Years 

Deficit 

1952 

$727,050,218 

1953 

662.991,631 

1954 

399,146,766 

Deficit 

Deficit 

Allocated  to 

Allocated  to 

2nd  Class 

Daily 

Mail 

Newspapers 

$240,386,260 

$55  814,108 

244,269,815 

55  097,823 

232,249,207 

60,909,662 

bulk  mailings  without  addresses 
Aug.  21,  1953  to  city  delivery. 
ANPA  took  the  position  that 
the  order  permitting  bulk  mail¬ 
ings  without  addresses  should 
be  rescinded.  Many  individual 
publishers  communicated  their 
views  to  the  Postmaster  Gen¬ 
eral  and  to  members  of  Con¬ 
gress. 

Many  newspapers  published 


second  class  mail  would  be'  in-  Second  class  postal  rates  stories  reporting  to  the  public 

creased  from  one-eighth  to  one-  were  increased  10%  on  April  1,  the  facts  about  effect  of  bulk 

fourth  cent.  1952,  another  10%  April  1,  mailings  without  addresses. 

Rates  for  non-profit,  religious  1953  and  a  third  10%  April  1,  Public  reaction  had  made  it 


Dudley  A.  White, 

Chairman 
H.  F.  Bailey 
W.  K.  Blethen 
Frank  A.  Daniels 
William  Dwight 
M,  J.  Frey 
J.  L.  Home 
E.  L.  Gaylord 
Clarence  B.  Hanson,  Jr. 
Harlan  G.  Palmer 
Charles  McD.  Puckette 
Ernest  P.  Schwartz 
Fred  B.  Wachs 
Louis  A.  Weil,  Jr. 
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-  State  Journal  Prints 

“  336-Page  Centennial 

Lansing,  Mich,  and  a  special  citation  from  the 

,n  The  State  Journal  observed  state  board  of  agriculture, 

p.  its  centennial  anniversary  by  Exactly  101  of  the  pictures 
le  publishing  a  336-page  issue—  in  the  issue  were  obtained 

id  the  largest  ever  printed  in  through  the  “Historic  Picture 

4  Michigan.  *  Hunt,”  a  contest  to  unearth 

m  All  standard  eight-column  valuable  old  photos  of  the  area, 

id  pages,  the  giant  issue  was  $100  Prize 

le  dated  April  28,  100  years  to  The  $100  prize  for  the  great- 
al  the  day  from  the  time  Henry  est  news  picture  of  the  cen- 

al  Bams  founded  the  Lansing  tury  shows  two  views  of 

al  ^  Republican  in  1855  in  Michi-  crowds  assembled  on  the  state 

ill  gan’s  then  stump-stre'wn  capi-  capitol  lawn  at  the  time  of  the 

m  tal  city.  assassination  of  President  Me¬ 
ss  The  outside  edition  was  in  Kinley. 

preparation  for  two  years.  It  A  public  opeYi  house  in  the 
ed  was  printed  in  a  total  of  five  State  Journal’s  modem  new 

as  press  runs  starting  April  4  building  climaxed  centennial 

n-  and  included  a  68-page  paper  week  activities, 

lit  of  the  28th.  Son  of  John  A.  Martin,  10th 

he  — .  .  TT  j  governor  of  Kansas  and  an 

"e  .  outspoken  editor  of  the  Atchi- 

jj.  Three  colors  were  used  on  Champion  at  only  19,  Pub- 

the  outside  art  cover  and  two  ijgher  Martin  left  his  native 
on  all  other  of  the  18  section  gt^te  and  came  to  Michigan  in 
heads.  Ten  different  colors  were 

to  used.  jjg  began  his  Michigan  news- 

;  "  The  sections  were  gathered  paper  career  with  the  Battle 

‘iy  at  the  time  of  each  press  run  Creek  News  as  telegraph  edi- 

i'®  and  the  swelling  copies  kept  in  tor  and  within  a  year  was 

ws  the  newspaper’s  own  storage  named  city  editor.  In  1916  Mr. 

room.  On  delivery  day,  85  ex-  Martin  joined  the  Army  and 

tra  persons  were  used  in  the  three  years  later  returned  to 

,  ®  mailing  operation.  the  News,  which  had  combined 

"®  K  A  copy  for  President  Eisen-  with  the  Battle  Creek  Enquirer, 

1“^  hower,  whose  message  of  con-  as  managing  editor. 

Jl®  gratulations  was  reproduced  on  Offered  Leadership 

“®  the  first  news  page,  was  flown  Eight  years  later  in  1928, 

to  the  White  House.  Mr.  Martin  was  offered  the 

The  press  run  was  75,000  leadership  of  the  State  Journal 

copies,  or  about  10,000  over  the  by  A.  L.  Miller,  owner  of  the 

“  regular  circulation.  Within  two  Battle  Creek  newspaper.  Mr. 

®  days,  these  extra  copies  were  Martin  changed  the  policy  of 

practically  sold  out.  The  price  the  publication,  the  style  and 

was  50  cents  over  the  counter  the  makeup, 
ore  through  carriers,  or  75  cents  jje'  put  into  affect  new  head- 


mailed  by  the  newspaper. 


lines  and  changed  over  the  pa- 


The'  birthday  edition  was  an  checkboard-like  front  page 

attempt  in  the  line  of  scholarly  giving  it  a  more  modem  api>ear- 
research  and  historical  record  ^nce’ 

Wieved  to  be  a  little  different  The  founder  of  the  Lansing 
ttan  many  special  newspaper  Republican,  Henry  Bams,  was 
issues.  stranger  to  the'  newspaper 

Through  700  pictures  and  business  when  he  locked  up 
thousands  of  words,  the  issue  form  Vol.  1,  No.  1  a  century 
tells  a  comprehensive  history  of  ago.  He  had  started  seven 
Lansing  and  central  Michigan  others  before  trying  his  hand 
for  the  past  100  years.  in  Lansing. 

The  20-page  section,  without  He  seemed  to  derive'  his 
advertising,  on  the  State  Jour-  greatest  satisfaction  in  launch- 
nal  ^one  is  the  result  of  delv-  ing  fledgling  papers.  They  held 
ing  into  original  records  here  bis  attention  only  until  they 
and  throughout  the  state,  plus  gave  promise  of  success  and 
a  thorough  combing  of  the  his  career,  marred  at  many 
files  for  100  years.  points  by  misfortune,  ended  in 

Official  resolutions  and  mes-  suicide  when  he  was  56. 
sages  of  congratulations  have  His  objective  when  he  came 
come  to  the  State  Journal  and  to  Lansing  was  to  start  a 
its  publisher,  Paul  A.  Martin,  strong  Republican,  anti-slavery 
from  many  groups.  Included  is  organ  and  he  did  just  that  even 
a  joint  resolution  of  the  state  though  he  sold  the  property  af- 
legislature,  of  the  city  council,  ter  the  second  issue. 
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4  GOOD  REASONS 


WHY 


DR.  CRANE’S 


‘WORRY  CLINIC^ 

IS  TOPS 

POPULAR  SUBJECT: 

"Cafeteria'*  menu  each  week  of  5  topics — love, 
children,  personality  problems,  mental  health,  practical 
psychology. 

POPULAR  STYLE: 

Dr.  Crane,  despite  a  Ph.D.  and  M.D.,  uses  short 
words,  story-telling  and  dialogue  style. 

POPULAR  APPEAL: 

1,000-letter  per  day  input  from  ALL  classes  of 

readers. 

POPULAR  PERSONALIH: 

Dr.  Crane  is  favorite  speaker  before  church. 
Women's  Clubs,  P-T-A.  Conventions,  business  and  profes¬ 
sional  groups. 

I  LET  DR.  6E0RGE  W.  CRANE’S  "WORRY 
I  CLINIC"  HELP  YOUR  READERS,  TOO! 


The  Hopkins  Syndicate 

.’S2()  INorlli  Mirliiffan  Avenue 
CHICAGO  (11) 


IMtOMOTlON 

Safety  Crusade  Wins 
Deserved  Recognition 

By  T.  S.  Irvin 


Western  New  Yorkers  may 
well  count  their  blessings  next 
week  and  give  thanks  to  a 
newspaper  public  service  for 
countless  lives  and  limbs  saved 
from  death  and  injury.  On  May 
9  the  Buffalo  (N.  Y.)  Courier- 
Express  celebrates  the  fii-st  an¬ 
niversary  of  its  Crusade  for 
Safety. 

Official  recognition  of  the 
value  of  the  campaign  has 
come  in  recent  weeks  from  the 
National  Safety  Council  and 
from  the  Niagara  Frontier 
chapter  of  the  American  So¬ 
ciety  of  Safety  Engineers.  (See 
cut.) 

But  better  even  than  this  of¬ 
ficial  recognition  is  the  rec¬ 
ognition  awarded  the  Crusade 
by  Courier-Express  readers 
and  others  in  its  circulation 
territory. 

“During  the  past  year,”  re¬ 
ports  Luella  R.  Nash,  editorial 
promotion  director,  “650,000 
citizens  joined  our  Crusade  for 
Safety.  These  include  261,677 


phone  to  readers  of  the  Detroit 
Free  Press. 

It  all  came  about  through  an 
error  in  a  telephone  number  in 
a  feature  about  a  long  sofa  run 
in  the  Free  Press  that  day. 
Instead  of  the  number  of  the 
company  that  stocks  the  sofa, 
the  story  carried  Mrs.  Mc- 
Tasney’s  number. 

“By  4  p.  m. — alone — ,”  says 
the  Free  Press  in  a  delightful 
folder  on  the  happening,  “she 
had  1)  sofa-informed  210  peo¬ 
ple;  2)  answered  dozens  of 
Your-line’s-busy  calls;  3)  gone 
without  lunch;  4)  taken  several 
Anacin  tablets;  and  5)  decided 
that  the  Free  Press  really  gets 
people  stirred  up.” 

The  way  the  Free  Press 
figures  it,  Mrs.  McTasney  had 
had  more  than  300  calls,  “had 
talked  to  one  Free  Press  read¬ 
er  every  two  minutes  for  more 
than  10  hours.” 

The  way  the  folder  tells 
this  result  story  is  fun  to  read. 
Newspaper  promotion  can 


W.  J.  CONNERS  II.  publisher, 
holds  the  latest  safety  trophy 
awarded  to  the  Buffalo  Courier- 
Express. 


It  Pays 

The  Vancouver  (B.  C.)  Prov¬ 
ince  is  hitting  hard  the  pro. 
motional  theme  that  “it  pays  to 
do  business  in  British  Colun- 
bia”  and  “it  pays  to  use  the 
Province.”  Two  items  have  just 
been  put  in  the  mail  by  Promo- 
tion  Manager  Dick  Diespecker. 
One  is  a  market  data  book, 
full  of  the  usual  facts  brought 
alive  by  excellent  photographs 
and  made  interesting  by  a 
beautiful  color  cover  of  a  sym¬ 
bolic  map  of  the  province.  The 
other  is  a  4-page  broadside  re- 
porting  how  “$94  million  in 
new  buildings  changes  the  face 
of  our  city.”  The'  figures  and 
text  are  so  impressive  ycu  can 
almost  hear  the  riveting. 

• 

Safety  Awards 
To  45  Papers 

Chicago 

Thirty-four  daily  and  11 
weekly  newspapers  received  the 
National  Safety  Council’s  1954 
Public  Interest  Awards.  Parade, 
the  Sunday  Picture  Magazine, 
won  the  Public  Interest  Award 
(in  the  general  magazine  classi- 
fication)  for  the  fourth  year  in 
a  row. 


Junior  Crusaders  in  the  schools 
of  Western  New  York.  All  of 
these  Crusaders,  adults  and 
children,  carry  membership 
cards.” 

Nor  is  the  Courier-Express 
content  to  rest  its  Crusade  on 
its  first  year’s  laurels.  On  April 
24  it  carried  a  front-page  story 
and  a  full-page  color  ad  of¬ 
fering  Scotchlite  reflector 
bumper  stickers  to  readers  at 
less  than  cost. 

The  stickers  carry  the  words 
“Crusade  for  Safety”  in  black 
on  a  red  background.  In  Roan¬ 
oke,  Va.,  where  such  stickers 
w'ere  placed  on  all  autos.  Miss 
Nash  reports,  they  cut  rear-end 
collisions  by  85%. 

In  addition  to  thousands  of 
individual  orders  which  have 
been  coming  in  steadily  since 
the  offer  was  made.  Miss  Nash 
notes,  many  companies  are  or¬ 
dering  the  stickers  for  com¬ 
pany  cars  and  trucks  and  for 
free  distribution  to  employes. 

St.  Paddy^s  Mistake 

Wouldn’t  you  know  this 
would  happen  on  St.  Patidck’s 
Day,  of  all  days,  and  to  a 
daughter  of  the  old  sod  as  Irish 
as  Mrs.  Jean  McTasney?  Mrs. 
McTasney  keeps  a  rooming 
house  in  Detroit,  Mich.,  and  on 
March  17  last,  whatever  else 
she  had  planned  to  do,  she 
spent  the  day  answering  the 


stand  a  lot  of  this  kind  of 
stirring  up. 

Youth  Program 

The  New  York  Mirror's  year- 
around  youth  program  con¬ 
tinues  to  amaze  with  its  draw¬ 
ing  power,  which  is  big  even 
in  such  a  big  city  as  New 
York.  In  1954,  for  instance,  of¬ 
ficial  city  figures  show  that  its 
outdoor  events  alone,  in  city 
parks  and  playgrounds,  attract¬ 
ed  84,000  participants  and  more 
than  1,100,0('0  spectators.  Pub¬ 
lisher  Charles  B.  McCabe’s  re¬ 
port  on  the  1954  program,  just 
issued,  makes  an  instructive  and 
informative  booklet. 

Cooking  School 

Five  thousand  women  packed 
the  Long  Beach,  Calif.  Munici¬ 
pal  Auditorium  to  capacity  the 
first  day  of  the  cooking  school 
recently  sponsored  by  the  In¬ 
dependent  Press-Telegram.  Po¬ 
lice  said  it  was  the  largest 
Auditorium  crow'd  in  its  23- 
year  history  and  at  least  three 
thousand  were  turned  away. 
The  school  was  conducted  for 
four  days  and  played  to  a  full 
house  each  day.  A  fashion 
show  was  a  daily  feature. 

Flowers  That  Bloom 

At  the  Multnomah  county 
Spring  Garden  Fair,  the  Port¬ 
land  Oregonian  featured  a 
modern  design  booth  depicting 


local  f.owers  of  Spring,  Sum¬ 
mer  and  Fall  along  with  the 
information  that  anyone  could 
grow  these  blooms  if  they  fol¬ 
lowed  the  instruction  found  in 
the  Sunday  Oregonian  Home  & 
Garden  magazine.  The  display 
included  25  large  dye-transfer 
color  prints.  Passersby  were  in¬ 
duced  to  the  booth  by  free 
chances  being  offered  on  a  pow¬ 
er  lawnmower.  Appi-oximately 
15,0(10  people  signed  up  for  the 
mower  and  visited  the  booth. 

Baseball  Parade 

Hundreds  of  youngsters  will 
participate  in  the  annual  Hart¬ 
ford  (Conn.)  Times  Boys’  Base¬ 
ball  Parade  on  Saturday,  May 
21.  A  nationally-known  base¬ 
ball  figure  will  review  the 
marchers  as  they  swing 
through  Times  Plaza.  Music 
will  be  provided  by  the  First 
Company,  Governoi’s  Foot 
Guard  Band. 

Industry-Betail 

The  Galveston  (Tex.)  News- 
Tribune  hosted  a  “Let’s  Talk 
Galveston”  luncheon  May  2  for 
100  merchants  and  civic  lead¬ 
ers.  David  C.  Leavell,  the 
newspaper’s  general  manager, 
commented : 

“There  .should  be  a  closer 
alignment  between  industries 
and  retail  merchants.” 


The  newspaper  list  follows: 
Daily  Newspapers 

Beaver  Dam  (Wis.)  Citiien 
Bubbalo  (N.  Y.)  .  Courier-Express 
Camden  (N.  J.)  Courier-Post 
Canton  (Ohio)  Repository 
Fort  Worth  (Tex.)  Star-TeleKram 
Fresno  (Calif.)  Bee 
Hamilton  (Ohio)  Journal-News 
Kalispell  (Mont.)  Inter  Lake 
Kansas  City  (Kan.)  Kansan 
Marinette  (Wis.)  Easle-Star 
Marion  (Ohio)  Star 
Memphis  (Tenn.)  Commercial  Appeal 
Memphis  (Tenn.)  Press-Scimitar 
Muskesron  (Mich.)  Chronicle 
New  Orleans  (La.)  States 
New  York  (N.  Y.)  News 
Norwalk  (Conn.)  Hour 
'•akland  (Calif.)  Tribune 
Oregon  City  (Ore.)  Enterprise-Courier 
Portland  (Ore.)  Oregon  Journal 
Provo  (Utah)  Herald 
Pome  (Oa. )  News-Tribune 
Salt  Lake  City  (Utah)  Deseret  News 
and  Telegram 

Salt  I.ake  City  (Utah)  Tribune 
San  Diego  (Calif.)  Tribune 
San  Francisco  (Calif.)  Call-Bulletin 
Seattle  (Wash.)  Times 
Stockton  (Calif.)  Record 
Sudbury  (Ont.)  Star 
Wausau  (Wis.)  Record-Herald 
Williamsport  (Pa.)  Sun  and  Gazetted 
Bulletin 

Willimantic  (Conn.)  Chronicle 
Williston  (N.  D.)  Herald 
Winsted  (Conn.)  Citizen 

Weekly  Newspapers 

Bellflower  (Calif.)  Herald- American 
Bridgeport  (Neb.)  News-Blade 
Chatham  (N.  Y.)  Courier 
Deep  River  (Conn.)  New  Era 
Luveme  (Minn.)  Rock  County  Star- 
Herald 

Maquoketa  (la.)  Community  Pr.'ss  and 
Jackson  Sentinel 

Marion  (Va.)  Smyth  County  News 
Pearisburg  (Va.)  Giles  County  Vir¬ 
ginian 

Rochelle  (HI.)  News  and  Leader 
Starkville  (Miss.)  News 
Tracy  (Calif.)  Press 


Publicity  Ran 
Road  Cost  Up, 
Official  Says 

Indianapolis 

A  state  official  told  200  edi¬ 
tors  at  Indiana’s  first  statewide 
Freedom  of  Information  clinic 
here  that  full  publicity  added 
millions  to  the  cost  of  a  toll 
road  project. 

Becau.se  information  about  the 
route  was  so  freely  published, 
the  Indiana  Toll  Road  Commis¬ 
sion  had  to  deal  with  “land 
speculators”  instead  of  land 
owners,  declared  Albert  J. 
Wedekinjf,  executive  secretary. 
He  said  he  resented  some  “very 
acid”  editorials  which  later  corn- 


more  oversight  than  design.” 

The  Governor  said  he  has  in¬ 
structed  his  office  to  tell  re¬ 
porters  where  he  is  when  away 
on  trips  “except  when  I’m  fish¬ 
ing  —  I  figure  it’s  none  of  your 
business  when  I  find  a  good 
fishing  spot.” 

• 

Dix  Goes  to  Far  East 

Martins  Ferry,  Ohio 
Albert  V.  Dix,  editor  and 
publisher  of  the  Times-Leader 
of  Martins  Ferry  and  Bellaire, 
Ohio,  is  enroute  to  the  Far 
East  on  a  special  assignment 
for  Dix  newspapers.  His  itine¬ 
rary  will  take  him  to  Formosa, 
Saigon,  Hongkong,  Singapore, 
Indonesia  and  eventually  to 
Western  Europe.  He  will  travel 
by  air  and  will  be  away  for  six 
weeks. 


50  from  West 
At  Asia  Parley 

Bandung,  Indonesia 
About  50  American  news¬ 
men  covered  the  Asian- African 
Conference  here,  some  of  them 
coming  directly  from  the  U.  S. 

Five  Negro  writers  are 
among  them:  Congressman 
Adam  Clayton  Powell,  New 
York  Age;  Louis  R.  Lautier, 
Atlanta  Daily  World;  Ethel 
Payne,  Chicago  Defender;  Dr. 
Margaret  Cartright,  Pitts¬ 
burgh  Courier  and  Chicago 
Sun-Times;  and  Carl  Rowen, 
Minneapolis  Tribune. 

Other  papers  with  specials 
here  include  the  Washington 
Star,  New  York  Times,  New 
York  Herald  Tribune,  St. 
Louis  Post-Dispatch,  Chicago 


Daily  News,  Chicago  Tribune, 
Baltimore  Sun  and  Christian 
Science  Monitor. 

Sam  Jaffe  of  Nation,  assist¬ 
ing  Marvin  Stone,  got  a  sur¬ 
prising  scoop  for  INS  when  he 
broke  the  news  of  the  death  of 
Dr.  Albert  Einstein  to  China’s 
Pretnier  Chou  En-lai.  The  re¬ 
porter  tapped  the  Red  leader 
on  the  shoulder  and  said,  “Did 
you  hear  that  Einstein’s 
dead?”  Chou,  usually  stone¬ 
faced,  blurted  “Oh,  no!”  in 
English.  When  Mr.  Jaffe  ask¬ 
ed  for  a  statement  the  Premi¬ 
er  conferred  with  his  aides. 

• 

New  Inlander 

The  Inland  Daily  Press  As¬ 
sociation  has  elected  to  mem¬ 
bership  the  Colorado  Springs 
(Colo.)  Gazette  Telegraph. 


plained  that  land  prices  ran  - 

far  beyond  the  estimates  of  ^  _ 

cost.  \  1  9 

The  Fol  clinic,  sponsored  by  I  f  ■ 

the  Indiana  Associated  Press, 
was  part  of  the  annual  meeting  1 

of  the  Hoosier  State  Press  As-  1 

sociation  April  29-30.  1 

Judges  Differ  on  Pix  1 

A  difference  of  opinion  de-  I 

veloped  between  two  judges  on  I 

the  propriety  to  courtroom  \ 

photography.  —  | 

“I  don’t  think  justice  is  hurt  \ 

one  bit,”  said  Judge  Saul  I.  \ 

Rabb  of  Marion  County  Crim-  | 

inal  Court.  “I’ll  trust  pictures  \ 

again.st  the  vivid  imagination  of  ••  | 

a  newspaper  reporter.” 

Federal  Judge  William  E. 

Steckler  of  Indianapolis,  dis- 
sented,  saying  he  agrees  with  Ma 

the  rule  against  pictures  be-  “  * 

cause  it  makes  some  witnesses  /S. 

hesitant  to  appear.  \. 

Judge  Steckler  said  there  are 
two  ways  in  which  editors  might  V  */  *  * 
try  to  get  the  1937  picture  ban 
revised  —  through  the  annual 
judiciary  conference  in  V/ash- 
ington,  headed  by  the  Chief 
Justice  of  the  United  States  and  I  I 

thence  to  the  Senate  Judiciary 
Committee,  or  through  the  mi 

American  Bar  Association.  ■ 

Judge  Steckler  said  he  would  I" 

be  glad  to  help  in  starting 
procedure  in  that  direction,  al- 
though  he  personally  is  opposed 
to  courtroom  pictures. 

Governor’s  Policy 

At  another  panel.  Governor  ^ 

George  N,  Craig  promi.sed  news- 
paper  men  he  would  make  sure 
his  “open  door  policy”  is  en-  V 
forced  in  state  affairs.  \. 

When  newsmen  complained 
they  couldn’t  get  news  from  de¬ 
partment  heads,  the  Govenior 
said,  “I’m  sure  the  errors  men¬ 
tioned  here  have  been  more  of 
omission  than  commission  .  .  .  _ 
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/f  PERFECTION 


Teuf^ 

This  Trade  Mark 
means  PERFECTION 
in  PERFORMANCE 
as  well  as  in  Name. 
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YOUR  PROTECTION 

f  11/  Tkr  WorWt  LmWtna  Brand  of  fMmmuniealinn  Paport 

Draper  manufacturers  company 

Mom  OWc*;  PHILADELPHIA  IS,  PENNSYLVANIA 
Sale*  Repreientativca:  Atlanta  •  Chicaco  •  New  York  •  Cleveland 
Loa  Anceles  •  Kanaaa  City,  Kanaaa 

Pacific  Coast  Warehouses:  Los  Anaelcs  •  San  Francisco  Plants:  Philadelphia  •  Indianapolis 
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JOURNAUSM  EDUCATION 


Medill  School  Offers 
Ph.D  in  Journalism 


ing  of  AEJ,  headed  by  Gayle  Jit  tlAl*VJii*il 

Waldrop  of  the  University  of  ^  0.1  XiarvarQ 

“W'h  On  School  News 


teachers  across  the  country  to 
answer  these  questions: 


Cambridge,  Mast. 
Schools  and  newspapers  of 


Evanstown,  Ill. 

Beginning  next  Fall,  the  Med¬ 
ill  School  of  Journalism  at 
Northwestern  University  will 
launch  a  program  of  studies 
leading  to  the  Doctor  of  Phil¬ 
osophy  degree  in  Journalism. 

The  program,  according  to 
Dean  Kenneth  E.  Olson,  is  de¬ 
signed  to  meet  the  needs  of 
men  who  wish  the  Ph.D  degree 
as  preparation  for  teaching 
journalism  and  for  professional 
journalists  who  wish  to  acquire 
more  knowledge  of  a  particular 
field  to  make  themselves  ex¬ 
perts,  for  example,  in  labor, 
public  finance,  politics,  inter¬ 
national  relations  or  science. 

For  newspapermen  this  pro¬ 
gram  will  be  unique  among 
doctoral  programs  in  journalism 
for  it  will  be  similar  to  the'  Nie- 
man  Fellowship  program  at 
Harvard.  By  making  available 
the  whole  resources  of  the  uni¬ 
versity,  practicing  journalists 
will  be  able  to  acquire  a  broad 
background  in  economics,  his¬ 
tory,  political  science,  sociology, 
science  or  whateve'r  field  best 
fits  their  objective. 

Opportunity  for  Research 

An  important  aspect  of  this 
new  program  is  the  opportunity 
it  will  offer  for  substantial  re¬ 
search  projects  in  journalism. 

“In  all  media  of  communica¬ 
tion”  said  Dean  Olson  “there 
are  problems  crying  for  re¬ 
search.  Thus  far  much  of  the 
research  in  our  fields  has  been 
on  readership  and  market  stud¬ 
ies  and  on  mechanical  prob¬ 
lems.” 

To  qualify  as  a  candidate  ap¬ 
plicants  must  have  had  a  mini¬ 
mum  of  two  years  of  practical 
experience  and  must  have  com¬ 
pleted  the  requirements  for  the 
Master’s  degree  at  Medill  or  its 
equivalent.  The  program  will 
ordinarily  take  two  years  be¬ 
yond  the  master’s,  the  first  year 
devoted  to  course  work,  the  sec¬ 
ond  year  to  research  and  the 
writing  of  the  dissertation 
though  this  may  be  completed 
in  absentia. 

Luxon  Starts  Masters* 
Program  at  iV.  Carolina 

Vigorous  young  journalism 
program  at  the  University  of 
North  Carolina  will  add  a 
graduate  sequence  leading  to 
the  masters  degree  in  journal¬ 
ism,  effective  next  September. 


Four  new  courses,  plus  the 
thesis,  have  been  approved  by 
the  university’s  graduate  school, 
in  addition  to  four  approved 
for  the  graduate  minor  in  jour¬ 
nalism  last  spring,  according  to 
Dr.  Norval  Neil  Luxon,  dean 
of  the  school  of  journalism. 

Available  to  students  wishing 
to  earn  the  A.M.  in  journalism, 
he  reports,  are  five  courses 
open  to  advanced  undergrad¬ 
uates  and  graduate  students. 
They  are  International  Com¬ 
munications  and  Comparative 
Journalism;  History  of  Journal¬ 
ism;  Communication  and  Opin¬ 
ion,  The  Press,  the  Constitu¬ 
tion,  and  the  Law;  and  Func¬ 
tions  and  Responsibilities  of 
Contemporary  Journalism. 

Open  to  graduate  students 
only  are  Media  Research  Meth¬ 
ods,  Seminar  in  History  of 
American  Journalism;  Seminar 
in  Content  Analysis;  Thesis 
Course. 

Graduate  School  require¬ 
ments  at  Chapel  Hill  include 
the  graduate  record  examina¬ 
tion  prior  to  admission,  a  read¬ 
ing  knowledge  of  one  foreign 
language,  and  a  thesis. 

Currently  on  the  graduate 
faculty  of  the  school  of  jour¬ 
nalism  are  Charles  Phillips 
Russell  and  James  C.  N.  Paul, 
Roy  E.  Carter,  Jr.,  and  Dean 
Luxon.  A  1955  fall  appointee 
in  the  international  communi¬ 
cations  field  also  will  be  a  grad¬ 
uate  faculty  member,  says 
Dean  Luxon. 

Teachers  Investigate 
Dilliard  Charges 

When  Irving  Dilliard  of  the 
St.  Louis  (Mo.)  Post-Dispatch 
told  journalism  teachers  at 
their  Albuquerque  convention 
last  Summer  that  they  would 
rather  “stand  in”  with  influen¬ 
tial  editors  and  publishers  than 
“stand  up”  to  them,  he  stirred 
up  something. 

What  Mr.  Dilliard  said  spe¬ 
cifically  was,  “If  the  journalism 
teacher  has  opinions  and  speaks 
them  out  vigorously,  he  is  al¬ 
most  certain  to  offend  others, 
including  perhaps  influential 
editors  and  publishers.  The 
choice  he  often  makes  is  be¬ 
tween  standing  up  and  standing 
in,  and  in  all  too  many  in¬ 
stances  he  elects  to  stand  in.” 

Now  the  teachers  are  trying 
to  learn  whether  Mr.  Dilliard 
knew  whereof  he  spoke.  A  com¬ 
mittee  on  standards  of  teach- 


“Do  we  have  opinions  and  I®  cities  will  participate  in  a 
speak  them  vigorously  in  such  three-week  conference  at  Har- 
courses  as  The  Press  and  So-  University  this  Summer  on 

ciety.  History  of  American  educational  reporting.  The  col- 


Journalism,  Reporting  and  Ed¬ 
iting,  Elditorial  and  Interpreta¬ 
tive  Writing?  Do  we  draw  on 


leges  in  six  of  these  cities  will 
be  represented. 

Newspaper  staff  reporters 


current  examples  not  only  to  educational  adrninistrators 
add  interest  to  our  teaching  but  d^cussions  of  tte 

to  point  to  failures  of  newspa-  of  telling  the  story  of  edu- 
pers  to  measure  up  to  the  code  cation  in  their  o^  communi- 
of  ASNE,  NCEW,  and  others?  Background  talks  by  ^u- 

“Have  any  of  your  graduates  newspaper  editor 

j  ,  cju  „  will  develop  discussions  on  ef- 
resigned  or  been  fired  because  ...  ,  ..  . 

fective  means  of  reporting  edu- 
they  stood  up  for  principles  reporters  and  the 

stressed  in  courses?  administrators  partici- 

“Have  you  brought  to  your  pating  intend  to  follow  up  the 
school  speakers  who  have  been  conference  by  cooperative  ef- 
critical  of  the  performance  of  forts  to  provide  adequate  infor- 
the  press?  Have  staff  members  mation  on  education  to  their 
spoken  their  critical  opinions  their  communities, 
vigorously  before  national  pro-*  The  conference  is  to  be  con¬ 
fessional  groups?  Have  they  ducted  July  25  to  Aug.  13  by 
written  letters  to  editors  ques-  the  Nieman  Foundation  on  a 
tioning  practices,  suggesting  g-rant  from  the  Fund  for  the 


changes  ? 

“In  doing  these  things,  one 


Advancement  of  Education. 
The  newspapers  participating 


or  more  of  them,  have  they  of-  through  staff  members  are  the 
fended  any  influential  editors  Providence  (R.  I.)  Journal, 


and  publishers?” 


Worcester  (Mass.l  Telegram, 


Deadline  for  reply  to  the  Toled^  (Ohio)  Blade,  LouM 


Post,  Rocky  Mt.  News,  Portland 

22  Sign  for  New  Major  Oregrinn  and  Oregon  Journal, 
®  ^  Nashville  Banner  and  Tennes- 

In  Journ.  at  Memphis  seean.  Bay  City  (Mich.)  Timet 
When  Dr.  William  H.  Taft  of  and  Coming  (N.  Y.)  Leader. 
Memphis  State  College  an-  • 

nounced  a  new  major  in  jour-  w  i.  tr  u? 

nalism  at  his  institution  re-  Joiirnali^ni  Lab’ 


Joiirnali^ni  ‘Lab’ 


cently,  22  students  promptly  Project  Under  Study 


switched  from  other  majors. 
“We  expect  this  number  will 
climb  next  Fall,”  he  says. 


Madison,  Wis. 
Publishers  of  Wisconsin 
newspapers  are  urging  the  Uni- 


“Nearly  200  students  are  at-  versity  of  Wisconsin  Board  of 
tending  journalism  classes.”  Regents  to  take  over  the  non- 
Dr.  Taft  expects  to  organize  profit  Campus  Publi.shing  Co., 
a  group  of  practicing  journal-  formed  in  the  1920s  to  publish 
ists  of  his  area  to  serve  as  an  the  students  newspaper.  Daily 
advisory  board,  he  says.  Still  Cardinal. 


under  the  English  department, 
he  expects  a  separate  depart- 


Two  years  ago  the  board  re¬ 
jected  an  offer  that  would  have 


ment  of  journalism  to  be  shifted  the  ownership  of  the 
created  next  year.  publishing  compi-ny’s  equipment 

to  the  University  of  Wisconsin 


Other  faculty  member  in  jour¬ 


nalism  in  Dr.  Taft’s  program  School  of  Journalism  without 
is  Miles  Johnson,  who  joined  cost  to  the  university  to  ^  us^ 


his  staff  last  fall. 

Color  in  Rockford 

Rockford,  Ill. 
The  Rockford  Morning  Star 


as  a  “live  laboratory”  for  the 
school.  The  printing  plant  is  in 
a  building  just  off  the  campus. 

• 

Geo.  Simmons  Dies 

George  Russell  Simmons,  60, 


and  Register-Republic  produced  former  Chicago  syndicate  sales- 
its  first  full  color  page  on  Fri-  man,  died  April  14,  in  Sauga- 
day,  April  15.  The  announce-  tuck,  Mich.,  where  he  was  the 
ment  appeared  as  a  promotion  owner  of  a  restaurant-gift 
ad.  The  color  equipment  is  a  shop.  He  formerly  was  asso- 
Scott-built  deck  application  to  ciated  with  the  National  News- 
the  regular  six-unit  Scott  Press,  paper  Syndicate. 
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Chicago  Guild 
Names  Page  1 
Prize  Winners 

The  Chicago  Newspaper  Guild 
has  announced  the  winners  of 
its  Page  One  “Stick  of  Type” 
awards  for  1954.  They  will  be 
presented  at  the  Guild’s  17th 
annual  Page  One  Ball  May  28 
in  the  Palmer  House. 

The  winners  ard: 

Robert  J.  Casey,  veteran  re¬ 
porter  now  a  freelance  writer, 
for  his  moving  account  in  the 
Chicago  Tribune  of  the  loss  and 
recovery  of  his  sight. 

George  Daniels  of  the  Chi¬ 
cago  Defender  for  his  series  on 
the  search  for  a  home  by  a 
family  of  12. 

Edward  DeLuga  of  the  Chi¬ 
cago  Daily  Newa  for  his  spot 
news  picture  of  a  young  killer’s 
torment  upon  viewing  his  vic¬ 
tim’s  body. 

Win  Greeti  of  the  Daily  News 
for  his  initiative  and  enterprise 
in  getting  the  first  interview 
with  Sewell  Avery  in  10  years. 

Robert  Gruenberg  of  the 
Daily  News  for  his  story  on 
the  forces  behind  the  continued 
tension  at  Trumball  Park. 

Richard  J.  Lewis  of  the  Chi¬ 
cago  Sun-Times  for  his  expose 
of  the  Dunbar  school  food  haul¬ 
ing  contracts. 

Larry  L.  Mulay,  city  editor 
of  the  City  News  Bureau,  for 
his  many  years  of  patience  and 
understanding  in  the  develop¬ 
ment  of  hundreds  of  reporters 
now  working  in  all  fields  of 
U.  S.  journalism. 

Joe  G.  Velna  of  the  Lineoln- 
Belmont  Booster  for  his  story 
on  the  difficulty  of  families  with 
children  finding  apartments. 

Ralph  Walters  of  the  Sun- 
Times  for  his  versatile  human 
interest  pictures. 

Judges  were  Carroll  Ari- 
mond,  city  editor.  Associated 
Press;  Charles  Davis,  director 
of  public  relations,  Chicago 
Defender;  Edward  H.  Eulen- 
berg,  an  assistant  city  editor. 
City  News  Bureau;  Merritt  L. 
Johnson,  copy  desk  chief.  Daily 
News,  and  William  A.  Mueller, 
assistant  to  the  executive  editor, 
Sun-Times. 

• 

Starts  100th  Year 

Albany,  N.  Y. 

The  Albany  Timea-Union  ran 
»  special  editorial  pagre  on  the 
start  of  its  100th  year.  The 
paper  started  as  the  Albany 
Morning  Times.  It  has  been  a 
Hearst  newspaper  since  1924. 
Gene  Robb  is  publisher. 
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Civic  Leadership 
For  70  Years 

Pawtucket,  R.  I. 

Noting  the  70th  anniversary 
of  its  founding,  the  Pawtucket 
Times  on  April  30  published  a 
12-page  souvenir  edition.  The 
sole  ad  was  a  promotional  one 
for  the  paper  itself,  and  com¬ 
prised  the  entire  last  page. 

Pictures  of  all  the  paper’s 
157  full-time  employes  ap¬ 
peared,  mostly  in  poses  reflect¬ 
ing  the  individuals’  duties. 
Many  of  the  part-time  employes 
were  also  photogpraphed. 

In  an  interview,  Stanley  T. 
Black,  for  the  past  25  years 
treasurer  and  general  manager, 
reviewed  the  paper’s  role  in 
promoting  civic  betterment  and 
municipal  reform.  He  was 
quoted  as  follows: 

“Never  in  my  career  was  I 
instructed  by  anyone  to  desist 
or  retreat  from  a  position  which 
we  honestly  believed  was  in  the 
best  interests  of  the  people  in 
the  area  served  by  the  Time.s. 
I  recall  that  my  father  told  me 
the  same  was  true  in  the  years 
that  he  directed  operations  of 
the  Times.” 

Coincidentally,  the  paper’s 
birthday  and  Mr.  Black’s  both 
fall  on  April  30. 

United  Press  Creates 
New  L.  A.  Division 

Robert  Prescott  has  been  ap¬ 
pointed  manager  of  United 
Press’s  new  northern  division  of 
Latin  America. 

The  announcement  by  Thomas 
R.  Curran,  vicepresident  and 
general  manager  of  South  Am¬ 
erica,  said  the  new  division  was 
created  to  augment  news  cov¬ 
erage  and  provide  greater  serv¬ 
ice  to  newspaper  clients  of 
Mexico,  Central  America  and 
the  Caribbean. 

Mr.  Prescott,  35,  will  be  in 
charge  of  both  news  and  busi¬ 
ness  operations  in  the  area.  He 
will  continue  to  make  his  head¬ 
quarters  at  Mexico  City,  where 
he  has  been  for  the  past  si.\ 
years. 

• 

Valley  Forge  Paper 

Valley  Forge,  Pa. 

A  new  standard-size  weekly 
newspaper,  the  Valley  Forge 
Sentinel,  will  make  its  bow 
May  12.  It  will  be  published 
by  Weekly  Review  Publishing 
Co.  of  Conshohocken.  Harold 
C.  McCuen  is  president  and  edi¬ 
tor. 
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CHECK  THESE 

5m 

MICRO  PHOTO 

FIRSTS 


•  ••and  you’ll  know  why 
others  follow  the  leader 


These  five  BIG  firsts ...  all  pioneered  by  Micro  Photo 
. . .  hove  been  so  enthusiastically  accepted  by  news¬ 
papers  the  country  over  that  we  are  now  filming 
more  doilies  than  ALL  other  commercial  microfilming 
services  combined: 

1  TWO-PAGE  MICROFILMING— popularized  by 

*  Micro  Photo.  We've  specialized  in  this  economical 
method  of  reproduction  for  over  ten  years. 

0  LARGER  PAGE  IMAGE  —  an  exclusive ...  that 

*  gives  our  customers  reading  quality  comparable 
to  expensive  1  -page  per  exposure  film. 

Q  LOW  COST,  ONE-WAY  CARTON— makes  it 
^  easy  to  ship  newspapers  to  our  laboratory. 

^  ARCHIVAL  STORAGE — on  a  large  scale  for 
"  clients'  negative  film ...  at  no  extra  cost. 

C  MICRO-CLIP — the  first  practical,  inexpensive 
method  of  microfilming  clippings. 

. . .  and,  of  course,  oil  our  film  is  processed  to  meet 
or  exceed  the  specifications  established  by  the  U.  S. 
Bureau  of  Standards. 


MICRO  PHOTO  INC 

4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 
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^Round  Their  Beats 

Beating  Case  Reopened 
By  Reporter-Sleuth 


FOR  DIGGING  up  new  evidence  which  reopened  a  case  In  which 
a  man  was  nearly  beaten  to  death  by  three  teenagers,  William  E. 
Scrivo,  right,  a  reporter  for  the  New  Kensington  (Pa.)  Dally  Dispatch 
receives  a  plaque  from  John  Lloyd,  president  of  the  Joint  Veterans 
Committee.  Judge  Edward  E.  Bauer,  left,  also  receives  plaque  for 
_ his  part  in  the  case. 


Although  the  district  attor¬ 
ney’s  office  maintained  the  case 
was  closed,  William  E.  Scrivo, 
a  reporter  for  the  New  Kensing¬ 
ton  (Pa.)  Daily  Dispatch  kept 
digging  away.  His  digging  re¬ 
opened  an  open  and  shut  near- 
fatal  beating  case. 

When  it  was  rumored  arcu’id 
town  that  a  fix  was  in  and  the 
case  was  being  whitewashed. 
Reporter  Scrivo  was  assigned 
to  get  tbe  facts  behind  the 
beating  which  was  admitted  by 
youths.  They  were  never  tried. 

Bill  Scrivo’s  articles  ham¬ 
mered  away  for  a  trial  and 
new  startling  evidence  consist¬ 
ently  appeared  in  his  stories. 
Then  a  local  Joint  Veterans 
group,  seeking  justice,  was 
granted  a  hearing  with  Judge 
Edward  G.  Bauer. 

Four  days  later  Reporter 
Scrivo  revealed  that  the  youths 
had  slugged  and  robbed  an¬ 
other  man  just  three  days  pri¬ 
or  to  the  beating  of  Walter  Jor¬ 
dan. 

Finally  Judge  Bauer  ordered 
a  reopening  of  the  case  and 
following  confessions  by  the 
three  teenagers  that  they  had 
beaten  Jordan  with  the  intention 
of  robbing  him  too,  the  boys 
were  tried  in  juvenile  court. 

Judge  Bauer  ordered  the 
three  youths  held  in  criminal 
court  without  bail. 

Last  week,  Reporter  Bill 
Scrivo  and  Judge  Bauer  were 
given  plaques  by  the  Joint  Vet¬ 
erans  group  for  the  parts  they 
played  in  the  case.  Action  has 
been  started  to  establish  a  per¬ 
manent  committee  to  solve  the 
juvenile  delinquency  problem 
in  the  area. 

Threats,  Attacks  Haunt 
Birmingham  Newsmen 

It’s  gotten  so  bad  in  Birm¬ 
ingham,  Ala.  that  a  photogra¬ 
pher  recently  had  to  cover  a 
.strike  from  his  car  with  the 
aid  of  a  telephoto  lens. 

The  advice  for  photographers 
on  the  Birminghain  Post-Herald 
and  News  is  to  flash  and  run. 
It  evolved  from  events  in 
Phenix  City  when  four  news¬ 
men  were  attacked  or  threat¬ 
ened. 

Here’s  what  happened  last 
Summer: 

(1)  Post-Herald  Photog  Jim 
Atkins,  snapped  a  picture  of  a 
night  spot,  almost  had  a  rock 
bounced  off  his  head. 
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(2)  News  Photog  Ed  Jones, 
threatened  by  same  night  spot 
owner  for  a  photo  taken  while 
raid  was  on. 

(3)  News  Reporter  Edwin 
Strickland,  attended  a  secret 
meeting,  had  his  car  run  off 
the  road. 

(4)  News  Reporter-Phot og 
Harry  Cook,  snapped  photo  of  a 
city  clerk,  saw  his  camera 
broken  when  thrown  on  the 
ground  by  said  city  clerk. 

(5)  P-H  Political  Reporter 
Gene  Worstman,  wrote  a  story 
accusing  a  Birmingham  lawyer 
of  attending  a  meeting  with 
Phenix  City  gangsters,  was  hit 
in  the  face. 

Now  with  Birmingham  faced 
with  numerous  strikes,  news¬ 
men  there  have  become  victims 
of  multiple  bruises.  News  Pho¬ 
tog  Eldred  Perry,  while  cover¬ 
ing  a  telephone  company  strike, 
saw  his  lens  pulled  from  his 
camera  by  a  picketer  and  Re¬ 
porter  Roger  Themes,  with  Mr. 
Perry,  was  struck  with  an  egg. 

Mr.  Atkins,  covering  a  picket 
line  at  a  railroad  yard,  snapped 
a  picture  and  about  15  picketers 
rushed  at  him,  threw  him  to  the 
ground  and  fled  with  his  Speed 
Graphic.  The  attacker  was 
quickly  arrested,  had  two  knives 
confiscated,  and  fined  $50. 

Now  it  is  reported  that  a 

Protective  Bill  Goes 
To  Pa.  Legislature 

The  peix;nnial  legislation  pro¬ 
viding  special  penalties  for  hit¬ 
ting  members  of  the  press  ha.s 
been  introduced  in  Pennsyl¬ 
vania’s  Legislature. 

A  bill  co-sponsored  by  Sens. 
Benjamin  R.  Do  no  low  (D- 
Phila.),  Martin  Silver  t  (D- 
Phila.)  and  John  C.  Miller  (D- 
Beaver)  would  make  any  per¬ 
son  striking  a  working  reporter 
or  photographer  at  any  public 
place  or  gathering  subject  to  a 
maximum  penalty  of  $2,000  fine 
and  three  years  in  jail. 

Provisions  of  the  bill  also 
would  apply  to  damage  to 
cameras. 

The  measure  (S.  351)  was  re¬ 
ferred  to  the  Senate  Committee 
on  Judiciary  General. 

The  City  Room  Must 
Have  Been  Very  Still 

Portland  Oregonian  staffers 
were  scattered  to  the  winds 
last  month. 

Aviator  Editor  Leverett  G. 
Richards  surveyed  Scandinavian 


countries  for  three  weeks;  Re¬ 
porter  Wallace  Turner  covered 
a  trial  of  a  West  Coast  invest¬ 
ment  firm  in  San  Francisco 
federal  district  court;  and  Edi¬ 
torial  Writer  A1  McCready  and 
Reporter  Herman  Edwards  were 
assigned  to  do  first-hand  ac¬ 
counts  of  A-tests  at  Nevada. 

At  the  same  time  Jack  Dier- 
dorff,  assistant  Sunday  editor, 
was  in  Seattle  for  a  story  on  a 
new  toll  highway  and  a  back¬ 
ground  piece  on  a  city  election 
in  Tacoma,  Wash.  And  Sports 
Editor  L.  H.  Gregory  was  in 
Glendale,  Calif,  reporting  the 
Portland  baseball  club’s  train¬ 
ing  with  Photographer  Carl 
Vermilya. 

Meanwhile  their  co-workers 
at  home  had: 

Explosive  Work 

While  Messrs.  Edwards  and 
McCready  cooled  their  heels 
waiting  for  moie  than  a  week 
for  a  bomb  to  go  off,  the  stay 
at  homes  were  hard  pressed  to 
keep  up  with  bomb  explosions 
and  threats  of  more. 

The  first  blast  came  one  mid¬ 
afternoon  on  the  third  floor  of 
Portland’s  biggest  department 
store,  Meier  &  Frank  company. 
Two  persons,  including  the  wife 
of  an  Oregonian  advertising 
salesman,  Mrs.  Frank  Ostrow, 
were  slightly  injured.  The 
bombing  was  part  of  a  $50,000 
extortion  plot  that  was  unsuc¬ 
cessful. 

A  few  nights  later  a  dyna¬ 
mite  bomb  which  had  been 
wired  to  tbe  starter  of  a  car 
blew  a  Portland  attorney,  into 
eternity. 


These  set  off  a  rash  of  other 
extortion  attempts  and  bomb¬ 
ing  threats  to  schools,  business 
houses  and  individuals.  As  many 
as  a  dozen  threats  a  day  had 
to  be  investigated  by  police  and 
newspapermen.  In  several  cases 
schools  were  evacuated  because 
of  telephoned  threats  that  time 
bombs  had  been  planted. 

The  hysteria  died  down  after 
three  boys  confessed  to  one 
“prank”  threat  and  an  employe 
confessed  he  had  threatened  to 
blow  up  his  employer’s  store. 

Here* s  H20  In  Yer  Eye 

Guy  Friddell,  associate  editor 
of  the  Richmond  (Va.)  Newt 
Leader,  is  not  a  man  who  is 
easily  intimidated.  A  whole 
busload  of  people  will  testify 
to  that. 

Mr.  Friddell,  was  strolling  a 
downtown  street  and  approach¬ 
ed  this  bus  parked  near  a  com¬ 
er.  Standing  in  the  doorway 
was  a  brash  youngster  of  six 
or  seven,  brandishing  a  pistol 
threateningly.  The  passengers 
were  all  laughing. 

Now  it  just  so  happened  that 
Mr.  Friddell  had  purehased  a 
water  pistol  for  his  own  son. 
A  further  coincidence  was  that 
he  had  loaded  the  pistol  and 
stuck  it  in  his  pocket. 

So  ...  as  he  reached  the 
door  of  the  bus,  Mr.  Friddell 
suddenly  whipped  out  his  water 
pistol  and  let  the  young  gun¬ 
man  have  it,  right  between  the 
eyes. 

Then,  without  so  much  as  a 
backward  glance,  Mr.  Friddell 
continued  down  the  street. 
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Decline  of  Daily’ 

Opens  Weekly’s  Horizon 


“The  decline  of  the  daily 
creates  a  situation  in  which  the 
weekly  editor  has  a  new  chance 
to  distinguish  himself,”  125 
editors  of  the  nation’s  weekly 
newspapers  from  35  states  were 
told  last  week  by  Gov.  Robert 
B.  Meyner  of  New  Jersey  during 
the  seventh  national  conference 
of  Greater  Weeklies  Associates 
in  New  York. 

He  explained  this  “decline  of 
the  daily”  by  noting  that  while 
New  Jersey  is  a  highly  urban 
•tate  with  many  daily  newspa¬ 
pers,  in  addition  to  the  heavy 
circulation  of  dailies  from  New 
York  and  Philadelphia;  “yet 
weekly  newspapers  flourish.” 

‘Amazing  Vitality’ 

Gov.  Meyner  traced  the  popu¬ 
lation  shift  from  the  farms  and 
small  towns  to  the  cities  which 
began  in  the  last  century  and 
accelerated  during  and  after  the 
first  world  war.  “This  gave  rise 
to  the  tremendous  growth  of 
big  city  newspapers  and  a  con- 
.sequent  decline  of  the  weeklies, 
which  are  the  oldest  medium  of 
public  communication.  Yet  the 
weeklies,  through  this  trying 
^period,  showed  an  amazing 
vitality,”  he  said. 

“The  conclusion  to  be  drawn 
is  that,  down  the  years,  the 
weeklies  have  given  their  read¬ 
ers  something  they  wanted  and 
that  they  could  not  get  else¬ 
where,  and  that  their  editors 
have  had  the  faith  and  tenacity 
to  weather  population  shifts  and 
economic  storms.” 

The  governor  w’ent  on  to  tell 
his  audience  that  the  Newark 
(N.  J.)  News,  “big  as  it  is  and 
as  conscious  as  it  is  of  .sectional 
news,  cannot  fully  cover  the 
community  news  of  even  such 
nearby  places  as  Montclair  and 
Milburn. 

“No  outside  daily,”  he  con¬ 
tinued,  “can  do  the  kind  of  job 
the  New  Jersey  Herald  is  do- 
‘  ing  is  Sussex  or  the  Mount 
Holly  Herald  is  doing  in  Bur¬ 
lington  County;  nor  can  the 
Sew  Brunswick  Daily  Home 
Sews  give  as  complete  a  report 
of  what  is  happening  in  South 
River  as  the  Spokesman, 

“There  is  a  popular  revolt 
against  the  crowded  conditions 
of  the  cities  and  a  desire  for 
more  spacious  living  in  .smaller 
communities  —  and  this  in  turn 
has  brought  a  resurgence  of 
weekly  newspapers,”  Gov.  Mey¬ 
ner  said. 


Urging  the  editors  to  make 
the  most  of  their  opportunity, 
the  governor  suggested  that 
they  “take  a  larger  view  of 
community,  state  and  national 
affairs,”  instead  of  confining 
their  columns  to  strictly  local 
news. 

.Must  Increase  Interest 

Charles  O.  Bennett  of  the 
Audit  Bureau  of  Circulations, 
Chicago,  di.scussing  “ABC  for 
the  Weekly  Newspaper,”  told 
the  publishers:  “Weeklies  as  a 
field  must  increase  their  inter¬ 
est  in  explaining  their  product 
through  the  vehicle  of  ABC  re¬ 
ports.  Growth  in  weekly  news¬ 
paper  membership  in  the  Bu¬ 
reau  is  essential  before  you 
can  expect  much  increase  in 
national  advertising  revenue. 

“When  you  can  describe  your 
product,  your  market,  and  your 
ability  to  merchandi.se  for  him 
in  his  language,  then  and  only- 
then  w'ill  your  medium  come 
into  its  proper  perspective.  If 
you  can’t,  chances  are  that  the 
advertiser  will  continue  to  seek 
outlets  that  will  sell  him  in  a 
language  he  understands.  Since 
national  advertisers  organized 
the  Audit  Bureau  of  Circula¬ 
tions  and  have  maintained  con¬ 
trol  ever  since,  it  would  seem 
that  ABC  reports  talk  in  their 
terms.” 

Frederick  R.  Gamble,  presi¬ 
dent,  American  Association  of 
Advertising  Agencies,  presented 
“Century  of  Service”  awards  to 
the  28  Greater  W’eeklies  news¬ 
papers  which  have  passed  the 
100-year  mark.  These  papers 
and  the  year  of  their  founding 
are: 

Cats’cill  (N.  Y.)  Greene  County  Kjr- 
aminer  Heporter,  1792 ;  Chenterton'n 
(Md. )  Kent  County  Seirs,  17H3  ;  Knntun 
(Md.)  Star-Democrat,  1799;  Somir- 


I  I  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


CENTURY  OF  SERVICE  award  is  accepted  by  Oliver  Stalter,  publisher 
of  Catskill  (N.  Y.)  Green  County  Examiner  Recorder,  from  Frederic  R. 
Gamble,  president  of  AAAA,  at  Greater  Weeklies  conference.  Also 
seen  are  Gov.  Robert  Meyner  of  New  Jersey  and  Capt.  John  T.  Tuthill, 
president  of  Greater  Weeklies  Associates. 


ville  (N.  J.)  Somerset  Messenger- 

Gazette,  1821  :  Flemington  (N.  J.) 

Hunterdon  County  Democrat,  1826; 
Mount  Holly,  (N.  J.)  Herald,  1826; 
Sewton  (N.  J.)  New  Jersey  Herald, 
1829;  M^ina  (Ohio)  Medina  County 
Gazette,  1832;  Hrookville  (Pa.)  Jeffer¬ 
sonian  Democrat,  1838;  Huntington 
(L.  I.)  Long  Islander,  1838:  Farm¬ 
ington  (Me.)  Franklin  Journal  & 
Chronicle,  1840;  Clarion  (Pa.)  Demo¬ 
crat,  1840;  Clarion  (Pa.)  Republican, 
1840;  Abbeville  (S.  C.)  Press  &  Ban¬ 
ner,  1844;  Lambertville  (N.  J.)  Bea¬ 
con,  1845  ;  Mt.  Sterling  (Ill.)  Demo¬ 


crat  Message,  1848;  Delphi  (Ind.) 
Citizen,  1848;  Anna  (III.)  Gazette- 
Democrat,  1849;  Havana  (Ill.)  Mason 
County  Democrat,  1849  ;  Shepherdstown 
(W.  Va.)  Register,  1849;  Ellsworth 
(Me.)  American,  1850;  Toms  River 
(N.  J.)  New  Jersey  Courier,  1850; 
Coxsackie  (N.  Y.)  Union  News,  1851; 
Carthage  (Ill.)  Hancock  County  Jour¬ 
nal  Si  Republican,  1853 ;  Rockville 
(Ind.)  Republican,  1853;  Dexter  (Me.) 
Eastern  Gazette,  1853;  Machias  (Me.) 
Maehias  Valley  News  Observer,  1853; 
Carlinville  (Ill.)  Democrat,  1855. 


SEVENTH 

consecutive 
year.  . . 


the  AYER  Cup  goes  to  a 
Newspaper  that  uses 
BURGESS 


Congratulations  to 

THE  NEW  YORK 
HERALD 
TRIBUNE 


WINNEI 
OF  THE 
1955 
AYER 
AWARI 


Burgess  Cellulose  Company  con¬ 
gratulates  The  New  York  Herald 
Tribune  in  winning  permanent  poa- 
seaaion  of  the  F  Wayland  Ayer  Cup 
For  the  second  straight  year  (and 
the  ninth  tune)  the  Herald  Tribune 
has  won  the  award  from  a  field  of 
outstanding  entries  We  are  indeed 
proud  that  this  year's  winner— and 
so  many  leading  newspapers  large 


and  small —depend  on  Burgess  Mats. 

Among  the  Honorable  Mentions 
this  year  were  other  users  of  Burgess 
Mata— The  New  York  Times,  The 
Iron  Mountain  (Mich  )  News.  The 
Marion  (Ohio)  Star,  and  The  Daily 
Pantagraph  ( Bloomington  -  Normal, 
Ill  ).  Our  congratulations  also  go  to 
these  daily  newspapers  for  their  con¬ 
tribution  to  better  journalism. 


BURGESS  CELLULOSE  COMPANY 

Mwwltclsrtn  sst  DsIfiMtn  d  lw|*«  (Iiimm  ta4  SnycMW  Ttst-Tti  Hair 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  L3.30, ' 
Write  for  sample  copy.  I 


editor  ac  PUBLISHER  for  May  7,  1955 


61 


Polio  Vaccine 
Names  Boost 
News  Fever 


A  “names  make  the  news” 
project  was  carried  out  on  a 
mass  scale  by  newspapers 
across  the'  country  last  week  as 
they  published  lists  of  children 
who  had  received  Salk  polio 
vaccine  shots  in  the  1954  field 
trials. 

Altogether  the  Westchester 
County  group  of  newspapers 
published  11,000  names  of  pu¬ 
pils  which  had  been  obtained 
by  their  County  News  Bureau 
from  local  health  departments. 

The  task  was  particularly 
difficult  because  it  involved 
checking  and  cross-checking 
lists  and  decoding.  As  an  ex¬ 
ample  of  the  chore  performed 
was  the  report  made  to  E  &  P 
by  the  Syracuse  (N.Y.)  Herald- 
Joumal. 


was  an  avenue,  drive,  road, 
street  or  place,  also  required 
checking  in  the  local  directories. 

The  teams  also  checked  the 
names  of  immunized  children 
on  the  master  lists — as  a  ser¬ 
vice  to  health  and  school  of¬ 
ficials. 


Promotions  Made 


On  Jersey  Paper 


Thorkehon  Wins 
Religious  Award 


New  Beunswick,  N.  J. 


Boston  Team  Work 


2  Full  Pages 

Two  days  after  the  announce¬ 
ment  that  the  polio  vaccine  was 
effective,  the  Herald-Joumal 
began  publishing  names  of  local 
children  who  had  been  inocu¬ 
lated. 

The  first  list — two  complete 
pages  with  more  than  3,000 
names — ran  on  April  14,  five 
days  before  parents  were  sched¬ 
uled  to  begin  receiving  official 
notification  whether  their  chil¬ 
dren  had  received  the  vaccine 
or  placebo  (dummy  shots)  dur¬ 
ing  the  field  trials  last  Spring. 
The  second  half  of  the  names 
of  more  than  6,700  inoculated 
children  was  published  the  fol¬ 
lowing  day. 

The  lists  were  compiled  by 
three  teams  of  two  reporters 
each,  who  decoded  the  schools’ 
master  lists. 

Armed  with  keys  to  the 
codes,  the  reporters  began  the 
task  on  Wednesday,  April  13, 
at  offices  of  the  State  Depart¬ 
ment  of  Health.  The  teams 
worked  until  late  that  night, 
most  of  the  following  day  and 
Friday  morning  in  both  the 
state  office  and  at  the  Syra¬ 
cuse  Board  of  Education. 


The  Boston  Herald  and  Trav¬ 
eler  worked  teams  of  reporters 
and  stenographers  for  nearly 
two  days  running  to  bring  their 
readers  the  names  of  children 
who  had  taken  the  vaccine 
tests. 

The  head  of  the  Massachu¬ 
setts  Department  of  Public 
Health  released  the  code  to 
local  health  departments  April 
11.  George  Akerson,  assistant 
to  the  publisher  of  the  Herald 
and  Traveler,  said  the  papers 
put  about  a  dozen  teams  of 
reporters  and  stenographers  to 
work  at  the  State  House  on  the 
lists,  starting  at  noon  April  11. 

In  its  listing  of  “polio  pio¬ 
neers,”  the  Buffalo  (N.  Y.) 
Evening  News  ran  13,473 
names  and  then  printed  1,000 
copies  of  a  special  supplement 
which  went  to  schools  in  the 
area  as  a  guide  for  this  year’s 
injections. 

The  Royal  Ook  (Mich.)  Daily 
Tribune  spread  its  list  of  more 
than  5,000  names  over  three 
days.  'Teams  of  eight  to  11 
persons  assisted  in  the  code- 
checking  task. 


Capa  Posthumously 
Gets  Polk  Award 


Photographer  Robert  Capa, 
who  was  killed  May  21,  1954  in 
a  land-mine  explosion  while 
covering  the  Indo  China  war 
for  Life  magazine,  was  post¬ 
humously  presented  the  Over¬ 
seas  Press  Club’s  George  Polk 
Memorial  Award  last  week. 


Hugh  N.  Boyd,  president  of 
Home  News  Publishing  Co.  and 
publisher  of  the  Daily  Home 
News  and  Sunday  Times,  has 
announced  a  series  of  person¬ 
nel  advancements. 

John  K.  Quad,  with  the  com¬ 
pany  since  1920,  was  named 
executive  editor  and  his  posi¬ 
tion  as  managing  editor  has 
been  taken  over  by  H.  Rodney 
Luery,  city  editor  since  1942. 

H.  Wesley  Bogle',  at  one  time 
editor  of  the  Metuchen  Re¬ 
corder,  has  been  appointed  city 
editor,  and  Herbert  P.  Bryant, 
a  reporter  since  1947,  has  taken 
the  position  as  suburban  editor. 

Leon  A.  Carpenter,  former 
suburban  editor,  has  been  placed 
in  charge  of  the  Sunday  Times 
as  Sunday  editor. 

Richard  N.  Sheble,  who  join¬ 
ed  the  organization  in  1945  as 
a  national  advertising  solicitor, 
has  been  appointed  business 
manager.  In  1947  he  became 
classified  advertising  manager 
and  later  served  as  assistant  to 
the  general  manager. 

Mr.  Boyd  also  announced  that 
Mr.  Quad  will  be  the  chairman 
of  the  executive  committee  and 
Miss  Anne  F.  Lester,  assistant 
business  manager  since  1943 
and  secretary  to  the  late  Elmer 
B.  Boyd,  since  1925,  will  be 
secretary  of  the  committee. 
Other  members  of  the  execu¬ 
tive  committee  are  Miss  Meli- 
cent  Perkins,  secretary  and 
treasurer  of  the  company  and 
Mr.  Sheble. 


Dayton,  Ohio 

Willmar  L.  Thorkelson,  n. 
ligious  news  editor  of  the  Mm. 
neapolis  Star,  is  the'  winner  of 
the  third  annual  James  0.  Sup. 
pie  Memorial  Award  for 
lence  in  religious  journalism. 

The  award  to  Mr.  Thorkelson. 
which  includes  a  cash  prize  of 
$100,  was  made  at  a  dinne 
May  2  during  the'  Religiom 
Newswriters  Association’s  sev¬ 
enth  annual  meeting  here.  Tht 
presentation  was  made  by  Mia 
Terry  Ferrer,  religion  editor  of 
Newsweek,  who  is  president  o' 
the  Board  of  Managers  of  tht 
Supple  Fund. 

'This  year’s  competiton  drew 
more'  than  30  entries. 

Mr.  Thorkelson’s  exhibit  pro¬ 
vided  a  well-rounded  example 
of  the  range  and  diversity  of 
his  activities  on  the  churd 
beat,  including  his  Saturday 
column  on  “The  Week  in  Re¬ 
ligion,”  personality  and  other 
human  interest  articles,  con¬ 
vention  coverage,  features  aiv! 
spot  news  reporting. 

Mr.  Thorkelson  has  been  witl 
the  Star  for  nearly  13  yean, 
10  of  which  as  Minnesota  cor¬ 
respondent  of  Religious  Nem 
Service  and  Christian  Centuti 


The  award,  given  to  a  foreign 
correspondent  for  display  of 
courage,  integrity  and  enter¬ 
prise  above  and  beyond  the  call 
of  duty,  was  presented  at  the 
Club’s  16th  annual  awards  din¬ 
ner  in  the'  Waldorf-Astoria 
hotel. 


Hagerty  Explains 
Warning  to  Reporter 

WASHltVGTON 


Other  awards: 


The  reporters,  sometimes 
spelled  by  others,  waded 
through  more  than  20,000 
names — all  those  children  par¬ 
ticipating  in  the  polio  vaccine 
test. 


To  add  to  the  tremendous 
job,  many  of  the  master  lists 
for  the  various  grades  and 
schools  were  carbon  copies  and 
in  some  cases  handwriting  that 
was  barely  discernible.  Lack  of 
indications  of  whether  the  street 


James  Reston,  New  York 
Times,  for  best  consistent  re¬ 
porting  of  domestic  or  U.N. 
origin  which  has  an  effect  on 
foreign  affairs;  CBS,  for  its 
“See  It  Now”  and  “World  News 
Roundup”  programs  and  for 
best  consistent  radio  re'porting 
from  abroad ;  Times  for  the 
best  consistent  press  reporting 
and  interpretation  of  foreign 
news;  and  Life  magazine  for 
best  photographic  reporting 
from  abroad. 


Presidential  Press  Secretary 
James  C.  Hagerty  has  denied 
a  Drew  Pearson  item  that  he 
probed  income  tax  returns  to 
learn  whether  an  accredited 
White  House  correspondent  was 
employed  by  CIO. 

Mr.  Hagerty  said  he  had 
asked  Ethel  Payne  of  the 
Chicago  Defender  whether  she 
was  so  employed  and  was  told 
she  had  beeti  but  no  longer  is 
on  the  CIO  payroll.  He  said  he 
called  her  attention  to  the  press 
conference  barriers  against 
such  employment.  Any  sug¬ 
gestion  that  he'  used  tax  re¬ 
turns  to  determine  the  woman’s 
income  sources  arises  from  mis¬ 
understanding  or  purposeful 
misstatement  of  the  truth,  Mr. 
Hagerty  said. 


Religions  News 
Awards  Given  * 

The  National  Religious  Pub¬ 
licity  Council,  meeting  in  Nei 
York,  presented  certificates  of 
merit  to  the  Milwaukee  (Wii) 
Journal,  Cincinnati  (Ohio) 
Times-Star,  the  weekly  Evaw 
ton  (Ill.)  Review  and  New- 
week  magazine. 

Named  as  fellows  of  the  couj- 
cil  were  David  A.  Runge,  re¬ 
ligious  news  editor  of  the  Mil¬ 
waukee  Journal;  Paul  Sullivia 
religious  ne'ws  editor  of  the 
Cincinnati  Times-Star;  Mi» 
Terry  Ferrer,  head  of  the 
ligion  department  of  Newswed- 
and  Walter  S.  Lovelace  of  ti* 
Evanston  Review. 


Illinois  Manager  | 
Appointed  by  UP 

Appointment  of  Thomas  P 
Nelson  as  Illinois  manager  o! 
the  United  Press  was  announcei 
this  week  by  Francis  T.  Learj 
central  division  news  manager 

James  J.  Klockenkemper  sw- 
ceeds  Mr.  Nelson  as  manager 
of  the  Springfield,  Ill.,  buresi 
Mr.  Nelson,  29,  has  transferid 
to  Chicago. 

In  connection  with  the  move- 
UP  is  setting  up  a  direct  wire 
between  Springfield  and  Cii- 
cago. 
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In  a  single  year 
one  airline 
spends  $730,082 
in  newspapers 

Be  easy  to  go  overboard  on  superlatives  here. 
But  .  .  .  aviation  stocks  are  zooming,  passen¬ 
ger  and  freight  traflGc  are  soaring  to  new 
highs  this  year,  the  whole  industry’s  sky¬ 
rocketing! 

But  $730,082  is  still  a  lot  of  money — even 
in  1955  dollars.  And  remember  .  .  .  that’s 
just  one  airline’s  advertising  appropriation! 
Must  be  people  like  flying  .  .  .  and  airlines 
think  newspapers  are  a  mighty  good  place 
to  get  more  of  ’em  interested. 

What  do  the  flying  folks  think  about  your 
paper?  But  most  important,  what  are  you 
doing  to  get  more  of  them  coming  your  way? 
What’s  your  strategy  to  cull  out  and  con¬ 
centrate  on  the  men  responsible  for  all  these 
big  newspaper  ad  programs? 

Whether  you’re  doing  a  lot  or  a  little  about 
it — whether  you’re  shooting  for  the  airline’s 
business,  or  more  linage  from  apparel  or 
amusements  .  .  .  EDITOR  &  PUBLISHER 
can  add  impetus  to  your  selling.  It’s  the 
one  medium  with  the  power  to  attract  all 
kinds  of  newspaper-minded  buying  influences. 
And,  quite  naturally,  because  it's  the  news¬ 
paper  about  newspapers!  It  belongs  on  your 
schedule ! 

Big  People  .  .  .  Big  Newspaper  Advertisers 
.  .  .  Big  Business  For  You 

Almost  all  the  important  buyers 
of  newspaper  space  at  agencies 
and  advertisers  regularly  read 

Editor  &  Publisher 

Times  Tower,  1475  Broadway,  New  York  36,  N.  Y. 
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PLANT  •  EQUIPMENT 


$750,000  Expansion 
At  Cleveland  Press 


Richmond  Co.  Speed  Record 


Cleveland 
The  Cleveland  Preas  this  week 
announced  a  pressroom  expan¬ 
sion  costing  $750,000. 

George  Carter,  business  man¬ 
ager  of  the  Scripps-Howard 
newspaper,  said  the  paper  was 
adding  four  new  Hoe  units  and 
10  additional  color  cylinders. 

He  said  the  addition  would 
enable  the  Press  to  produce 
120,000  copies  of  a  96-page  pa¬ 
per  an  hour,  and  would  give  the 
Press  the  largest  color  capacity 
of  any  daily  in  Cleveland. 

Installation  of  the  new  equip¬ 
ment  will  start  at  once.  The 
new  units  will  start  operating 
soon  after  Labor  Day,  joining 
the  32  presses  already  in  use. 

Mr.  Carter  noted  that  the  ex¬ 
pansion  would  permit  the  Press 
to  provide  its  readers  with 
larger  editions  containing  more 
color.  He  said  the  Press  was 
the  first  Cleveland  paper  to  use 
four-color  reproductions.  That 
was  in  1949. 

IlSO  Seminars  Set  For 
Chicago,  New  York 
Two  management  seminars 
on  pressroom  operations  are 
scheduled  for  Chicago  and  New 
York  by  the  Institute  of  News¬ 
paper  Operations  during  May, 
it  is  announced  by  Cyrus  L. 
MacKinnon,  managing  director. 

The  Chicago  seminar  will 
take  place  at  the  Blackstone 
Hotel,  May  16-19;  the  New 
York  seminar  at  Hotel  Commo¬ 
dore,  May  23-26.  Both  meet¬ 
ings  are  open  to  members  of 
INO  at  $100  per  person  and  to 
non-members  at  $200  per  per¬ 
son. 

Outlines  Purpose 
“These  seminars  are  beamed 
at  the  newspaper  staff  or  man¬ 
agement  personnel  who  have 
not  been  trained  in  the  press¬ 
room,”  Mr.  MacKinnon  said. 
The  general  purpose,  he  ex¬ 
plained,  is  to  give  newspaper 
management  “a  solid,  working 
knowledge  of  the  newspaper 
press,  by  presenting  (a)  con¬ 
cepts  common  to  all  newspaper 
presses,  and  (b)  the  special 
features,  capacities  and  limita¬ 
tions  of  the  specific  type  of 
press  with  which  the  executive- 
student  must  deal.” 

Broad  objectives  are  to  im¬ 
prove  the  executive  control, 
cost  control  and  labor  relations 
by  developing  a  general  man¬ 


agement  comprehension  of  such 
pressroom  problems  as  job 
load  and  other  factors  neces¬ 
sary  in  handling  the  manning 
arrangements  and  assignment 
of  personnel. 

Four  basic  topics  are  covered 
during  seminar  sessions, 
namely  (1)  functional  analysis 
of  newspaper  presses;  (2)  posi¬ 
tioning  of  plates  and  planning 
of  the  newspaper;  (3)  produc¬ 
tion  and  quality  controls;  (4) 
demonstration  of  the  apprentice 
program. 

Smaller  Cities  Panel 
Attendance  Urged 

A  special  appeal  is  being 
made  to  publishers  of  smaller 
newspapers  to  send  I'epre'senta- 
tives  to  the  AN  PA  Mechanical 
Conference,  June  6-8,  at  the 
Edgewater  Beach  Hotel,  Chi¬ 
cago. 

After  experimenting  with  a 
“Non-Metropolitan  Newspaper 
Session”  at  last  year’s  confer¬ 
ence,  the  Mechanical  Committee 
has  decided  to  book  a  “Smaller 
Cities  Session”  for  the  Chicago 
program  on  Monday,  June  6. 
As  moderator,  Roy  Coates  of 
the  Grand  Rapids  (Mich.) 
Press,  has  addi’essed  an  open 
letter  to  publishers  urging  them 
to  make  the  panel  discussion 
worthwhile  by  a  large  attend¬ 
ance. 

“In  addition  to  the  regular 
conference  topics,”  Mr.  Coates 
writes,  “the  smaller  newspapers 
now  have  a  session  all  their 
own,  where  only  production 
problems  of  the  smaller  news¬ 
papers  will  be  discussed.  Mr. 
Publisher,  this  is  your  session; 
please  see  that  your  men  are 
given  the  opportunity  of  at¬ 
tending  this  conference.  Permit 
them  to  gain  the  knowledge  you 
so  rightfully  desei've.” 

Already  named  to  the  panel 
are:  Charles  Banker,  Ponffh- 
keepsie  (N.  Y.)  New  Yorker; 
George  W.  Kent,  New  London 
(Conn.)  Day;  Walter  Merkel, 
Holyoke  (Mass.)  Transcript- 
Telegram;  Claude  E.  Schell, 
Reading  (Pa.)  Eagle-Times; 
and  Herbert  G.  Taylor,  Bethle¬ 
hem  (Pa.)  Globe-Times. 

Others  from  the  West  and 
Midwest  will  be  added,  accord¬ 
ing  to  Richard  E.  Lewis,  man- 
,  ager  of  the  ANPA  Mechanical 
Department  who  is  shaping  up 
•  the  conference  program. 


Mill  Capacity 
Is  Increased 

.Another  plant  extension  to 
house  five  more  Waterous 
Grinders  and  other  develop¬ 
ments  are  under  way  at  the 
Richmond  Pulp  and  Paper  Com¬ 
pany  of  Canada,  Ltd.,  Bromp- 
tonville,  Quebec. 

The  company  has  just  com¬ 
pleted  a  $5,000,000  expansion 
program  bringing  mill  capacity 
to  75,000  tons  of  newsprint  per 
year.  The  new  project,  to  be 
completed  in  the  Fall,  is  expect¬ 
ed  to  further  increase  the  mill’s 
output  and  is  part  of  a  continu¬ 
ing  expansion  and  moderniza¬ 
tion  program  which  is  expected 
to  continue  until  1957. 

The  chief  purposes  of  the 
present  program  are  1)  to  in¬ 
crease  newsprint  production  to 
meet  customer  demand,  and  2) 
to  develop  an  adequate  supply 
of  groundwood.  The  162-inch 
Fourdrinier  newsprint  machine 
will  be  speeded  up. 

The  company  supplies  news¬ 
print  to  Canada,  United  States, 
Europe,  South  America  and 
Asia  and  Kruger  Paper  Co., 
Inc.,  .347  Madison  Avenue,  New 
York  City,  are  the  sales  repre- 
■sentatives. 

Raise  and  Pensions 
In  Cleveland  Pact 


Cleveland 
A  contract  between  the  Cleve¬ 
land  Typographical  Union  and 
the  publishers  of  the  three  daily 
newspapers  has  been  ratified 
by  a  vote  of  the  union,  116  to 
68.  Terms  of  the  two-year  con¬ 
tract  include  a  pay  raise  of 
$2.50  a  week,  a  pension  plan 
and  a  gradual  shortening  of  the 
hours  on  night  tricks. 

The  pension  plan  provides 
that  Forest  City  Publishing  Co., 
which  publishes  the  Plain  Deal¬ 
er  and  the  News,  and  E.  W. 
Scripps  Co.,  publisher  of  the 
Press,  will  contribute  $3  a 
week  per  shift  to  a  fund,  start¬ 
ing  in  19.56. 

• 

New  Press  Club  Elects 

Albuquerque,  N.  M. 
The  Albuquerque  Press  Club, 
recently  organized  with  mem¬ 
bership  totaling  more  than  60 
persons,  has  elected  Bill  Rich¬ 
ardson,  Associated  Press  staff¬ 
er,  president.  Newsmen  on  the 
Board  of  Directors  are  Howard 
Mullins,  AlbuqtLerqiie  Journal, 
and  Mickey  Toppion,  United 
Press. 


For  Newsprint 

Calhoun,  Tenn. 

A  speed  record  for  news¬ 
print  of  2,118  feet  per  minute 
was  established  recently  at  the 
Bowaters  mill  here.  The  previ¬ 
ous  record  was  2  015-2,020  feet 
per  minute  made  in  a  Canadian 
mill. 

Company  officials  said  the 
speed  was  increased  to  the  rec¬ 
ord  mark  from  1,720  feet  per 
minute  in  about  three  and  one- 
half  hours,  and  that  the  opera¬ 
tion  continued  efficiently  and 
quality  factors  were  maintained. 

The  Bowaters  machines  were 
designed  to  their  specifications 
and  built  by  Beloit  Iron  Works, 
Beloit,  Wis. 


Atlanta  Papers  Sponsor 
Legal  Affair  Forums 

Atlanta 

The  Atlanta  Journal  and 
Constitution  is  co-sponsoring  a 
series  of  forums  on  legal  af¬ 
fairs  and  the  public’s  response 
thus  far  has  been  good. 

The  newspapers  are  present¬ 
ing  the  series  in  cooperation 
with  the  Atlanta  Bar  Associa¬ 
tion  and  the  Lawyers  Club  of 
Atlanta. 

Each  forum  presents  a  panel 
of  attorneys  to  explain  a  par¬ 
ticular  phase'  of  law.  Then 
questions  are  taken  from  the 
audience. 

The  first  forum  was  on  “How 
to  Save  Money  on  Your  Income 
Tax.”  It  drew  a  capacity  audi¬ 
ence. 

This  was  followed  by  a  for¬ 
um  on  family  legal  matters- 
such  as  divorce,  marriage  and 
adoption.  It  also  drew  a  large 
crowd. 

Other  forums  in  the  series 
will  take  up  “Rights  of  Neigh¬ 
bors,”  “Social  Security  and  Efr 
tirement  Benefits,”  and  “Wills 
and  Estates.” 

• 

New  Edition  Schedule 

Cleveusd 

A  revamped  edition  schedule, 
with  a  “Greater  Cleveland  Edi¬ 
tion”  and  a  “Greater  Cleveland 
Final,”  has  gone  into  effect  on 
the  Cleveland  Plain  Dealer. 
The  most  marked  change  is  it 
the  volume  of  state  copy,  which 
was  cut  sharply.  Wright  Bry¬ 
an,  editor,  said  the  plan,  which 
cuts  the  number  of  editions 
from  three  to  two,  recognln* 
the  widespread  growth  of 
Cleveland’s  metropolitan  com¬ 
munity. 
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How  to  be  No.  1  in 
Pennsylvania  ''sNo.  3  ^City 


Pennsylvania’s  3d  largest 
city?  It’s  the  composite 
market  of  the  newspapers 
sponsoring  this  advertise' 
ment.  ...  14  key  centers 
and  important  secondary 
markets  .  .  .  controlling  re- 
tail  trading  areas  that  com' 
prise  a  sixth  of  the  State’s 
population,  income,  and 
buying  power.  How  to 
push  your  product  to  first 
place  on  their  shopping 
lists?  Just  push  these  local 
dailies  toward  the  top  of 
your  own  list,  right  after 
Philadelphia  and  PittS' 
burgh.  For  almost  every 
other  family  here — a  quat' 
ter'million  readers  —  shop 
their  newspapers  before  any 
other  medium  in  Pennsyb 
vania’s  No.  3  “city.” 


Sell  Pennsylvania* »  No.  3  City  with  these  newspapers 


BEAVER  FALLS  NEWS-TRIBUNE  (E)  *  CHAMBERSBURG  PUBUC  OPINION  (E)  •  COATESVILLE 
RECORD  (E)  *  CONNELLSVILLE  COURIER  (E)  •  INDIANA  GAZETTE  (E)  *  JEANNETTE  NEWS- 
DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  <E)  *  NEW  CASTLE  NEWS  (E)  *  SUNBURY  DAILY  ITEM 

(E)  *  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  RE¬ 
PORTER  (MAE)  •  WILLIAMSPORT  GAZETTE-BULLETIN  <M)  *  WILLIAMSPORT  SUN  (E>  •  YORK 

DISPATCH  (B) 
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SYNDICATES 

UF  to  Sponsor  $10,000 
Contest  for  New  Talent 

By  James  L.  Collings 


Laurence  Rutman,  vicepresi- 
dent-general  manager  -  editor 
of  United  Feature  Syndicate,  is 
seeking  new  tal¬ 
ent — at  a  price. 
He  told  E&P 
this  week  that 
his  shop  plans 
a  $10,000  con¬ 
test  to  obtain 
it.  The  search 
for  fresh  tech¬ 
niques  and  ap¬ 
proaches  starts 
June  15,  when 
artists  now  un¬ 
syndicated  and  “free”  may  sub¬ 
mit  entries,  and  closes  Oct.  15. 
Winners  will  be  announced  Nov. 
15. 

“Many  artists,”  Mr.  Rutman 
said,  “are  not  being  syndicated 
now.  In  order  to  stimulate  and 
encourage  these  artists  to  en¬ 
ter  the  syndicate  field.  United 
Feature  is  offering  five  cash 
prizes  totaling  $10,000  and 
syndication  contracts  for  the 
most  original  and  unique  sub¬ 
missions. 

“The  prize  money  breaks 
down  like  this:  $5,000,  first 
place;  $2,500,  second;  $1,500, 
third;  and  two  consolation 
prizes  of  $500  each.” 

11  Judges 

Some  details  are  still  in  the 
wet-ink  stage,  but  presently 
Mr.  Rutman  is  sure  there  will 


be  at  least  11  jurors  who  will 
meet  at  some  centrally-located 
spot  early  in  November  to  select 
the  winners.  Ten  of  the  judges 
will  be  prominent  editors  and 
publishers,  representing  a  cross- 
section  of  the  country,  and  the 
eleventh  will  be  either  Jim 
Freeman,  UF  managing  editor, 
or  Mr.  Rutman. 

These  are  the  niles: 

“1.  Each  entry  must  consist 
of  at  least  24  instalments  of 
original  art  and  continuity  in 
either  strip  or  panel  form. 

“2.  Entries  must  be  received 
by  United  Feature  Syndicate, 
220  E.  42nd  St.,  New  York  17, 
N.  Y.,  before  Oct.  15,  1955. 

“3.  Anyone  except  employes 
of,  or  artists  associated  with 
United  Feature  Syndicate  or 
any  member  of  their  families, 
may  submit  one  or  more  en¬ 
tries. 

“4.  To  be  eligible  to  win  a 
prize,  a  contestant  must  be  free 
and  able  to  enter  into  a  standard 
form  of  contract  with  United 
Feature  Syndicate  to  produce 
for  the  syndicate  and  for  dis¬ 
tribution  by  the  syndicate  a 
panel  or  strip  similar  to  the 
prize-winning  entry. 

“5.  Entries  will  be  judged  on 
originality,  reader  appeal  and 
suitability  for  newspaper  use. 

“6.  All  prize-winning  entries, 
including  title  and  characters. 


179,580  million  meals 

are  dished  up  every  year  in  the  U.  S. . . .  and  the  hest 
homemakers  are  constantly  setting  better  tables 
. . .  serving  skill,  taste,  and  imagination  as  well  as 
food . . .  coming  up  with  culinary  surprises . . .  turning 
=  a  dull  daily  chore  into  an  exciting  adventure . . . 


Cookery  Columnis .  • . 

by  Mary  Meade,  Alice  Petersen,  and  Ella  Elvin . . .  give  the 
nation’s  best  cooks  new  ideas  and  inspiration . . .  kitchen-tested 
recipes,  easy  on  the  budget  and  palate... helpful  buying  suggestions 
on  seasonal  foods,  markets,  daily  menus . . .  with  illustrations 
that  show  how!  These  features  raise  traffic  on  Women’s  Pages  — 
and  raise  grocery  advertising  revenues!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager. .. 

Chicago  Tribune^lVetc  York  JVetrs 

lV«Kim  BrntlHtnn,  Vark 

tsynaucame*  Mne*  Tribune  T«arer,  CMeuao 


will  become  the  property  of 
United  Feature  Syndicate. 

“7.  No  prize-winning  entry 
will  be  returned.  However, 
United  Feature  Syndicate  will 
make  every  reasonable  effort  to 
return  all  non-winning  entries 
which  are  submitted  with  self- 
addressed  return  container. 

“8.  Judges  will  be  selected  by 
United  Feature  Syndicate  and 
will  include  a  group  of  leading 
publishers  and  the  editor  of  the 
syndicate. 

“9.  Prize-winners  will  be  not¬ 
ified  by  mail  and  results  pub¬ 
licly  announced  on  or  just  be¬ 
fore  Nov.  15,  1955.” 

“The  market  is  glutted  with 
adventure  strips,”  Mr.  Rutman 
said.  “We  want  to  find  new 
approaches  and  ideas,  with  em¬ 
phasis  mostly  on  humor.  Apart 
from  getting  upcoming  talent, 
we  hope  to  have  an  answer  soon 
to  tho.=e  who  have  been  critici¬ 
zing  the  pulling  power  of  the 
comics. 

“We  also  hope  to  get  news¬ 
paper  participation.  If  we  can 
.sell  editors  on  the  idea  of  run¬ 
ning  local  contests,  they  can 
pick  out  three  to  five  of  their 
best  ones  and  enter  them  in 
our  contest.” 

Possibly  Permanent 

Just  two  more  questions, 
Larry:  Will  this  be  an  annual 
event  ?  And  how  about  other 
syndicates  following  suit  ? 

“The  answer  to  the  first  ques¬ 
tion  is  yes,  if  it  works  out,  it 
may  be  an  annual  contest. 

“And  to  the  second  —  more 
power  to  them.  Competition  is 
a  wholesome  thing.  Incidentally, 
while  on  the  subject  of  the  com¬ 
petition,  this  contest  is  not  a 
raid  on  other  syndicated  artists, 
as  we  have  made  clear  in  the 
rules. 

“Our  position  is  quite  simple 
— we’re  looking  for  new  talent.” 

Crockett  Serial 

Andre  F.  L’Eveque,  president 
of  Superior  Features  Syndicate, 
is  now  offering  16  illustrated 
chapters  (1,200  words)  from  the 
“Story  of  Davy  Crockett” 
(Grosset). 

Hatlo  Out  Front 

Jimmy  Hatlo’s  syndicated 
cartoon,  “They’ll  Do  It  Every 
Time,”  and  the  Voice  of  the 
People  —  letters  from  readers 
— proved  to  be  the  most  popular 
features  in  the  Jackson  (Mich.) 
Citizen-Patriot  in  a  readership 
survey  just  completed.  These 
were  followed  closely  by  the 
editorials  and  a  local  column  to 
accompany  Erwin  L.  Hess’  Syn¬ 
dicated  panel  “The  Good  Old 
Days.” 


Wide-Range 
Pictures  in 
Herald  Trib 

The  New  York  Herald  Trib¬ 
une  is  featuring  the  product  of 
a  one-shot,  panoramic-type  cam¬ 
era  that  its  inventor,  Luis  Azar- 
raga,  calls  a  “Camerama.” 

One  of  its  creations,  spread 
across  16  columns,  showed  the 
liner  United  States  in  the  Hud¬ 
son  River  in  widescreen  effect, 
with  the  Manhattan  skyline  in 
the  background  from  far  uptown 
to  the  lower  part  of  the  island. 

Mr.  Azarraga  made  the  pic¬ 
ture  from  a  helicopter  500  feet 
up  and  1,000  feet  from  the  ship. 
To  show  readers  the  difference 
in  scope,  the  Trib  had  one  of  its 
staff  photographers,  Ted  Kell, 
cover  the  assignment  with  a 
F.8  Keystone  camera.  Mr.  Kell’s 
photo  showed  only  11  blocks  of 
the  shoreline,  even  though  his 
plane  was  600  feet  behind  the 
helicopter. 

The  Tribune  since  has  pre¬ 
sented  three  other  “spectacu¬ 
lars”  and  e^xplained:  1.  It  holds 
exclusive  newspaper  and  maga¬ 
zine  rights  for  Camerama  and 
plans  syndication  of  its  by-pro¬ 
ducts;  2.  Mr.  Azarraga  “holds 
the  secret  of  its  operation”;  3. 
It  “shoots  rings  around  standard 
photographic  equipment”  by 
combining  secret  high-speed  op¬ 
eration  with  an  extreme  (160 
degrees)  wide-angle  lens. 

Frank  L.  Taylor,  executive 
vicepresident  of  the  'Trib,  said 
the  Camerama  will  be  used  “for 
spectacles  and  action  shots  best 
portrayed  by  this  camera.”  He 
.‘^aid  Mr.  Azarraga  asked  $500, 
OOO  for  its  outright  purchase. 

Mr.  Azarraga,  60  years  old 
and  a  native  of  the  Philippines, 
has  kept  the  inner  workings  of 
the  camera  away  from  curious 
eyes  by  an  aluminum  “bread- 
box”  casing.  For  sweep  shots, 
he  mounts  it  on  a  17-foot  tripod. 

Some  New  York  photogra¬ 
phers  and  photo  executives  who 
are  familiar  with  Mr.  Azar- 
raga’s  photographic  inventions, 
think  Camerama  works  with 
three  mirrors  and  stationary 
lens,  without  shutter  and  a  lens 
speed  of  5.6;  others  are  equally 
sure  the  lens  whips  across  a 
curved  film  plane. 

A  total  of  3,500  questionnaires 
went  to  readers  and  781,  were 
filled  out. 

Heading  the  list  of  80  fea¬ 
tures  with  their  percentage  of 
total  readership,  were:  Hatlo, 
93;  letters  91. 
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Reversal  of  Decline 
Reported  by  Hearst 


Southam ’s  Net  Is  Up  26% 


Los  Angeles 
A  downtrend  which  had  ex¬ 
tended  through  nine  months  of 
1964  operations  has  been  re¬ 
versed  for  two  consecutive 
quarters,  reports  issued  by 
Hearst  Consolidated  Publica¬ 
tions  this  week  announce. 

As  a  result  of  the  first  quar¬ 
ter  of  this  recovery,  the  annual 
'  report  shows  a  loss  of  $340,- 
050.  At  the  nine-month  mark, 
the  loss  had  totalled  $1,266,500. 

For  the  first  quarter  of  1955, 
net  income  totalled  $384,600,  a 
simultaneous  release  by  J.  D. 
Gortatowsky,  chairman  of  the 
board,  and  Morgan  Howard, 
treasurer,  revealed.  The  loss  for 
the  similar  three  months  of  last 
year  was  $722,500. 

Basis  of  Trend 
The  downtrend  in  the  first 
nine  months  of  1954  was  prin¬ 
cipally  the  result  of  increa.'ed 
labor  scales  and  a  decline  in 
classified  advertising  revenue, 
the  annual  report  stated.  Hearst 
Consolidated  Publications,  Inc., 
includes  11  of  the  16  Hearst 
newspapers,  the  American 
Weekly,  Puck,  and  newsprint 
production  and  power  facilities. 

“The  total  operating  rev¬ 
enues  of  $190,927,399  in  1954 
were  $4,743,040  lower  than  in 
1953.  There  was  a  loss  of  $1,- 
449,951  in  circulation  revenue, 
a  loss  of  $3,900,859  in  adver¬ 
tising  revenue  and  an  increase 
of  $607,770  in  other  revenues,” 
the  report  said. 

“The  loss  in  advertising  re¬ 
venue  was  made  up  of  a  de¬ 
crease  of  $635,424  in  display  ad¬ 
vertising  and  a  decrease  of  $3,- 
265,435  in  classified  advertising. 


Similar  large  losses  in  classified 
advertising  were  suffered  by  al¬ 
most  all  other  newspapers 
throughout  the  country.” 

Circulation  and  advertising 
declines  enabled  $1,882,585  de¬ 
crease  in  expenditures  for  news¬ 
print  and  ink,  the  report  added. 
Other  operating  expenses  ad¬ 
vanced  $1,808,467  to  $132,033,- 
454  for  the  year. 

John  K.  Herbert,  executive 
publisher.  New  York  Joumal- 
American,  is  the  only  new  mem¬ 
ber  of  the  Hearst  Consolidated 
board.  He  also  was  named  a 
vicepresident.  The  report  for 
the  board  praised  Harold  G. 
Kem,  who  became  general  man¬ 
ager  March  15,  as  “eminently 
competent  and  completely  quali¬ 
fied.” 

In  commenting  on  gains 
scored  in  the  first  quarter  of 
the  new  year,  it  states: 

“It  is  encouraging  to  note 
that  in  the  first  quarter  of 
1955,  circulation  revenue  has  in¬ 
creased  almost  $300,000;  adver¬ 
tising  revenues  have  increased 
more  than  $3,000,000  over  the 
corresponding  period  of  1954. 
All  categories  have  contributed 
to  this  increase;  display  more 
than  $2,400,000  and  classified 
more  than  $700,000. 

“These  revenues  were  offset 
partially  by  increased  expenses 
amounting  to  $2,317,800  due  in 
large  part  to  increased  payrolls 
and  to  increased  newsprint  con¬ 
sumption  occasioned  by  greater 
circulation  and  advertising  vol¬ 
ume.” 

Comparable  first  quarter  fig¬ 
ures  for  three  years  show  the 
basic  figures  in  thousands  of  $: 


Montreal 

Business  was  so  good  in  the 
first  quarter  of  1955  that  direc¬ 
tors  of  the  Southam  Company 
Limited  have  voted  to  increase 
the  dividend  from  40c  to  45c  a 
share,  payable  June  28. 

Making  the  company’s  first 
interim  quarterly  report.  Presi¬ 
dent  Philip  S.  FTsher  disclosed 
that  Southam  had  made  a  bid 
of  $10,000,000  for  the  Toronto 
Globe  &  Mail  last  February. 
The  winning  bid  of  H.  A.  Web¬ 
ster  “substantially  exceeded  our 
offer,”  Mr.  Fisher  reported. 

The  Company  is  opening  an 
administrative  office  in  Tor¬ 
onto  to  improve  the  operation 
of  its  newspapers,  all  of  which 
are  located  in  Ontario  or  far¬ 
ther  west. 

Over-all  business  continued 
at  a  satisfactory  level  in  the 
first  three  months,  although  na¬ 
tional  advertising  and  some 

lAPA  Intervention 
Saves  Editor  from  Jail 

Pedro  Joaquin  Chamorro,  edi¬ 
tor  of  the  Nicaraguan  daily  La 
Prenaa,  has  been  freed  from 
jail  following  efforts  in  his  be¬ 
half  by  the  Inter  American 
Press  Association. 

A  military  court  sentenced 
him  March  30  to  32  months  in 
exile  15  leagues  from  Managua, 
the  capital.  Counting  the  time 
he  has  already  served,  Chamor¬ 
ro  must  remain  outside  Mana¬ 
gua  for  seven  months.  During 
that  time  his  civil  rights  will 


lines  of  general  printing  showed 
soft  spots  compared  with  last 
year. 

Net  Elamings  Up  26% 

Mr.  Fisher  concluded  with 
the  statement  that  increased 
revenues  have  more  than  offset 
increased  expenditures  and,  aid¬ 
ed  by  the  newly  effective  lower 
rate  of  income  tax,  net  earn¬ 
ings  were  26%  above  a  year 
ago.” 

In  the  1955  first  quarter  gross 
revenues  were  $6,718,748,  com¬ 
pared  with  $6,451,155  in  1954 
and  general  operating  expendi¬ 
tures  were  $5,663  208  as  com¬ 
pared  with  $5,555,993. 

Three-months  net  profit  fig¬ 
ures  were  given  as:  1955 — $446, 
950,  and  1954— $354,396.  Per 
share  equivalents  were  69c  and 
47c.  There  was  a  difference  of 
nearly  $60,000  in  the  income 
tax  estimate. 

be  suspended  and  he  will  not 
be  allowed  to  edit  his  news¬ 
paper. 

The  lAPA  board  of  directors 
at  its  meeting  in  Guatemala 
last  month  cabled  President 
Anastasio  Somoza  requesting 
the  release  of  Chamorro.  Sub¬ 
sequently  Jules  DuBois,  Chair¬ 
man  of  lAPA’s  committee  on 
freedom  of  the  press,  called  on 
President  Somoza  to  press  the 
request.  In  reply  Somoza  of¬ 
fered  to  let  Chamorro  complete 
his  sentence  in  exile,  Mr.  Du¬ 
Bois  reported. 


1955  Q 

1954  Q 

1953  Q 

Operating  revenue  . 

.  49,600 

45,830 

47,351 

Other  income 

.  205 

193 

155 

Costs  incurred 

.  49,103 

46,785 

46,543 

Pretax  income 

.  701 

762  * 

963 

Net  income  . . . . 

.  384 

772  * 

522 

*  denotes  loss  for  quarter. 


mr  j  j  months  of  the 

/Vo  rlasma  Needed  two  last  annual  reports,  figures 
Miami,  Fla.  on  operations,  in  thousands  of 
The  four  members  of  the  dollars,  are: 

Miami  Herald's  editorial  art  de-  i 

partment  have  piled  up  an  ag-  i 

pregate  of  38  years  without  the  Advertuinir  u 

loss  of  a  single  day  through  ^m.  w^kiy.  Puck, 
sickness.  That  means  a  total  of  ToSy  i’^u^other"  is 
13,870  days  or  152,570  hours  OperatinK  Expenses 
worked  without  absenteeism  by  Departmenui  l( 

George  Mangus,  20-year  veter-  p^^.*"  ’  ' 

an  director  of  the  department.  Total,  incl.  other  is 

and  assistant  Frank  Gregg,  Pret**  income  . 

John  Williamson  and  George  Net  income  . 

Stewart.  •  denotes  loss  for  star. 
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1964 

1963 

Operating  Revenue 

Circulation  . 

68.783 

70.233 

Advertising 

104.792 

108.693 

Am.  Weekly,  Puck. 

6,276 

6.169 

Paper  operation  . . 

10,148 

9.826 

Total,  incl.  other  . 

190,927 

196,670 

Operatinic  Exi>enses 

Departmental  . 

103.433 

102,360 

Newsprint,  ink  .  . . 

69.300 

61,183 

Paper  prod.  . 

8.301 

8.249 

Total,  incl.  other 

191,334 

191,408 

Mary  Margaret  McBride  wrote: 

"Let  s  do  something  about  plates  that  are  hot 
enough  to  scorch  you  when  the  melon  bolls 
ore  served  and  ice  cold  when  the  sizzling 
steak  is  slid  into  them,  assuming  of  course 
that  the  melon  bolls  are  iced  and  the  steak 
sizzling,  which  they  aren't  always." 

Sympathized  Mr.  E.J.D.,  Columbia,  Mo.: 

"I  just  happen  to  be  an  insignificant  insur¬ 
ance  adjuster  following  storms  through  the 
middle  west,  and  have  many  occasions  to 
eat  at  public  feeding  joints  that  call  them¬ 
selves  restaurants.  ...  I  congratulate  you 
on  the  campaign  for  better  food  practices." 


Pretax  Income 
Net  income  .  . 


453*  3.720 

340*  2.023 
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March  Linage  Report 

(F«r  summary  see  E&P,  April  30,  page  21) 


AKRON,  OHIO 

1955  1954 

Beacon  Journal-e  . .  2,236,967  1,990,486 
{Beacon  Joumal-S  877,414  828,524 

Grand  Total  8,113,381  2,819,009 

lincludea  PARADE,  53,827  lines. 
ALBANY,  N.  Y. 

Kn  ickerbocker- 

News-e  .  1,402,689  1,295,757 

Times  Union-m  .  . .  879,987  808,908 

•Times  Union-S  .  . .  481,708  417,339 


Grand  Total  _  2,764,384  2,522,004 

Times-Union-£ 

Note:  1966 — 481,708  lines  includes  20,- 
666  lines  of  part^run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY, 

49,199  lines  and  COMIC  WEEKLY, 
13,684  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m  .  1,216,466  1,144,873 

IJournal-S  .  367,607  861,901 

Tribune-e  .  1,242,727  1,147,854 


Grand  Total  ...  2,816,689  2.644,628 

{Includes  PARADE,  63,827  lines. 

ANDERSON,  INO. 

Bulletin-e  .  1,064,792  908,513 

Herald-m  .  721,567  651,944 

Herald-S  .  216,801  204,942 


Grand  ToUl  _  1,992,160  1,6«6,399 

ATLANTA.  GA. 

Constitution-m  ....  1,508,975  1,366,692 

Joumal-e  .  2,873,670  2,078,804 

••Journal  &  Const.-S  787,166  689,944 


Grand  Total  _  4,660,801  4,135,440 

Constitution-m 

Note:  1964 — 1,366,692  lines  includes 
19,097  lines  of  part-run 
advertising. 

Jonrnal-e 

1964 — 2.078,804  lines  includes 

18,058  lines  of  part-run 

advertising. 

••Includes  COMIC  WEEKLY,  10,790 
lines. 

ATLANTIC  CITY,  N.  J. 

PresB-m  .  694,609  627,673 

Press-S  .  181,142  175.036 

Grand  ToUl  _  875,811  803,309 

BALTIMORE.  MD. 

•American-S  .  619,821  641,308 

News-Post-e  .  1.674,217  1,344,196 

Sun-m  .  1.888,116  1,253,700 

Sun-e  .  2,324.788  2,113,000 

tSun-S  .  1,292,696  1,142,702 


Grand  ToUl  ..  7,199,637  6,394.906 

•Includes  AMERICAN  WEEKLY, 
49,199  lines  and  COMIC  WEEKLY, 
23,482  lines. 

tlncludes  THIS  WEEK.  66,052  lines. 
BAYONNE,  N.  J. 


Times-e  .  460,419  468,440 

BINGHAMTON.  N.  Y. 

Press-e  .  1,806,296  1,230,073 

Press-S  .  262,635  212,274 

Sun-m  .  389,261  346,329 


Grand  ToUl  -  1,948,192  1,788,676 

BOSTON,  MASS. 

American-e  .  829.218  704,216 

Record-m  .  866,044  759,642 

•Advertiser-S  .  323,767  297,460 

Globe-e  .  1,420,910  1,248,171 

Globe-m  .  1,116,182  932,777 

Globe-S  .  1,011,925  953,631 

Herald-m  .  1,339,795  1,109,738 

tHerald-S  .  1,075,856  961,226 

Traveler-e  .  1,930.686  1,675,805 

Post-m  .  688.174  701, 6,53 

{Post-S  .  371,821  395,160 


Grand  ToUl  - 10.968,878  9,739.478 


•Includes  AMERICAN  WEEKLY. 

49,199  lines  and  COMIC  WEEKLY, 
22,630  lines. 

tlncludes  THIS  WEEK,  65,052  lines. 
{Includes  PARADE,  53,827  lines. 
BUFFALO.  N.  Y. 

Courier  Express-m  1,131,2.39  980,976 

•Courier  Elxpress-S  960,610  902,196 

Newa.e  .  2,516,647  2,405,647 


Grand  ToUl  4.697,396  4,288.818 
•Includes  AMERICAN  WEEKLY, 

49,199  lines. 


CAMDEN.  N.  J. 

1955  1951 

Courier-Post-e  _  1,177,855  1.081,039 

CHARLOTTE,  N.  C. 

News-e  . 1,120.177  1.079,787 

Observer-m  . 1,392,624  1,300.306 

tObserver-S  .  577,948  660,758 


Grand  ToUl  3,090,749  3.030,801 

tlncludes  THIS  WEEK.  66,062  lines. 

CHICAGO.  ILL. 

Tribune-m  .  2,868,460  2,461,187 

Tribune-3  .  1,564,924  1.520.822 

tDaily  News-e  ....  1,965,824  1,867,912 

American-e  . 1,019.232  927,773 

•American-S  .  322.196  326,919 

Sun-TImes-d  .  1,199,667  1,054,158 

{Snn-Times-S  .  868,609  886,773 


Grand  ToUl  ..  9,278,712  8., 634. 644 

Note;  1955—2.858,460  includes  662.832 
lines  of  part-run  adver¬ 
tising. 

1.564,924  includes  866.781 
lines  of  part-run  adver¬ 
tising. 

322,196  includes  216..144 
lines  of  part-run  adver¬ 
tising. 

1954—2,461,187  includes  600,602 
lines  of  part-run  adver¬ 
tising. 

1.620,822  includes  856.898 
lines  of  part-run  adver¬ 
tising, 

326,919  includes  187,721 
lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 

49,199  lines  and  COMIC  WEEKLY, 
18,088  lines. 

tlncludes  THIS  WEEK,  66,052  lines. 

{Includes  PARADE,  63,827  lines. 

CINCINNATI.  OHIO 

Enquircr-m  .  1,808.270  1,329,803 

•tEnquirer-S  .  1,366.816  1,288,716 

Post-e  .  1,674,908  1,301,288 

Timee-SUr-e  .  1,451,912  1,299,578 


Grand  ToUl  -  6.201,406  5.214.380 

•Includes  AMERICAN  WEEKLY, 

49,199  lines. 

tlncludes  THIS  WHIEK,  65,0.52  lines. 
CLEVELAND  OHIO 

Plain  Dealer-m  ...  2,102,014  1.736,463 
•tPlain  Dealer-S  . .  1,705.651  1,660.890 

News-e  .  1,212.437  717,802 

Press-e  .  2,736,373  2,330,419 


Grand  ToUl  -  7,766,475  6.345.580 

•Includes  AMERICAN  WEEKLY, 

49,199  lines. 

tlncludes  THIS  WEEK.  65,052  lines. 
COLUMBUS.  OHIO 

Dispatch-e  .  1,890.478  1,618,560 

Dispatch-S  .  9.56,806  868.804 

ati7.en-e  . 777,4.37  687,270 

{Citisen-S  .  332,231  863,183 

Ohio  State  Joumal-m  688.873  643,477 

SUr-w  . 66,733  68,477 


Grand  ToUl  _  4,702,667  4.229,261 

{Includes  PARADE,  63.827  lines. 

DALLAS,  TEXAS 

News-m  .  2,213..506  1,837.762 

tNews-S  .  739,304  630.84.3 

Times  Herald-e  . .  2,616,637  2,08.3.026 

•Times  Herald-S  .  704,169  612,329 


Grand  ToUl  _  6.273,616  6,168.960 

•Includes  AMERICAN  WEEKLY. 
49,199  lines  and  COMIC  WEEKLY, 
22,518  lines. 

tlncludes  THIS  WEEK,  66,062  lines. 
DAYTON.  OHIO 

Journal-m  .  1,708.572  1,698,029 

News-e  .  2,123.5.30  1,940,074 

News-S  .  654,731  636,967 


Grand  ToUl  _  4,486,8.33  4,183,079 

DENVER.  COLO. 

Rocky  Mt.  News-m  1,465,824  1,171,292 
{Rocky  ML  News-S  324,054  280,330 

Post-e  .  2,126,404  1.763,294 

Post-S  .  697,628  616,744 


Grand  Total  _  4,603,810  8.831,660 

{Includes  PARADE,  63,827  lines. 


DES  MOINES,  IOWA 
1955 

Register-m  .  718.948 

Tribune-e  .  934,958 

tRegister-S  . 539,072 


1954 

704,155 

841.766 

639,631 


Grand  ToUl  ....  2,192,978  2,085,452 
tlncludes  THIS  WEEK.  66,062  lines. 

DETROIT.  MICH. 

Free  Press-m  .  1,399,036  1,197,848 

{Free  Press-S  _  427,099  376,272 

News-e  .  2,540,918  2,246,841 

tNews-S  .  1,163,245  1,044,761 

Times-e  .  1,420,943  1,224,0.38 

•Times-S  .  436,425  411,761 

Grand  ToUl  _  7.387,666  6,600,601 

•Includes  AMERICAN  WEEKLY. 

49,199  lines  and  COMIC  WEEKLY, 
23,799  lines. 

tlncludes  THIS  WEEK.  65,062  lines. 
{Includes  PARADE,  53,827  lines. 

DULUTH,  MINN.. 

Herald-e  .  833,792  811,287 

News-Tribune-m  529,24  8  616,282 

News-Tribune-S  ..  406,666  391,688 

Grand  ToUl  _  1,768,600  1,719,057 

EL  PASO,  TEXAS 

Times-m  .  1,805,206  1,070,879 

{Times-S  .  620.476  399,202 

Herald-Post-e  .  1,484,028  1.171,058 

Grand  ToUl  _  3,269,709  2,614,139 

{Includes  PARADE,  68,8^  lines. 

ERIE,  PA. 

Dispatch-e  ......  799,108  626,738 

{Dispatch-3  .  456,778  869,798 

Times-e  .  1,266,116  1,169,940 

Times-S  .  29S..478  264,687 

Grand  ToUl  _  2,815,470  2,421,158 

{Includes  PARADE,  53,827  lines. 

FORT  WAYNE,  IND. 
Journal-Gazette-m  1,098,942  1,046,668 
{Joumal-Gazette-S  507,447  487,818 

News-Sentinel-e  ...  1,828,697  1,717,917 

Grand  ToUl  .  3,435,086  3,252,398 

{Includes  PARADE,  63,827  lines. 

FORT  WORTH,  TEXAS 
SUr-Telegram-m  .  .  916,482  805,154 

SUt^Telegram-e  .  . .  1,856,670  1,608,280 
{SUr-Telegram-S  .  698.171  694,867 

Press-e  .  786,115  709,028 


Patriot-m  . 

{Patriot-News-S 


WEEKLY. 


•Includes  AMERICAN 

49,199  lines. 

••Includes  COMIC  WEEKLY  1|,7J4 
lines. 

tlncludes  THIS  WEEK,  65,052  Him 


INDIANAPOUS.  IND. 


1955 

1*54 

News-e  . 

.  1.884.039 

SUr-m  . 

.  1,761,391 

1.609,4*0 

tSUr-S  . 

.  857,201 

784.1M 

Times-e  . 

.  1,141,553  l.ll*.*si 

ITimes-S  . . . . 

383,8(1 

Grand  ToUl  _  4,257,438  8,717,329 

{Includes  PARADE,  53,827  lines. 


FRESNO,  CAUF. 

Bee-e  .  1,408,947  1.226.388 

Bee-S  .  434,166  446,312 


HARTFORD.  CONN. 


HOUSTON.  TEXAS 


Grand  ToUl  ....  5,987,706  5,607,4M 
tlncludes  THIS  WEEK,  65,052  lines. 
{Includes  PARADE.  68,827  lines. 


JACKSON,  MISS. 

Clarion  Ledger-m  .  816,968  768,487 

{Clarion  Ledger  A 

News-S  .  267,907 

Daily  News-e  .  761,287 

Daily  News-S  . 

SUU  Times-e  .  508,605 

SUte  Times-S  .  189,151 


242,2*7 

811.2*1 

240.tM 


Grand  Total  _  1,843,113  1,670,700 

GARY.  IND. 

Pest-Tribune-e  _  1.556,168  1,462,962 

GLENS  FALLS,  N.  Y. 
Post-Star  (See  NoU)  698,523  688,043 


Notb:  Post-SUr-m  sold  in  combination 
with  Hmes-e.  Linage  of  one 
edition,  Post-SUr-m,  only  is 
given. 


Grand  ToUl  .  2,633,918  2,057,2*4 

Mon:  Clarion  Ledger-S  and  Daily 
News-S  combined  publication, 
October  3,  1954. 

State  Times  first  edition. 
February  28,  1956. 

{Includes  PARADE,  63,827  iines. 


JACKSONVILLE,  FLA. 

Times  Union-m  . . .  1,738,533  1,609,714 
tTimes  Union-S  . .  628,368  695,06* 


Grand  ToUl  _  2.866,901  2,104,11* 

tlncludes  THIS  WEEK,  65,052  linH. 
JERSEY  CITY,  N.  J. 

Jersey  Joamal-e  . .  1,174,396  1,058,831 
Non:  Jersey  Journal-e  T.  Y.  I,174,t05 
lines  includes  207,589  lines  of 
part-run  advertising. 

L.  Y.  1,058,839  lines  includei 

154,663  lines  of  part-run  ad¬ 
vertising. 

KANSAS  CITY.  MO. 

SUr-e  .  1,746,785  1,612,5*4 

SUr-S  .  1,003,720  920.20* 

Times-m  .  1,704,163  1,440,2(1 


Grand  ToUl  _ 4.463,668  S.872.0K 

KNOXVILLE,  TENN. 

Journal-m  .  634,245 

•Journal-S  ........  333,019 

News-Sentinel-e  .  . .  992,876 

{News-Sentinel-S  . .  430.467 


524,261 

274,154 

814,115 

366,841 


Not*: 


(Last 


•Inch 

55.( 

25.1 

tincli 


Oourier 

Cborier 

Times-e 


Gran' 


Conune 

Appe 

fOomm 

Appe 


Gran 

find 


Beeord 

Jonma 

Not*: 


Herald 

•Heral 

News-t 

tNews 


Grai 

Herali 

Not*: 


•Ini 

4! 

tini 


Grand  ToUl  ....  2,390,097  1.979.041 
•Includes  AMERICAN  WEEKLY. 
49  199  lines. 

{Includes  PARADE,  63,827  lines. 
LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  1,060,123  983,16* 

{Arkansas  Gazette-S  366,830  362,404 


Grand  Total  _  1.426,953  1.346,5(7 

{Includes  PARADE,  53,827  lines. 

LONG  BEACH.  CALIF. 

Independent-m  _  1,546.377  1,328.04* 

{Independent/ 

Press-Telegram-S  678,713  544.2*5 

Press-Telegram-e  .  .  1,763.085  1,484,52* 


GRAND  RAPIDS.  MICH. 

e  .  2.826.723  2.000,686 

HARRISBURG,  PA. 


1,404,020  1,266,619 
37«,556  346,357 


Grand  ToUl  _  3,988,176  3.367.*** 

Nora:  Independent  1,546,377  lines  in¬ 
cludes  169,426  lines  part-na 
advertising. 

(Last  Year)  1.328,908  lines  includci 
92,367  lines  part-run  advertin 


Grand  Total  _  1,774.576  1.601,976 

Not*:  News-e  carries  same  amount  of 
advertising  as  Patriot-m. 
{Includes  PARADE,  63,827  lines. 


Courant-m  .  826,906  7.36,044 

{Courant-S  _  674,484  629,982 

Times-e  .  2,065,703  2,023,008 


Press-Telegram  1,763,085  lines  inclndm 
169,426  lines  part-run  adven 
tising. 

(last  Year)  1,484,520  lines  Incluto 
92,357  lines  part-run  advertis¬ 
ing. 

{Includes  PARADE,  53,827  lines. 


Sin  til 
•Sent 
’  Joum 
tJour 


Grs 

•In 

4 

1 

tin 


Tribu 

Star-i 

tTrib 


Gn 

tin 


Bee-e 


tStai 
Gtzei 
U  I 
U  I 
U  I 


Grand  Total  _  3,567,093  3.389.034 

{Includes  PARADE,  63,827  lines. 


LONG  ISLAND,  N.  Y. 
Newsday-9ufTolk-e  .  1,616,618  1,372,151 
Newsday-Nassau-e  2,018,228  1,786,21( 


Chronicle-e  .  2,670,685  2,339,995 

•Chronicle-3  .  1,065,261  916,304 

Post-m  .  1,931,041  1,626,918 

••tPost-S  .  686,917  605,816 

Press-e  .  1,014,379  860,491 


Grand  ToUl  7,867,278  6,249,524 

Non:  2,670,685  lines  Includes  214,493 
lines  of  part-run  advertising, 
(last  Year)  2,3^,996  lines  includes 
161,853  lines  of  part-run  ad¬ 
vertising. 


Grand  Total  _  3,634,746  3,168.071 

LOS  ANGELES.  CALIF. 

Examiner-m  .  1,820,094  1,623.617 

•Elxaminer-S  .  965,044  751,6*1 

TImes-m  .  3,003,871  2,626,1** 

tTimes-S  .  1,763,892  1.880,3*5 

Daily  News-m  ....  782,17* 

Herald-Expresa-e  ..  1,432,429  1.206.741 

Mlrror-e  .  958,S5* 

Mirror/Daily 

News-e  . 1,427,502 


Grand  ToUl 
Times-S 


.10,402,332  9,127.*47 
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M«(i:  1,763,892  lines  includea  169,469 
lines  part-run  advertising. 


NEW  ORLEANS,  LA. 

1955 


OAKLAND.  CAUF. 

1955 


iLsst  Year)  1,880,305  lines  includes  Times-Picayune-m  .  2,416,655  2,006,779  Tribune-e  .  1,859,615  1, 

'  103,667  lines  part-run  adver-  fTimes-Picayune  A  |Tribune-S  .  793,604 


tisinB.  Sutes 

•Includes  AMERICAN  WEIEKLY,  Item-e 

$6,008  lines  and  COMIC  WEEKLY,  •Item-S 

:s,160  lines.  SUtes-e 

includes  THIS  WEEK.  67,487  lines. 


tTimes-Picayune  A 

Sutes-S  .  .  980,003  918,933 

Item-e  .  1,006,111  948,387 


428,487  358,458 

1,199,298  1.056.483 


Grand  ToUl  _  2,658,120  2,286,015 

{Includes  PARADE,  67,147  lines. 


RICHMOND.  VA. 

1954  1955  1954 

541,292  News  Leader-e  _  1,792.934  1,576,189 

644,728  Times-Dispatch-m  .  1,388.554  1,267,148 

-  tTSmes-Dispatch-S  799,723  784,717 


Grand  ToUl  _  8.981,220  3,566,999 

tincludes  THIS  WEEK.  65,052  lines. 


LOUISVILLE.  KY. 

1955  1954 

Courier  Joumal-m  1,465,404  1.315,435 
Cburier  Journal-S  839,125  738,657 

l^BMS-e  .  1,792,981  1,551,551 


Grand  ToUl  ...  4.097.51( 
MEMPHIS,  TENN. 


*-*^"^’°'**  Times-m  . . 

4,097.510  3,605,543  S’e'^Sd-Tri'bune-m 


Grand  Total  _  6,029,605  5,278,990 

•Includes  AMERICAN  WEEKLY. 

49.199  lines. 

tincludes  THIS  WEEK,  66,052  lines. 

NEW  YORK.  N,  Y. 

Imes-m  .  2,042,661  1,564.360 


.  .  ’  ’  OKLAHOMA  CITY,  OKLA. 

6,029,605  6,278.990  Oklshoman-m  .  1,010,792  948,540  ROANOKE,  VA. 

[CAN  WEEKLY.  Oklahoman-S  .  529,251  469,694  Times-m  .  844,625  805,500 

Ttmes-e  .  1,135,867  1,108.860  I'Kmes-S  .  366,869  841,620 


World-News-e 


TENN.  tHersId-Tribune-S 

Mirror-m  . 

•*Mirror-S  . 

2,165,094  1,814,711  #News-m  . 


r  fj  V  Grand  ToUl  _  2,675,910  2,527,084 

V.V.'.V.  .  Norm;  1,186,867  lines  includes  107,207 

2,042,661  1.664,3M  lines  of  part-run  advertising. 

2,286.666  2.0W,413  (Last  Year)  1,108,860  lines  includes 
1,133,5M  ?!?’???  119,689  lines  of  part-run  ad- 

960,120  890,119  vertising. 


Conunercial  •*Mirror-S 

Appeal-ro  .  2,165,094  1,814,711  #News-m 

tOoounercial  #News-S 

Appeal  S  .  762,487  722,860  Journal- 

Ttsiis  Srimitnr  ti  .  .  1,287,502  1,125,200  Americi 


1,133.536  978,826  119  $8 

960,720  890,119  vertisi 

908,023  820,561 

878.578  864,267  OM 

1,799,887  1,689,900  World-Herald 


1,462,878  1,288,902 
1,122,242  950,755 


Bseord 

loomal  (See  Note)  774,452  545,604 

Nora:  Record-m  and  Journal-e  are  sold 
only  in  combination.  Linage 


287,502  1,125,200  American-e  .  1,122,242  950,755 

- •Journal- 

Grand  ToUl  -  4,165.083  8.662.2n  American-S  .  488,614  348,068 

tincludes  THIS  WEEK,  65,052  lines.  Poet-e  .  1,368,977  1,067^992 

Post-S  .  117,822  91,460 

MERIDEN,  CONN.  World-Tel.  A  Sun-e  1,125,029  1,079,069 

Eagle-e  (NoU)  ....  719,162 

774,452  545,604  Eagle-S(NoU)  -  240,578 


(See  NoU)  . 
World-Herald-S 


86,867  lines  includes  107,287  Grand  Total  -  2,100,703  1,968.954 

ties  of  part-run  advertising.  {Includes  PARADE,  58,827  lines. 

‘"''"^5“  ROCHESTER,  N.  Y. 

19,589  lines  of  part-run  ad-  „ 
irtising.  Democrat  A 

Chronicle-m  ....  1,544,666  1,479,658 
OMAHA,  NEBR.  tDemocrat  A 

Chronicle-S  .  682,839  695,078 

.  .  1  298  714  1  172  724  ^mes-Union-e  ....  1,831,467  1,608,588 


765,155  625.582 

2,058,869  1,798,816 


Grand  Total  _  4,058,962  8,858,264 

tincludes  THIS  WEEK.  65,052  lines. 


488,614  Non:  World-Herald  sold  in  comUna- 


nrorld-Herald  sold  in  combina-  SACRAMENTO,  CALIF. 

onlv  OM^edluon^Vet  .  2.066.881  1,756.251 

only  one  edition,  (e)  is  shown.  .  692.582  526,407 

PASADENA,  CAUF.  Union-S  .  821,347  230,860 


only  in  ooi^ination.  linage  Grand  Total  ...15,170,522  14.215,420 
of  one  edition,  Record-m  only  Non:  Mirror-m 

is  given.  This  Yeai^908.023  lines  in¬ 

cludes  166,012  lines  of  part- 
MIAMI,  FLA.  run  advertising. 


079  069  *‘****°“'  shown. 

719',162  PASADENA,  CAUF. 

240,578  SUr-News-e  .  1,003,160  933,848 

-  {SUr-News-9  .  400,968  888,596 


2.980,760  2.612,028 


^  j  .  . - ST.  LOUIS.  MO. 

Grand  ToUl  ....  1.404.128  1.822.444  i  nss 

llnriiwiaa  PAPAnir  Kn  B9T  ii_„  OIobo-Democrat-m  1,066,31 


{Includes  PARADE,  53,827  lines. 
PAWTUCKET,  R.  I. 


Hsrald-m  .  8,179,249  2.923.037 

•Herald-S  .  1,862,628  1,185,818 

Nswsa  .  1,622,000  1,452,688 

tNsws-S  .  487,428  486,122 

Grand  Total  _  5,541,805  6,047,660 

Hsrald-S 

Non:  1955—1.352.628  lines  includes 
189,098  lines  of  psrt-run 
advertising. 

1954 — 1,186,818  lines  includes 
187,603  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY. 

49.199  lines. 

tincludes  THIS  WEEK,  66,052  lines. 
MILWAUKEE.  WIS. 

SsnUnel-m  .  1,091,109  1,016,440 

•aentinel-S  .  378,869  871,687 

"Joornal-e  .  8,176,399  2,854,360 

tJournal-S  .  1,433,229  1,276,808 

Grand  ToUl  -  6.079,606  5,518,245 

•Includes  AMERICAN  WEEKLY. 

49.199  lines  and  COMIC  WEEKLY. 
17,433  lines. 

tincludes  THIS  WEEK.  66,052  lines. 
MINNEAPOLIS.  MINN. 

Tribune-m  .  1,426,308  1,219,782 

Stsr-e  . 2,104,659  1,969,420 

tTribune-S  .  984,042  873,354 

Grand  Total  _  4,615,009  4,062,566 

tincludes  THIS  WEEK,  66,052  lines. 

MODF.STO.  CALIF. 


MONTREAL,  CANADA 

tSter-e  . 2.429.300  2,353,024 

Gssette-m  .  1.309,268  1,316,687 

La  Presse-e  .  2,577,674  2,573.767 

la  Patrie-e  .  156,102  189,671 

la  Patrie-S  .  225,652  250,553 

Grand  Total  _  6,696,896  6,693,592 

tincludes  WEEK-END  Picture  Maga- 
sine,  91,161  lines. 


Last  Year — 820,551  lines  in-  Timesu  . 

eludes  139,308  lines  of  part-  pun' 

run  advertising.  roo, 

Mirror-S  Journal  (See  Nc 

’nis  Year — 878,578  lines  in-  {Journal  SUr-S 

eludes  124,269  lines  of  part- 

run  advertising.  Grand  ToUl  . 


.  1,066,652  1,051,974  |Po»t-I>i»Patcl>-9 


PEORIA,  ILL. 

Journal  (See  NoU)  1,398,549  1,863,722 
{Journal  SUr-S  ..  543.781  488,911 


1,942.380  1,842.633 


Last  Year — 364,257  lines  in-  Norm:  Journal  (e)  and  SUr  (m)  sold 


eludes  88,179  lines  of  part-run 
advertising. 

News-m 

This  Year — 1,799,887  lines  in¬ 
cludes  870,448  lines  of  part- 
run  advertising. 


in  combination.  Linage  of  only 
one  edition.  Journal  (e),  is 
given. 

{Includes  PARADE,  58.827  lines. 


™n  Livertlsing.  PHILADELPHIA,  PA. 

Last  Year— 1,639,908  lines  in-  Bulletin-e  .  2,412,612  2,155,803 

eludes  836,984  lines  of  part-  •tBulletin-S  .  467,687  488,566 

run  advertising.  Inquirer-m  .  1,861,169  1,766,478 

ewsS  Inquirer-S  .  1,515,300  1,858,443 


run  advertising.  Inquirer- 

News  S  Inquirer- 

This  Year— 1,452,878  lines  in-  News-e 
eludes  1,029,542  lines  of  part- 
run  advertising.  Grand 

Last  Year— 1,288,902  lines  in-  ‘Inclm 

eludes  899,776  lines  of  part-  49,  It 

run  advertising.  24,1' 

Jonmal-American-e  tinclui 

This  Year— 1,122,242  lines  in¬ 
cludes  117,485  lines  of  part- 

run  advertising.  Post-Gai 

Last  Yeai^960,765  lines  in-  fji;**-* 

eludes  62,084  lines  of  part-run  tPress-S 
advertising.  Sun-Tlele 

Jonrnal-Ameriean-S  ‘Sun-Tel 

This  Year — 483,614  lines  in- 

eludes  78,244  lines  of  part-run  Grand 
advertising.  ‘Inclui 

Last  Year — 348,068  lines  in-  49,1! 

eludes  17,234  lines  of  part-run  17,7' 

advertising.  tinclu 

Dim:  Brooklyn  Eagle  ceased  publica¬ 
tion,  effective  January  29, 

1955.  Oregonu 


Grand  Total  -  8.797,178  6,180,548 

•Includes  AMERICAN  WEEKLY, 
49,199  lines  and  COMIC  WEEKLY, 
24.171  lines. 

tincludes  THIS  WEEK,  65,052  lines. 


Kv'avT  ii«rr’  Globe-Democrat-m  1,066,893  984,190 

bs.tui  lines.  •tGlobe-DemocraUS  616,491  592.658 

,  R.  I.  Poet-Dispatch-e  ...  2,195,684  1,944,830 

166  652  1  051  974  {Post-Dispatch-S  . .  1,125,485  1,023,185 

LL.  Grand  ToUl  _  6,003.053  4,494,878 

»8  fus  1  lUB  779  •Includes  AMERICAN  WEEKLY, 
MSTSl  Se’m  ""*•  COMIC  WEEKLY, 

' _ *  13,181  lines. 

kA9  vtn  1  ASS  tincludes  THIS  WEEK.  65,052  lines, 
i  SUr  (m)  sold  includes  PARADE,  61,902  lines. 

.  Unage  of  only  ST.  PAUL,  MINN. 

Journal  (e),  is  pi<,n^r  Press-m  ..  1.284,666  1,128,016 

M  897  iin..  •Pioneer  Press-3  ..  846,596  74A306 

lines.  Dispatch-e  .  1,685,466  1,472,862 

U,  PA.  - 

j| A  HI n  9  ijMT  DA«  Grand  Total  ....  8,766,727  3,849,184 

16?:m7  American  weekly, 

861,169  1,766,478  *®'*®® 

515,300  1,858,443  ST.  PETERSBURG,  FLA. 

Times-m  .  1,660,765  1,788,708 

707  I7!i  A  tan  lu*  {Times-S  .  724,040  660,897 


Grand  ToUl  _  2,684,805  2.344,605 

{Includes  PARADE,  63,827  lines. 


PITTSBURGH,  PA. 
Post-Gazette-m  ...  1,060,100  992,651 


Sun-Telegraph-e  . 
•Sun-Telegraph-S 


EEK,  65.052  lines.  SAN  ANTONIO,  TEXAS 

IH,  PA.  Express-m  .  1,497,507.  1,281,688 

1  061)  100  009  AA1  tExpress-S  .......  710,268  686,005 

1  799  601  1  69A  Mi  Nows-e  .  1.658,487  1,438,359 

MS  124  ^’aos  169  LiK’it-e  .  1,629.613  1.434.975 

l.Owim  ’LiKht-S  .  679,330  635,878 

492,995  525,669 


Grand  ToUl  -  6.238.709  4,933,500 

•Includes  AMERICAN  WEEKLY. 
49,199  lines  and  COMIC  WBXKLY, 
17,771  lines. 

tincludes  THIS  WEEK,  66,062  lines. 


via.  DruuKijrii  crawAl  ijuuiivb-  PARTI  4Mn  ARP 

tion,  effective  January  29,  ^  POKTUAND,  ORE. 

1956.  Oregonian-m  .  1,646,223  1,456,547 

•Includes  AMERICAN  WEEKLY.  ‘Oregonian-S  .  744,756  696,6.30 

49,199  lines  and  COMIC  WEEKLY.  Joumal-e  .  1,481,165  1,284,025 

15,866  lines.  tJoumal-S  .  440,166  444,324 


MUNCIE,  IND. 


15,866  lines. 

••Includes  COMIC  WEEKLY.  6,860 
lines. 

tincludes  THIS  WEEK.  97,685  lines. 
#Ineludes  SPLIT-RUN,  326,975  lines 
in  (m)  and  192,298  lines  in  (S). 

NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  1.354.996  1,209,260 

NORFOLK,  VA. 

Ledger-Dispatch-e  1,574,788  1,334,937 


Grand  ToUl  -  4,312.810  8,879,626  SAN  I 

•Includes  AMERICAN  WEEKLY.  _ 

65,008  lines  and  COMIC  WEEKLY. 

19,426  lines.  tChronicle-S 


Grand  ToUl  _  6,180,065  6,821,860 

•Includes  AMERICAN  WEEKLY, 

49,199  lines  and  COMIC  WEEKLY. 
14,046  lines. 

tincludes  THIS  WEEK,  65,052  lines. 
SAN  DIEGO.  CAUF. 

Union-m  .  1,624.360  1,883,835 

{Union-S  .  760,466  602,409 

Tribune-e  .  2,063,944  1,767,409 

Grand  ToUl  ....  4,338,760  3.703.658 
{Includes  PARADE,  63,827  lines. 

SAN  FRANCISCO,  CAUF. 

Chronicle-m  .  1,100,788  858,876 

tChronicle-S  .  577.793  484,083 


tincludes  THIS  WEEK,  57,487  lines.  . 

•Elxaminer-S  .  996,725  7^,569 

POUGHKEEPSIE.  N.  Y.  Call-Bulletin-e  ....  907,839  828,216 

News-e  .  944,182  892,638 


New  Yorker-e 
New  Yorker-S 


SUr-m  .  901.358 

SUr-S  .  204,991 


939.968  815,301  Virginian-Pllot-m 


Grand  ToUl  _  2,046,317  1,830.371 

NASHVILLE.  TENN. 

Bsnner-e  .  1,660,226  1.284.285 

Tninessean-m  ..  1,490,931  1,268.261 
Tsnnessean-S  .  .  658,160  634,767 


781,169  tVirginian-Pilot-S  691 

233.901  - 

-  Grand  Total  ....  4.16< 

830,371  Non:  Ledger  Dispatch-e 


1,895,980  1,648,890 
695,345  639,395 


-  Grand  ToUl  _  6,358,819  5.399,679 

Grand  ToUl  ....  1,174,369  1,021,810  u  i  i 

(This  Year)  1*100,788  lines  includes 


- PROVIDENCE.  R.  I. 

4,166,113  3,623,222  Bulletin-e  .  2,019,490  1,849,631 


34,002  lines  part-run  advertis¬ 
ing. 


1®55— l,674j78«  lines  includes  tJournal-S  676.’070 

65,287  lines  of  part-run  _ 


Joumal-m  ' 897’,186  ’684.’635  '  v  i  i  j  oo 

tJournal-S  .  676,070  557,108  8^7.798  lines  includes  29.- 


Grsnd  ToUl  ....  3,709,317  8,087,268  195^1891 

NEW  HAVEN.  CONN.  199. 

Joamal  Courier-m  432,836  875,588  1954 _ ]  $4t 

Begister-e  .  1,606,278  1,427,765  20  8 

Kegister-S  ..  453.140  402,844  adve 

_  - Virglnian-Pi 

Grand  Total  ....  2,491,749  2,206.187  195$ — 695,54$ 

NEW  LONDON,  CONN. 

Dsy-e  .  817,054  712,779  tincludes  THIS 

editor  3c  publisher  for  May  7.  1953 


advertising. 

1954 — 1,334,937  lines  includes 
26,516  lines  of  part-run 
advertising. 

Virginian-Pilot-m 
1956i — 1,895,980  lines  includes 
199,347  lines  of  part-run 
advertising. 


Grand  ToUl  _  3,592,746  8,091,874 

tincludes  THIS  WEEK,  65,052  lines. 

QUINCY,  MASS. 

Patriot  Ledger-e  .  874,554  811,017 

READING.  PA. 


805  lines  part-run  advertising. 
(Last  Year)  484,088  lines  includes  21,- 
842  lines  part-mn  advertising. 
•Includes  AMERICAN  WEEKLY, 
55,008  lines  and  COMIC  WEEKLY, 
27,065  lines. 

tincludes  THIS  WEEK.  67,487.  lines. 


1964-r6:iAM  line,  include,  Mercury-m 


SAN  JOSE,  CAUF. 


20,825  lines  of  i>art-run 
advertising. 
Virglnian-PUot-S 


1,576,829  1,415.152 


New,::;' 

lie  Mercury-News-S 


96,618  lines  of  part-run 
advertising. 

tincludes  THIS  WEEK,  65,052  lines. 


includes  Non:  Eagle  (e)  and  Times  (m)  sold 


in  combination,  linage  of  one 
edition.  Eagle  (e),  only  is 
given. 


1,854,574  1,158,538 
1,889,599  1,278.482 
511,478  450,391 

8,255,646  2,877,411 


(Continued  on  page  70) 
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SCHENECTADY,  N.  Y. 

1955  1954 

Gazette-m  .  1,166,257  1,120,232 

Union-Star-e  .  997,130  976,276 


Grand  Total  .  2,163,387  2,105,508 

SCRANTON.  PA. 

Times-e  .  .  1,291,991  1,218,315 

SEATTLE,  WASH. 

Post- 

Intelligencer-m  .  1,231,199  1,136,829 
•Post- 

Intelligencer-S  ..  552,339  517,225 

Times-e  .  1,960,204  1,644,292 

Times-9  .  616,623  647,341 

Grand  Total  _  4,360,365  3,845,687 

♦Includes  AMERICAN  WEEKLY, 
65,008  lines  and  COMIC  WEEKLY, 
19,992  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,034,847  888,452 

Times-m  .  1,115,311  1,071,169 

Times-S  .  373,013  368,328 


Grand  Total  _  2,623,171  2,327,949 

SIOUX  CITY.  IOWA 

Joumal-Tribune-e  .  910,311  779,052 

Joumal-S  .  284,562  257,033 


Grand  Total  .  1,194,873  1,036,086 

SOUTH  BEND,  IND. 

Tribune-e  .  1,471,733  1,342,634 

Tribune-S  .  556,857  665,256 


Grand  Total  _  2,027,590  1,907,790 

SPOKANE,  WASH. 

Spokesman-Review-m  881,047  7'52,103 

tSpokesman-Review-S  571,295  561,686 

Chronicle-e  .  1,184,691  1,046,908 


Grand  Total  _  2,636,933  2,360,697 

tincludes  THIS  WEEK,  67,487  lines. 

STOCKTON,  CALIF. 

Record-e  .  1,552,005  1,419,446 

SYRACUSE,  N,  Y. 

Herald-Journal-e  ..  1,765,030  1,708,640 
•SHerald- 

American-S  .  612,644  587,280 

Post-Standard-m  ,.  1,096,508  1,097,508 
Post-Standard-S  . .  .  357,716  315,890 


Grand  Total  _  3,831,898  3,709,318 

♦Includes  AMiailCAN  WEEKLY, 
49,199  lines  and  COMIC  WEEKLY. 
24,217  lines. 

Slncludes  PARADE,  53,827  lines. 
TACOMA,  WASH. 

News-Tribune-e  ...  1,373.636  1,212.3.M 
News-Tribune-S  .  .  .  497.653  445,931 


Grand  Total  _  1,871,289  1,658,285 

TOLEDO,  OHIO 

Times-m  .  1,154,147  1,067,774 

Blade-e  .  1,844.632  1,696,059 

Blade-S  .  971,380  777,861 


Grand  Total  ....  3,970,159  3.541.694 
TORONTO,  CANADA 

Globe  &  Mail-m  ..  1,432,663  1,378,896 

tTeleirram-e  .  2.527.651  2,433.533 

SUr-e  ...  .  2,882,308  2,802,560 

Star-w  .  117,821  112,811 


Grand  Total  _  6,960.443  6,727,800 

{Includes  WEEK-END  Picture  Mapa- 
zine,  91,161  lines. 

TRENTON,  N,  J. 

Evening-Times-e  ..  1,306,075  1,216,779 
Times-Advertiser-S  298,307  259,153 

Trentonian-m  .  789,181  684,220 


Grand  Total  _  2,393,563  2,160,152 

TROY,  N,  Y. 

Record  (See  Note)  1,134,422  1,114,059 
Notb;  Record  (m)  sold  in  combination 
with  Times-Record  (e).  Linage 
of  one  edition.  Record  (m) 
only  is  given. 


TULSA.  OKLA. 

1955  1954 

Tribune-e  .  1,691,917  1,588,979 

World-m  .  1,673,526  1,497,924 

World-S  .  557,410  529,832 


Grand  ToUl  _  3,922,853  3,566,735 

UNION  CITY,  N.  J. 
Hudson-Dispatch-m  945,753  804,298 

UTICA,  N.  Y. 

Observer  Dispatch-e  901,067  1,004,466 
Observer  Dispatch-S  285,631  234,070 

Press-m  .  1,001,442  1,057,224 


Grand  Total  _  2,188,140  2,295,760 

WASHINGTON,  D.  C. 
Times-Herald-m  . , ,  673,543 

Times-Herald-S  ....  211,449 

News-e  . 1,167,369  919,762 

Post  &  Post- 

Herald-m  .  2,229,740  1,856,950 

♦5  Post  &  Post- 

Herald-S  .  825,857  764,779 

Star-e  .  8,076.842  2,703,236 

tStar-S  .  910,180  942,667 


Grand  Total  _  8,209,997  8,072,385 

Note:  The  Washington  Post  purchased 
the  Times-Herald  on  March  17, 
1954. 

♦Includes  AMERICAN  WEEKLY, 
49,199  lines  and  COMIC  WEEKLY, 
22,385  lines. 

tincludes  THIS  WEEK.  65,052  lines. 
{Includes  PARADE,  53,827  lines. 

WATERBURY,  CONN. 

Republican-m  .  1,005,316  864,373 

Republican-S  .  321,072  293,926 

American-e  .  1,315,070  1,206,783 


Grand  Total  -  2,641.458  2,364,087 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y, 


Mamaroneck 


Times-e  ...... 

555,649 

422,983 

Mt.  Vernon  Argus-e  746,243 
New  Rochelle 

604,156 

Standard-Star-e  . 
Ossining  Citizen- 

813,724 

678,308 

Register-e  . 

526,292 

444,024 

Peekskill  SUr-e 

403,820 

361,884 

Port  Chester  Item-e 

715,237 

611,493 

Tarrytown  News-e 
Yonkers  Herald 

688,905 

456,375 

SUtesman-e  . 

White  Plains 

856,288 

693,334 

Reporter  Dispatch-e  989,767 

867,608 

Grand  Total  .... 

6,195,925 

5,140,165 

WICHITA 

KAN. 

Beacon-e  . 

1,185.023 

l,12t3,581 

♦ Beacon-S  . 

482,651 

391,649 

Eagle-m  . 

1,691,260 

1,263,995 

Eagle-e  . 

1,407,112 

1,051,764 

tEagle-S  . 

553,406 

435,900 

Grand  ToUl  .... 

5,319,452 

4,266.889 

♦Includes  AMERICAN  WEEKLY, 
4d  199  linGS* 

tinciudes  THIS  WEEK.  65,052  lines. 
WORCESTER,  MASS. 

Telegram-S  .  540,853  632,345 

Telegram-m  .  899,213  914,193 

Gazette-e  . 1,248,738  1,213,877 


Grand  Total  _  2,688,804  2,660,415 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  .  1,429,823  1,278,103 

{Vindicator 

Telegram-S  _  810,674  697,813 


Grand  Total  _  2,240,497  1,975,916 

{Includes  PARADE,  63,827  lines. 

FIGURES  SUPPLIED 
BY.  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e  .  336,826  309,260 

American-News-S  .  172,704  174,790 


Grand  ToUl  -  609,530  484,050 

ALTOONA,  PA. 

Mirror-e  .  999,383  992,299 

APPLETON.  WIS. 

Post-Crescent-e  .  . .  1,506,820  1,347,444 
BATTLE  CREEK,  MICH. 
Elnquirer  and 

News-e  .  .  1,104,166  906,764 

Enquirer  and  Newe-S  279,762  279,212 


Grand  Total  _  1,383,928  1,184,966 


BIRMINGHAM,  ALA. 

1955  1954 

News-e  .  2.118,891  1,747,686 

News-S  .  734,701  680,351 

Post-Herald-m  _  1,354,677  1,167,461 


Grand  ToUl  ....  4,208,169  3,604,498 
BURUNGTON,  VT. 

Free  Press-m  .  715,170  693,320 

CANTON.  OHIO 

Repository-e  .  1,830,192  1,585,346 

Repository-S  .  608,692  606,284 


Grand  ToUl  ....  2,438,884  2,191,630 


CASPER,  WYO. 


Tribune-Herald-e 

.  477,750 

433,846 

Star-m  .  . 

261,240 

242,312 

Tribune-Herald  & 

Star-S  . 

91,056 

89,642 

Grand  ToUl  . . 

. .  830,046 

765,800 

COLORADO  SPRINGS,  COLO. 

Free  Press-mS  . 

. .  638,878 

361,365 

DAVENPORT.  IOWA 

Times-e  . 

.  1,235,836 

1,104,124 

Democrat-3  . 

. .  339,024 

347,438 

Democrat-m  . . . . 

...  847,112 

708,008 

Grand  ToUl  . . 

..  2,421,972  2,159,570 

DAYTONA 

BEACH.  FLA. 

News-e  . . 

. . .  704,270 

626,318 

News-Joumal-S 

. .  194,866 

191,156 

Journal-m  . 

695,548 

675,526 

Grand  Total  . . 

..  1,594,684 

1,393,000 

GRAND  FORKS.  N.  D 

Herald-meS  . 

. .  .  619,934 

541,113 

GREEN 

BAY.  WIS. 

Press-Gazette-e 

..  1,471,428 

1,307,362 

HUNTINGTON,  W.  VA. 

Advertiser-e  .  . . . 

.  1,130,221 

962,836 

Herald- 

Dispatch-m  . . . 

. .  1,082,552 

944,646 

♦Herald- 

Advertiser-S  .  364,693  361,431 


Grand  ToUl  -  2,577,466  2,268,912 

♦Includes  AMERICAN  WEEKLY. 
49,220  (1955),  41,510  (1954)  lines; 
COMIC  WEEKLY,  1,306  (1955), 
16,328  (1954)  lines. 

HYANNIS,  MASS. 

Cape  Cod 

Standard-Times-e  413,028  321,314 

KENNEWICK-PASCO-RICHLAND. 

WASH. 


Tri-City  Herald-e  . 

680,295 

508,571 

Tri-City  Herald-S  , 

136,108 

94,472 

Grand  Total  . . . . 

816,403 

603,043 

LINCOLN 

.  NEBR. 

967,876 

928,200 

282,534 

842,450 

828,912 

267,666 

Joumal-Star-S  ... 

Grand  Total  .  . . . 

2,178,610 

1,939,028 

LYNN. 

MASS. 

Telegram-News-e  .  . 

497,476 

474,768 

Telegram-News-S  . 

143,920 

150,640 

Grand  Total  . . . . 

641,396 

625.408 

MADISON.  WIS. 

Capital  Times-e  . . . 
Wis.  SUte 

1,024,793 

893,396 

Joumal-m  . 

Wis.  Sute 

1,029,651 

880,348 

433,573 

395,360 

Grand  Total  . . . . 

2,488,017 

2,169,104 

MONTGOMERY.  ALA. 

Advertiser*!!!  . 

1,091,790 

350,504 

1,115,786 

919,690 

308.588 

985,768 

Journal-e  . 

Grand  Total  . . . . 

2,558,000 

2,213,946 

NEW  BEDFORD.  MASS. 

Standard-Times-e 

976,234 

682.840 

{SUndard-Times-S 

256,573 

213,880 

Grand  ToUl  . . . . 

.  1.232,807 

1.096.720 

{Includes  PARADE  ^,517  lines 
(1955)  :  63,202  lines  (1954). 

NORRISTOWN,  PA. 
Times-Herald-e  ...  842,751 


OIL  CTTY,  PA. 


1955 

1951 

Derriek-m  . 

484,180 

544,53 

Blizzard-e  . 

446.460 

528,03 

Grand  Total  . . . . 

930,640 

1.072,541 

ORLANDO,  FLA. 

Sentinel-m  . 

1,194,942 

1.006,57! 

SUr-e  . 

1,223.474 

i. 024.244 

SentInel-SUr-S  . . 

404,068 

354,788 

Grand  Total  .... 

2,822.484 

3.385.880 

PASSAIC.  N.  J. 

HeraId*New9-e  .  .  . 

1.069,839 

970.011 

PENSACOLA,  FLA. 

Joumal-m 

865,410 

764.878 

News-Journal-S  . 

26.3.466 

286.222 

News-e  . 

635,124 

567,700 

Grand  Total  . . . . 

1,764.000 

1.617,7M 

POTTSTOWN  PA. 

Mercury-m  . 

953,344 

873.572 

RAPID  CITY.  S.  D. 

Journal-e  . 

499.072 

417.900 

Joumal-S  . 

141,624 

161,384 

Grand  Total  .  . 

640.696 

579.824 

ROCKFORD,  ILL. 

SUr-m  . 

1,055.600 

914.584 

Register-Republic-e 

1,587.614 

1.48.3.090 

SUr-9  . 

533.638 

523.510 

Grand  Total  . 

3,176,852 

2.921,184 

ROCK  ISLAND-MOLINE, 

ILL. 

Argus-e  . 

1,111.768 

1.841.2(10 

Dispatch-e  . 

968,179 

918.382 

Grand  Total  .  . 

2,079,947 

2.759,682 

SALISBURY.  N.  C. 

Post-e  . 

556,122 

5.30.540 

Posts  . 

225.4.56 

182.994 

Grand  Total 

7.81.578 

713,524 

SUPERIOR,  WIS. 

Telegram-e  . 

559,580 

535.:88 

TEXAS  HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Reporter-News-m 

780,486 

694,932 

Reporter-News-e 

796.600 

721.476 

Reporter-News-S  . 

311.346 

254.674 

Grand  ToUl  .  . 

1,888,432  1,671.0«S 

BIG  SPRING 

Herald-e  .  . 

486,808 

363.692 

Herald-S  ...... 

173.590 

123,725 

Grand  Total  . . . 

660,398 

487,417 

CORPUS 

CHRISTI 

Caller-m  . 

1,368,710 

1,151.229 

Times-e  .... 

1,429.904 

1,168,603 

Caller-Times-S  .  . . 

362.390 

375,839 

Grand  ToUl  . . . 

3,161,004 

2,695,653 

DENISON 

Herald-e  . 

382,354 

315,014 

Herald-S  . 

108,234 

115,271 

Grand  Total  . . . 

490,586 

430,281 

MARSHALL 

News  Messen^er-e 

.  435.162 

318,556 

News  Messenger-S 

204,483 

169,991 

Grand  Total  .  . . 

.  639,645 

478,518 

PARIS 

News-e  . 

321.888 

290,994 

News-S  . 

133,480 

142415 

Grand  ToUl  . . . 

455,368 

433,406 

SAN  ANGELO 

SUndard-m  . 

727,664 

673,631 

SUndard-Times-e 

.  733,026 

693,8N 

SUndard-Times-S 

.  245,280 

248,639 

Grand  Total  . . . 

.  1,705,970 

1.616.292 

SNYDER 

Daily  News-e  . . . 

269,248 

223,939 

Daily  News-S  . . . 

126,714 

9S.2« 

Grand  Total  . . 

395,962 

322,169 

GREENVILLE 

Banner-e  .  219,457 

Banner-S  .  81,802 


692,801  Grand  Total  _  301,259  - 
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advertising  linage 

SERVICE 

AUGUSTA.  GA. 

1»3S  19 

r^nicle-m  .  905,475  894 

aronicle-S  .  2S8.036  228 

^Id,«  .  970,362  930 


E  &  P  1955  Year  Book  Revisions 


Following  are  revisions  and 
corrections  that  should  be  made 


Easle  and  insert  these  newspapers 
under  This  Week  Hasazine  listinK 
followinK  the  Philadelphia  Bulletin. 


Page  314 — D  e  n  v  e  r  ,  University  of ; 
change  last  three  lines  to  read 
Wilson  B.  Key,  Jr.,  Chairman  of 
Department.  Graduated  in  Jour¬ 
nalism  last  year  (1963-1964)  nine 
students. 


in  the  Editor  &  Publisher  In-  p^  ,  261-Parade  Publications,  Inc. :  346-The  N.  DePilippes  Com- 


temational  Year  Book  for  1955 


Grand  Total 


2.133,873  2,052,942 


BLUEFIELD.  W.  VA. 

Tslegraph-m  (See 

Note)  ....  423.715  398,638 

IW*graph-S  .  162,291  163,925 

Grand  ToUl  . .  686,000  647,563 

Non:  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e). 

CHARLESTON.  W.  VA. 

Gaiette-m  .  943,569  951,655 

G«Mtte-S  .  349,046  344,094 

pi|gil.e  .  870,757  826,293 

lUiUS  . 307,309  323,644 

Grand  ToUl  ...  2,470,681  2,445,686 

COLUMBIA,  S.  C. 

3tate.m  .  1,091,527  862,655 

State-S  . 428.308  391,8.59 

Iceord-e  .  1,059,308  815,139 

Grand  Total  .  2.579.143  2,059,653 

FOND  DU  LAC.  WIS. 
Conun.-Rep.-e  ....  732,895  723,369 

HAMMOND.  IND. 

Times.e  .  1,253,439  1,095,173 

Times-S  .  389,891  399,157 

Grand  ToUl  .  ..  1,643,330  1,494,330 
HAVERHILL,  MASS. 

Gasette-e  .  640,472  605,179 

JAMESTOWN,  N.  Y. 
Fost-Journal-e  .  .  1,006,752  909,127 

LAWRENCE,  MASS. 

Tribune-e  (See  Note)  998,149  854.919 

Non;  Tribune  (e)  sod  in  combiiintio.i 
with  Eagle  (m). 

LEVITTOWN,  PA. 

Bmes-e  .  562,554  — 

LOWELL,  MASS. 

Sm-e  . .  728,318  642,651 

Stm-S  .  190,617  155,114 

Grand  ToUl  _  918,935  797,765 

LYNN,  MASS. 

Iteme  .  631,263  587,027 

MONROE,  LA. 

World-m  (see 

Note)  .  705,969  513,987 

World-S  .  224,964  181,858 

Grand  ToUl  ....  930,933  695,796 

Non:  World  (m)  sold  in  combination 
with  News-SUr  (e). 

PASADENA.  CAUF. 

Iidependent-m  ....  1,028,830  916,682 

Independent-S  .  267,304  262.893 

Grand  Total  _  1,296,1.34  1,168,576 

PATERSON,  N.  J. 

Call-m  .  .  982,668  827,862 

News.e  .  1,245,401  1,156,610 

Grand  Total  _  2,177,969  1,984,472 

SALEM,  ORE. 

OwiUI  Jouive  ...  982,060  781,918 

Oregon-State-m  .  . .  806,527  669,307 

,  Orsgon-State-3  . . .  140,120  127,670 

Grand  ToUl  _  1,928,707  1,578,895 

SCRANTON.  PA. 

Tribune-m  .  656,861  — 

Serantonian-S  ....  357,990  — 

WILKES  BARRE,  PA. 

.  770,479  787,299 

Tunes  Leader-e  . . .  1,200,971  1,190,149 

hwependent-S  _  447,869  366,477 

Grand  ToUl  2,419,319  2,343,925 


Page  34 — San  Jose  (Calif.)  Mercury-  gue  as  managing  editor.  Insert 

News,  column  9  ;  insert  Daniel  K.  L.  R.  Peloquin  as  New  York  ad- 

Stern  as  Public  Relations  Director.  verlising  manager ;  delete  A.  F. 

Pag?  44— Miami  (Fla.)  Herald;  col-  Collins,  insert  W.  J.  Reynolds  as 

umn  7:  change  Sunday  Editor  to  Chicago  advertising  manager; 

Wm.  M.  Phillips.  change  address  of  Detroit  office  to 

T,„„„  .. _ <«•!.  V  ct.-  1®®*  Mutual  Bldg.,  28  West  Adams; 

*  n  .  in™  *  Eickleberg,  insert 

i  ZinT  The  Menne  Company.  1127  WiUhire 

advertising  to  Major  A.  K.  Kupfer.  ^os  Angeles  17,  Calif.,  114 

Page  49 — Honolulu  (Hawaii)  SUr-Bul-  Sansome  St..  San  Francisco  4, 

letin,  column  8;  change  advertis-  Calif.;  insert  under  newspapers 

ing  rate  to  .34 ;  column  8 ;  insert  Allentown  Call-Chronicle,  AugusU 

Paul  L.  Mcllrte  as  general  man-  Chronicle,  Baton  Rouge  Advertiser. 

****’•  Jackson,  Miss.,  Clarion  Ledger  & 

Page  96 — St.  Louis  (Mo.)  Post-Dis-  News,  Jamaica,  Long  Island, 

patch,  column  4 ;  change  manager  Press,  Pasadena  SUr  News,  St, 

Chicago  Office  to  R.  C.  Rowden.  Petersburg  Times,  Tuscon  Star; 

Page  101 — Plainfield  (N.  J.)  Courier-  delete  from  newspapers  Corpus 

News,  column  6;  change  spelling  Christi  Caller  Times.  Long  Island 

of  city  ^itor’s  name  to  Hampson ;  Sunday  Press.  Norfolk  Virginian 

^lumn  7 :  change  filing  of  news  wich.U  Sunday  Eagle, 

editor  8  name  to  Marcus;  column  „  ^ 

9 ;  change  spelling  ot  reUil  adver-  Page  257  (^anadian  Parliamentary 


Charge  New  York  address  to  285  •’  telephone  number 

Madison  Ave. ;  insert  W.  A.  Spra-  “  7-3597. 

gue  as  managing  editor.  Insert  Page  369 — Insert  under  Habana  list¬ 


ings ;  El  Mundo  (4)  .  .  1901 

MDex  Mon  .  .  28,148,  R.  A.  Gonse 
47,320  •*(ABC)  .  .  Cia.  Ed.  El 
Mundo  S.A.  .  .  .  J.  M.  Martinez 
Zaldo  .  .  2Vfc  .  .  21^  .  .  17  .  .  24 
.  .  General  .  .  $2.60  in.  D,  1290 
in  S  (US  currency)  ;  El  Pais  .  . 
1921  .  .  EDexSun  .  .  66,790D, 
116,000  Sat.  .  .  .  Emp.  Ed.  El  Pais, 
S.A.  .  .  .  Dr.  Guillermo  M.  Mar¬ 
ques.  .  .  Juan  Pineyro.  ,  ,  2  .  .  . 
21  ...  16  ...  34  ..  .  General 
.  .  .  $2.00  in.  D.  $2.20  in  S. 


Jackson,  Miss.,  Clarion  Ledger  &  Page  372 — El  Mundo,  San  Juan.  Puerto 


News,  Jamaica,  Long  Island, 
Press,  Pasadena  Star  News,  St. 
Petersburg  Times,  Tuscon  Star ; 
delete  from  newspapers  Corpus 
Christi  Caller  Times,  Long  Island 
Sunday  Press.  Norfolk  Virginian 
Pilot,  Wichita  Sunday  Eagle. 


tising  manager's  name  to  Schme- 
ehel. 

Page  101 — Union  City  (N.  J.)  Hudson 


Press  Galleries — Associate  Mem¬ 
bers,  Robert  McKeown,  change  to 
Weekend  Magazine. 


Dispatch,  column  1 ;  change  ABC  Page  303 — Insert  under  Australia-Ar- 


city  zone  irom  193,217  to  2'24,26U. 
Page  106— Hirkimer  (N.Y.)  Telegram, 
column  7 ;  delete  Bernard  Wainer 


gus  (Melbourne),  220  E.  42nd  St., 
New  York  17,  N.  Y.,  MU  7-2668. 
Ralph  Champion. 


as  sports  editor;  columns  8  &  10;  Page  303— Insert  under  England;  Daily 
delete  Eric  E.  Ley  as  business  and  Telegraph  &  Morning  Post  (Lon- 

promotion  manager;  column  9;  don).  60  Rockefeller  Plaza.  New 

delete  Bernard  Wainer  as  adver-  York  20  N  Y  Jll  2-2626  Alex 

tisii.g  manager,  insert  Walter  „  5,  d 

K  “  H.  Faulkner;  1261  National  Press 

D  ino'  XI  V  x  ,XT  v  1  T,  1  Bldg.,  Washington  4,  D.  C.,  EX 

*cot*'7;  "^Singe*  spdLg^'^f  3-8709  Denys  Smith.  Richard 

comptroller's  name  to  L.  H.  Cook.  Brett-Smuh. 

Page  116— Winston-Salem  (N.C.)  Jour-  Daily  Mirror  (London)  220  E.  42nd 


Rico,  column  3 ;  change  EDexSun 
to  MDex  Sun ;  column  4 ;  change 
circulation  figures  to  read  Mon 
thru  Fri  67.426  ••(ABC),  Sat. 
72,021  ••(ABC);  change  adver¬ 

tising  rate  to  $3.00  in.  D,  $3.20 
in.  Sun. 

Page  374 — Copenhagen  Ekstrabladet ; 
change  political  affiliation  to  read 
Liberal ;  insert  newspaper  repre¬ 
sentative  number  (20).  Copen¬ 
hagen  Politiken ;  change  political 
affiliation  to  read  Liberal ;  insert 
newspaper  representative  numter 
(20). 

Page  388 — Stockholm  Dagens  Nyheter; 
change  circulation  figures  to  read 
weekday  294.000,  Sunday  344,000 ; 
Expressen  change  circulation  fig¬ 
ures  to  read  weekday  246,402,  Sun¬ 
day  263,814. 


Political  Paper  change  J.  B.  < 

Augusta,  Me.  dent-Trewurer 

Ti.  -I-,  .  .  Vicepresident; 

The  Democratic  party  m  berg.  Vicepres 

Maine  has  formed  a  corporation  Page  26i— Delete  \ 

to  publish  a  newspaper,  the  Comic  Sectioi 

w  .  _  f  >  ^11  newspapers 

naine  Democrat.  zona  Repubiu 
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nal-Sentinel,  column  2 ;  change 
morning  and  Sunday  circulation 
from  luO,6U6  to  Il9,u25. 

Page  116 — Grand  Forks  (N.D.)  Her¬ 
ald,  column  2 ;  delete  moraing  edi¬ 
tion  ;  column  4 ;  change  daily  and 
Sunday  subscription  rate  to  4Uc. 

Page  171 — Toronto  (Ont.)  Telegram, 
column  6;  change  spelling  of  Vice- 
president's  name  to  Pengoe. 

Page  184 — Orlando  (Fla.)  Sentinel 
Star;  delete  “Advs.  Not  Accepted: 
Liquor;  beer  (Sunday  Only)" 

Page  211 — Albany  (N.Y.)  Times 
Union;  change  fashion  editor  to 
Romela  Metzner. 

Page  219 — Delete  listing  of  Lorain 
(Ohio)  News. 

Page  222 — Portland  (Ore.)  Journal; 
change  (e  ex  Sat)  to  (e)  (S)  ; 

under  run  of  paper  colqr  change 
up  to  3  colors  daily  to  up  to  3 
colors  daily  and  Sunday  except 
Saturday. 

Page  236 — Calgary  (Alta.)  Alberton  ; 
change  name  of  Weekend  Picture 
Magazine  to  Weekend  Magazine. 

Page  237 — Winnipeg  (Man.)  Tribune; 
insert  Weekend  Magazine. 

Page  237 — Moncton  (N.B.)  Times  and 
Transcript,  Saint  John  (N.B.) 
Telegraph  Journal  and  Times  Globe, 
Saint  John’s  (Nfid.)  Tel^ram ; 
change  to  Weekend  Magazine. 

Page  238 — Hamilton  (Ont.)  Spectator; 
Kingston  (Ont.)  Whig-Standard, 
Kirkland  Lake  (Ont.)  Northern 
Daily  News ;  change  to  Weekend 
Magazine. 

Page  238 — Ottawa  (Ont.)  Ci'.izen ;  in¬ 
sert  Weekend  Magazine. 

Page  289 — Sudbury  (Ont.)  Star;  insert 
Weekend  Magazine. 

Page  239 — Port  Arthur  (Ont.)  News- 
Chronicle,  Timmins  (Ont.)  Press; 
change  to  Weekend  Magazine. 

Page  240 — Montreal  (Que.)  Star  ; 
change  to  Weekend  Magazine. 

Page  244 — The  Branham  Company  ; 

change  J.  B.  Greenther,  Vicepresi¬ 
dent-Treasurer  to  J.  B.  Greenther, 
Vicepresident;  insert  L.  S.  Green¬ 
berg,  Vicepresident-Treasurer. 

Page  261 — Delete  under  Texas  Sunday 
Comic  Section  listing — Oklahoma 
all  newspapers  from  Phoenix  Ari¬ 
zona  Republic  through  Wichita 


Telegraph  A  Morning  Post  (Lon-  weeauay  zas  uuu,  ounoay  o«,ouu ; 

don),  60  Rockefeller  Plaza,  New 

York  20,  N.  Y.,  JU  2-2626,  Alex  M3  gfz  weekday  246,402,  Sun- 

H.  Faulkner;  1261  National  Press  ’ 

Bldg.,  Washington  4,  D.  C.,  EX  ^ 

3-8709,  Denys  Smith,  Richard  Joe  Lavandicr  DlCS 
Brett-Smi.h. 

Daily  Mirror  (London)  220  E.  42nd  -  i.  a  t  j-  no 

St.,  New  York  17,  N.  Y.,  MU  Joseph  A,  Lavandier,  76,  re- 

7-2668,  Ralph  Champion.  tired  night  editor  of  the  City 

Sunday  Pictorial  (London)  220  E.  Vpwq  Bhi-pah  Hi'pH  horn  Anril 
42nd  St..  New  York  17.  N.  Y.,  t  7  , 

MU  7-2668,  Ralph  Champion.  23  at  Michael  Reese  Hospital. 

AUCTION  SALE 
BROOKLYN  EAGLE 

held  on  premises 

24  Johnson  Street,  Brooklyn,  N.  Y. 

MAY  11th,  12th  and  13th,  1955 
Starting  at  10:30  A.  M.  Each  Day 
sold  in  three  parts 

1.  GOOD  WILL,  RIGHT  TO  PUBLISH,  113  YEAR  OLD 
"MORGUE",  CIRCULATION  LIST,  LIBRARY* 

2.  MECHANICAL  PLANT* 

3.  OFFICE  FURNITURE* 

Send  for  Catalogue — 50  cents 
*  SPECIAL  NOTE— -offered  as  a  unit,  first,  and  then 
separately,  but  any  unit  bid  will  be  accepted  or 
rejected  prior  to  the  sale  of  the  individual  items. 

Public  Inspection 

May  9th  and  10th — 10  A.M.  to  5  P.M. 

Telephone  MAine  4-6207 


505  Fifth  Ave. 

New  York  17,  N.Y. 
Murray  Hill  7-2414 


GarrisoR 
New  York 
Garrisoa  4-3657 


0.  RUNDLE  GILBERT 

Auctioneer 
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Pulitzers 

(Continued  front  page  13) 


illustrated  with  photographs 
made'  by  Mr.  Salisbury  in  Rus¬ 
sia. 

The  stories  described  the  Mal¬ 
enkov  regime,  Beria’s  downfall 
and  the  everyday  life  of  the 
Soviet  common  man. 

Mr.  Salisbury,  47,  formerly 
worked  for  the  United  Press 
in  St.  Paul,  Washington,  New 
York  and  in  London  as  bureau 
manager.  He  covered  the  Te¬ 
heran  and  Cairo  conferences 
and  went  to  Moscow  for  the 
UP  and  in  1945  became  foreign 
editor.  He  went  to  work  for 
the  Times  in  1949  and  is  now 
on  the  New  York  staff. 

Editorial  Writing 
The  Editorial  Writing  award 
went  to  the  Detroit  (Mich) 
Free  Press  for  an  editorial  by 
Royce  Howes,  associate  editor, 
on  “The  Cause  of  a  Strike,” 
published  last  July  26. 

Mr.  Howes  impartially  an¬ 
alyzed  the  responsibility  of 
both  labor  and  management  for 
a  local  union’s  unauthorized 
strike  which  made  46,000 
Chrysler  workers  idle. 

Mr.  Howes  joined  the  busi¬ 
ness  office  of  the  Detroit  News 
in  1924.  Since  joining  the  PVee 
Press  in  1927,  he  has  served 
twice  as  city  editor.  He  was 
officer-in-charge  of  the  Army 
News  Service  during  World 
War  II. 

“It’s  wonderful  to  be  singled 
out  for  a  Pulitzer  Prize,”  said 
Mr.  Howes,  “but  I  cannot  over¬ 
look  the  fact  that  in  every 
sense  this  is  a  team  award.  Two 
fine  reporters,  Ed  Winge  and 
Geoffrey  Howes,  helped  to 
gather  facts  on  which  the 
Chrysler  editorial  was  based, 
and  an  editorial  page  reflects 
the  efforts  of  many  others,  day 
in  and  day  out,  to  say  nothing 
of  the  standards  set  by  our 
editor  and  publisher. 

“Another  thing  to  be  said 
about  all  this  is  that  I  put  in 
a  good  many  years  writing 
editorials  under  the  editorship 
of  Malcolm  Bingay. 

“Nobody  can  have  done  that 
and  not  realize  that  he  owes  a 
lot  of  what  he  knows  about  edi¬ 
torial  work  to  Bing.  And  when 
it  comes  to  distributing  credit 
for  the  prize,  I  think  Bing  de¬ 
serves  a  good  share  of  it.  I 
wish  a  great  deal  of  it  didn’t 
have  to  go  to  him  posthumous¬ 
ly.” 

The  Free  Press  won  the  Pub¬ 
lic  Service  award  in  1944  and 
a  team  of  five  Free  Press  re¬ 
porters  won  the  Local  Report¬ 
ing  award  in  1933. 


Fitzpatrick  Cartoon 


Cartoons 

Daniel  R.  Fitzpatrick,  St. 
Louis  (Mo.)  Post-Dispatch, 
won  the  Cartoons  award  for  a 
drawing  last  June  8  showing 
Uncle  Sam  with  a  bayoneted 
rifle  debating  whether  to  wade 
into  a  black  marsh  bearing  the 
legend,  “French  Mistakes  in 
Indo-China.”  The  Fitzpatrick 
offering  was  a  “long-term” 
cartoon  depicting  the  continuing 
problem  of  intervention  in 
Southeast  Asia. 

This  was  Mr.  Fitzpatrick’s 
second  Pulitzer  Prize.  He  won 
his  first  in  1926. 

Mr.  Fitzpatrick,  63,  became 
an  artist  for  the  Chicago  Daily 
News  in  1911  and  joined  the 
P-D  in  1913.  Since  then,  he 
has  drawn  more  than  12,000 
cartoons.  His  contract  provides 
that  he  will  not  be  required 
to  draw  a  cartoon  with  whose 
subject  matter  he  does  not 
agree. 

Photograph 

The  Pulitzer  Prize-winning 
photograph  o  f  anguished 
parents  on  a  California  beach 
after  their  19-month-old  son 
had  lost  his  life  in  the  surf 
was  made  by  John  L.  Gaunt 
Jr.,  a  staff  photographer  for 
the  Los  Angeles  (Calif.)  Times 
The  picture  was  made  April  2, 
1954. 

Mr.  Gaunt’s  picture  won  sec¬ 
ond  place  in  the  Editor  & 
Publisher  Spot  News  Photo  Con¬ 
test.  (E&P,  April  2,  page  11). 

The  photographer  was  loung¬ 
ing  in  the  front  yard  of  his 
house  near  the  shore  in  Her- 
mosa  Beach,  when  a  neighbor 
called  his  attention  to  some  ex¬ 
citement  on  the  beach. 

“I  grabbed  a  Rolleifiex 
camera,  which  I  keep  in  my 
car,  and  ran  for  the  beach,” 
said  Mr.  Gaunt.  “Down  by  the 
water  I  saw  a  couple  in  obvious 
distress.  I  made  four  fast 
shots,  not  taking  time  to  run  to 
a  closer  point.  This  act  saved 
the  picture,  because  almost  as 
I  made  the  last  exposure  they 
turned  and  walked  away.” 


Mr.  Gaunt,  31,  was  in  the 
Air  Force  during  World  War 
II,  worked  for  the  South  Bay 
Daily  Breeze,  Redondo  Beach, 
Calif.,  and  then  joined  the  Los 
Angeles  Times  in  1950. 

A  newsman  also  captured  one 
of  the  Pulitzer  Prizes  in  Letters 
this  year. 

Biography  Award 
William  S.  White,  49,  report¬ 
er  for  the  Washington  bureau 
of  the  New  York  Times  since 
1945  and  formerly  night  city 
editor,  general  night  editor  and 
war  editor  of  the  Associated 
Press  in  New  York  and  over- 
seas,  won  the  Biography  prize 

Pulitzer  Prize 
Board  Makes 
Some  Changes 

Joseph  Pulitzer  Jr.,  editor 
and  publisher  of  the  St.  Louis 
(Mo.)  Post-Dispatch,  presided 
at  the  meeting  of  the  Advisory 
Board  on  the  Pulitzer  Prizes  at 
Columbia  University.  The  prizes 
were  announced  this  week. 

Mr.  Pulitzer  has  been  elected 
to  a  four-year  term  on  the 
board,  succeeding  his  father, 
who  died  March  30. 

Benjamin  M.  McKelway,  edi¬ 
tor,  Washington  (D.  C.)  Eve¬ 
ning  Star,  was  re-elected  to  a 
four-year  term  on  the  board 
and  Turner  Catledge,  manag¬ 
ing  editor.  New  York  Times, 
was  chosen  to  succeed  Arthur 
Krock,  Washington  columnist 
for  the  Times,  who  retired  from 
the  board  after  16  years  as  a 
member. 

Prof.  John  Hohenberg  of 
Columbia  was  re-elected  board 
secretary. 

The  Advisory  Board  is  now 
composed  of  President  Grayson 
Kirk,  Columbia  University; 
Sevellon  Bro'wn,  Providence 
(R.  I.)  Journal,  Hodding  Car¬ 
ter,  Delta  Democrat-Times, 
Greenville,  Miss.;  Robert  Cho¬ 
ate,  Boston  (Mass.)  Herald; 
Kent  Cooper,  Associated  Press; 
Gardner  Cowles,  Cowles  Mag¬ 
azines;  J.  D.  Ferguson,  Mil¬ 
waukee  (Wis.)  Journal;  John 
S.  Knight,  Knight  Newspapers; 
Turner  Catledge',  New  York 
Times;  William  R.  Mathews, 
Arizona  Daily  Star,  Tucson; 
Benjamin  M.  McKelway,  Wash¬ 
ington  (D.  C.)  Evening  Star; 
Stuart  H.  Perry,  Adrian 
(Mich.)  Telegram;  Joseph  Pul¬ 
itzer  Jr.,  St.  Louis  (Mo)  Post- 
Dispatch;  John  Hohenberg,  sec¬ 
retary,  Columbia  University. 

The  Advisory  Board  made 
public  the  following  memorial 
to  Joseph  Pulitzer,  editor  and 


for  his  “The'  Taft  Story,”  the 
life  story  of  the  late  Senator 
Robert  A.  Taft  (Harper  & 
Bros.).  He  begran  his  new*  ■ 
work  on  the  Austin  (Tex.) 
Statesman  while  he  was  a  eta- 
dent  of  the  University  of  Texae. 

The  1955  awards  mark  the 
38th  year  of  the  Pulitzer  Prizes. 
The  awards  are  made  annually 
by  the  Trustees  of  Columbia 
University  on  recommendation 
of  the  Advisory  Board  on  the 
Pulitzer  Prizes.  The  award 
“for  distinguished  and  meritori¬ 
ous  public  service”  is  a  gold 
medal  and  the  other  journalism  ^ 
awards  are  $1,000  each. 

publisher  of  the  St.  Louis  Post- 
Dispatch,  who  died  last  March 
30: 

“Resolved,  that  the  Advisory 
Board  on  the  Pulitzer  Prizes, 
having  noted  with  deep  and 
abiding  sorrow  the  death  of  its 
distinguished  chairman,  Joseph 
Pulitzer,  a  son  and  namesake 
of  the  Founder  of  these  Prizes, 
desires  to  express  the  following 
tribute  to  his  character  and 
career,  for  inclusion  on  the 
Board’s  permanent  record  and 
for  transmission  to  the  Pulitzer 
family: 

“Joseph  Pulitzer,  the  late 
editor  and  publisher  of  the  St 
Louis  Post-Dispatch,  inherited  a 
great  newspaper  tradition.  This 
he  steadily  enhanced  throughout  *  ^ 
his  professional  career,  elevat¬ 
ing  and  protecting  the  standards 
of  publication  implicitly  im¬ 
posed  by  the  First  Amendment 
on  American  journalism  as  its 
special  responsibility  to  the 
people.  In  elevating  and  protect¬ 
ing  these  standards,  he  exem¬ 
plified  them  through  his  new^ 
paper  in  such  a  way  that  the 
people  appreciated  whence  and 
why  they  came  and  what  they 
were.  Great  as  was  the  pre.stige 
of  the  World  of  New  York  City, 
and  despite  the  advantage  it  en¬ 
joyed  in  acquiring  national  fame 
because  it  was  published  in  the 
metropolis,  the  St.  Louis  Post- 
Dispatch  under  Joseph  Pulitzer 
the  Second  kept  pace'  with  the 
World  under  his  equally  dedi¬ 
cated  elder  brother. 

“Though  this  was  a  notable 
contribution  to  the  life  of  the 
United  States,  Joseph  Pulitzer, 
in  the  opinion  of  these  associ¬ 
ates,  left  a  greater  heritage- 
shining  personal  character,  ho- 
mility  in  the  possession  of 
power,  and  compassion  for  the 
unfortunate.  He  hated  cant, 
sham,  injustice  and  corruptioi 
and  was  incapable  of  any  of 
these.  He  was  of  the  few  gifted 
with  both  humor  and  a  sense  of 
(Continued  on  pa^e  73) 
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Prize  Board 

(Continued  from  page  72) 

consecration.  His  companionship 
was  as  inspiring  as  it  is  ir- 


Patten  Named 
GM  on  New  Daily 


half  of  the  Utah  State  Medical 
Association,  “Your  Doctor  and 
Your  Health.”  More  than  13,- 
COO  persons  attended  a  series 
Jackson,  Miss,  of  12  weekly  programs,  each 
devoted  to  one  specific  person- 


„  -  -  ..  „  ..  Dr.  R.  C.  Cook,  executive  vice-  ,  ,  , 

replaceable  and  we  shall  miss  president  of  the  State  Times,  problem,  with  a  panel 

it  and  be  the  poorer  always  for  announced  appointment  of  physicians  joinmsr  in 

the  fact  that  it  is  no  more. 

The 

the  following  resolution  in  honor  2. 

of  Mr.  Krock,  who  retired  from  The  appointment  was  made  at 
the  board  under  a  new  rule  a  meeting  of  department  heads 
which  he  himself  proposed  and  with  Dr.  Cook  and  R.  E.  Dumas 


Shop  Talk 

(Continued  from  page  80) 

read  conspiracy  out  of  the 
Sherman  Act  entirely.” 

The  committee  went  on  to 
The  Court  thus  con- 


physicians  joining  in 

t  that  it  is  no  more.”  Charles  T.  Patten  as  general  Ihis ‘^promoHon  as^tei^ duded  that  while  uniform  busi- 

board  also  made  public  manager  of  the  paper  on  May  innovation  in  relations  between  ness  behavior  is  evidence  rele- 

the  medical  profession  and  the  vant  to  proof  of  agreement,  it 
public.”  is  not  sufficient  of  itself  to 

Judges  overcome  a  jury  verdict  based 

Judges  for  Classification  VIII  ®n  sufficient  other  evidence  that 


which  limits  tenure  on  the  board  Milner,  president  of  Citizens  were-lEleanor  Ha’rviir'researeh  the  defendants' conduct  was  not 

.‘““ReSverthat  tZlZl  in  fact  concerted. 

«  nlrH  ’  p  i-f  executive  vicepresi-  Maxwell  Fox,  director  of  pub-  “This  committee  is  in  full 

ory  Boa  d  on  the  Pulitzer  dem.  jj^.  relations.  The  Advertising  accord  with  that  Supreme 

Prizes  accepts  with  great  re-  Mr.  Patten  came  to  the  State  Council,  Inc.;  and  Harry  M  Court  reasoning.  ‘Conscious 
gret  the  decision  of  Mr.  Arthur  Times  early  this  year  as  adyer-  Billerbeck,  media  director,  H.  parallelism’  is  not  a  blanket 
Kroc  0  re  re  roin  member-  tising  director.  His  previous  b.  Humphrey,  Alley  &  Rich-  equivalent  of  conspiracy.  Its 
®  t  xv  T>  j  ■  business  connections  include  po-  ards,  Inc.  probative  value  in  establishing 

That  the  Board  recognizes  sitions  as  sales  and  business  Twenty-one  entries  were. sub-  the  ultimate  fact  of  conspiracy 

with  deepest  gratitude  the  dis-  manager,  Howard  Parish  Or-  mitted  for  Classification  VIII.  will  vary  case  by  case.  Proof 

tinguished  services  which  Mr.  ganization,  Miami;  business  •  agreement,  expressed  or  im- 

T3  ID*  plied,  is  still  indispensable  to 

AtUppCl  HGSlgnS  the  establishment  of  a  con- 

“That  Mr.  Krock,  through  his  business  manager  and  executive  From  Phila.  News 

laws  ” 

Philadelphia  Further  on  the  committee  had 

dent  Harry  S.  Tniman,  achieved  M.)  New  Mexican;  promotion  t  *.v.  x,.-  x  i,oi  i  n-  j 

the  extraordinary  distinction  of  manager,  Colorado  Springs  phiinAfirihi^rtnl  A7  ^  ^ 

being  cited  by  the  Board  for  do-  (Colo.)  Gazette-Telegraph;  ac-  fot  u- 

ing  the  outstanding  work  of  count  executive,  West-Holliday  ’  ation  membership  to  the  ques- 

1950  in  the  National  Reporting  Company,  Inc.,  Los  Angeles.  Mat 

category,  but  being  denied  a  Gordon  Meador,  business  chairman"  ^  the  board^  an 


business 

Krock  has  given  to  the  Pulitzer  manager  and  advertising  direc- 
Prizes  from  1940  to  1955  as  a  tor,  Goldsboro  (N.  C.)  News- 
mender  of  the  Board;  Argus;  advertising  director. 


Pulitzer  Prize  because  he  was  manager  of  Mississippi  Publish-  that  Bernard  A.  Berg- 

a  member  of  the  Board,  no  Na-  ers  Corp  which  Publishes  the  appointed  editor, 

tional  Reporting  Prize  being  Clamon  Ledger  and  Daily  News,  May  23.  He  has  also 

awarded  that  year;  resigned  as  of  May  1  to  become  t,een  named  a  member  of  the 

“That  Mr.  Krock  is  hereby  comptroller  for  a  clothing  firm,  directors 

cited,  both  for  his  unselfish  ef-  I"  bis  new  connection  Mr.  Harry  T  Saylor  has  been  members  in  such 

forts  as  a  member  of  the  Board  Meador  is  associated  with  Wal-  elected  vic^president  and  a  insistence  on 

and  .!  .•  .  .  ,  4.™  r*  T„i - T_  * -  y  - ^  - - - * —  u,. 


tion  of  anti-trust  conspiracy. 
Matthew  H.  ^McCloskey,  Ho  court  has  yet  held  member¬ 
ship  in  a  trade  association, 
whose  officers  conspire  with 
some  members  to  violate  the 
anti-trust  laws,  is  by  itself  con¬ 
clusive  evidence  of  participa- 


for  his  distinguished  cor-  ter  G.  Johnson  Jr.,  former  gen-  member  of  the  board  and  will  participation  by  par 

^x  advisory  capacity,  ticular  members  in  conspirator- 

Mr.  Bergman  has  resigned  as  ^1  action  of  other  members 


respondence  from  Washington,  eral  manager  of  the  News.  Mr, 

as  a  great  newspaperman  and  Johnson  is  building  a  store  on  _ _ _ _ 

an  example  to  all  newsmen.”  the  former  site  of  the  News  director  of  public  relatTons  of  should  avoid  blanket  findings 


Mr.  Krock  was  elected  to  the  plant, 
board  on  May  3,  1940,  to  fill  a 


vacancy  caused  by  the  death  of  ^  ^  P  AtVards 
Ralph  Pulitzer.  At  the  conclu-  .  .  -nv 

Sion  of  this  three-year  term,  (Continued  from  page  12) 


Publicker  Industries  to  accept  based  on  mere'  ‘guilt  by  mem- 
his  new  post.  He  and  Mr.  Say-  bership.’  ” 
lor  were  long-time  associates  ♦  ♦  ♦ 

on  the  old  Philadelphia  Record.  The  Department  of  Justice 

_  Tony  Beacon  has  resigned  as  thinks  there  has  been  price  fix- 

Mr.  Krock  was  chosen  for  two  which  succeeded  in  bringing  a  Daily  News  columnist.  He  has  ing  resulting  in  restraint  of 

more  four-year  terms.  books  to  the  rural  population  been  succeeded  by  Jerry  Gag-  trade  in  the  agency  business. 

■^e  three-term  tenure  rule,  via  the  bookmobile.  Some  100  han.  The  boys  down  there  ought  to 

which  he  proposed  and  which  of  these  moblie  units  were  pur-  •  ^  look  at  a  little  book 

the  board  adopted,  affects  only  chased  with  the  $300,000  raised  Fund  Is  Collected  called  “Agency  List— Standard 

those  members  of  the  board  who  by  the  campaign.  Recister.” 

have  not  yet  served  three  terms  •  The  St.  Louis  (Mo.)  Globe-  Negro  Famuy  ^  advertising 


and  exempts  those  whose  serv-  Democrat  for  its  investigation 
^  ice  now  is  more  than  three  of,  and  series  of  news  stories 
terms.  It  was  adopted  April  23,  about  the  Missouri  State  Peni- 
1954,  in  line  with  a  policy  of  tebtiary  at  Jefferson  City. 


Pittsburgh 

The  Pittsburgh  Post-Gasfette  agencies.  It  lists  four  media  as- 
has  led  a  campaigrn  to  raise  a  sociations  that  give  recommen- 
home  for  the  dation”  to  an  agency.  It  lists 


fund  to  buy  a 

rotating  membership  *^both  on  Judges  were  impres.sed  with  family  of  a  Negro  girl  who  two  newspaper  associations-- 
the  board  and  on  the  Juries  for  the  way  in  which  the  Globe-  suffered  severe  brain  damage  ANPA  and  SNPA— that  grant 
Journalism,  Letters,  Music,  Art.  Democrat’s  project  showed  what  in  a  traffic  accident.  "r^ognition.”  It  lists  eight 

•  was  wrong  in  the  state’s  penal  So  far  more  than  $4,500  has  agency  membership  organiza- 

P  „  u*  A  j  system,  and  what  should  be  been  contributed  to  the  “Betty  including  the  4-A. 

rellowsnip  Award  done  to  correct  those'  defects.  Jean  Gilliam  Fund.”  The  first  There  are  3,000  agencies — 

Kalamazoo,  Mich.  •  The  Buffalo  (N.  Y.)  Cour-  story,  by  Alvin  Rosensweet,  ;^hPA  gives  recognition  to 
Because  of  a  “day-by-day  de-  ier-Express  for  its  “Crusade  Post-Gazette  reporter,  ran  on  ^  gOg  ^lembers. 

votion  to  a  sense  of  fair  play  for  Safety,”  said  to  have  saved  April  18.  Since  the'n  hundreds  ’  wjxl  2  000  agencies  doing 
and  the  protection  of  the  rights  the  lives  of  at  least  11  per-  of  letters  have  been  received  .  ’  .  . 

of  all  individuals,”  the  Kala-  sons,  comparing  52  deaths  in  by  Potter  Bank  &  Trust  Com-  »ttja  «  it 

mazoo  Gazette  has  been  pre-  ’54  to  63  in ’53.  pany,  administrator.  Most  con-  o’"  ANt'A  recogninon 

•ented  a  B’nai  B’rith  Inter-  •  The  Salt  Lake  City  (Utah)  tain  $1  or  $2,  although  many  doesn’t  sound  to  us  like  there 

cultural  Fellowship  Award.  Tribune  for  campaign  in  be-  contain  amounts  much  higher,  is  much  restraint  of  trade. 
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Ed  Kennedy 

(Continued  from  page  16) 

news  world  and  as  the  great 
press  debate  raged,  Ed  Kennedy 
was  recalled.  After  considerable 
time  back  home  he  obtained  the 
following  statement  signed  by 
Lieut.  Gen.  Walter  Bedell 
Smith,  who  as  aide  to  General 
Eisenhower  had  signed  the 
Rheims  surrender: 

“Ludwig  Schwerin  von  Kro- 
sigk  did  officially  announce  the 
unconditional  surrender  in  a 
broadcast  to  the  German  peo¬ 
ple  and  to  the  world  from 
Flensburg.  This  announcement 
was  made  pursuant  to  orders 
from  Supreme  Headquarters 
that  the  German  troops  were 
to  be  informed  by  every  possi¬ 
ble  means  of  the  surrender  and 
directed  to  cease  resistance.  .  ." 

Credentials  Restored 

This  meant,  Mr.  Kennedy 
contends,  that  the  news  release 
not  only  had  been  authorized. 
It  had  been  ordered. 

This  view,  he  reports,  was 
accepted  by  General  Eisen¬ 
hower  when  the  newsman  ap¬ 
peared  before  him  for  restora¬ 
tion  of  his  credentials.  He  ex¬ 
plains  that  “all  Ike  wanted  to 
know  was  whether  or  not  the 
story  had  been  released  before 
the  story  was  filed.”  Shown  the 
Bedell  Smith  statement,  the 
present  President  ordered  the 
credentials  restored. 

“There  was  never  any  issue 
between  me  and  Eisenhower,” 
Mr.  Kennedy  declares.  “Ike  re¬ 
stored  my  credentials  giving  me 
freedom  to  go  with  the  Army 
in  all  future  operations.  The 
action  by  which  accreditation 
was  withdrawn  was  not  re¬ 
scinded  but  the  credentials  were 
restored.”  In  accord  with  es¬ 
tablished  procedure,  retroactive 
action  is  never  taken. 

In  substantiation  of  his  claim 
for  vindication.  Mr.  Kennedy 
reports  that  Montgomery  Cur¬ 
tis,  American  Press  Institute, 


sought  him  out  at  the  1952 
APME  meeting  in  San  Fran¬ 
cisco  with  the  remark  he  nad 
a  “word-of-mouth”  message. 
Mr.  Curtis  then  related  that 
the  late  Floyd  Taylor  of  API 
had  said,  after  a  meeting  with 
President  Eisenhower  some 
years  ago,  that  the  then  head 
of  Columbia  University  “be¬ 
lieved  he  would  do  as  Kennedy 
had  done  under  the  same  cir¬ 
cumstances,”  Mr.  Kennedy  re¬ 
ports. 

Court  Martial  Suggested 

“The  attempt  to  bottle  up 
the  news  of  war’s  end  in  Europe 
was  based  on  a  fallacy,  but  its 
unbottling  nearly  cost  Ed  Ken¬ 
nedy  a  court  martial,”  reports 
Thor  M.  Smith,  vicepresident 
of  American  Weekly,  after 
thumbing  over  his  records  of 
10  years  ago  in  response  to 
an  Editor  &  Publisher  request 
for  his  views  on  the  surrender 
story. 

Mr.  Smith,  then  with 
SHAEF’s  public  relations  sec¬ 
tion,  was  one  of  three  officers 
named  by  the  Supreme  Com¬ 
mand  to  investigate  the  Ken¬ 
nedy  case.  The  trio’s  recom¬ 
mendations  included  the  sug¬ 
gestion  that  their  findings  be 
submitted  to  the  Inspector  Gen¬ 
eral  of  the  Army  with  a  view 
to  the  possibility  of  court  mar¬ 
tial,  he  recalls. 

The  investigation  board  was 
headed  by  Col.  M.  N.  Ralph, 
communications  chief  for 
SHAEF  public  relations.  The 
late  Lieut.  Col.  Burrows  Mat¬ 
thew’s,  editor,  Buffalo  (N.  Y.) 
Courier-Express,  was  the  third 
member. 

The  Rheims  Viewpoint 

On  receipt  of  their  report, 
both  Generals  Eisenhower  and 
Bedell  Smith  expres.sed  belief 
the  court  martial  proceedings 
should  be  pursued,  Mr.  Smith 
reports.  They  held  a  trans-At¬ 
lantic  printer  conference  with 
Washington.  It  was  then  de¬ 
cided  to  issue  the  statement  of 
explanation  at  Rheims. 
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“General  Eisenhower  per¬ 
sonally  drafted  the  statement 
that  appeared  over  the  signa¬ 
ture  of  General  Allen,  senior 
SHAEF  public  relations  offi¬ 
cer,”  Mr.  Smith  recalls. 

The  document  pointed  out 
that  the  surrender  story  placed 
the  Supreme  Commander  “in 
the  position  of  having  broken 
an  understanding  with  our 
Russian  allies.”  It  expressed 
fear  that,  as  a  result,  “the  en¬ 
tire  chain  of  negotiations,  in¬ 
volving  an  agreed  upon  later 
meeting  between  the  German, 
Russian  and  Allied  High  Com¬ 
mands,  might  break  down,  and 
there,  prolong  the  war.”  Had 
this  occurred,  the  statement 
added,  “the  results  would  have 
been  deplorable.” 

In  response  to  requests  for 
amplification  of  this  Rheims 
statement  over  General  Allen’s 
name,  Mr.  Smith  observes  that 
the  rights  to  the  surrender 
story  were  not  vested  in 
SHAEF.  These  rights  were  still 
held  by  President  Truman, 
Prime  Minister  Churchill  and 
Premier  Stalin. 

SHAEF,  Mr.  Smith  con¬ 
tends,  had  already  gone  the 
limit  in  permitting  the  cor¬ 
respondents  to  attend  the 
Rheims  meeting.  In  defense  of 
SHAEF  PROS,  Mr.  Smith  fur¬ 
ther  observes  that  this  cover¬ 
age  was  permitted  only 
through  the  intercession  of  the 
public  relations  staff. 

“The  understanding  was  that 
General  Eisenhower  would  ob¬ 
serve  the  greatest  secrecy  in 
this  negotiation  until  the  Rus¬ 
sian  High  Command  could  be 
satisfied  that  the  surrender  was 
genuine  on  all  fronts,”  Mr. 
Smith  reports.  “For  that  rea¬ 
son,  SHAEF’s  command  al¬ 
lowed  the  correspondents  to  go 
to  Rheims  for  what  was  thought 
to  be  a  negotiation  meeting 
only  under  the  most  strenuous 
representations  by  the  Public 
Relations  staff. 

Ike  ‘Disillusioned’ 

“Moreover,  there  were  grave 
doubts  as  to  whether  the  dis¬ 
organized  German  Army  would 
observe  a  cease  fire  order,”  adds 
Mr.  Smith.  In  his  view.  General 
Eisenhower  was  then  “sadly 
disillusioned  by  the  only  serious 
violation  of  confidence  by  the 
press  during  his  three  years  of 
overseas  command.” 

With  the  unannounced  ar¬ 
rival  of  V-E  Day,  the  entire 
public  relations  staff  at  SHAEF 
joined  in  urging  the  high  com¬ 
mand  not  to  attempt  to  em¬ 
bargo  -so  great  a  story.  Among 
those  joining  in  protests  made 
both  before  and  after  the  sign¬ 
ing  of  the  surrender,  Mr.  Smith 
says,  were  General  Allen, 


Colonel  Ernest  Depuy,  chief  of 
public  relations  operations,  and 
Navy  Captain  Harry  Butcher. 

“The  appeal  presumably 
passed  through  the  combined 
Chiefs  of  Staff  in  Washington," 
Mr.  Smith  says.  “It  was  re¬ 
fused.  The  Big  Three  had  the 
fallacious  notion  that  news  of 
the  European  War’s  end  could 
be  embargoed  until  they  chose 
to  announce  it  officially  and 
simultaneously. 

“That  basic  fallacy  has 
never  been  emphasized  ade¬ 
quately.  But  it  is  easy  to  say 
now  that  we  should  have  paid 
no  attention  to  Russian  wishes. 
Then,  it  should  be  remembered, 
we  were  wooing  the  Russians 
violently  to  come  into  the  war 
against  Japan.” 

3-Sided  Warping 
“After  10  years,  the  facts 
are  badly  warped.  In  fact,  this 
warping  process  began  from 
three  sides  the  instant  the  story 
broke,”  Mr.  Smith  comments. 
“There  was  special  pleading  by 
AP  and  by  Ed  Kennedy,  him¬ 
self.  Nor  did  the  Army  wish  to 
disclose  shortcomings.  Also, 
there  was  the  roar  from  the 
war  correspondents,  then 
massed  in  Paris  by  the  hun¬ 
dreds. 

“None  of  the  competitive 
newsmen  will  ever  get  over 
having  been  ‘scooped’  by  cen¬ 
sorship  violation.” 

In  reflecting  on  his  action,  ' 
Mr.  Kennedy  reports  that  he 
“certainly  does  not  regret  it 
today.  Of  the  communications 
received  from  all  parts  of  the 
country  the  score  was  80  to 
20  in  his  favor,”  he  reports. 
But  he  was  amazed  at  some  of 
the  newspaper  editorial  castiga¬ 
tions  he  received. 

The  score  of  jobs  offered 
after  his  return  from  Europe 
included  a  radio  offer  which 
stressed  that  “we  could  use  an 
unethical  journalist,”  he  smil¬ 
ingly  reports.  He  took  none 
until  his  clearance  from  then 
General  Eisenhower. 

In  1946,  Mr.  Kennedy  joined 
the  Santa  Barbara  (Calif.) 
News-Press  as  managing  edi¬ 
tor.  He  came  to  Monterey  for  a 
conference  with  Allen  Griffin, 
publisher  whose  military  serv¬ 
ice  in  two  World  Wars  included 
infantry  combat  duty  at  the 
rank  of  colonel.  He  remained 
as  associate  publisher. 

• 

John  Paget  Cited 

Philadelphia 

Temple  University  has  honor¬ 
ed  John  Paget,  International 
News  Service  bureau  chief  in 
Harrisburg,  for  his  outstanding 
work  “as  a  faithful  reporter  to 
the  people  of  the  Commonwealth 
of  Pennsylvania.” 
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Theory  of  Case 

(Continued  from  page  14) 

Alter  some  tnree  months  of 
carelul  consideration,  in  Sep¬ 
tember,  1953,  I  ordered  reopen¬ 
ing  of  the  preliminary  investi- 
gai.on  closed  in  1951.  As  a 
iirst  step,  we  searched  the  re¬ 
cords  of  four  associations  of 
newspaper  and  magazine  pub¬ 
lishers,  as  well  as  the  4  A’s. 
This  survey  soon  revealed  the 
existence,  as  our  complaint  in 
substance  alleges,  of  a  veritable 
^  private  government  known  as 
r  “the  recognition  system.”  This 
system  fixed  conditions  for 
newcomers’  entry  into  the  ad¬ 
vertising  agency  business ; 
fixed  rates  which  those  ad 
agencies  already  in  business 
might  charge;  and  fixed  a 
sanctuary  from  competition  for 
ad  agencies  by  in  effect  barring 
advertisers  from  dealing  di¬ 
rectly  with  newspapers  and 
magazines.  As  a  result,  the 
Government  feels  two  classes 
of  business  men  were  injured 
—ad  agencies  whose  entry  into 
the  business  was  impeded,  and 
advertisers  who  were  prevented 
from  cutting  sales  costs,  if  they 
so  desired,  by  placing  advertis¬ 
ing  directly  with  newspapers  or 
magazines.  As  a  result,  na¬ 
tional  advertisers  were  com¬ 
pelled  to  pay  media  the  full  ad 
rate,  including  payment  for  ad¬ 
vertising  agency  services  they 
did  not  want,  and  never  re¬ 
ceived. 

Proceeding  Under  Sherman  Act 
In  1930,  the  F.  T.  C.  (Federal 
Trade  Commission)  dismissed 
a  complaint  involving  many  of 
the  same  issues.  No  opinion  of 
any  kind  accompanied  this  dis¬ 
missal.  I  am  informed  that 
the  sole  ground  for  this  dis¬ 
missal  was  the  legal  conclusion 
that  there  was  want  of  inter¬ 
state  commerce. 

That  dismissal,  some  twenty- 
five  years  ago  however,  was 
under  the  narrower  interstate 
commerce  definition  ehibodied 
in  the  Federal  Trade  Commis¬ 
sion  Act  .  .  .  not  the  broader 
^  standards  of  the  Sherman  Act, 
under  which  we  now  proceed. 
Furthermore,  subsequent  to 
1930,  the  Supreme  Court  has 
squarely  held  that  under  the 
Sherman  Act,  local  “distribu¬ 
tion  *  of  *  *  *  advertise¬ 
ments  transmitted  *  •  *  in  in¬ 
terstate  commerce  *  *  *  is  an 
inseparable  part  of  the  flow  of 
*  *  *  interstate  commerce” 

(Lor rain  Journal  v.  U.  S.,  342 
U.  S.  243,  162). 

Thus  defendants’  “recogni¬ 
tion”  system,  it  seems  clear, 
rests  on  the  traditional  hard 
core  antitrust  violations  of 


price  flxing  of  ad  agencies’ 
commissions,  the  Supreme 
Court  has  repeatedly  declared 
illegal  per  se.  As  the  recent 
report  of  the  Attorney  Gen¬ 
eral’s  National  Committee  to 
Study  the  Antitrust  Laws  put 
it,  “certain  forms  of  conduct, 
such  as  agreements  among 
competitors  to  fix  market  prices 
(or  group  boycotts)  are  ‘con¬ 
clusively  presumed  to  be  illegal 
by  reason  of  their  nature  or 
their  necessai-y  effect’  so  that 
they  can  quickly  and  positively 
be  adjudged  violations  of  the 
Sherman  Act.” 

Faced  with  this  situation,  I 
ordered  a  complaint  prepared. 
That  complaint  charges,  first 
that  4  A’s  and  the  five  de¬ 
fendant  media  associations  con¬ 
spired  with  each  other.  Second, 
it  charges  a  separate  conspira¬ 
cy  between  each  association  and 
its  members. 

At  the  heart  of  the  offenses 
alleged  is  the  “recognition  sys¬ 
tem.”  Under  this  system,  news¬ 
paper  and  magazine  associa¬ 
tions  “recognize”  those  adver¬ 
tising  agencies  which  are  en¬ 
titled  to  receive  agency  com¬ 
missions  and  credit.  Failure  by 
an  ad  agency  to  secure  recog¬ 
nition  from  any  one  of  the  de¬ 
fendant  media  associations  con¬ 
stitutes  a  severe  competitive 
handicap.  First,  a  “nonrecog- 
nized”  agency  is  denied  adver¬ 
tising  commissions  and  credit. 
Second,  perhaps  equally  impor¬ 
tant,  its  “nonrecognized”  status 
is  proclaimed  among  national 
advertisers  and  media.  This 
imputes  to  the  “nonrecognized” 
agency  as  an  aura  of  flnancial 
instability  and  business  incom¬ 
petence. 

‘Standards’  Are  Described 

“Standards”  for  agency  rec¬ 
ognition  adopted  by  each  of  the 
defendant  media  associations, 
our  complaint  alleges,  are  prac¬ 
tically  identical.  Briefly,  these 
“standards”  require  that  an 
ad  agency  seeking  recognition 
must  represent  and  assure  in 
writing,  among  other  things, 
that  (a)  it  functions  as  an  in¬ 
dependent  contractor,  not  a 
house  agency  controlled  by  or 
affiliated  with  an  advertiser, 
or  an  owner  of  a  printing  or 
engraving  establishment,  and 
(b)  that  it  retains  all  agency 
commissions  and  does  not  dis¬ 
count  to  its  clients  any  part 
thereof. 

Agency  commissions,  it  should 
be  said,  are  paid  by  media  in 
the  form  of  a  discount  allowed 
to  ad  agencies  on  gross  rates. 
All  defendant  media  associa¬ 
tions,  our  complaint  charges, 
have  agreed  to  standardize 
their  15  per  cent  commission 
for  advertising  agents.  The  only 
way,  therefore,  that  an  adver¬ 


tising  agency  could  cut  rates  to 
an  advertiser  is  through  a  “re¬ 
bate.”  Thus  media  associa¬ 
tions’  requirements  barring  re¬ 
bates  result  in  price-fixing. 

In  addition,  all  defendant 
media  associations,  the  Govern¬ 
ment  charges,  insisted  that 
each  “recognized”  ad  agency 
agree  to  abide  by  the  4  A’s 
“Standard  Conditions  Govern¬ 
ing  Advertising  Contracts  and 
Orders”  and  to  use  the  4  A’s 
Standard  Contract  and  Order 
Forms.  The  essetitials  of  the 
media  associations’  standards 
for  agency  recognition  were 
proposed  by  the  4  A’s.  4  A’s 
aim,  our  complaint  charges, 
was  to  free  ad  agencies  as  a 
class,  first,  from  price  competi¬ 
tion  among  themselves  and, 
second,  from  competition  in  ad¬ 
vertising  services  from  national 
advertisers  who  wished  to  deal 
directly  with  the  media. 

Further  pursuing  its  plan, 
our  complaint  alleges,  the  4  A’s 
and  its  members  agreed  to  re¬ 
tain  their  full  commission  and 
not  rebate  any  part  to  adver¬ 
tisers.  Beyond  that,  they 
agreed  to  fix  and  maintain 
agency  commissions  at  15  per 
cent  and  to  refrain  from  com¬ 
peting  with  each  other  for  new 
business  by  submitting  specu¬ 
lative  material. 


Guild  Wants 
Contract,  ITU 
Shuts  Paper 

Waukegan,  Ill. 

Withdrawal  of  financial  sup¬ 
port  by  the  International  Typo¬ 
graphical  Union  has  resulted  in 
suspension  of  the  local  edition 
of  Labor's  Daily  which  has 
been  published  here  five  days 
a  week  for  26  months. 

Eighteen  members-at-Iarge  of 
the  American  Newspaper  Guild 
employed  in  the  news  and  ad¬ 
vertising  departments  of  the 
ITU  paper,  had  sought  a  con¬ 
tract. 

They  were  informed,  they 
said,  that  if  they  wished  to  ne¬ 
gotiate  for  wages  and  working 
conditions,  the  paper  would  be 
closed. 

Without  notice,  the  paper 
ceased  publication  April  29. 
The  Waukegan  edition  of  La¬ 
bor’s  Daily  was  printed  in  Ke¬ 
nosha,  Wis.  The  Waukegan 
News-Sun  has  been  operating 
open  shop  in  its  composing 
room,  having  refused  to  recog¬ 
nize  ITU  as  a  bargaining  agent 
until  ITU  officers  signed  non¬ 
communist  affidavits. 


Paper’s  Staff 
In  TV  Show 
VE  Plus  10 

Washington 

On  Sunday,  May  8,  2:30-3:30 
p.m..  the  Washington  Post  and 
Times  Herald  and  WTOP-TV 
will  produce  a  program  called 
VE  plus  10  to  commemorate  the 
10th  anniversary  of  allied  vic¬ 
tory  in  Europe.  CBS-TV  Net¬ 
work  will  carry  the  show. 

Philip  L.  Graham,  publisher 
and  narrator,  will  link  together 
reflections  of  military,  scien¬ 
tific  and  diplomatic  leaders  who 
had  a  major  part  in  the  Victory 
in  Europe  and  the  events  that 
grew  from  it.  A  10-year-old 
boy  born  on  VE-Day  will  be  in¬ 
terviewed. 

Persons  in  the  documentary 
and  their  interviewers  are: 

White  House  Correspondent 
Edward  T.  Folliard  questions 
President  Eisenhower  in  a  re¬ 
cent  press  conference.  (A  film 
excerpt.) 

Assistant  Managing  Editor 
Alfred  Friendly  interviews  Dr. 
Vannevar  Bush,  war-time  co¬ 
ordinator  of  scientific  research 
and  overseer  of  the  A-bomb  pro¬ 
ject. 

School  Reporter  Jeanne  Ro¬ 
gers  interviews  Mark  Berch, 
the  VE-Day  boy. 

Reporter  Edward  Ryan  inter¬ 
views  Admiral  Alan  G.  Kirk, 
Naval  Commander  of  the'  cross¬ 
channel  invasion. 

Robert  Estabrook,  editor  of 
the  editorial  page,  interviews 
Gen.  Omar  Bradley,  European 
ground  force  commander  in 
World  War  II. 

Mr.  Folliard  interviews  for¬ 
mer  President  Harry  Truman. 

The  State'  Department  corres¬ 
pondent,  Chalmers  M.  Roberts, 
interviews  Gen.  Walter  Bedell 
Smith,  General  Eisenhower’s 
Chief  of  Staff  during  World 
War  II. 

Managing  Editor  J.  R.  Wig¬ 
gins  interviews  (jrov.  Averell 
Harriman,  formerly  Ambas¬ 
sador  to  Russia. 

Military  Affairs  Reporter 
John  Norris  interviews  Wem- 
her  von  Braun,  developer  of  the 
German  V-2. 

Cartoonist  Herblock  inter¬ 
views  Cartoonist  Bill  Mauldin. 

Columnist  Stewart  AIsop  in¬ 
terviews  Secretary  Dulles. 

Cartoonist  Milton  Caniff  in- 
tervie'ws  Gen.  Carl  Spaatz, 
European  Air  Force  Command¬ 
er. 

The  interviewers,  with  the 
exception  of  AIsop  and  Caniff, 
are  all  staff  members  of  the 
Post  and  Times  Herald. 
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6th  Science  Fair  beS‘'at''“«S'“egS''MS  announcements 

RcilchcS  NpW  Hip’h  newspapers,  indus-  Publication*  for  Sale 

&  try,  civic  groups,  scientific  and  qhio  weekly  for  sale.  Grow  UPECO 

Seventy-one  science  fairs,  of  technical  societies,  colleges  and  fS.OOO.  No  job  plant.  Rewci^.  Service  -  Maintenance  -  Repaira 

which  23  are  new,  will  be  rep-  universities.  bank'^^Snection"  S^mn/  i.ri^  w"oo!  Raf-bid  We£!** 

resented  by  their  young  scient-  All  finalists  will  receive  a  Box  1834,  Editor  &  Pubiiaher.  “ 

ist-winners  at  the  Sixth  Annual  combination  gold  and  silver  Na-  LYy™rcSa«ra^MOO*^^h\ia^.*^to  dismantled  -  moved  -  erected 

National  Science  Fair  in  Cleve-  tional  Science  Fair  medal  and  faBt-srowin*  city.  Gross  40,ooo,  Price  UNIVERSAL 

land.  May  12-14.  The  newly  compete  for  more  than  $1,500  plori^:  ppiMTINfi  FOIJIPMFNT  TO 

added  fairs  mark  an  increase  of  in  scientific  awards  of  their  own  Colorado  opportunity— College  ^ 

46%  over  last  year’s  particina-  choosing.  town,  uranium  belt  weekly  newspaper 

A.j__  P  P  m,  •„  1  opportunity  for  $25,000.  If  you  can  Sam  S.  Puntolillo  Corp.) 

“OB.  The  nation  will  have  an  op-  qualify,  write  Kenneth  A.  Bundy,  Gun-  <20  Valleybrook  Ave., 

Sponsored  by  Science  Clubs  portunity  to  hear  some  of  the  nison,  Colorado  for  further  details,  ^744 

of  America,  and  administered  finalists  describe  their  science  of  n  c  Ta  l-  - - T" 

by  Science  Service,  the  Sixth  projects  on  the  CBS  radio  pro-  KrossinK  well  over  $18,000.  Price  only  Dearbom  Machinery  MoversCo. 

r“‘r‘,T' ‘‘"''“‘""f  i»  science-  gS 

than  135  high  school  boys  and  with  Watson  Davis,  May  7,  at  Krehbici,  Box  88,  Norton,  Kansas. 

girls  from  across  the  nation.  5  to  5:15  p.m.,  EDT.  southeastern~p^nnsylvania.  “  '°Anywhe*i^’*"’  ^ 

- - -  *<<>-«<>0-  p.o.  Box  277  New  Orleans  9,  lx)uiii«ui 


ANNOUNCEMENTS 

Publication*  for  Sale 


NEWSPAPER  SERVICES 


UPECO 

Service  •  Maintenance  •  Repairs, 
SPECIAUZING  in  Duplex 
and  Goss  Flat-bed  Webs. 


SOUTH  FLORIDA  OFFSET  WEEK-  DISMANTLED  -  MOVED  -  ERECTED 
LY,  Circulation  8,000  with  plant.  In 

fast-srowiniT  city.  Gross  40,000,  Price  1  IKJIVPPCAI 

$46,000.  Box  2048,  Pompano  Beach.  UINI  ¥  ci\0/-vi- 

Fiorida.  _ _ PRINTING  EQUIPMENT  CO. 

COLORADO  OPPORTUNITY— College 

town,  uranium  belt  weekly  newspajDer  (Owned  and  Operate  by 

opportunity  for  $25,000.  If  you  can  Sam  S.  Puntolillo  Corp.) 

qualify,  write  Kenneth  A.  Bundy,  Gun-  <20  Valleybrook  Ave., 

nison,  Colorado  for  further  details, 

-  Phone  GEneva  8-3744 


Annual  Fair  will  welcome  more  gram  “Adventures  in  Science” 

10C  u:^u  u  1  V  1  ..V  -rwT  4  w-v  .  Also  ^ood  building  $3,000  terms.  Bailey- 

than  135  high  school  boys  and  with  Watson  Davis,  May  7,  at  Krehbiei,  Box  88,  Norton,  Kansas. 


girls  from  across  the  nation. 


5  to  5:15  p.m.,  EDT. 


SOUTHEASTERN  PENNSYLVANIA. 


Phone  Bywater  7534 


: Classified  Rates: 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Payable  WiUi  Order) 

4  times  @  46«  line  each  Insertion :  t  @  60e ;  2  0  66e ;  1  0  f5e 
Add  16e  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  times  0  60e  line  each  insertion:  S  @  96c;  2  @  $1.00:  1  0  tl.lO. 
8  line  minimum ;  16e  additional  for  box  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COUNT  80  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

ADDRESS:  aasslSed,  1700  Times  Tower, 

New  York  $t.  New  York.  Pkene.  BRyant  $-8052. 


ANNOUNCEMENTS 


Neu>*paper  Broker* 


Expenses  under  $30,000.  Circulation 
8,026  paid.  Unopposed  in  circulation 
area  of  18,000  people.  Advertising  and 
circulation  income  only ;  no  jobwork. 
Priced  at  $42,000  with  $26,000  down. 
MAY  BROTHERS.  Binghamton,  N.  Y. 


TEXAS  DAILY  for  sale,  circulation 
about  6,000.  DeUils  only  to  qualified  1  LINOTYPES  AND  INTERTYPES: 

2— #8  single  mag.,  #42641  and 
Box  2044,  Editor  4c  Publisher.  I  #46470 


MACHINERY  and  SUPPLIES 


Contpo*ing  Room 


Publication*  Wanted 


WILL  BUY  established  Florida  weekly 
having  own  plant.  Private  party.  Box 
2045,  Editor  &  Publisher. 


Bu*ine**  Opportunitie* 


OHIO  COUNTY  Seat  weekly  and  job 

plant  needs  active  or  silent  partner  ,  _  , 

with  $16,000.  Box  2022,  Editor  &  Pub-  UNO..  INTERTYPE  and  LUpiX)W 
lisher.  mats  bought  and  sold.  Over  1,000  fosli 

I  for  imrsediate  delivery.  Proofs  on 
quest.  Send  for  latest  list.  Also  mats' 
sines,  new  and  used  parts  on  liani 
M.  Carbone,  617  Cherry  St.,  Philn.,  Fa. 


2 — #8  single  mag.,  #42641  and 
#46479 

1— #»  8  mag.,  #47963 
1 — #31  4-mag..  #55407 
1 — Model  C  Intertype,  gas  pot, 

3  mag.,  #7018 

1— Model  G2  Intertype  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 
Philadelphia  6,  Pa. 


National  AdvertUing  Space 


TEST  GRASS  ROOTS  PULSE  THRU 
SANDERS  dandy  weekly  ABC  three  |  LINOTYPE  MATS  SOLD.  Liirge  as- 


Livingston  County,  N.  Y. 


ANNOUNCEMENTS 


Ne%e*paper  Broker* 


THE  Voice  of  Experience  speaking:  - 

To  buy  wisely,  sell  soundly.  .  .  .  Consult  PLEASE  MOTE 

The  DIAL  Agency,  640  West  Willis,  „„ 

Detroit  1,  Mich.  TEmple  1-0903.  OUR  MR.  STOLL  will  be  at  the  Pal- 

- - House,  Chicago,  May  16  16  17 

LEN  FEIGHNER  AGENCY  Waldorf  Astoria,  New  York  18.  19,  20 ; 
A  33  Year  Successful  Brokerage  Rec-  Ben  Franklin,  Philadelphia  ’21,’  22; 
ord.  Courteous,  confidential,  iwrsonal-  Statler,  Washington.  D.C.  23,  24,  26,  26. 
ized  service.  Weeklies  and  dailies 

bought  and  sold,  anywhere.  Box  192,  CAN’T  we  get  together  and  talk  over 
Mount  Pleasant,  Michigan.  your  buying  or  selling  requirements  7 


NEWSPAPER  SERVICES 


Circulation  Promotion 


MAIL  (CONSULTANT  SERVICE 


sortment  constantly  In  stock.  Reqnak  > 
list.  Roth  200Vj  W.  24.  N.  Y.  C..  11. 


LUDLOW  AND  UNO  MATS.  LID 
new.  Save  26  to  60%.  Late  faces.  WrKi 
for  price  list.  Midwest  Matrix  Co.,  M 
Plymouth  Court.  Chicago  6.  Illinois. 


LUDLOW  MACHINES  and  MaU,  MoM 


Specialising  All  Newspapers  ■  2nd  C  Intertype  and  mats.  Write  for  B«* 
Class.  Eliminates  Mis-sending— Delays.  Catalog— Foster  Manufacturing  Co, 
Mailing  ^sterns — Procedures  provided,  210  N.  Broad — Philadelphia,  Penns. 
corrected.  All  Mail  Classes.  Anywhere  MULTIFACE  PERFORATOR— prscti. 
U.S.  Box  40,  Rugby  SU.,  Bklyn.  8,  N.Y.  j,|jy  „jth  8  pt.  Opticon  and  i 

pt.  Regal  magaxinen.  $1,600.  Ba 

2018,  Editor  ft  Publisher.  _ 

22  STEREOTYPE  Chases,  8  coluim 
$26  each.  If  you  take  all.  Press-Joar 


will  be  at  the  Pal-  U.S.  Box  40,  Rugby  SU.,  Bklyn.  8.  N.Y.  j,|jy  „ith  8  pt.  Opticon  and! 

f  V  Ch.c^o,  May  15.  16.  17.  - - -  pt.  Regal  magasines.  $1,600.  Ba 

Promotion  2018,  Editor  ft  Publisher. 


your  buyfng' orTeuVng  ;:^ui“meX?  at  Box  1916,  Editor  ft  Publtoher. 

EXPERIENCE  COUNTS  JACK  L.  STOLL  ft  ASSOCIATES  Pre**  Engineer*  _ New*prtnt - 

Knowledge  of  almost  every  newspaper  ....q  ....  ■  ■  STANDARD  Newsprint.  Also  superior 

field  in  California  counto  when  we  know  Me  rose  Ave.  Los  Angeles  29,  Cal.  SKID^^ORE  &  MASON,  INC.  quality  Splicing  Upe.  Bunge  Pulp* 

your  specifications.  If  you  want  a  Paper.  46  W.  46  St.,  N.  Y.  36,  JV 

California  newspaper  let  us  satisfy  you.  ERECTING  2-4930. 


Promotion  2018,  Editor  ft  Publisher. 

„  „  22  STEREOTYPE  Chases, 

HINES  PUBUCITY  FITS  SMOOTH  f2S  each.  If  you  Uke  all.  P 
as  a  glove  in  ALL  promotions.  Inquire  Englewo^,  New  Jersey. 


your  specifications.  If  you  want  a 
California  newspaper  let  us  satisfy  you. 
J.  R.  GABBERT 

8937  Orange  Riverside,  California 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 


CONFIDENTIAL  INFORMATTON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 


Neu)*paper  AppraUer* 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
Bbcperienced  court  witness, 
(kimplete  reiKirts  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


Publication*  for  Sale 


SOUTHERN  California  bi-weekly 
grossing  $150,000.  Excellent  growth 


ERECTING 

MOVING 

DISMANTLING 

651  W.  22nd  St..  New  York  11,  N.  Y. 

Phone  ORegon  6-7760 _  MOTOR  DRIVES 

E.  P.  WALLMAN  ft  CO.  Ar’*’'r^^ 

Machinists,  Movers,  Erectors,  Repairs,  ..J  ’idaho"^ 

Maintenance,  Erections  all  types  of  * _ I _ 1 

presses  Coast  to  Ckiast.  KLUGE  AUTOH 

Tel.  8-4164  976  N.  Church  Street 

Rockford  Illinois 


Press  Room 


MOTOR  DRIVES  of  40,  60,  60,  ». 
and  100  H.P.  AC.  Also  extra  contiw 
boards  AC.  George  C.  Oxford.  Ba 


last  to  Ckiast.  KLUGE  AUTOMATIC,  12  by  U  \ 

976  N.  Church  Street  Plenty  of  «tj«.  A-1  condition  $1^ 
Illinois  Press  Publishing  Co.,  41  Park  Are, 
Dayton,  Ohio. 


MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 


16-20  or  24  PAGE  TUBULARS 


2  to  1  MODELS 


weekly  new^apers,  confidential.  Ap-  prospect.  $250,000  cash  outlay  re-  Machinists  and  MoverS 

praiuls.  Manai^m^t.  Newspaper  quirgd.  Ideal  for  working  newsi>aper  .  /-\rr  j.  ri  i  o  j  c  ,-1.  I  i  STEREOTYPE  EQUIPMENT 

Blnk“Bld?’”  Atlanta^?'**  equipment.  PO  Box  1^2  Web,  Offset,  Flat  Bed  Experts!  |  STEREOTYPE  EQUIPMENT 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service, 

P.  O.  Box  8132,  Greensboro,  N.  C. _  gqOD  WEEKLIES— Chart  Area 

JOSEPH  ANTHONY  SNYDER  8-  Down  paymenU  $20,000  and  $26,000 
Western  Newspapers.  respectively.  Volume  $65,000  and  $62,- 

10160  Culver  Blvd.  Culver  City,  Cal.  60®-  Unless  you  know  the  weekly  field. 


Main  Post  Office,  Los  Angeles  63,  |  We  will  move,  erect  or  repair  presses 


ANYWHERE 

28  E.  4th  Street,  New  York  8,  N.  Y.  gox  903 
Phone  spring  7-1740 _  _ 


GEORGE  C.  OXFORD 

903  Boise,  Idaks 


LORENZ 

Printing  Machine  Co.,  Inc. 


'ft  'ft  30  YEARS  on  the  Pacific  Coast. 
A.  W.  Stypes  ft  Co.,  626  Market  St., 
San  Francisco  6,  California. 


want  a  property  in  this  area,  and  Printing  Press  Engineers,  Machinists 


32  Page  DUPLEX  Tubular 
22%"  2  to  1  Cylinders — Double  Foldefs. 
AC  Motor.  Complete  Stereo 


have  the  necessary  cash,  don’t  write,  dismantle,  move  and  erect  anywhere.  RCM  CUMIMAM  ATFS 

PUBLISHERS  SERVICE,  P.  O.  Box  36-26— 31  St.,  Long  Island  City  6,  N.Y.  onULMAIN  AOOV^IAIW 


3132,  Greensboro,  North  Carolina. 


STillwell  6-0098-0099 


270  Park  Av.,  N.  Y.  17 
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MACHINERY  and  SUPPLIES 


PreMM  Room 


exceptional 

OPPORTUNITY 

We  are  Planning  to  dismantle 
and  store  the  following  equip¬ 
ment  located  at 

THE  PHILADELPHIA 
BULLETIN 

ana  Will  Sell  any  Part  of: 

16  HOE  Z  TYPE  UNITS  2234" 

Serial  #231 S,  2814,  2321,  2322. 

STEEL  Cylinden — Roller  Bearina*— 
Spray  Fountaina — Maanetle  Cylinder 
Brakes — Late  News  or  Fudira  Deyieea. 

14  KOHLER  Pedestal  Type  3  Arm 
Baels  with  Automatic  Tenaiona  and 
Wood  Autopastere. 

4 — DOUBLE  Folders  with  Bab- 
marine  Delivery. 

4 — 2  MOTOR  Press  Drives  100/10 
HP  for  DC  Current  With  Controls. 

4 — COMPLETE  Cutler  Hammer  Con- 
Teyors. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3607 


DUPLEX,  MODEL  E.  excellent  con¬ 
dition,  under  service  contract  with 
Goss ;  plenty  of  extra  chases,  rollers, 
etc.  First  advertisement.  Appraised. 
$11,000.  Receiver’s  sale.  Press  Pub¬ 
lishing  Co.,  41  Park  Ave.,  Dayton 
Ohio.  Phone  WA-lnut  7688. 


24  Page  GOSS  Sfraighlline 
3  Deck  Single  width. — AC  Drive — 23  ^ 
Quarter  Folder^— Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3607 

16  PAGE  DUPLEX  TUBULAR  PRESS 
AVAILABLE  MAY  20.  Two  for  one 
model  in  excellent  condition  now  print¬ 
ing  86.000  papers  daily,  complete  with 
drive,  casting  box,  pot  and  pump, 
ronter,  plate  finishing  machine,  auxili¬ 
ary  color  fountain,  extra  rollers,  etc. 
$88,000.  Press-Enterprise  Co.,  River¬ 
side,  California. 


Used  Presses 

A  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
go<rf  used  presses  available  or 
which  may  be  available  soon,  for 
newspapers  of  all  sizes. 

A  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

A  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

8401  W.  81  Street  Chicago,  Illinois 


DUPLEX  8  PAGE  ROLL  FED  „ .  _ _ 

COLUMBIAN  Q  Q  MODEL  HAMILTON  or  St 

AC.  Motor— Prints  8  col.,  12  ems.  21%  newspaper 

taeh.  Col.  Can  be  moved  in  one  unit —  ALSO,  font  of  18 
Price  on  floor  $6,000. — ask  for  sample  letter  to  run  in  s 
papers  If  Interested.  „ine’  Linotype  4 

PRINTERS  TROUBLE  SHOOTER  type  #4.79. 

- New_Haven.  Connecticut 

4  Unit  HOE  Straight  Pattern  Trenton,  New  Jer 
Steel  Cylinder  -  Roller  Bearings  -  Spray 

Pounuins  .  Reels  and  Tensions  -  “w".*' 

BaUoon  Formers  -  DC  Drive  23  9/16. 

ben  SHULMAN  ASSOCIATES 

*70  Park  Av.,  N.  Y.  17  EL  6-8607  2001,  Editor  A  Pi 
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MACHINERY  mud  SUPPLIES 


Preu  Room 


HOE  Octuple  Press 

Length  cutoff  28 A' 

1  Double  Folder — Balloon  Former 
4  Vertical  Units  with  Reels 

Steel  Cylinders,  Roller  Bearings 

HOE  Sextuple  Press 

Length  cutoff  28^" 

Double  Folder.  Balloon  Former 

3  Z  Pattern  Units 

Roller  Bearings,  Robber  Rollers 

Duplex  Unitubular 

Double  Color  Units 

INQUIRE 

JOHN  GRIFFITHS  CO..  INC. 
415  Lexington  Ave. 

New  York  1 7,  N.  Y. 


BLUE-STREAK  Model  14  Linotypi' 
with  wide  34  channel  auxiliary,  com¬ 
pletely  rebuilt  and  as  nearly  new  as 
it  can  be  made.  Price  86900.00  Terms 
if  desired.  Ernest  Payne  Corporation. 
82  Beekman  Street.  N.  Y.  C..  N.  Y. 


2  Unit  DUPLEX  Metropolitan 

16/82  pages. — AC  Motor — Stereo  22% 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av..  N.  Y.  17  EL  6-8607 


Stereotype 


16-PAGE  GOSS  Jr.  Stereotype  Web  , 
Press  with  full  stereotype  equipment.  I 
Steps  up  in  pages  of  two’s  from 
four  up. 

16-PAGE  HOE  with  stereotype  equip¬ 
ment 

1-16-PAGE  HOE  unit,  22-%  cut  off 
Hail  Dry  Mat  Roller 
Dural  Aluminum  stereotype  Chaaps 
No.  25  Vandercook  Proof  Press 
Hoe  Heavy  Duty  Saw  and  Trimmer 
Furnaces  and  Pumps 
Hail  6’  and  S'  tables 
Complete  double  page  casting  equip¬ 
ment  for  21-H  sheet  cut 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 


PONY  AUTOPLATE  casting  machine 
for  21%"  cut-off  press.  Hand  east¬ 
ing  boxes,  tail  cuttars  shavers,  chip¬ 
ping  blocks  in  21%",  22%"  and 

23-9/16"  cut-off.  George  C.  Oxford. 
Box  903,  Boise.  Idaho. 


*  *  * 

8  TON  Metal  Pot  Gas  or  Electric 
with  Double  Junior  Autoplates  and 
Autokhaver.  22%"-AC 

•  •  • 

8  TON  Metal  Pot  Gas  or  Electric 
with  Double  Automatic  Autoplates 
and  Autoshavers,  22%"-AC 

•  •  • 

WOOD  Automatic  Autoplate  with 

Autoshaver  28A*-D.C. 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av..  N.  Y.  17  EL  6-3507 


Wanted  to  Bur 


HAMILTON  or  Sta-Hi  elevating  form 
file  for  newspaper  pages. 

ALSO,  font  of  18  pt.  Bod.  Bd.,  single 
!  letter,  to  run  in  split  72-channel  mag¬ 
azine.  Linotype  #18  A  146  or  Inter¬ 
type  #4.79. 

CALL  Mr.  Tenaglia.  ’The  Trentonian, 
Trenton,  New  Jersey,  EXport  2-3401. 

^  MIXER  Linotype  wanted.  Model  80.  36, 
or  36  will  be  considered.  Interested  only 
in  good  machine.  Foreman.  News, 
Tuscaloosa.  Alabama. 

’  DUPLEX  flat  bed  want^  within  six 
months  by  Chart  Area  6  weekly.  Box 
r  2001,  Editor  A  Publisher. 


MACHINERY  and  SUPPUES 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  5-8607 

NEWSPAPER  PLANTS 
Also  individual  machinery  A  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 
WANT  Duplex,  Goes  Flatbed.  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins.  712  S.  Clark.  Chicago,  III. 
8  PAGE  Standard  Web  Fed  flat  bed 
press,  also  Model  82  Linotype.  Send 
full  details  to  Box  1936,  Editor  A  Pub- 

lisher. _ 

WANTED.  Duplex  or  Goss  Fiat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th. 
Kansas  City  5.  Mo. 
MIDWEST~W^KLY  wants  good  used 
flatbed.  Goes  or  Duplex.  If  purchased 
from  Broker,  price  must  include  in¬ 
stallation,  guarantee.  Mid-summer  dead¬ 
line.  Write  Box  2000,  Editor  A  Pub¬ 
lisher. 

16  TO  20  8-eohimn  Pony  Autoplate 
chases.  23  A'  cut-off.  Times-Bulletin, 
Van  Wert.  Ohio. 


_ HELP  WANTED _ 

AdminUtrative 

GENERAL  MANAGER  AND  EDITOR 

LOOKING  for  man  to  completely  take 
over  and  operate  weekly  with  circula¬ 
tion  of  4,000  and  doing  gross  of 
$60,000,00  per  year.  Owners  will  sell 
part  interest  to  manager  if  desired. 
In  addition  to  salary  there  is  liberal 
profit-sharing  arrangement  for  right 
man.  Location  is  Chart  Area  8.  Inter¬ 
ested  parties  should  give  full  details  of 
qualifications,  and  write  to  Box  2006, 
Editor  A  Publisher. 

ArtUtt — CartoonUt$ 

ARTIST  Experienced  layout,  rough, 
comprehensive,  lettering,  type  specifica¬ 
tion.  Agency  and  Newspaper  experi¬ 
ence.  Box  2019,  Editor  A  Publisher. 


All  Departmentt 


NEWSPAPER  jobs  in  all  departments 
available  to  qualified  persons,  experi¬ 
enced  or  beginners,  interested  in  work¬ 
ing  on  good,  non-metropolitan  dailies 
in  the  Midwest.  Send  resume  of  train¬ 
ing,  experience,  etc.,  to  Inland  Daily 
Press  Association.  7  South  Dearborn 
Bt..  Chicsigo  8,  Illinois. 


Circulation 


CIRCULATION  and  Promotion  man, 
familiar  with  working  with  aolieitors 
and  boy  promotions.  Tell  all  informa¬ 
tion  in  first  letter,  including  salary 
bracket  to  ^x  1802,  Editor  A  Pub¬ 
lisher. 


CIRCULA'nON  HELP  WANTED 

HERE  IS  an  unusual  opiMrtunity  for 
a  versatlla  young  man  <to  38)  with 
axperience  and  higher  education  (10 
years).  Need  not  be  a  gqniua  but 
should  have  talent  of  good  judgment 
and  persistence.  T)ie  job  is  sales  pro¬ 
motion  (traveling)  in  a  fast  growing 
ares.  No  Cadillac  salary  but  we’re  go¬ 
ing  places  and  you'll  come  along  if 
you  carry  your  own  weight.  Tell  na 
about  yourself.  F.  P.  Turner,  Clreu- 
lation  Manager,  The  Florida  Timee- 
Union,  Jackaonvillo,  Florida. 

Display  Advertising 

YOUNG  AGGRESSIVE  display  ad 
salesman,  for  a  fast  growing  small 
daily.  Salary  and  bonus.  Write,  giving 
full  details  to  Wm.  W.  Holder,  Adver¬ 
tising  Manager  e/o  Daily  Herald, 

Mount  Vernon,  Washington. _ 

SALESMAN  for  real  estate  display  for 
South  Florida  daily.  Must  also  cover 
‘  news  in  realty  field  for  Sunday  Realty 
‘  Section.  Proven  record  of  success  as- 
sential.  Box  1981,  Editor  A  Publisher. 


HELP  WANTED 


Display  Advertising 


ADVERTISING  SALESMAN 


SOMEWHERE  in  Wisconein,  or  In  one 
of  the  47  other  states,  there  are  one  or 
two  men.  with  a  few  years  advertis¬ 
ing  experience,  who  excel  in  theee 
qualities. 

A  GUTTY  ambition  to  overcome 
what  others  call  obstacles. 

A  LUST  for  accomplishment  that 
brings  a  glow  with  each  creative 
sale. 

IMPATIENCE  to  accomplish  quick¬ 
ly  wiiat  can  be  done  quickly,  yet 
patience  epough  not  to  be  dis¬ 
couraged  if  it  takes  longer. 

ABILITY  for  “reasoned”  and  ’’log¬ 
ical’’  selling  presentations,  coupled 
with  a  stimulating,  courageous  tn- 
thusiasm  which  blend  together  to 
provide  the  drive  to  analyze  a 
selling  problem  and  to  resolve  a 
solution. 

CAPACITY  to  recognize  that  these 
qualities  will  bring  him  to  top 
level  earnings  —  but  nevertheless 
that  he  remains  a  risk  to  a  new 
employer  until  these  qualities  have 
been  proven  in  the  new  field. 

SUCH  MEN  are  usually  responsible, 
educated,  personable,  have  a  good  fam¬ 
ily  life  and  are  highly  regarded  by  their 
superiors  —  hence  ordinarily  are  fairly 
writ  rooted  in  their  communities. 

BUT  occasionally  such  a  man  finds 
himself  in  the  wrong  environment.  To 
such  a  man  we  offer  an  opi>ortunity  to 
sprout  in  a  fine  organisation  in  a  fine 
community. 

IF  YOU  are  interested,  let’s  ex¬ 
change  letters.  Write  Benn 
Kay,  Milwaukee  Sentinel,  Mil¬ 
waukee,  Wisconsin. 


NEWSPAPER  ad  saleaman  who  cu 
really  sell  for  radio  time  salee  job  .  .  . 
chance  to  become  station  manager  for 
one  of  our  five  stations  for  real  pro¬ 
ducer  .  .  .  good  newspaper  ad  sales¬ 
men  make  top  radio  time  salesmen  .  .  . 
most  have  thorough  knowledge  of  the 
fundamentals  and  functions  of  adver¬ 
tising.  Good  copy  writer.  Salary  $100 
weekly  plus  incentive  benefits.  If  yon 
are  a  hustler,  tired  of  drudgery  of 
newspaper  layouts  .  .  .  Tell  me  every¬ 
thing  in  confidence  .  .  .  J.  A.  Galli- 
more.  Seneca.  South  Carolina. 


ONE  OF  THE  LARGEST  and  most 
successful  newspapers  in  Chart  Area 
11  is  looking  for  man  who  will  demon¬ 
strate  sound  selling  methods  as  staff 
man  for  a  few  montlia  and  possibly 
earn  post  as  Retail  Manager.  He  may 
well  become  Advertising  Director  when 
that  assignment  becomes  available  later. 
Starting  salary  around  1186  plus  year¬ 
ly  bonus.  Write  qualifications  in  de¬ 
tail  :  letter  will  be  held  in  complete 
confidence.  A  real  opportunity  for  in¬ 
dustrious.  intelligent,  aggressive  young 
man  to  establish  himself  permanently 
on  fine  newspaper  in  wealthy,  stable, 
growing  market.  Box  1928,  Editor  4k 
Publisher. 


ADVER’nSING  MAN  to  join  retail 
staff  of  six  persons.  ABC  daily,  mid¬ 
dle  west,  24,000  circulation.  Must  baea 
retail  account  exiierience,  strong  on 
copy  and  layout.  Prefer  family  man 
not  over  40,  who  wants  to  settle  in 
a  growing  community  and  to  work 
among  eonstenial  people.  New  air- 
conditioned  plant  and  offices,  6-day 
week,  annual  bonus,  company-paid  ra* 
tirement  plan.  We  pay  highest  sal¬ 
aries  in  the  profession.  Before  yon 
move  elsewhere,  look  into  our  proposi¬ 
tion.  Write  Box  1825  fully,  and  suW 
mit  samples  of  work. 

A  GOOD  ADMAN,  with  moxle  and 
know-how  to  eventually  manage  ad 
department  of  metropolitan  Ohio  weak¬ 
ly.  Our  staff  knows  this  ad  running. 
State  present  pay,  qualifications.  R^ 
;  ply  Box  1829,  l^tor  A  Publisher. 
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HELP  WANTED 


Display  Advertising 

STATE  AND  National  prize  winnfhg 
ABC  Bcmi-weekly  in  Atiantic  coast  re¬ 
sort — light  industry  area  has  opening 
for  experienced  man  about  30,  prefer^ 
ably  married,  as  advertising  manager. 
Must  be  able  to  lead  staff  of  two  in 
selling,  layout  and  copy  writing.  Salary 
$4500  plus  substantial  bonus.  Area  and 
newspaper  have  bright  future.  Write 
fully.  Box  1932,  Editor  &  Publisher. 

LIVEWIRE  Illinois  daily  newspaper 
— not  in  Chicago — has  an  exceptional¬ 
ly  desirable  position  for  a  topnotcb 
advertising  man  to  do  research,  assist 
advertising  manager,  make  linage  sta¬ 
tistics,  work  with  special  advertisers. 
Very  attractive  salary,  annual  bonus 
and  pension  benefits,  outstanding  op¬ 
portunities  for  advancement  depend¬ 
ing  on  ability  and  resourcefulness.  Do 
not  apply  unless  you  are  a  hustler 
with  genuine  know-how,  with  special 
ability  along  promotion  lines.  Write 
Box  1822  giving  full  details  of  educa¬ 
tion,  training,  experience,  references, 

family  background. _ _ 

AD  MAN”WANTED  by  13,000  daily. 
Good  town,  salary,  bonus,  health  in¬ 
surance,  etc.  Write  Assistant  Publisher, 

Daily  Gazette,  Sterling,  Illinois. _ 

ADVERTISING  MA^NAGER  —  A  good 
southwest  daily  in  city  of  20,000  now 
has  an  opening  for  a  working  adver¬ 
tising  Manager.  Must  direct  depart¬ 
ment  as  well  as  handle  accounts.  We 
are  looking  for  a  good  salesman  who 
can  lead  a  department  of  6.  Best 
equipped  plant.  Good  town  to  live  in. 
Merchants  believe  in  advertising.  This 
opportunity  does  not  come  up  often. 
Write  complete  information  in  first 
letter.  Box  2020,  Editor  &  Publisher. 


Editorial 


EDITOR-LEVEL  WRITER,  heavy  on 
municipal  government,  for  fast  grow¬ 
ing  chain  of  5  weeklies  in  wealthy, 
expanding  suburban  Pittsburgh  Area. 
Responsibility,  high  ideals  vital  to 
this  top  position.  Tremendous  future 
for  careerist.  Box  1400,  Editor  &  Pub- 

lisher. _ 

REPORTER  who  uses  camera  for 
afternoon  paper,  city  of  25,000.  Pre¬ 
fer  J-School  grad  and  background  or 
experience  in  midwest  or  midsouth. 
Starting  pay  $65  to  $75  depending  on 
ability.  Include  references,  persogal 
habits  in  letter.  Box  1937,  Editor  & 
Publisher. _ _ 

FLORIDA  OPPORTUNITY 

IMMEDIATE  need  for  fast,  accurate 
desk  man  and  two  general  assignment 
reporters  who  can  do  features.  Camera 
experience  desirable  but  not  required. 
No  drifters.  Good  afternoon  paper  in 
city  of  40,000  with  no  housing  prob¬ 
lems.  Write  fully  stating  minimum 
starting  salary.  Box  2043,  Editor  & 
Publisher. 


IF  YOU  LIKE  HARD  WORK 
YOU'LL  LIKE  WORKING 
HERE. 

CHART  AREA  2.  growing  13,000  daily 
needs  experienced  man  for  court  house, 
county,  political  beat.  State  salary  ex- 
jwcted.  Write  Box  2005,  Editor  &  Pub¬ 
lisher. 

INDEPEINDENT  Montana  daily  in 
growing  Glendive,  Wiliiston  Basin, 
needs  reporter.  Hard  work  but  good 
■I)ot  for  man  who  wants  advance 
quickly  in  general  reporting  field.  Re- 
ply  Box  2029,  Editor  &  Publisher. 

OPENING  in  Greenwood,  South 
Carolina,  Index-Journal  for 

_ young  general  reporter. _ 

REPORTER.  News  Agency  has  op- 
ixirtunity  for  young,  facile  writer. 
Must  be  New  York  City  resident.  Box 

2046,  Editor  &  Publisher. _ 

REPORTERS,  editors,  trainees;  .T-bs 
in  .’0  states.  Send  for  our  registration 
forms.  Birch  Personne'.  The  National 
Newspaper  Service,  59  E.  Madison, 
Chicago,  Illinois. 

SOUTHERN  ILLINOIS  Radio  station 
needs  sharp  newsman  to  set  up  and 
conduct  news  bureau.  Excellent  op¬ 
portunity  for  experienced  man.  Box 
2002,  Editor  &  Publisher. 


HELP  WANTED 


Editorial 


REWRITEMAN,  reporter  for  religious 
news  agency  in  New  York  City.  Press 
association  or  similar  exi)erience  pre¬ 
ferred.  Excellent  opportunity  for  high 
type  top-notch  man  in  growing  field. 
Give  full  details.  Box  2028,  Editor  & 

Publisher. _ 

WANTED :  Young  Sports  Writer  for 
25,000  daily  in  Chart  Area  2.  Box 
2007,  Editor  &  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C.,  N.  Y. 


Research-A  nalysis 


EXCEPTIONAL 
OPPORTUNITY 
EDITOR  &  PUBLISHER 

has  an  opening  on  its  staff  for  a 
Young  Newspaper  or  Ad  Agency 

RESEARCH  MAN 

to  understudy  the  director  of  its 

MARKET  GUIDE 

He  is  probably  now  employed  or  ex¬ 
perienced  in  the  Promotion  Depart¬ 
ment  of  a  newspaper,  compiling  statist¬ 
ics  on  population,  income,  retail  sales 
— working  with  maps  and  type  com¬ 
piling  standard  market  data  for  pre¬ 
sentation,  sales. 

Or  he  is  an  agency  market  research 
man,  who  uses  the  MARKET  GUIDE, 
and  understands  the  use  of  research  by 
newspapers,  advertisers  and  agencies. 

After  demonstrating  his  aptitude  and 
ability  at  compiling  and  editing  re¬ 
search  material,  make  up  and  produc¬ 
tion  follow  through,  he  will  be  given 
complete  responsibility  for  the  pflb- 
lication  of  this  Annual  Research  Auth¬ 
ority. 

Apply  by  letter  only,  giving  complete 
resume,  references  and  minimum  earn¬ 
ing  requirements  to: 

Mr.  Charles  T.  Stuart,  Publisher 

EDITOR  &  PUBLISHER 

1700  Times  Tower,  New  York  36,  N.  Y. 
All  Applications  held  in  strictest  con¬ 
fidence. 


Mechanical 


JOB  SHOP  FOREMAN 


For  first-class  job  shop  op¬ 
erated  in  conjunction  with 
morning,  evening  and  Sunday 
newspai>ers.  Age  26  to  40, 
must  know  all  phases  of  job 
work  including  prices,  esti¬ 
mates.  Mechanical  personnel 
members  ITU.  Write  complete 
information  with  references 
and  experience  to  Cecil  B. 
Highland,  President,  Clarks¬ 
burg  P.ublishing  Co.,  Clarks¬ 
burg,  West  Virginia. 


T.  T.  S.  OPERATOR,  Suburban  Daily. 
Chart  Area  2.  5  days  Monday  to  Fri¬ 
day.  37^  hours,  $108  scale.  Union. 
Competency  2700  lines  a  shift.  Write 

Box  1901,  Editor  &  Publisher. _ 

WANTED  —  night  machinist  union. 
Midwest  daily,  $116.60  weekly,  short 
hours.  Sick,  accident,  hospitalization 
insurance.  Write  Box  1902,  Editor  A 
Publisher. 

PRESS  FOREMAN 

Experienced  on  Duplex  Tubular ; 
Soter :  commercial  and  newspaper 

plant  in  East.  Give  details  of  your 
experience.  Box  2004,  Editor  &  Pub¬ 
lisher. 

WANTED  ENGRAVER 
Zinc  Etcher  who  can  route  and  willing 
to  help  in  other  branches.  No  floaters. 
Small  New  England  open  shop.  Box 
2003,  Editor  &  Publisher. 


HELP  WANTED 


Mechanical 


COMPOSING  ROOM 
FOREMAN 

FOR  large  metropolitan  daily.  Salary 
$12,500.  Excellent  opportunity  for  en¬ 
ergetic.  ambitious,  experienced  man 
who  wants  to  step  up.  Must  be  cost 
conscious,  able  to  handle  personnel 
and  thoroughly  familiar  with  I.T.U. 
regulations.  Replies  confidential.  Write 
Box  2030,  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  exjDert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  arc  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  1  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mall. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  st.,  Miami  47,  Florida. 


WRITERS  SERVICES 


Literary  Agency 


NOBODY  BUT  NOBODY  BUT  MEAD! 
Nobody  gives  more  in  personal  service 
to  writers  than  MEAD  LITERARY 
AGENCY,  419  Fourth  Avenue,  Dept. 
Y-3,  NYC16.  What  have  you  to  sell 
in  the  way  of  short  stories,  articles, 
books  and  TV  plays?  No  obligation. 
Write  today  I 


SITUATION  WANTED 


Administrative 


MR.  PUBLISHER  do  you  need  an  As¬ 
sistant  with  20  years  exi>erience? 
Comptroller,  Credit  Manager,  Assistant 
Business  Manager  100,000  Daily  and 
Sunday.  Best  references.  $6500  at 
start.  Box  1712,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Administrative 


BOOKKEEPEIR,  office,  credit 
ager,  well  experienced  in  newspanr 
and  job  printing  field.  Desire  positioo 
with  small  daily.  Chart  Area  5,  $,  or 
9.  Reliable  references.  Box  2040,  KiH. 
tor  &  Publisher. 

SEEKING  POSITION  as  publidier"Tr 
business  manager  good  weekly,  .m^n 
daily  or  commercial  printing  plant 
with  growth  possibility.  Midwest,  pis. 
ferably  Illinois  or  Indiana.  Exp^enei 
includes  business  management  Illinoii 
county  seat  weekly  and  job  plant  with 
16  employees  and  management  coa- 
mercial  job  plant,  also  news  and  edi¬ 
torial  work,  ad  solicitation,  job  and  ad 
composition,  job  pricing,  sales  promo. 
tion.  Married,  44,  veteran,  2  children. 
Box  2034,  Editor  A  Publisher. 


Artists — Cartoonists 


FREE  LANCE  Cartoonist-Editorial, 
Specialist  on  local  political  subjects 
S^ks  part  time  work,  metropolitu 
area.  Samples  on  request.  San 
Schwartz,  681  Timpson  PI.,  N.  Y.  64. 


All  Departments 


NEWSPAPER  HELP! 

Nation’s  largest  file.  48  hour  service. 
Call,  wire,  write,  Birch  Personnel,  51 
E.  Madison,  Chicago,  Illinois,  CEntrsI 
6-5670. 


Classified  Advertising 


MR.  PUBLISHER  if  you  are  deadly 
serious  about  wanting  to  build  Clisii. 
fled,  I  can  help  1  20%  increase  in  '54. 
All  solid,  no  radical  ideas.  Fine  sal« 
training  and  reorganization  recoid. 
Must  have  free  hand.  Box  2017,  Edi. 
tor  A  Publisher. 


Circulation 


TWENTY  FIVE  YEARS  EXPERI. 
ENCE  ALL  PHASES.  Circulation  mas 
desires  position  as  Assistant  to  bm; 
Circulation  Manager.  Excellent  detail 
man  and  trouble  shooter.  Not  afraid, 
of  work.  Age  41,  Married.  Prefer  Chart 
Areas  1,  2.  3,  4.  Present  employer 
knows  of  this  advertisement.  Box  IM, 
Editor  &  Publisher. 


NOTICES 


Naturally  that  new  Job  These  Columai 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  li 
changing  your  subscription  addrea  ai 
it  takes  two  weeks. 

Include  OLD  as  well  as  NEW  addrm 
Elditor  A  Publisher  Circulation  Deid. 


Display  Advertising 


AD  MANAGER  —  small  or  medioa 
daily.  10  years  experience,  age  41, 
family,  dependable.  Excellent  record. 
Results  assured.  Box  2024,  Editor  t 
Publisher. 
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EDITOR  &  PUBLISHER  for  May  7,  1955 


SITUATIONS  WANTED 


Display  Advertising 


jj)  MANAGER  for  daily  in  Chart 
8  or  6.  Nine  years  experience 
«ith  two  daily  papers,  on  layouts,  copy 
writins.  planninK  and  sellinK  advertis- 
|B(.  Married,  collese  graduate,  age  86. 
Box  1883,  Editor  ft  Publisher. 


«•  or 
■mail 

plant 

PIS- 

ienm 

linoii 
with 
eom- 
I  cdi- 
nd  ad 
romo. 
Idnn. 


IT’S  YOUR  MOVE  1  Capture  this 
prang  Ad  Director  with  an  offer  of 
opportunity  and  money.  Married  —  8 
childten.  Now  with  20,000  Morning- 
Evening  Daily.  Strong  sales  record — 
Pdl  of  Ideas.  Help  me  and  I’ll  help 


you.  Write  Box  1900,  Editor  ft  Pub- 
li»her. 


orial, 
ijecta 
olitaa 
Sam 
f.  U. 


POSITION  AS  AD  MANAGER  wanted 
by  top  producer  present  staff.  Experi¬ 
enced,  aggressive,  hard-working,  sin¬ 
cere.  Strong  on  sales,  layout,  copy.  20 
years  retail  sales,  merchandising,  man- 
igement.  Department  store,  newspaper 
advertising  experience.  Productive 
ideas,  ^und  knowledge  advertising, 
penonnel  training,  leadership.  Family 
nan,  60  years  YOUNG  1  Veteran,  ex¬ 
cellent  health.  Interviews  July-August. 
Prefer  South.  Southwest.  Want  valid, 
permanent  proposition,  future.  Present 
earnings  over  86,000.  Box  1926,  Editor 
t  ^blisher. 


srvice, 
el.  51 
Slntral 


ad  MANAGER-SALBISMAN,  8  years 
experience,  sales,  copy,  layout.  Vet¬ 
eran,  married,  age  32,  family.  Per¬ 
manent,  references,  prefer  Chart  Area 
10-12.  Box  2048,  Eiditor  &  Publisher. 


deadly 
Tlaaai. 
n  ’64. 
sales 
ecord. 
.  Edi- 


ADVERTISING 
MANAGER-DIRECTOR 
OR  BUSINESS  MANAGER. 


SITUATIONS  WANTED 


Editorial 


PSYCHOLOGIST  wiU  do  excellent 
child-care  column  for  free.  Box  1828, 
Editor  ft  Publisher. 


CAPABLE  Man  needs  Job.  General 
News,  college  graduate,  27,  single, 
some  experience ;  any  area.  Box  1816, 
Editor  ft  Publisher. 


EXPERIENCED.  capable  deskman, 
feature  writer,  reporter,  46,  seeks  new 
location  preferably  East  or  South. 
Box  1832,  Editor  ft  Publisher. 


REWRITE,  DESKMAN.  sharp  heads 
and  layouts,  experienced  all  bats,  ex¬ 
cels  on  local  features,  strong  on  art, 
community-minded,  seeks  responsible 
spot  on  good  weekly,  small  daily. 
Knowledge  all  phases  news  operation, 
congenial,  married,  vet,  B.A.,  own  car, 
speed  graphic.  Box  1887,  Editor  ft 
Publisher. 


REPORTER,  29,  with  general  assign¬ 
ment,  police,  city  hall,  federal,  desk 
and  page  one  makeup  experience,  seeks 
job  with  lively  daily.  Prefer  Southwest. 
Write  or  wire:  Allan  Wegemer,  care 
of  3609  Timon  Boulevard,  Corpus 
Christi,  Texas. 


SPORTS  EDITOR— Will  willingly  for¬ 
ward  samples  of  work,  recommenda¬ 
tions  and  experienced  background. 
Good  habits.  No  floater.  Box  1827, 
Editor  ft  Publisher. 


CAN  PLAN,  Guide,  Direct, 
%ll,  to  build  your  news¬ 
paper  in  business  volume 
and  community  acceptance. 


PESI. 


biay 
detiil 
afraid 
Chart 
ploys 
:  1M4. 


OUTSTANDING  record  as  advertising 
manager  two  of  finest  small  city 
dailies.  Successful  record  on  dailies 
with  more  than  100,000  circulation. 
Present  position  lacks  opportunity  to 
grow.  Excel  in  handling  difficult  per¬ 
sonalities;  excellent  personnel  rela- 
^^nshipg. 

MORE  than  20  years  administrative 
experience.  Exceptional  background  in- 
el^s  period  as  professor  in  leading 
lebool  of  Journalism. 


ilunui 
•f  Ad- 
ly  la 
eas  u 


NEWSPAPER  knowledge  includes  ex¬ 
perience  as  circulation  manager ;  some 
news,  feature  writing. 


idreea 

Dept 


LEADER  in  civic,  church  and  com¬ 
munity  activities.  For  complete  infor¬ 
mation  and  references,  write  Box  2011, 
Editor  ft  Publisher. 


nedinm 
re  41, 
record, 
itor  4 


ADVERTISING  MANAGER.  Univers¬ 
ity  graduate.  Marketing  major.  Grad¬ 
uate  work  in:  Social-Psychology,  Per¬ 
sonnel,  Research  and  Administration. 
K,  Single,  will  relocate.  1  year  adver- 
tiiing  manager  national  manufactur¬ 
ing.  1  year  small  daily  advertising 
manager.  6  years  paper  experience : 
printers  devil,  metropolitan  shopper 
display  desk,  merchandising  depart¬ 
ment.  Currently  employed  retail  staff 
najor  metropolitan  daily.  Excellent 
lalM  record  and  references.  Desire  as¬ 
sociation  with  growing  publisher  or 
diain.  Potential  most  important  fac¬ 
tor.  Box  2047,  Editor  ft  Publisher. 


available  IMMEDIATELY  —  ad¬ 
vertising  director  with  over  quarter 
tentury  experience  seeks  any  worth¬ 
while  connection.  Adept  in  copy- writ¬ 
ing.  layout,  sales  and  administration. 
Solid  family  man  of  good  character 
nnd  habits.  Box  2023,  Editor  ft  Pub- 
Ssher. 


AVAILABLE  in  June  —  Advertising 
Manager-Salesman.  30  years  all  phases 
local  and  national.  Layout  and  copy 
specialty.  Want  to  settle  down  in 
^art  Area  3  or  4.  Box  2015,  Editor 
■  Publisher. 


BY  TEST  in  the  nation’s  top  one  per 
cent  as  far  as  ability  is  concerned ; 
now  employed  as  Number  2  man  in 
editorial  department  of  15,000  daily ; 
but  has  run  own  show ;  international 
background,  and  bylined  in  mass  cir¬ 
culation  dailies  in  past.  Under  40  and 
very  ambitious. 

THIS  Executive  is  not  seeking  an¬ 
other  job,  but  a  top  position  where 
his  judgment,  knowhow  and  ability 
will  be  fully  challenged,  and  where  the 
ceiling  is  uncluttered  by  nepotism.  He’s 
content  to  be  judged  in  a  competitive 
situation  where  he’s  allowed  to  use 
both  hands.  No  objection  to  a  sick 
sheet  under  new  management. 

STRONG  points  are  editorials,  typog¬ 
raphy,  makeup,  deadlines,  English,  co¬ 
ordination  with  mechanical  and  adver¬ 
tising  departments.  He  can  himself  do 
any  job  he  assigns  to  a  reporter  or 
photographer. 

HE  Shows  up  very  badly  when 
given  responsibility  without  authority. 

FOR  fuller  details,  please  write  Box 
1922,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


25  YEARS  successful  experience  edi¬ 
torial,  advertising,  promotion  and  man¬ 
agement  daily  and  weekly  newspapers. 
Will  consider  lease  weekly  or  operate 
for  owner  on  salary  plus  profit  per¬ 
centage.  Box  1920,  Editor  ft  Publisher. 


ALL-AROUND  NEWSMAN,  top  refer¬ 
ences,  seeks  executive  position  or  top 
reportorial  assignment  in  Florida. 
Could  fill  bill  for  editorship  of  daily 
with  opportunities  to  grow.  Young.  16 
years  experience.  Background  heavy 
on  politics  and  government.  Columnist. 
Box  2033,  Editor  ft  Publisher. 


FORMER  NEWSPAPER  Reporter, 
world  traveler  (Asia)  desires  temimr- 
ary,  free  lance  or  part  time  work  in 
New  York  City.  Independent  work  cap¬ 
able  of  assuming  resjmnsibility.  Wom¬ 
an.  Box  2010,  ^itor  ft  Publisher. 


NEWSMAN,  knowhow:  college;  sin¬ 
gle,  travel ;  left  eye  bad ;  want  back 
to  press,  was  out ;  start  at  base  pay ; 
no  draft ;  pay  own  fare :  ready  now. 
Box  2026.  ikiitor  ft  Publisher. 


CHURCH  EDITOR  —  Readers  are  con¬ 
scious  of  religion  today  as  never  be¬ 
fore.  They  want  more  church  news, 
and  I  know  how  to  make  it  readable. 
General  reporting  background,  with 
college  degree  in  social  science.  Prefer 
large  metropolitan  daily.  Box  1921, 
Edito.-  ft  Publisher. 

CITY 


HALL,  sports,  general  assign¬ 
ment  and  feature  writer,  over  a  year 
on  medium  Ohio  daily.  Also,  public 
relations  experience.  Single,  24,  draft 
exempt.  B.  A.  journalism.  Box  1925, 
Editor  ft  Publisher. 


JUNE  11  GRAD.  University  of  Minne¬ 
sota,  B.A.  and  M.A.  in  Journalism, 
seeks  start  in  reportorial  work.  Mar¬ 
ried,  age  25.  4  F ;  bom  in  Europe, 
intimate  knowledge  of  Germany  and 
German  language.  U.  S.  citisen.  Will 
travel  anywhere  U.  S.  or  Europe.  Box 
1924.  Editor  ft  Publisher. 


WORKING  AD  MANAGER  or  Na- 
nonsl  Representative.  Now  employed 
on  Urge,  highly  competitive  metropoli- 
tsn  ^iiy.  8  years  experience.  Out- 
ending  substantiated  record.  College 
vrsduate.  33  years.  Box  2037,  Editor 
*  Publisher. 
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NEWSMAN  -  PHO’TOGRAPHEP.  33. 
seeks  job  in  South  America.  Speak 
Soanish.  Box  2014.  Editor  ft  Publisher. 


NINE  YEARS  EXPERIENCE 

Reirorter 

Copy  Reader 

Telegraph  Editor 
EXPERIENCE  enough  to  fill  any  edi¬ 
torial  position ;  Young  enough  (32)  to 
fit  into  any  staff. 

WANT  position  with  potential  for  spe¬ 
cial  writing,  editoriai  page  or  special 
desk  assignment  permanently. 

BEST  professional  and  character  ref¬ 
erences.  Box  2027,  ^itor  ft  Publisher. 


PICTURE  EDITOR.  Veteran,  age  29. 
Eight  years  on  major  metropolitan 
daily.  Disenchanted  with  "daily  rat- 
race”,  wants  to  fondle  pictures,  assist 
with  layouts  and  write  snappy  cap¬ 
tions  for  chain  of  weeklies  or  national 
pix  magazine.  Box  2042,  Editor  ft  Pub¬ 
lisher. 


REPORTER-NEWSWRI’TER.  25.  mar¬ 
ried,  3  years  experience  every  phase  of 
news  with  major  New  York  network. 
Seeks  Newspaper  position.  Will  travel. 
Box  2009,  ^itor  ft  Publisher. 


REPORTER.  31,  college  graduate,  sin¬ 
gle.  Now  employed.  7  years  experience 
sports,  features,  and  full  news  cover¬ 
age  of  surburban  community.  Wants 
position  in  straight  sports  or  any¬ 
where  ability  will  lead  to  advancement. 
Top  references.  Prefer  fTi».-t  Area  6. 
will  go  anywhere.  Box  2012,  Editor  ft 
Publisher. 


SPORTS  AND  NEWS  Reporter.  June 
Grad.  BA-English.  4  years  college  edi¬ 
torial  experience  in  sports  and  news. 
Draft  exempt,  car.  Any  salary  that  is 
fair.  Will  travel.  Box  2021,  Editor  ft 
Publisher. 


SPORTS  EDITDR  in  12,000  Daily 
seeks  to  settle  in  larger  cl^;  6  years 
exi)erience.  B.J.,  B.A.  Married.  Prefer 
Chart  Areas  6,  2,  1.  Box  2038,  Editor 
ft  Publisher. 


MICHIGAN-OHIO-INDIANA 
EDITORS  ATTENTION 
MARRIED  MICHIGAN  native.  28. 
with  four  years’  experience  and  two 
years  of  college,  wants  to  leave  present 
employment  for  spot  farther  north. 
STRONG  ON  police,  city  hall,  camera, 
dig.  features,  and  will  to  work.  WEAK 
ON  editorializing  and  wind.  WITH 
wife  and  two  children,  car,  and  ability 
to  get  along  with  staff.  Box  1909,  Edi¬ 
tor  ft  Publisher. _ _  _  _ 

REPORTER  -  PHO'rOGRAPHER.  five 
years  experience,  wants  job  in  Chart 
Areas  6,  10,  11  or  12.  Steady,  depend¬ 
able  worker,  fast  and  accurate.  Pres¬ 
ently  making  880  a  week  on  daily  of 
5.000  circulation.  University  graduate, 
single,  veteran.  Write  Box  1929,  Edi¬ 
tor  ft  Publisher. 


TOO  OLD  ’TO  START?  Not  me  I  Aged 
in  World  War  II  and  mellowed  In  ad¬ 
vertising.  now  I’m  bottled  in  farming. 
Mr.  Editor.  I’ll  pay  my  fare  anywhere 
In  Europe  to  work  for  you.  Experience: 
advertising,  free-lance  news.  Marine 
flier  (major)._  BA.  35.  sober,  married, 
three  off-spring.  Will  also  consider 
wire-service  or  publisher  in  Washing¬ 
ton.  D.  C.  Box  2008,  Editor  ft  Pub¬ 
lisher. 


WANTED:  A  JOB 


YOUNG  NEWSMAN.  Weekly,  metro- 
I>olitan  daily,  magazine,  radio  experi¬ 
ence.  Top  references.  Single,  own  car. 
Will  go  anywhere  for  right  job  with 
opportunity.  Box  1918,  Editor  ft  Pub¬ 
lisher. 


BY  good  newspaperman.  Seeks  per¬ 
manent  job  on  small  town  paper.  Now 
drawing  top  salary,  but  will  produce 
at  modest  wage  for  publisher  who  can 
offer  future  com|>ensations.  Shirt-sleev- 
er  in  .30s.  family.  Likes  Chart  Areas  1, 
2  but  will  go  anywhere.  Interview.  Box 
2036.  Editor  ft  Publisher. 


WIRE  EDI’TOR.  30,  returning  from 
once-in-lifetime  Euroiiean  pleasure  tour 
of  four  months,  wants  one-man  wire 
job  on  eastern  PM  daily  (20.000-30.000 
circulation).  Held  last  job  six  years. 
References.  Available  first  June,  ^x 
2031,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


SPORTS  EDITOR,  general  assignment 
2  years  8,000  daily  seeks  reporting  or 
desk  job  on  50,000-up  midwest  daily. 
Single.  23,  4-P.  J-Grad.  Accurate, 

versatile.  Box  2032,  Eklitor  A  Pub- 
llsher.  _ 

YOUNG  news  editor,  southwest,  seeks 
progressive  publisher  wanting  steady, 
non-alcoholic  employe.  News,  feature, 
photo,  editing  experience  5  years 
weekly,  small  daily,  two  prizes.  Active 
civic  affairs,  woric  permitting.  Want 
good  community  for  family,  home  own- 
ership.  ^x  2013,  Editor  ft  Publisher. 

YOUNG  REPORTER-  Feature  writer 
available  immediately.  Sound  newspa¬ 
per  and  public  relations  exi)erienoe. 
Prefers  settling  down  to  newspaper 
work  on  small,  medium  size  daily. 
Hard  worker,  prefers  challenging  job. 
23,  vet.  B.9.  journalism  (N.Y.U.) 
single.  Good  health.  Will  relocate.  Box 
2039.  Editor  ft  Publisher. _ 

MANAGING  EDITOR — heavy  on  local 
news,  seeking  top  executive  news  spot 
on  small  daily  or  position  on  larger 
paper  leading  to  similar  post.  Am¬ 
bitious,  personable.  27,  married,  mak¬ 
ing  8100  week  as  Managing  Editor  of 
6,000  daily  with  1,.500  increase  in  2 
years.  Available  immediately.  Box 
2051.  Editor  ft  Publisher. _ 

SUMMER  reporter,  prefer  daily, 
mountain,  resort  area.  Male.  23,  tyro, 
has  under  belt  Florida  beach  weekly, 
national  monthly  (New  York),  amuse¬ 
ment  promotion.  Now  Editorial  de¬ 
partment  Chicago  daily.  Student  U. 
of  (Chicago.  Available  1  June-1  Octo¬ 
ber.  Box  2049,  Editor  ft  Publisher. 


Mechanical 


COMPOSING  ROOM  FOREMAN 
SEEKS  RF^lOGA'nON  IN 
CALIFORNIA 

SUCCESSFUL  record  proves  excep¬ 
tional  ability  to  reduce  costs,  n^t  edi¬ 
torial  requirements  and  maintain  serv¬ 
ice  to  advertisers.  Box  2034,  Editor  ft 
Publisher. 


MANAGBIMENT,  does  your  page  cost 
satisfy  you?  Desire  to  work  with  pa¬ 
per  whose  composing  room  needs  vast 
improvement.  References :  Top  produc¬ 
tion  men.  Desire  interview  at  Chicago 
ANPA.  Box  2025,  Editor  ft  Publisher. 


Photography 


PHOTOGRAPHER.  35.  news.  Fair- 
child.  commercial  military  experience. 
Reiocate  anywhere.  Daily  preferred. 
Have  car.  Box  1807,  Editor  ft  Pub- 
lisher. _ _  _ 

NEWS  PHO’rOGRAPHER.  member 
NPPA.  44,  have  family.  Many  years 
experience  in  all  phases  of  News  pho¬ 
tography  and  darkroom  In  U.  S.  and 
Europe.  Also  commercial.  Four  years 
in  this  country.  Speak  English,  Danish, 
some  German.  1  class  references.  Oper¬ 
ate  Fairchild.  Own  car.  new  cameras 
and  complete  darkroom  equipment  to 
set  up  anywhere.  Looking  for  staff 
position  or  affiliation  with  future. 
Daily  any  size.  Box  1923,  Editor  ft 
Publisher. 


Promotion  Public  Relationg 


PUBLIC  RELATIONS  MAN  NOW 
I  EMPLOYED  by  top  company  seeks 
position  with  opportunity  for  advance- 
j  ment.  Formerly  with  New  York  City 
I  daily  in  reporting,  rewrite.^  feature 
writing.  Service  publicity  during  draft 
period.  Ex-editor  college  daily.  Age  27. 

Box  1918.  Editor  ft  Publisher. _  _ 

"^TEtTEVISION  NEWS  SPECIALIST 
Now  employed  in  top  New  York  job. 
Radio,  newsreel  background.  Anxious 
to  put  know-how  to  work  in  public  re- 
i  lations  for  industrial  or  commercial 
firm  or  agentTr.  Young.  Married.  WiU 
relocate.  Box  1915,  Editor  ft  Publisher. 
PUBLIC  RELATIONS  —  experienced 
writer,  4  years  with  national  a.ssocia- 
tion  in  Washington.  Wide  background 
mass  communications,  legislation,  edu¬ 
cation,  public  speaking.  Family  man, 
32,  traveled  U.S.  and  Europe.  Box 
I  2016,  Editor  ft  Publisher, 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Stanley  N.  Barnes,  assist¬ 
ant  attorney  general  in  charge 
of  the  anti-trust  division,  seems 
to  believe'  that  the  American 
Newspaper  Publishers  Associ¬ 
ation  violated  some  kind  of  a 
rule  by  discussing  the  impend¬ 
ing  suit  against  it  at  its  annual 
meeting  last  week  and  then  re¬ 
leasing  it  to  the  press.  Also, 
he  give's  the  impression  that 
the  government  might  have  ob¬ 
tained  a  consent  decree  if  there 
had  not  been  any  public  dis¬ 
closure  which  has  now  forced 
the  Department  of  Justice  to 
proceed  in  court. 

This  is  all  contrary  to  our  in¬ 
formation. 

Attorney  General  Brownell 
knew  in  advance  that  ANPA 
would  report  to  its  members  on 
the  proposed  action.  How  could 
he  expect  the  matter  to  be  kept 
secret  after  1,000  newspaper 
publishers  were  told  of  it? 

Furthermore,  Editor  &  Pub¬ 
lisher  had  almost  complete  de¬ 
tails  of  the  proposed  govern¬ 
ment  action  before  ANPA  con¬ 
vened  its  sessions.  Our  story 
appearing  in  the'  ANPA  “ex¬ 
tra,”  which  was  distributed  at 
the  Waldorf  headquarters  on 
Thursday  morning,  was  pub¬ 
lished  before  ANPA  released 
any  information  from  its  closed 
session  and  would  have  been 
published,  regardless. 

As  for  a  consent  decree,  the 
American  Association  of  Ad¬ 
vertising  Agencies  has  already 
announced  it  will  fight  the  ac¬ 
tion.  The  ANPA  has  made  no 
formal  announcement,  but  we’ll 
give  odds  it  will  do  the  same 
thing.  And  the  four  other  trade 
associations  to  be  included  have 
not  been  mentioned  by  either 
the  ANPA  or  the  government 
lawyers. 

Mr.  Barnes’  statement  to  the 
Senate  Judiciary  subcommittee 
B^ms  designed  to  put  ANPA, 
as  a  possible  defendant,  in  an 
unfavorable  light. 

*  *  * 

The  Assistant  Attorney  Gen¬ 
eral  said:  “Defendants’  ‘rec¬ 
ognition’  system,  it  see'ms  clear, 
rests  on  the  traditional  hard 
core  anti-trust  violations  of 
price  fixing  of  ad  agencies’ 
commissions,  the  Supreme 
Court  has  repeatedly  declared 
illegal  per  se.  As  the  recent 
report  of  the  Attorney  Gen¬ 
eral’s  National  Committee  to 
Study  the  Anti-Trust  Laws  put 
it,  ‘certain  forms  of  conduct, 
such  as  agreements  among 
competitors  to  fix  market 


prices  (or  group  boycotts)  are 
conclusively  presumed  to  be  il¬ 
legal  by  reason  of  their  nature 
or  their  necessary  effect  so  that 
they  can  quickly  and  positively 
be  adjudged  violations  of  the 
Sherman  Act.’  ” 

Mr.  Barnes  didn’t  go  far 
enough  in  his  selection  of  a 
quotation.  The  Committee  on 
the  Anti-Trust  Laws  had  quite 
a  lot  to  say  about  “conscious 
parallelism,”  which  is  the  Su¬ 
preme  Court  doctrine  on  which 
this  whole  case  will  be  based. 

Conscious  parallelism  “is  a 
phrase  of  uncertain  meaning 
and  legal  significance,”  the 
committee  stated.  “For  some  it 
is  an  inartful  label  for  one  type 
of  evidence  which  may  or  may 
not  be  relevant  in  proof  of  con¬ 
spiracy.  In  this  sense,  ‘con¬ 
scious’  may  mean  no  more'  than 
knowledge  that  a  particular 
course  of  conduct  has  been  fol¬ 
lowed  by  competitors.  And 
‘parallelism’  may  be  used  as  a 
synonym  for  ‘collusion’  or  only 
to  signify  uniformity  of  busi¬ 
ness  behavior,  where  ‘uniform¬ 
ity’  is  a  neutral  term.  Apart 
from  i'ts  relevance  in  showing 
agreement  among  competitors, 
others  have  urged,  improperly 
in  this  committee’s  view,  that 
‘conscious  parallelism’  is  a  sub¬ 
stitute  in  a  substantive  sense 
for  Sherman  Act  requirements 
of  proof  of  a  combination  or 
conspiracy.” 

♦  ♦  * 

The  committee  quoted  the 
Supre'me  Court  ruling  in 
Theatre  Enterprises,  Inc.  v. 
Paramount  Film  Distributing 
Corp.  case,  as  follows: 

“The  cnicial  question  is 
whether  respondents’  conduct 
toward  petitioner  stemmed 
from  independent  decision  or 
from  an  agreement,  tacit  or  ex¬ 
press.  To  be  sure,  business  be¬ 
havior  is  admissible  circum¬ 
stantial  evidence  from  which 
the  fact  finder  may  infer 
agreement.  But  this  Coui't  has 
never  held  that  proof  of 
parallel  business  behavior  con¬ 
clusively  establishes  agreement 
or,  phrased  differently,  that 
such  behavior  itself  constitutes 
a  Sherman  Act  offense.  Circum¬ 
stantial  evidence'  of  consciously 
parallel  behavior  may  have 
made  heavy  inroads  into  the 
traditional  judicial  attitude 
toward  conspiracy;  but  ‘con¬ 
scious  parallelism’  has  not  yet 
(Continued  on  page  73) 
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How  easily  is  your  paper  read? 


With  over  112  million  people  lacking  perfect  vision 
in  this  country  today,  more  and  more  newspaper 
publishers  are  giving  renewed  attention  to  the 
readability  of  their  text  faces. 

Many  publishers  are  now  using  a  9  point  type  to 
keep  old  readers  loyal — and  gain  new  readers. 

Corona  gives  you  the  highest  possible  readability 
with  maximum  word  count.  Being  designed  with 
your  reader’s  vision  and  your  newsprint  limitations 
in  mind,  it  looks  as  big  as  other  faces  a  full  point 
larger,  yet  has  the  alphabet  length  of  smaller  faces. 

And  if  you  want  to  save  newsprint  by  using  nar¬ 
rower  columns,  your  best  choice  for  the  optimum 
legibility  in  8-  or  7 *4 -point  is  still 
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Type  must  be  designed  for  the  purpose  it  is  to  serve. 
A  good  newspaper  type  differs  from  a  good  book 
type  because  the  legibility  problem  differs.  Here  the 
Corona  “e”  is  compared  with  the  same  point  size 
Granjon  “e”  (both  greatly  enlarged).  In  Corona  thin 
lines  are  thickened,  and  thick  lines  are  thinned  for 
even  color  on  newsprint.  The  counter  of  the  “e”  is 
opened  and  the  tail  shortened  to  avoid  ink  traps. 
Note  that  Corona  is  also  bigger. 
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tabloid  format. 
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